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TGl Baskani Ahmet Tiryakioglu:

“Kuresel Gida Ticaretinde Guvenin ve Kalitenin

Tescilli Markasi: Turkiye”

Diinya gida ekosistemi jeopolitik
gerilimlerin, lojistik darbogazlarin ve
ekonomik dalgalanmalarin i¢ ige
gectigi, ticaretin kurallarmin ve
rotalarinin  yeniden yazildigi bir
donemden geciyor. Bugilin kiiresel
gida ticareti sadece bir emtia aligverisi
olmaktan ¢ikmig; enerji fiyatlar,
sevkiyat giivenligi ve bolgesel istikrar-
la dogrudan baglantili stratejik bir
giivenlik meselesine dontismiistiir.
Ozellikle Hiirmiiz Bogaz1 cevresinde
yogunlasan giivenlik riskleri ve ticari
gemi trafigindeki aksakliklar, kiiresel
gida ve enerji tasimaciligl acisindan
kritik bir darbogaza isaret etmekte,
tarimsal tretim maliyetleri lizerinde
ciddi bir baski olugturmaktadir.

Boylesi karmasik bir kiiresel tabloda
Tiirkiye; sahip oldugu kokli iiretim
altyapisi, lojistik kabiliyeti ve genis
pazar ag1 sayesinde gida arz
giivenliginde kilit bir merkez olarak
one cikmaktadir. Sahip oldugumuz
hammadde isleme kapasitesi ve hizh
karar alma kabiliyetimiz, {ilkemizi
yalnmizca kendi ihtiyaclarini kargilayan
bir iiretici degil, aym1 zamanda
gevresindeki genis cografyanin giive-
nilir tedarik¢isi konumuna tagimigtir.
Ancak bugiin geldigimiz noktada
hedefimiz, sadece bolgesel bir aktor
olmakla sinirhi degildir. Bizim temel
onceligimiz; "Made in Tiirkiye" etiketli
iiriinlerin,  diinyamin  dort  bir
yanindaki en Dbiiyilk perakende
zincirlerinin raflarinda kalici, stirdi-
rillebilir ve gii¢lii bir bigcimde yer
almasini saglamaktir.

Uluslararas1 pazarlarda Tirk gida
iriinlerine olan talebin artmasi,
sadece lojistik avantajlarimizla degil;
kalite, glivenilirlik ve zamaninda
teslimat gibi vazgecilmez prensipleri-
mizle dogrudan baglantilidir.
Tiirkiye'nin 6zellikle ABD gibi yiiksek
standarth  pazarlarda  sergiledigi
direngli performans ve yakaladig
yiiksek artis oranlari, iiriin
giivenilirligimizin diinya genelinde
tescillendiginin en somut gostergesi-
dir. Global beslenme trendlerini,
ozellikle vegan ve glutensiz {iriin
taleplerini yakindan takip eden esnek
iiretim yapimiz; bulgur, nohut ve
mercimek gibi geleneksel iiriinlerimizi
modern sofralarin vazgecilmezi haline
getirmektedir.

Ic piyasada dezenflasyon siirecinin
giiclenmesi ve fiyatlama davramsla-
rindaki dalgalanmalarin  azalmasi,
ihracatgi firmalarimizin uzun vadeli ve
rasyonel  planlama  yapabilmesi
agisindan kritik bir zemin olustur-
maktadir. PMI verilerinin de teyit
ettigi lizere, sanayi genelindeki ivme
kaybina ragmen gida iiriinleri
sektoriiniin {liretim, istihdam ve yeni
ihracat siparigleri acisindan biiytime
bolgesinde kalmasi, ekonomimizdeki
stratejik roliimiizii bir kez daha ortaya
koymaktadir. Tiirkiye Gida Thracatci-
lar1 (TGI) markasiyla yiiriittiiglimiiz
tim tanitim faaliyetleri, bu tretim
giiclinii  kiiresel vitrine tagimay
amaclamaktadir.

Ortak akil, koordinasyon ve uzun
vadeli bir bakis acisiyla; Tiirkiye'nin

diinya gida ticaretindeki liderlik
yolculuguna katki sunan Ticaret
Bakanligimiza, Tarim ve Orman

Bakanhigimiza, 6 Thracatc: Birligimize
ve tlim paydaslarimiza tesekkiirlerimi
sunuyorum.

) Ahmet Tiryakioglu
TIM Hububat Bakliyat Yagh Tohumlar
ve Mamulleri Sektér Kurulu Bagkani

KUNYE

imtiyaz Sahibi
Ahmet TIRYAKIOGLU

Sorumlu Miudiir
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Yayin Yonetmenleri
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Ajans
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Ev Disi Tiketim Tedarikgileri Dernegi Yonetim Kurulu Baskani Melih $ahinoz:

“Turkiye, surdurulebilir ve izlenebilir guvenilir gida
Uretiminde one c¢ikiyor.”

Tiirkiye'nin ev disi tiikketim sektoriinde basari artik yalnizea iiriin cesitliligiyle degil; stirdiiriilebilir tedarik, uluslararasi
kalite standartlar1 ve operasyonel giivenilirlikle ol¢iiliiyor. Kiiresel gida zincirlerinin jeopolitik gerilimler, iklim krizleri ve
lojistik belirsizliklerle yeniden sekillendigi bu donemde, Tiirkiye sahip oldugu iiretim altyapisi ve stratejik konumuyla
dikkat cekiyor. Ev Dis1 Tiiketim Tedarikcileri Dernegi Yonetim Kurulu Baskami Melih Sahinoz ile
gerceklestirdigimiz bu soyleside; Tiirkiye'nin ev dig1 titkketim sektoriindeki rekabet avantajlarini, uluslararasi profesyonel
alicilar agisindan sundugu firsatlar ve Foodist Istanbul’un uluslararasi is birliklerine saglayacagi katkiy1 konustuk.

Tiirkiye gida sanayisinin otel, restoran ve kafe kanallarina yonelik
sundugu zengin iiriin cesitliligi ve esnek iiretim kabiliyeti,
uluslararas1 operasyon yltiriiten profesyonel ahcilar icin ne tir
operasyonel avantajlar sagliyor?

Tiirkiye’nin genis tarimsal iiretim tabani sayesinde ev dis1 tiiketim noktalar:
alicilarina giiclii bir deger Onerisi sunabiliyor. Ulkemizi ziyaret eden ve otel,
restoran ve kafelerde agirladigimiz yabanci misafirlerin yedikleri, igtikleri,
kullandiklar1 her tiirlii gida iirtinlinden memnun kaldiklar1 zaman bu Tiirk
tarim1 ve gida sanayii igin bir ihracat firsati yaratmaktadir. Yani EDT
kanallarindaki sunulan gidalar ihracati direkt olarak arttirici etki yapmaktadir.

Tiirkiye Avrupa ile kiyaslandig1 zaman gida sektoriinde birgok iiriin grubunda
daha avantajh fiyat sagliyor ve yiiksek kalite sunuyor. Bu denge uluslararasi
operasyon yiiriiten profesyonel alicilarin igini ¢ok kolaylastiriyor. Diger maliyet
avantaji saglayan iilkelere gore altyapimiz, sertifikasyonlarimiz ve lojistik
avantajlarimiz ile her bakimdan {ilke olarak 6ne cikiyoruz.

Zengin kaynakl iiretim yapimiz; gida paketleme ve ambalaj sanayinde yiiksek
standartlar taleplere hizhi yamit verebilmemizi sagliyor. Mevsimsel
dalgalanmalara uyum kabiliyetimiz de alicilara O6nemli bir 6ngoriilebilirlik
kazandiriyor.

Tiirkiye'nin sanayi altyapisi, sifir hata payiyla ¢calisan bu noktalarin
ihtiyac duydugu kalite standardizasyonunu nasil garanti altina
aliyor?

Tiirkiye gida sanayii 2000’li yillardan itibaren yiiksek iiretim standartlarim
yakalamigtir. Bugiin itibar1 ile ISO 22000, FSSC 22000, BRC, IFS ve HACCP
gibi uluslararas: standartlar iilkemizin her yaninda yaygin bir sekilde hayata
gecmis ve diizenli denetimler ile her gecen giin siirdiirtilmektedir.

Kamu tarafinda ise Tarim ve Orman Bakanligi'nin ortaya koydugu giiclii irade, denetim sistemi ve AB mevzuatina uyumda
gosterilen disiplin, bu standartlarin siirdiiriilebilmesinde 6nemli bir giiven unsuru olugturmaktadir.

Ilave olarak dijitalizasyon ve yapay zekanin sagladig1 imkanlar ile gerceklestirilen analizler ve iiriiniin tarladan catala
takibi imkan1 bu kalite standardindaki tutarlihig: arttirmaktadir.

Bugiin ev dig1 tiiketim sektorii icerisinde bulunan oteller, restoranlar ve kafeler kurulan bu sistemler ile kalite konusunda
sifir tolerans ile tedarik yapmaktadir. Bu nedenle Tiirkiye'deki iiretim altyapisinin bu beklentiyi karsilayacak seviyeye
gelmis olmasi ¢ok kritik bir avantajdir.

Otel ve restoran zincirleri icin kritik 6nem tasiyan gida giivenligi, izlenebilirlik ve uluslararasi
sertifikasyon konularinda Tiirk tedarikcilerin sahip oldugu teknik birikim, kiiresel rekabette Tiirkiye'yi
nasil bir konuma yerlestiriyor?

Tiirkiye'yi ziyaret eden yabanci misafirlerin iilkemizde yiyip ictiklerinden emin olmalari yani gida giivenligi konusundan
siiphe duymamalar Tiirkiye'yi diinya iilkeleri igerisinde farklilagtiracaktir. Bu Tiirkiye’yi giivenilirlik ve sistem uyumuyla
da One cikan bir iilke haline getiriyor. Mevzuat olarak BRC, IFS ve FSSC 22000 gibi bilinen standartlara sahip
iireticilerimiz ve bunlara ek olarak helal, organik ve cografi isaretli iirlinlerde de sertifikasyon yapimiz giivenli bir duruma
gelmistir. Tiim bunlar iilkemizi siirdiiriilebilir ve izlenebilir giivenilir gida {iretiminde 6ne ¢ikariyor.
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Bu yapiyl tamamlayan 6nemli bir unsurun da ETUDER olarak gelistirdigimiz Giivenilir Tedarik¢i Programi oldugunu
ozellikle vurgulamak isterim. Bu sertifika ile ev dis1 tilketim kanalina 6zel olarak gida giivenligi, izlenebilirlik ve
operasyonel disiplin gibi baghklar1 daha biitiinciil bir ¢ercevede ele aliyoruz. Boylece uluslararasi sertifikasyonlarin Gtesine
gecerek, sektoriin gercek ihtiyaclarina karsilik veren uygulama bazh bir giiven katmani olusturuyoruz.

Bu ¢ok katmanli yap1 sayesinde Tiirkiye’nin kiiresel tedarik zincirlerinde sadece uyum saglayan degil, ayn1 zamanda giiven
standardini yiikselten bir ¢6ziim ortagi olarak konumlandigin diisiiniiyorum.

Kiiresel gida zincirlerinde yasanan jeopolitik ve iklimsel risklere ragmen, Tiirkiye'nin kurum mutfaklari
ve toplu titkketim kanallari icin sundugu kesintisiz tedarik ve iiriin siirekliligi vaadi yabanci alicilar icin
ne ifade ediyor?

Bu soruyu ¢ok cok onemli ve degerli buluyorum. 2020'den bu yana gordiik ki kiiresel gida tedarik zincirleri; pandemi,
daha sonra Ukrayna-Rusya savasi, iklim soklari, Ortadogu’da yasanan savaslar ve son donem de Hiirmiiz Bogazi gerginligi
gibi pes pese gelen kirilganliklarla sarsilmigtir. Tiim bu yasananlara ragmen Tiirkiye'de tedarigin siirekliligi kesintisiz ve
istikrarli bir sekilde devam etmistir. Bu manada Tiirk gida sanayicisine ve bu siirekliligin saglanmasinda emegi gecen
herkese bu vesile ile siikranlarimi sunmak isterim.

Siirdiiriilebilir tiretim ve giivenilir gida iiretimine sahip olmamiz lojistik avantaj ile birlesince, uluslararasi alicilarin stok
giinlerini daha rahat yonettigi ve tedarik siirelerini kisaltan bir konumday1z.

Tiirkiye'nin giimriik birligi anlagmalar1 gercevesinde Avrupali alicilara sundugu kolayliklar1 ve serbest ticaret bolgesi
avantajlari, tilkeyi bolgesel bir dagitim merkezi olarak konumlandiriyor. Ayn1 zamanda Asyali ve Afrikali alicilar iginde
iilkemiz 6nemli maliyet ve yiiksek standart sunan bir konuma gelmistir. Bu sekilde uzak kaynaklara bagimliliktan dogan
stok yOnetimi riskinin azaltilmasi ve kurumsal tedarik birimlerinin is siirekliligi planlarinda Tiirkiye'yi birincil tedarikei

olarak konumlandirmasini rasyonalize edebilen bir iilke durumundayz.

ETUDER'in kurucu paydaslar1 arasinda yer aldig1 Foodist istanbul,
Tiirkiye gida sanayisinin uluslararasi vitrine ¢ikmasi acisindan nasil
bir rol iistlenecek?

Tiirkiye gida sektoriiniin tiim paydaslarini tek bir vizyonda birlestiren Foodist
Istanbul, 1-4 Eyliil 2026 tarihlerinde kiiresel ticaretin merkez iissii olmaya
hazirlaniyor. "Diinyanin en biiyiik {ic gida fuarindan biri olma" hedefiyle yola
ciktik ve iilkemiz icin boyle bir rol iistlenecegiz.

Bildiginiz gibi fuarlar artik yalnizca iiriin sergileme alanlar1 degil; is birliklerinin
kuruldugu, karar vericilerin bulustugu ve yeni ticaret aglarinin sekillendigi
kritik networking platformlar1. Istanbul ise bu etkilesimi en {ist seviyeye
tasiyabilecek egsiz bir bulugsma noktas1 sunuyor. Avrupa ile Asya’yr birlestiren
stratejik konumu, uluslararas1 erisim kolaylhigi, giicli turizm altyapis1 ve
dinamik is yapma kiiltiiriiyle sehir, farkl cografyalardan gelen profesyonelleri
dogal bir sekilde bir araya getiriyor. Aym1 zamanda zengin gastronomi kiiltiirii ve
tarihi derinligi, is iligkilerinin sadece fuar alaniyla sinirh kalmayip sehir geneline
yayilan daha giiclii ve kalic1 baglara doniismesini sagliyor.

Foodist Istanbul sirasinda diizenlenecek paneller, B2B eslestirme programlari
ve tematik networking bulusmalari; firmalar arasinda yalnizca kisa vadeli ticari
iligkiler degil, uzun soluklu ve siirdiiriilebilir is birliklerinin kurulmasini
destekliyor. Dolaysi ile fuar farklh cografyalardan gelen sektor profesyonelleri
arasinda bilgi akisim1 hizlandiran, ortakliklar tetikleyen ve giiven insa eden bir
temas ekosistemi sunuyor.

Bu biitiinciil yaklasimiyla Foodist Istanbul, Tiirkiye nin iiretim giiciinii diinya ile
bulusturan bir vitrinden cok daha fazlasi; uluslararas: ticaretin, is birliklerinin
ve stratejik ortakliklarin dogdugu giiclii bir temas noktasi rolii ile 6ne ¢ikiyor.
Bu dogrultuda, Foodist Istanbul'un Tiirkiye’yi gida iiretimi ve lojistiginde
diinyanin merkez oyuncularindan biri haline tasiyacagina inaniyorum.

TGi gindem - Sayi 10




b L)

'||=,l”

IRAK PAZARI Sekerll ve Clkolatall quuller Sektory

Irak gida sanayiinin en dinamik kolu olan sekerli mamuller sektorii, genc niifus ve artan sehirlesme sayesinde hizla
biiyiiyor. Yerel {iretim; enerji kesintileri, hammadde bagimlilig: ve teknik yetersizlikler nedeniyle diisiik segmentle sinirl
kalirken, orta ve {ist segmentte pazar tamamen ithalata dayaniyor. Hijyen ve kalite algis1 sebebiyle ambalajli iiriinlerin
yiikselise gectigi pazarda, Tiirk markalar giiclii dagitim aglar1 ve yiiksek giivenilirligi ile lider tedarikgiler arasinda yer
aliyor. Bu durum, kaliteli ve markali {iriin sunan Tiirk ihracatcisi i¢in Irak’1 vazgecilmez ve stratejik bir pazar kiliyor.

Irak’ta Raflarin Giicii

Irak pazari, modernlesen yapisina ragmen geleneksel ticaretin baskin oldugu ¢ok katmanh bir dagitim modeline sahiptir.
Uriinler kuzeyde Habur, glineyde ise Basra limanlar iizerinden iilkeye girerek Erbil, Bagdat ve Basra gibi stratejik lojistik
merkezlerinde depolanmaktadir. Modern perakende o6zellikle IKBY bolgesinde markalasma ve premium {irtinler icin
vitrin iglevi goriirken; geleneksel kanal, Irak’in ticari yapisinin bel kemigini olusturmaya devam etmektedir. Tiiketici
giivenine dayali bu yapida basarili olmak isteyen Tiirk ihracatgilar: igin, yerel distribiitorlerle is birligi yaparak hem
modern marketlerin kalite standartlarina uyum saglamak hem de geleneksel agin genis erisim kapasitesinden

faydalanmak stratejik bir zorunluluktur.

Sekerli ve Cikolatai Mamuller
Sektorinde Irak’in 2024 yiinda
En Fazla ithalat Yaphg 10 Uriin*

1. Waffle ve gofretler

2.Diger ekmekgilik mamulleri, hosti,
eczacilikta kullanilan bos ilag
kapsiilleri, miihiir giillaci, piring
kagid1 vb. iiriinler

3.Tath biskiiviler

4.Kalip, dilim veya ¢ubuk halinde
cikolata ve kakao iceren diger gida
miistahzarlari; doldurulmus,
<=2kg

5.Kakaosuz sekerleme iiriinleri,
beyaz ¢ikolata dahil, cikletler hari¢

IRAK PAZARINA GiRi$ REHBERI:
Tirk ihracateilar igin J U Kritik Basan Faktori

Geleneksel Ticareti Ihmal
Etmeyin:

Irak genelinde satis hacminin
bel kemigini mahalle marketleri
olusturur. Bu noktalara ulasmak
icin gUclU bir alt dagitim agi
kurun.

Bolgesel Onceliklendirme
01 Yapin:
En yUksek tUketim hacmi icin
Bagdat'a, lojistik avantajlaricin
Basra'ya, modern perakende
ve premium OrUnler igin IKBY
bolgesine odaklanin.

Iki Katmanh Satig Stratejisi Fiyat-Kalite Dengesiyle
0 2 Kurun: 0 7 Kitlelere Ulasin:
Bagdat gibi sehirlerde hem Orta gelir grubunu yakalamak
modern market zincirleri hem icin coklu paketler,
@ de geleneksel mahalle promosyonlar ve "ulasilabilir
DD bakkallarini kapsayan ¢ift yénlU [N kalite" vurgusu yapan
o0 bir dagitim modeli gelistirin. kampanyalar dizenleyin.

6.Kakao ve cikolata iceren diger gida
miistahzarlar1 (ambalajda <= 2 kg)

7.Kalip, dilim veya cubuk halinde
cikolata ve kakao iceren diger gida
miistahzarlari; doldurulmamus,
<=2kg

8.Sekerli veya sekersiz cikletler

9.Cikolata ve kakao igeren diger gida
miistahzarlari; kalip/dilim/cubuk
veya s1v1, hamur, toz, graniil
halinde agirlik > 2kg

10.Kakaolu veya kakaosuz
dondurmalar

Lojistik Uslerinizi Dogru Segin: Dijitallesme Firsatlarni
0 3 Denizyolu ithalati ve giney 0 8 Degerlendirin:
dagitimiigin Basra limanlarini, Ozellikle Bagdat ve Erbil’deki
karayolu ve kuzey/merkez O | genc nufus arasinda artis
,_IQ bolgelere erisim icin Erbil ve S gosteren sosyal medya
©—©"| Duhok depolarnni stratejik etkilesimi ve online siparis

merkez olarak kullanin. = tfrendlerini takip ederek e-
ticarete hazirlk yapin.

Urin Segmentasyonuna Dikkat Fiziksel Magaza Standartlanna
04 Edin: Ug Uyum Saglayin:

BUyUk sehir merkezleri igin Organize perakende

premium ve hediyelik UrUnler, kanallanna girmek icin barkod,

Musul ve Kerkuk gibi fiyat H Il ” kalite sertifikasyonu ve raf 6mrU

hassasiyeti yiksek bolgeler icin naaser!l | | gibi teknik kriterleri eksiksiz

tekli ve dUsUk gramaijli UrGnler karsilayin.

sunun.

Ambalaj ve Tasarima Yahnm Given Esash Yerel is Birlikleri
05 Yapin: ] 0 Kurun:

Ozellikle kentsel bolgelerdeki Irak is kUItOrG uzun sureli iliskilere
tUketicilerin satin alma dayanir. Pazara yeni giriste
kararnnda ambalaj gorselligi ve guven tesis etmek icin yerel
marka imaiji belirleyicidir; %& dinamikleri bilen gUclO

modern ve sk tfasanmlarla
rekabet avantaji saglayin.

distribUtérlerle ortaklik yapin.

*Altil Tarife Bazinda

*Raporu Hazrrlayan: T.C. Ticaret Bakanligi Basra Ticaret Ataseligi
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Sorunsuz Sevkiyat Rehberi

Irak’a ¢ikolata ve sekerleme iiriinleri ithalati yapacak firmalar i¢in asagidaki belgeler temel zorunluluklar arasinda yer alir:

Ticari ve Lojistik Belgeler

e Ticari Fatura
e YUkleme Listesi
e Tasima Belgesi

Saglik ve Teknik Belgeler

Saglik Sertifikasi
Laboratuvar Analiz Raporu
Raf OmriU Belgesi
Uygunluk Belgesi

u Mense ve Resmi Onaylar

¢ Mense Sahadetnamesi
e Ticaret Odasl ve Konsolosluk

— Onaylarn © F
Y 2

Pazar Uyum Gereklilikleri

e Arapca Etiketleme ve Ambalaj
Uygunlugu

e Helal Sertifikasi

e [thalatc Kimligi

0

ihracater Ajandasi

Irak pazarinda dogrudan distribiitér bulmak ve yerel zincirlerle temas kurmak isteyen ihracatgilar igin kritik fuarlar:

¢

(. A
ERBIL
g e Food Iraqg
e Agro Pack & Food Irag
\_ J
4 D
BAGDAT

e Iraq Food & Beverage Expo

4 N\

BASRA

¢ Infernational Food Exhibition

\ J/
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Tirkiye Gida ihracatgilan markasi ile yiritilen taniim ¢alsmalariyla, Grinlerimizi ve ihracatei
firmalanmizi dunya genelinde temsil eden Birliklerimiz, hayata gecirdigi iletisim ¢ahgsmalarnyla yurt
icinde de basindan biyik ilgi goriyor. Hububat, bqkllyqt yagh tohumlar ve mamulleri sekitorinin
Turkiye geneline dair aylik verileri dizenli olarak Sektor Kurulu tarafindan basina ilan edilirken, TGi
cahsi altindaki birliklerimiz de kendi istigal bolgelerine dair sonuglan ve yuruttukleri gaI|§maIarl
basinla paylasiyor.

Hububat sektdériikiiresel
daralmayaragmen pozitif ayristi m
7 D =
| ' TIM Hububat Bakliyat Yagh Tohumlar ve Mamulleri Sektér Kurulu Baskani,
Ahmet Tiryakioglu:

“Kiiresel ticareti dogrudan etkileyen gelismelere ragmen sektoriimiiz 2025 yilinda
dayanikli bir performans sergiledi. Bitkisel tirtinler ihracatinda siirl bir daralma
yasanan bu donemde hububat sektoriiniin pozitif ayrigmasi, siirdiiriilebilir gelir ve
dis ticaret acisindan iiretim alanlar1 arasindaki dengenin stratejik 6nemini ortaya
koymaktadir. Ozellikle ABD pazarinda yakalanan yiizde 36,3liik ihracat artisi,
Tiirkiye'nin kalite standartlar1 ve iiriin giivenilirligi acisindan ulastigi noktayi
gostermesi bakimindan oldukca degerlidir. Gida sanayimiz sadece ihracat
performansiyla degil; istthdam yaratan yapisi ve fiyat istikrarina sagladig: katkiyla
Tiirkiye ekonomisinin en direngli alanlarindan biri olarak 6ne ¢itkmaktadir.”

GUNEYDOGU HUBUBAT iHRACATINDA
3,6 MiLYAR DOLARA ULASTI

it i e Praca siade 35 arrank

2 el 1
ZAnaliz

Giineydogu Anadolu Hububat Bakliyat Yaglh Tohumlar ve Mamulleri hracatcilar:
Birligi Bagkani, Celal Kadooglu:

“Diinyada artan jeopolitik riskler, iklim kaynakl arz dalgalanmalar1 ve tedarik
zincirlerinde yasanan kirilganhklar, gida {irlinlerini artik stratejik bir giivenlik
bashgina doniistiirmiistiir. Uluslararas: yeni dengelerin fiyat istikrarim1 ve pazar

siirekliligini ayn1 anda yonetebilen iilkeleri 6ne ¢ikardigi bu siirecte Tiirkiye; tiretim i —

kapasitesi, cografi konumu ve giliclii sanayi altyapisiyla doniistimiin en 6nemli
aktorlerinden biri haline gelmistir. Finansman maliyetleri ve kurdaki dezavantajlar
gibi karliligr baskilayan unsurlara ragmen, ihracatgilarimiz kisa vadeli hacim
hedeflerinin Gtesine gecerek daha dayanikli ve katma deger odakli bir rekabet
anlayisina yonelmistir. ”

TAYCI: BAYRAM COSKUSU| | pvi=vr
GIDA TALEBiNi ARTIRDI YENICAG

Istanbul Hububat Bakliyat Yagh Tohumlar ve Mamulleri Thracatcilar1 Birligi
Bagkani, Kazim Taycu:

“Ramazan ay1 ve bayram siireci, hem kiiltiirel hem de sosyal dinamiklerimiz
sayesinde gida sektoriinde cok 6zel bir tiiketim donemine doniismiis durumda. Bu
donemde iftar sofralarmin biiylimesi, artan misafir agirlamalari ve hayir
organizasyonlar1 sayesinde talep, yil ortalamasin oldukca iizerine gcikiyor.
Ozellikle Ramazan’da temel gida ve iftariyelik iiriin gruplarlnda bayrama dogru ise
sekerleme, cikolata ve atishirmalik kalemlerinde yogun bir ilgi goriiyoruz. Genel
tabloya baktigimizda, gida tiiketiminin bu donemde normal zamanlara gore
yaklagik yiizde 13-15 oraninda arttigini soOyleyebiliriz. Tiirkiye olarak iglenmis
tarim iriinleri ve unlu mamullerde kiiresel 6lgekte cok giiglii bir konumdayiz.”
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Akdenlz Hububat Bakliyat Yagh Tohumlar ve Mamulleri fhracatcilar Birligi
Bagkani, Veysel Memis:

“Lojistik maliyetlerindeki artis
|hracat planlamasini zorlastlrlyor

f‘\

“Orta Dogu'da artan jeopolitik gerilim, bdlgesel ticaret akiglarim1 dogrudan
etkileyerek lojistik maliyetlerde yasanan sert artiglarla ihracat planlamamiz ciddi
sekilde zorlagtiriyor. Bolgenin iginde bulundugu belirsizlik ortami hem ticaret
akisim hem de fiyat dengelerini bozarken, bazi firsat¢i yaklagimlarin maliyetleri
spekiilatif sekilde artirmasi ihracatgilarimiz agisindan biiyiik bir risk olusturuyor.
Ozellikle savas riski gerekgesiyle uygulanan ek teminat, sigorta primleri ve liman
hizmet bedelleri kisa siirede 4-5 kat seviyesine ulasarak maliyet hesaplarimiz
ongoriilemez hale getirdi. Thracatginin bu maliyet artigini tek basina iistlenmesi
miimkiin degil; ancak bu yiikii fiyatlara yansithgimizda da kiiresel pazarda rekabet
giictimiiz zayifliyor ve siparis akisimiz yavaslhyor.”

Agag Mokineleri

Orta Anadolu Hububat Bakliyat Yagh Tohumlar ve Mamulleri fhracatcilar1 Birligi
Baskani, Nihat Uysall:

“Cikolata ve kakaolu iiriinlerden aygicek yagina, biskiivi ve gofretten sekerleme
cesitlerine, makarna ve bugday ununa uzanan genis bir {irlin yelpazesine sahip
sektoriimiiziin 2025 yili Tiirkiye geneli toplam ihracati %4 artarken, Orta Anadolu
Hububat Bakliyat Yagh Tohumlar ve Mamulleri Thracatcilar: B1r11g1 ihracat1 %6,5
artigla 1,4 milyar dolar olarak kaydedildi. Pazar stratejilerimizde yalnizca hacim ve
rakamlar degil; hedef iilkelerin kiiltiirel yapilari, tiiketim aligkanliklar ve lojistik
kosullar da belirleyicidir. Diinya genelinde hizlanan sehirlesme ile artan kaliteli
gida talebi ve cesitlilik beklentisi tiretime yon vermeye devam etmektedir. ”

2 Milliyet

Ege Hububat Bakliyat Yagh Tohumlar ve Mamulleri Thracatgilan Birligi Bagkan,
Muhammet Oztiirk:

“2025 yilin1 yiizde 23’liik bir biiyiime ve ihracat rekoruyla geride birakarak 2026
yilina da olduk¢a hizli bir girig yaptik. Giiney Kore pazari bizim igin stratejik bir
oneme sahip; nitekim 2025 y1li sonunda bu iilkeye gerceklestirdigimiz gida ihracati
172 milyon dolara ulasti. 11-16 Ocak tarihleri arasinda diizenledigimiz Sektorel
Ticaret Heyeti kapsaminda 9 gida ihracatcis1 firmamizla birlikte Seul’de ¢ok kritik
temaslarda bulunacagiz. 13 Ocak’ta 40 ithalatci firmayla yapacagimiz ikili ig
goriismelerinin yam sira pazar ve market ziyaretleriyle bolgedeki potansiyeli
yerinde inceleyecegiz. Onlimiizdeki 5 yillik siirecte fuar organizasyonlarina agirlik
vererek Giiney Kore'ye olan gida ihracatimizi 500 milyon dolar seviyesine tasimayi
hedefliyoruz."

BusinesSNews |azsine e

Karadeniz Hububat Bakliyat Yagh Tohumlar ve Mamulleri fhracatcilar1 Birligi
Bagkani, Eren Giinhan Ulusoy:

“Tiirkiye, diinya un ticaretinden aldig1 yiizde 23’liik payla son 10 yildir kiiresel
ihracat sampiyonlugunu elinde tutuyor. 2025 yilinda zirai don, kuraklik ve
regiilasyonlar gibi zorluklara ragmen 2 milyon 360 bin tonluk bir un ihracati
gerceklestirmeyi basardik. 2026 yilina Ocak ayindaki 181 bin tonluk ihracatla
baglarken, y1l genelinde aylik 200 bin ton ortalamasini yakalayarak minimum 2,4
milyon, maksimum ise 2,7 milyon tonluk bir ihracat hedefliyoruz. Bu sezon
yagislarin mevsim normallerinin iizerine ¢ikmasi ve topragin nem oraninin
artmasiyla bugday iiretiminde 20 milyon ton bandinin {izerine ¢ikacagimizi, hatta
21-22 milyon ton seviyelerini gorerek rekorlarimiza yaklagsacagimizi 6ngoriiyoruz.”

e —————
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Karadeniz Hububat Bakliyat Yagh Tohumlar ve Mamulleri ihracatgilan Birligi
Yonetim Kurulu Baskani Dr. Eren GUnhan Ulusoy:

“Turk Urunlerini aynstran en onemli unsur sureklilik ve
guvenilirlik”

Tahil ambar1 bir cografyanin diinyaya acilan kapis1 konumundaki
bolgenizin ihracat kompozisyonunu, lojistik avantajlariniz ve liman
kapasiteniz cercevesinde nasil degerlendiriyorsunuz?

Karadeniz limanlarinin tahil ve un basta olmak iizere hammadde - islenmis
gidalar ve su irtinleri gibi farkl tirtinlerin ticarete konu oldugu tek bir iiriine
bagli olmayan esnek bir yapiya sahip oldugunu belirtmek isterim.

Lojistik agcidan en 6nemli fayda; Karadeniz’in Bogazlar iizerinden kiiresel ticaret
agina dogal bir sekilde entegrasyonunun olmasi. Samsun basta olmak iizere
bolgedeki limanlarin dékme yiik ve konteyner tasimaciligina uygun alt yapiya
sahip olmasi ithalat ve ihracata ciddi bir operasyonel esneklik sagliyor.

Soyle anlatalim: 2025 yili itibariyla diinya genelinde denizyolu ile elle¢lenen yiik
miktar: yaklagik 12,8 milyar ton olarak gergeklesmistir. Tiirkiye limanlarinda ise
toplam ellecleme hacmi 553 milyon ton seviyesine ulagmistir. Bu hacmin
yaklasik 44 milyon tonu Karadeniz Bolgesi limanlarinda gerceklesmistir.

Konteyner tagimaciliginda diinya genelinde yaklagik 936 milyon TEUluk bir
hacim s6z konusuyken, Tiirkiye’de bu rakam yaklagsik 14 milyon TEU olarak
kaydedilmistir. Karadeniz Bolgesi'nde ise konteyner ellecleme miktar1 127 bin
TEU seviyesinde kalmistir. Samsun Limani, Tiirkiye'nin en fazla yiik ellecleyen
ilk 10 limam arasinda yer almakta olup yillik yaklagik 12,5 milyon ton yiik
elleclemistir. Limanda ayrica yaklastk 77 bin TEU konteyner hareketi
gerceklestirilmistir.

Kiiresel gida arz giivenligi icin kritik bir noktadaki bélgenizin
tedarik zinciri siirekliligi ve giivenilir ihracatci partner olma 6zelligi,
sizce Tiirk iiriinlerini nasil ayristiriyor?

Karadeniz, kiiresel gida arz giivenligi agisindan stratejik bir bolge haline geldi.
Son yillarda yasanan gelismeler, bu cografyadan c¢ikan iiriinlerin diinya
piyasalar iizerindeki etkisini ¢cok net ortaya koydu.

Tiirkiye burada sadece bir tedarik noktasi degil; ayn1 zamanda {iriinii isleyen, standardize eden ve farkli pazarlara hizh
sekilde ulastirabilen bir merkez konumunda. Tiirk iiriinlerini ayrigtiran en 6nemli unsur ise siireklilik ve giivenilirlik. Alic1
taraf icin artik sadece fiyat degil; lirliniin aymi kaliteyle, aynm1 standartta ve zamaninda teslim edilmesi belirleyici oluyor.
Biz de bu giiveni saglayan bir tedarik¢i olarak konumlaniyoruz.

2026 ve sonrasi icin hangi "uzak pazarlar1" radarmmza aldimiz? Bu pazarlarda "Karadeniz Menseli
Uriinler" algisini nasil giiclendirmeyi planhyorsunuz?

2026 ve sonrasinda odagimizi Sahra Alt1 Afrika, Giineydogu Asya ve Latin Amerika gibi yliksek biiyiime potansiyeline
sahip uzak pazarlara kaydiriyoruz. Bu pazarlarda kalict olmanin yolu ise sadece iiriin satmak degil, dogru iiriinle dogru
konumlanma ile yer almak. Bu nedenle standart iiriin ihracat1 yerine, yerel tiiketim aligkanliklarina uygun, daha katma
degerli iiriinlerle ilerlemeyi hedefliyoruz.

Karadeniz mensgeli iiriin algisim1 giiclendirmek igin ise kalite, giivenilirlik ve izlenebilirlik iizerine kurulu bir yapi
olusturmak gerekiyor. Nihai hedefimiz, bu pazarlarda sadece tedarikci degil, marka olarak konumlanmak.

Ozel amach unlar ve paketli tiiketici iiriinleri gibi katma degeri yiiksek kalemlere gecis siirecinde
Karadeniz'deki isletmeler nasil bir strateji izliyor?

Diinyada un sektoriinde istikrar 6nem kazanirken, rekabet etmek icin ayrica tonajdan ziyade islenmis katma degerli
iiriinlere kayis gozleniyor. 2025 yili itibariyla gida sektoriinde one cikan kiiresel egilimlere baktigimizda; iiriinlerin
igeriginin artirilmasi, kigisellestirilmis ve fonksiyonel beslenme ¢oziimleri, bagirsak saghigina yonelik tiriinler, bitki bazh
ve dogal icerikler ile siirdiiriilebilir {iretim yaklasimlar: etrafinda sekillendigini goriiyoruz. Bununla birlikte, yenilikei tat
kombinasyonlari ve farkl iiriin formatlar1 da iiriin gelistirme siireclerinde belirleyici hale gelmistir.

TGi gindem - Sayi 10




= ._‘-
=i

Bu trendler, tahil ve un bazli iiriinlerde de klasik iiretim anlayiginin 6tesine gec¢ilmesini zorunlu kilmaktadir. Artik rekabet
yalnizca iiretim hacmi tizerinden degil; iiriiniin sagladig1 fonksiyonel fayda, icerik kalitesi ve nihai tiiketiciye sundugu
deger lizerinden sekillenmektedir.

Bu cercevede uluslararasi olsun yerelde olsun faaliyet gosteren, Karadeniz Bolgesi'ndeki isletmeler de bu kiiresel
doniisiime paralel bir strateji benimsemeye bagladilar. Bolgedeki firmalar, standart un iiretiminin Gtesine gecerek ozel
amach unlar, endiistriyel kullanima yonelik fonksiyonel ¢oziimler ve paketli tiiketici iiriinlerine odaklanmakta; yalniz un
olarak da degil unlu mamuller ile donmus unlu mamuller, tortilla, pide, kurabiye, makarna ve benzeri ileri islenmis iiriin
gruplarina yonelerek deger zincirinde yukar ¢ikmay1 hedefliyor.

Bu yaklagim sayesinde firmalar, hem i¢ pazarda daha giiclii bir marka konumlandirmasi elde etmeyi amaclamakta hem de
ihracatta diisiik marjli hammadde rekabetinden ¢ikarak daha yiiksek katma degerli ve siirdiiriilebilir bir biiylime modeli
olusturmay1 hedeflemektedir.

Tiirkiye Gida ihracatcilar1 catis1 altinda yiiriitillen ortak calismalar hakkinda goériislerinizi alabilir
miyiz? Farkli bolgelerdeki ihracatci birlikleriyle kurulan bu giic birligini nasil degerlendiriyorsunuz?

Tiirkiye Gida Ihracatcilar1 catisi altinda yiiriitiilen is birliklerini stratejik bir gereklilik olarak goriiyorum. Bugiin
geldigimiz noktada, tek tek firmalarin ya da bolgelerin rekabet etmesi yeterli degil; {ilkeler olarak rekabet ediyoruz.

Bu nedenle farkli ihracatci birliklerinin ortak hareket etmesi, Tiirkiye’nin gida ihracatinda daha giiglii ve tutarl bir hikaye
anlatabilmesi acisindan kritik. Ozellikle hedef pazarlarda ortak tanitim, veri paylasimi ve koordinasyonun artmasi,
daginik yapinin oniine gegerek ciddi bir 6l¢ek avantaji yaratiyor.

Ancak burada daha gidilecek yol oldugunu da diisliniiyorum. Bu yapinin sadece tamitim tarafinda degil; pazar stratejisi,
iiriin konumlandirma ve hatta fiyatlama disiplininde de daha koordineli hareket edebilmesi gerekiyor. Eger bunu
basarabilirsek, Tiirkiye gida ihracatinda sadece hacimle degil, degerle de ¢cok daha farkl bir noktaya gelebilir.

Son olarak, sektoriin oOniinii acacak yapisal degisiklikler veya
kamudan beklentiler anlaminda hangi adimlarin éncelikli oldugunu
diistiniiyorsunuz?

Acik konusmak gerekirse, sektoriin en biiyiik ihtiyaci destek degil, dogru kurgu-
lanmig bir sistemdir. Bugiin biz diinya ile nihai iiriinde rekabet ediyoruz ama
maliyetlerimiz, verimlilik seviyemiz ve altyapimiz aym 6l¢iide rekabetci degil.

Oncelikle Tarim Bakanhg tarafindan hayata gecirilen planl iiretim yaklasimi-
nin, sektoriimiiz agisindan énemli bir firsat sundugunu diisiiniiyoruz. Verimliligi
ve kaliteyi esas alan, daha 6lcekli ve ongoriilebilir bir liretim yapisinin giiclen-
mesi, sanayide kalic1 rekabet giicliniin tesisine dogrudan katki saglayacaktir.

ikinci olarak maliyet tarafinda gercekci bir zemin olusturulmah. Enerji,
finansman ve temel girdilerde ongoriilebilirlik saglanmadan, firmalarin uzun
vadeli yatinm yapmasi zorlasiyor.

Uciincii kritik bashk ise altyap1. Tiirkiye'nin cografi avantaji var ama bunu
lojistik tistiinliige cevirebilmis degiliz. Liman verimliligi, demiryolu tasimacilig
ve tedarik zinciri entegrasyonu hala geligsim alani. Oysa bu bagliklarda atilacak
adimlar, dogrudan ihracat performansina yansir.

Sektoriin rekabet giicilinii belirleyecek bir diger alan da dijital doniisim. Yapay
zek4, veri analitigi ve IoT tabanl tiretim sistemleri artik verimlilik, kalite kontrol
ve izlenebilirlik acisindan belirleyici hale geliyor. Bu doniisiimiin hizlanmasi i¢in
hem teknoloji yatirnmlarinin hem de bu teknolojileri etkin kullanabilecek insan
kaynaginin gelistirilmesi gerekiyor.

Bunun yaninda katma degerli iiretimi hizlandiracak, Ar-Ge'yi, iiriin gelistirmeyi
ve markalagsmay1 destekleyecek hedefli politikalar biiyiik 6nem tagimaktadir.
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Birliklerimizden haberler

TIM  Hububat Bakliyat  Yagh
Tohumlar ve Mamulleri Sektor
Kurulu, Ocak-Mart doénemindeki faa-
liyet planlarini ve sektorel gelismeleri
degerlendirmek {lizere Istanbul’da
toplandi. Sektér Kurulu Bagkam
Ahmet Tiryakioglu'nun bagkanlik
ettigi oturuma, Ticaret Bakanhg:
Thracat Genel Miidiir Yardimcisi
Tayfun Kili¢ ile Tarim Uriinleri Daire
Bagkan1 Halis Kaya da katilarak kamu
ve 0Ozel sektor arasindaki koordinas-
yonu gliclendirdi. Toplant1 kapsamin-
da, Tiirkiye’'nin kiiresel gida arzindaki
giivenilir ve dengeleyici roliinii pekis-
tirecek stratejik adimlar kapsaml bir
sekilde ele alindi.

degerlendirmelerde bulunuldu.

TIM Hububat Bakliyat Yagh Tohumlar ve Mamulleri Sektér Kurulu
Bagkani1 Ahmet Tiryakioglu, Tiirkiye Thracatcilar Meclisi (TIM) tarafindan
diizenlenen ve ekonomi yonetiminin iist diizey temsilcilerini bir araya
getiren Genisletilmis Baskanlar Kurulu Toplantistna katildi. Tiirkiye
Cumbhuriyet Merkez Bankasi (TCMB) Bagkani Dr. Fatih Karahan ve TIM
Bagkani Mustafa Giiltepe'nin de yer aldigi toplantida Tiryakioglu,
hububat ve bakliyat sektoriiniin giincel ekonomik tablodaki stratejik
onemini vurgulayarak ihracatgilarin oncelikli ihtiyaglarim1 paylasti.
Goriismede, ozellikle temel onceligin enflasyonla miicadele oldugu bu
donemde, sektoriin yurt ici gida fiyatlarinda tistlendigi dengeleyici rol ve
fiyat istikrarin1 destekleyen uygulamalarin siirdiiriilebilirligi tizerine

Ekonominin Ufuk Turu 26 Zirvesi’'nde Sektorel Gelecek Ele Alindi

TIM Hububat Bakliyat Yagh Tohumlar ve Mamulleri Sektér Kurulu Baskani
Ahmet Tiryakioglu, ekonomim.com tarafindan diizenlenen ve is diinyasinin
nabzim tutan “Ekonominin Ufuk Turu 26” zirvesine konusmaci olarak katildi.
Hazine ve Maliye Bakan1 Mehmet Simsek’in katihmiyla gergeklestirilen zirvede
Tiryakioglu; tarim ve gida sektoriiniin makroekonomik dengeler i¢indeki yerini,
ihracatcilarin karsilastigi yapisal sorunlar1 ve ¢éziim onerilerini kamuoyuyla
paylasti. Zirve kapsaminda diizenlenen oturumlarda, Tiirkiye’nin {iretim
giiciniin korunmas1 ve kiiresel ticaret arenasindaki rekabetgiliginin
siirdiiriilebilir kilinmasi adina atilmasi gereken adimlar en iist diizeyde istisare
edildi.

BAMAT T

HALKE,

eKonNnominin 'np 12
ufuk turu B

ckonomim.czm
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Turk Gida Sektoru Gulfood 2026’da Kuresel Pazarlara Cikartma Yaph

Diinyanin en prestijli ve kapsaml gida
etkinliklerinden biri kabul edilen
Gulfood 2026 Uluslararas: Gida Fuari,
26-30 Ocak tarihleri arasinda Dubai
World Trade Centre ve Dubai
Exhibition Centre-Expo City Dubai’de
gerceklestirildi.  Tiirkiye'nin  gida
ihracatindaki iddiasini yansitan ve alt1
birligi bilinyesinde barindiran Tiirkiye
Gida Ihracatcilari markasi, fuarda
Dubai Exhibition Centre-South Hall
9’daki genis standiyla yer alarak
uluslararas1 alicillarin  ilgi  odag:
olurken katimei Tirk firmalarn da
hem geleneksel iiriin taleplerine hem
de modern tiiketim aligkanliklarina
hitap eden genis iiriin yelpazelerini
diinya pazarina sunma firsat1 buldu.

Fuar siiresince Tiirk ihracatcisinin yaminda olan TIM Hububat Bakliyat Yagh
Tohumlar ve Mamulleri Sektér Kurulu Bagkani Ahmet Tiryakioglu ile
Birliklerimizin Bagkan ve Yoneticileri, stant acan firmalari tek tek ziyaret ederek
sektorel dayanisma sergilediler. Ziyaretler kapsaminda, gida ve imalat
sektorlerinde artan maliyetlere ve finansmana erisim zorluklarina ragmen
iireticilerin sergiledigi direnc takdirle karsilanirken, ihracat pazarlarini korumak
adina atilmas1 gereken adimlar degerlendirildi. Ozellikle lojistik avantaji ve
cografi yakinhigiyla Tiirkiye'nin hububat sektorii ihracatinin omurgasini
olusturan Orta Dogu pazarindaki son gelismeler ve pazar cesitlendirme
stratejileri, heyetler arasi1 goriismelerin ana giindem maddelerini olusturdu.
Bagkanlar, Tiirkiyenin gilicli iiretim kabiliyeti ve dogru maliyet
yapilandirmasiyla  uluslararasi  pazarlardaki konumunu koruyacagini
vurgulayarak katihime firmalara basar: dileklerini ilettiler.

TURKISH FOOD
EXPORTERS

avdiB &b GNS 1 |

e cenpas M

Asya gida pazarinin en onemli bulusma noktasi olarak kabul edilen
Foodex Japan 2026, 10-13 Mart tarihleri arasinda Japonya'nin baskenti
Tokyo’da gerceklestirildi. Tiirkiye Gida Ihracatgilar: (TGI) markas: catisi
. alinda bir araya gelen ihracatgi birlikleri, Tokyo Big Sight fuar
T —— merkezinde kurulan stant alaniyla Tiirkiye'nin zengin {iriin portfoyiini
profesyonel ziyaretcilerin begenisine sundu. Tiirkiye'nin toplam gida
ihracatindan yiizde 45 pay alan hububat, bakliyat, yagh tohumlar ve
mamulleri sektorli, bu organizasyon aracihigiyla Japonya pazarindaki
siirdiiriilebilir biiyiime hedeflerini pekistirdi.

Fuarin agilis giintinde T.C. Tokyo Biiyiikelgisi Oguzhan Ertugrul, Ticaret
Basmiisaviri Mukaddes Nur Yilmaz ve Ticaret Miisaviri Sedat Yildiz,
Tiirkiye Gida Thracatcilar standim ziyaret ederek yiiriitiilen gahgmalar
hakkinda bilgi aldilar. EIB Hububat Baskami Muhammet Oztiirk ve
AHBIB Bagkam1 Veysel Memis’in eslik ettigi heyet, bolgeye yonelik
ihracatin gelistirilmesi ve ikili ticari is birliklerinin derinlestirilmesi
konularinda istisarelerde bulundu. Biyiikelgilik heyeti, =ziyaret
kapsaminda Tiirk tarim iiriinlerinin tanitimi amaciyla diizenlenen tadim
etkinliklerine de katilim saglada.

Fuar siiresince yogun ilgi goren tadim alanminda, Michelin yildizli sef
Osman Serdaroglu ve Japon sef Masato Shirakawa, Tiirk mutfaginin
geleneksel tariflerini yerel damak tadina uygun dokunuslarla sundu.
Durum bugdayinin anavatani olan Anadolu topraklarindan gelen yiiksek
kaliteli iiriinler, 6zellikle makarna ve unlu mamuller kategorisinde Japon
profesyonellerden tam not aldi. Sefler, Tiirk gida iriinlerinin Japon
restoran ve otel mutfaklarinda daha yaygin kullanimi igin yapilabilecek
calismalar iizerine heyetle fikir alisverisinde bulundu.
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GAIB Hububat Paraguay ile Yeni Ticaret Kdprileri Kuruyor

Paraguay Cumhuriyeti Tiirkiye Biiyiikelcisi Guillermo Sosa ve DEIK Tiirkiye-
Paraguay Is Konseyi Bagkan1 Erhan Beken, GAIB Hububat’a resmi bir ziyaret
gerceklestirdi. GAIB Hububat Bagkani Celal Kadooglunun ev sahipliginde,
yonetim kurulu {iyeleri ve birlik yoneticilerinin katihmiyla diizenlenen
toplantida, iki {ilke arasindaki ticari baglarin giiclendirilmesi ve yeni is birligi
firsatlarinin olusturulmasi konular1 detaylica ele alindi. Goriismede, Tiirkiye'nin
tarimsal iiretim giicii ile Paraguay'in Giiney Amerika pazarindaki stratejik
konumu arasindaki potansiyel sinerji tizerinde duruldu.

Tiirkiye’nin dis ticaretinde kritik bir rol oynayan ve bolge ihracatinin ana cikig
kapilarindan biri olan Mersin Uluslararasi Limani’min (MIP) Genel Miidiirii
Ajay Kumar Singh, GAIB Hububat’a bir ziyaret gerceklestirdi. GAIB Hububat
Bagkani Celal Kadooglu'nun ev sahipliginde, yonetim kurulu {iiyeleri ve birlik
yoneticilerinin katihmiyla diizenlenen toplantida, ihracat siireclerinin
hizlandirllmas1 ve operasyonel verimliligin artirlmasina yonelik stratejik
konular masaya yatirildi. Goriismede, liman yonetimi ve ihracatcilar arasindaki
koordinasyonun giiclendirilmesinin, Tirkiye'nin kiiresel gida tedarik
zincirindeki rekabetciligine saglayacag: katkilar {izerinde duruldu.

Kiiresel sekerleme ve atistirmalik sektoriiniin en 6nemli bulusma nokta-
larindan biri kabul edilen ISM 2026 ile bu yil ilk kez diizenlenen ISM
Ingredients 2026 fuarlari, 1-4 Subat tarihleri arasinda Almanya’nin Koln
sehrinde gerceklestirildi. IHBIiR organizasyonuyla Tiirkiye Milli Katilimi
catis1 altinda yer alan Tiirk firmalari, sekerleme, atistirmalik ve gida
bilesenleri alanindaki iirtinlerini uluslararasi profesyonellerin begenisine
sundu. Ozellikle ham madde ve yar1 mamul kanadina odaklanan ISM
Ingredients’in ilk kez kapilarmi acmasi, Tiirk tedarikgilerin Avrupa
pazarindaki is birligi aglarini genisletmeleri ve gida zincirindeki katma
degerli tiretim giiglerini sergilemeleri igin stratejik bir zemin olusturdu.

Fuarin agilis giiniinde Tiirkiye'nin Koln Konsolosu Arzu Isik Ellialtioglu,
Diisseldorf Ticaret Ataseleri Dilara Ziimreoglu Tek ve Pinar Aslan, IHBIR
info standim ziyaret ederek yiiriitiilen calismalar hakkinda kapsamh bilgi
aldilar. THBIR Bagkani Kazim Tayci ve beraberindeki Birlik heyetiyle
birlikte milli katilim organizasyonunda yer alan firmalar1 ziyaret eden
diplomatik temsilciler, katiimc1 ihracatcilara sertifikalarim takdim
ederek basar dileklerini ilettiler. Ayrica fuar programi kapsaminda T.C.
Koln Bagkonsolosu Hiiseyin Kantem Al ile bir araya gelen IHBIR heyeti,
Tiirk ihracatgisiin Almanya ve cevresindeki pazarlarda rekabet giiciinii
artiracak stratejik konular1 ve destek mekanizmalarim istisare etti. Fuar
boyunca IHBIR Baskani Kazim Taycrmin yani sira Baskan Yardimcisi
Kiirsad Giilbahar ile Yonetim Kurulu Uyeleri Hiiseyin Eviz, Ismail Giil,
Mehmet Tas ve Sabahattin Fidan’dan olusan heyet, ihracatgllarln
stantlarini tek tek ziyaret ederek saha calismalarimi1 yakindan inceledi.

IHBIR, bélge ihracatim canlandirmak ve Tiirk gida iiriinlerinin uluslararas
raflardaki paymi artirmak amaciyla 14-15 Ocak 2026 tarihlerinde kapsaml bir
Alm Heyeti Programi diizenledi. Ortadogu pazarinin en giiclii oyunculari
arasinda yer alan Mark & Save, Panda ve Arabian Specialized Food Co. gibi dev
siipermarket zincirleri ile ithalat¢i firmalarin temsilcileri, program kapsaminda
Tiirk ihracatcilariyla bir araya gelerek yeni is birligi firsatlarin1 degerlendirdi.
Istanbul’da gerceklestirilen organizasyona katilan 59 THBIR iiyesi firma, iki giin
siiren yogun temaslar neticesinde toplam 177 ikili ig goriismesi (B2B)
gerceklestirerek bolgedeki ticari aglarini genisletme yolunda stratejik bir adim
att.
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Dijital Ticarette Kadin Gici: iHBiR’den Egitim Hamlesi

o EJ ¢

iIHBIR'DEN KADIN GIRISIMCILERE

iHBiR

Egitim programi, kamu ve 6zel sektoriin alaninda uzman
isimlerini bir araya getirerek katihimcilara zengin bir icerik
sundu. T.C. Ticaret Bakanhg1 E-ihracat, Dijital Pazarlama
Davranigsal Kamu Politikalar1 ve Yeni Nesil Teknolojiler
Daire Bagkan1 Hasan Onal, bakanligin e-ihracat politikalar
lizerine sunumlar gerceklestirirken; akademisyen Dr.
Tugcenur Ekinci Furtuna konunun teorik cercevesini ¢izdi.
Trendyol'dan Giilfem Ozdemir, Amazon Uzmam Furkan
Yildirim, UPS Tiirkiye’den Emre Korkmaz ve TIM WINGS
Proje Koordmasyon Miidiirii Melike Emiroglu Kaplan ise
pazar yeri is birligi modelleri, lojistik operasyonlar,
giimriikleme siirecleri ve girisimcilik projeleri hakkinda
teknik detaylar1 paylagtilar. Katilimcilarin sorularinin
yanmitlandig1 etkinlik, kadin girisimcilerin dijital ihracat
ekosisteminde daha etkin rol iistlenmelerine katk
saglayacak pratik bilgilerle tamamlanda.

IHBIR, kadin girisimcilerin kiiresel
pazarlardaki gorlintirliigiinii artirmak
ve markalarim1 dijital platformlar
aracihgiyla diinyaya tasimalarina
destek olmak amaciyla kapsamli bir
"Kadin Girisimciler 1(;1n E-Ticaret ve
E- Ihracat Egitimi"  gerceklestirdi.
IHBIR koordinasyonunda diizenlenen
programda, kadin girisimcilerin ulus-
lararas1 arenalarda daha giicli ve
rekabet¢i bir konuma ulagmalar:
hedeflenirken; e-ticaretin temel dina-
miklerinden dijital satig altyapilarina
kadar genis bir yelpazede egitimler
sunuldu.  Uretim  maliyetlerinin
yiikseldigi ve geleneksel pazarlara
erisimin dijitallesmeyle doniistiigi bir
donemde gerceklestirilen bu hamle,
kadin ihracatgilara yeni nesil ticaret
kanallarim1  kullanma  noktasinda
stratejik bir yol haritas: sagladi.

Rusya ve Dogu Avrupa’nin en biiyiik gida organizasyonlarindan biri olarak
kabul edilen PRODEXPO 2026 Uluslararas1 Gida, I¢cecek ve Gida Hammaddeleri
Fuari, 9 Subat 2026 tarihinde Moskova’'da 33. kez kapilarim acti. Istanbul
Ihracatgl Birlikleri (iiB) Genel Sekreterligi koordinasyonunda gerceklestirilen
Tiirkiye Milli Katilm Organizasyonu kapsaminda, 30 Tiirk firmasi1 Tiirkiye
Pavilyonu’'nda yer alarak iiriinlerini genis bir cografyadan gelen profesyonel
alicilara sundu. Gida arzinda {istlendigi dengeleyici rol ve giiclii iiretim
kabiliyetiyle kiiresel pazarlarda giiven tazeleyen Tiirk hububat, bakliyat ve
mamulleri sektorii, bu fuar araciligiyla Rusya pazarindaki siirdiiriilebilir ticaret
hedeflerini bir adim ileriye tasidu.

Fuarin acilis giiniinde T.C. Moskova Ticaret Miigaviri Ahmet Onur Oztiirk,
Tiirkiye Pavilyonu'nu ziyaret ederek IHBIR Bagkan Yardimcisi Semsettin
Memis, Yonetim Kurulu Uyeleri Sabahattin Fidan ve Muzaffer Hikmet Tonbil ile
bir araya geldi. Goriismelerde, iki tilke arasindaki ticari hacmin gelistirilmesi ve
Tiirk ihracatcilarimin bolgedeki operasyonel giiclinii artiracak adimlar tizerine
kapsaml istisarelerde bulunuldu. IHBIR Bagkan Yardimcis1 $emsettin Memis,
fuarin resmi agilis toreninde yaptigi konusmada; PRODEXPO'nun Tiirk gida
sektorii ve ihracatgilan icin tagicigy kritik oneme deginirken, Tiirkiye ile Rusya
arasindaki kokli ticari iliskilerin gelecegine yonelik vizyoner goriiglerini
paylasti. Fuarin ikinci giinii, T.C. Moskova Biiyiikelcisi Tanju Bilgi¢ ve IHBIR
heyeti katihme1 ihracatgilara sertifikalarimi takdim ederek basar1 dileklerini
ilettiler.
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IHBIR, Gida Takviyesi ve Fonksiyonel Gidalar Galistayr'ni Dizenledi

Ankara Universitesi Gida Giivenligi Enstitiisii ig birligi ve IHBIR organizasyonu
ile 14 Ocak 2026 Carsamba giinii “Gida Takviyesi ve Fonksiyonel Gidalar
Caligtay1” gerceklestirildi. Gida takviyeleri, fonksiyonel gidalar, probiyotikler,
prebiyotikler, tatlandiricilar, tibbi ve bitkisel {iriinler sektoriinde faaliyet
gosteren 50’yi agkin firmanin degerli katihimlariyla gergeklestirilen s6z konusu
programda, giderek biiyliyen pazar potansiyeli, sektorde yasanan sorunlar ve
¢oziim Onerilerine yonelik istisarelerde bulunuldu.

Gana Tarim Bakani Eric Opoku, Gana'nin Ankara Biiylikelcisi Abdul Nasiru-
Deen ve beraberindeki iist diizey heyet, 19 Subat 2026 tarihinde Orta Anadolu
Hububat, Bakliyat, Yagli Tohumlar ve Mamulleri Ihracat(;ﬂarl Birligi'ni ziyaret
etti. Ziyaret kapsaminda, diinya kakao iiretiminde Oncii iilkelerden biri olan
Gana ile Tiirkiye arasindaki karsiikhi is birligi imkanlar1 detayl bir sekilde
degerlendirildi. Ozellikle kakao ve kakao {irtinlerinin tedariki ile bu ham
maddelerin Tiirkiye'nin gelismis gida sanayisinde islenerek katma degerli
mamullere doniistiiriilmesi siirecleri goriismelerin  odagin1  olusturdu.
Toplantiya OAIB Genel Sekreteri Musa Demir, Genel Sekreter Yardimcisi Dr.
Fatih Yumus ve birlik personeli ile birlikte, sektorde faaliyet gosteren dort iiye
firmanin temsilcileri katihm sagladi. Goriismede, Afrika pazarindaki tiiketim
aligkanliklar1 ve Gana’nin bolgedeki stratejik konumu ele alinirken; Tiirkiyenin
tarimsal tiretimden islenmis gida ihracatina kadar uzanan disiplinli ve giivenilir
sanayi kiiltiirii Ganal1 heyete aktarildi.

Guney Kore'de Turk Uriinlerine BUyuk ilgi: Seul Ticaret Heyeti

EIB Hububat, "Aegean Cereals, Pulses, Oilseeds and Products" UR-GE projesi
kapsaminda 11-16 Ocak 2026 tarihleri arasinda Giiney Kore’ye yonelik stratejik
bir yurt dis1 pazarlama faaliyeti gerceklestirdi. Birli§in dokuz iiye firmasinin
katihmiyla diizenlenen organizasyonun merkezi, Giiney Kore'nin bagkenti Seul
oldu. EIB Hububat Baskani Muhammet Oztiirk’iin bagkanlik ettigi heyete,
Tiirkiye'nin Seul Ticaret Miisaviri de eslik ederek diplomatik ve ticari siireclerde
ihracatgilara destek sagladi. Faaliyet kapsaminda Tiirk gida iiriinlerinin Uzak
Dogu pazarindaki erisilebilirligini artirmak ve iki iilke arasindaki ticari baglari
kuvvetlendirmek adina ¢ok sayida ikili is goriismesi (B2B) yapildi.

Heyet program siiresince yalnizca masa bagi goriismelerle sinirli kalinmayip,
Giiney Kore’nin 6nde gelen gida ithalat¢ilari, biiyiik market zincirleri ve sektorel
kurumlar da ziyaret edilerek pazarin tiiketim ahigkanliklar: yerinde incelendi.
Tiirkiye'nin sahip oldugu giiclii liretim disiplini ve kaliteli iirlin yelpazesinin bir
yansimasl olarak, Tiirk iiriinlerine yonelik gosterilen yogun ilgi dikkat cekti.
Ozellikle Turklye nin diinyada en biiytik ikinci ihracat¢r konumunda oldugu
makarna ve yiiksek Kkaliteli durum bugdayr mamulleri gibi stratejik {iiriin
gruplari, Giiney Koreli profesyonellerin odaginda yer aldi. Uzak Dogu pazarinda
iriin ve dagitim cesitlendirmesini Oncelik haline getiren sektor, bu ticaret
heyetiyle birlikte bolgedeki siirdiiriilebilir biiylime hedeflerine yeni bir ivme
kazandirdi.

Evcil Hayvan Mamalan Sektori Pet izmir 2026’da ihracat Hedeflerini Buyutt

Evcil hayvan iiriinleri sektoriiniin bolgedeki en 6nemli bulusmalarindan biri
olan 9. Uluslararasi Izmir Evcil Hayvan Uriin, Malzeme ve Aksesuar
Tedarlk(;ﬂerl Fuar (Pet izmir 2026), FuarIzmir’de kapllarlnl ziyaretgilerine actu.
Dért giin siiren organizasyonun acihsi, EIB Hububat Bagkani Muhammet
Oztiirk’lin gerceklestirdigi hitapla yapildi. Acihis toreninde, Tiirkiye'nin son
yillarda hizla yiikselen sektorlerinden biri olan evcil hayvan mamasi ihracatinin
stratejik onemi ve kiiresel pazarlardaki biiyiime potansiyeli vurgulandi. Bagskan
Oztiirk konusmasinda, evcil hayvan mamalar: sektoriiniin hem kiiresel 6lgekte
hem de Tiirkiye ihracatindaki ivmesine dikkat ¢ekerek, bu alandaki iiretimin
yiiksek katma degerli niteligine vurgu yapti. PETizmin
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TGI Chairman Ahmet Tiryakioglu:

“Turkiye: The Registered Trademark of Trust and Quality

in Global Food Trade”

The global food ecosystem is
undergoing a period in which geopoli-
tical tensions, logistical bottlenecks
and economic fluctuations are
intertwined, and the rules and routes
of trade are being rewritten. Today,
global food trade has evolved beyond
mere commodity exchange; it has
become a strategic security issue di-
rectly linked to energy prices, shiment
security and regional stability. Securi-
ty risks concentrated around the Strait
of Hormuz and disruptions to
commercial shipping traffic point to a
critical bottleneck for global food and
energy transport. Fluctuations in this
corridor are placing significant pres-
sure on agricultural production costs.

In such a complex global landscape,
Tiirkiye stands out as a key hub for
food supply security thanks to its well-
established production infrastructure,
logistical capabilities and extensive
market network. Our raw material
processing capacity and ability to
make swift decisions have positioned
our country not merely as a producer
meeting its own needs, but also as a
reliable supplier to the wider region.
However, at this stage, our ambition is
not limited to being merely a regional
player. Our primary priority is to
ensure that products bearing the
“Made in Tirkiye” label secure a
permanent, sustainable and strong
presence on the shelves of the world’s
largest retail chains.

The growing demand for Turkish food
products in international markets is
directly linked not only to our logisti-
cal advantages but also to our core
principles of quality, reliability and
on-time delivery. Tiirkiye’s resilient
performance and high growth rates it
has achieved are the clearest indica-
tion that the reliability of our products
has been recognised worldwide. Our
flexible production structure, which
closely monitors global nutrition
trends is transforming our traditional
products, into staples of modern
dining tables. Our primary objective is
to ensure that the “Made in Tiirkiye”
label serves as a “seal of trust and
quality” for the end consumer,
wherever they may be in the world,
and to elevate Turkish products to the
pinnacle of global branding.

The strengthening of the disinfla-
tionary process in the domestic
market and the reduction in fluctu-
ations in pricing behaviour provide a
critical foundation for our exporting
firms to engage in long-term and
rational planning. As confirmed by
PMI data, the fact that the food
products sector remains in the growth
zone in terms of production,
employment and new export orders,
despite the loss of momentum across
the manufacturing sector as a whole,
once again highlights our strategic
role in the economy. All promotional
activities we carry out under the
Turkish Food Exporters (TGI) brand
aim to showcase this production
strength on the global stage.

With a collective approach, coordina-
tion and a long-term perspective, I
would like to express my gratitude to
the Ministry of Trade, the Ministry of
Agriculture and Forestry, our six
Exporters’ Associations and all our
stakeholders for their contributions to
Tirkiye’s journey towards leadership
in the global food trade.

Ahmet Tiryakioglu
TGI Chairman
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Chaitman of Out-of-Home Consumptlon Suppllers Assoclation, Melih $ahinoz:

“Turkiye is leading the way in the production of
sustainable and traceable safe food.”

Success in Tiirkiye’s out-of-home consumption sector is now measured not only by product variety, but also by
sustainable supply, international quality standards and operational reliability. At a time when global food chains are being
reshaped by geopolitical tensions, climate crises and logistical uncertainties, Tiirkiye is attracting attention thanks to its
production infrastructure and strategic location. In this interview with Melih Sahin6z, Chairman of Out-of-Home
Consumption Suppliers Association, we discussed Tiirkiye’s competitive advantages in the out-of-home
consumption sector, the opportunities it offers to international professional buyers, and the contribution Foodist Istanbul
will make to international collaborations.
I \ What operational advantages does the Turkish food industry’s wide
range of products and flexible production capacity—tailored to the
hotel, restaurant and café sectors—offer to professional buyers
operating internationally?

Thanks to Tiirkiye’s extensive agricultural production base, it is able to offer a
strong value proposition to buyers in the out-of-home consumption sector.
When foreign guests visiting our country and staying in hotels, restaurants and
cafés are satisfied with the food and drink they consume and the products they
use, this creates an export opportunity for Turkish agriculture and the food
industry. In other words, the food offered through F&B channels has a direct
impact on increasing exports.

When compared to Europe, Tiirkiye offers more competitive prices and high
quality across many product groups. This balance makes life much easier for
professional buyers operating internationally. Compared to other countries of-
fering cost advantages, we stand out as in every respect thanks to our infrastruc-
ture, certifications and logistical advantages. Our production structure, which is
rich in resources, enables us to respond swiftly to demands for high standards in
the food packaging and packaging industry. Our ability to adapt to seasonal
fluctuations also provides buyers with significant predictability.

How does Tiirkiye’s industrial infrastructure ensure the quality
standards required by these facilities, which operate with zero
tolerance for error?

Tiirkiye’s food industry has met high production standards since the 2000s. As
of today, international standards such as ISO 22000, FSSC 22000, BRC, IFS and
HACCP have been widely implemented across the country and are maintained
on a daily basis through regular audits.

On the public sector side, the strong commitment by the Ministry of Agriculture and Forestry, the regulatory framework,
and the discipline shown in complying with EU legislation constitute a key element of confidence in the sustainability of
these standards. Furthermore, analyses carried out using the capabilities offered by digitalisation and artificial
intelligence, along with the ability to track products from farm to fork, enhance the consistency of this quality standard.

Today, hotels, restaurants and cafés within the out-of-home consumption sector source their supplies with zero tolerance
for quality issues through these established systems. Consequently, the fact that Tiirkiye’s production infrastructure has
reached a level capable of meeting these expectations represents a critical advantage.

How does the technical expertise possessed by Turkish suppliers in the areas of food safety, traceability
and international certification—which are of critical importance to hotel and restaurant chains—position
Tiirkiye in the global marketplace?

Ensuring that foreign visitors to Tiirkiye can be confident in what they eat and drink here—in other words, that they have
no doubts regarding food safety—will set Tiirkiye apart from other countries around the world. This also positions Tiirkiye
as a country that stands out for its reliability and compliance with systems. In terms of legislation, our producers hold
well-known standards such as BRC, IFS and FSSC 22000, and in addition to these, our certification framework for halal,
organic and geographically indicated products has reached a secure level. All of this highlights our country’s leading role
in sustainable and traceable food production.

TGi report - Issue 10




I would particularly like to emphasise that the Trusted Supplier Programme, developed by ETUDER, is a key component
of this framework. With this certification, we address issues such as food safety, traceability and operational discipline—
specifically within the out-of-home consumption channel—within a more comprehensive framework. In doing so, we go
beyond international certifications to create a practice-based layer of trust that addresses the sector’s actual needs.

Thanks to this multi-layered structure, I believe Tiirkiye is positioned not merely as a compliant partner within global
supply chains, but as a solution partner that raises the standard of trust.

Despite the geopolitical and climatic risks affecting global food supply chains, what does Tiirkiye’s
promise of uninterrupted supply and product continuity for institutional kitchens and mass-
consumption channels mean for foreign buyers?

I consider this question to be of the utmost importance and value. Since 2020, we have seen that global food supply chains
have been shaken by a succession of vulnerabilities, including the pandemic, the subsequent Ukraine-Russia war, climate
shocks, conflicts in the Middle East, and, more recently, tensions in the Strait of Hormuz. Despite all these events, Tiirkiye
has maintained uninterrupted and stable supply continuity. In this regard, I would like to take this opportunity to express
my gratitude to Turkish food industry professionals and everyone who has contributed to ensuring this continuity.

Combining our sustainable production and reliable food supply with our logistical advantages places us in a position
where international buyers can manage their stock levels more comfortably and reduce their lead times.

The facilities Tiirkiye offers to European buyers under its customs union agreements, along with the advantages of free
trade zones, position the country as a regional distribution hub. At the same time, our country has established itself as a
key player for Asian and African buyers, offering significant cost advantages and high standards. In this way, Tiirkiye is a
country that can rationalise the reduction of stock management risks arising from reliance on distant sources and position
itself as a primary supplier in corporate procurement units’ business continuity plans.

As one of the founding partners of Foodist Istanbul, what role will — '
ETUDER play in showcasing the Turkish food industry on the

international stage? _ 1

Bringing together all stakeholders in Tiirkiye’s food sector under a single vision,
Foodist Istanbul is preparing to become a global hub for trade between 1 and 4
September 2026. We set out with the aim of becoming “one of the world’s three
largest food fairs” and will take on this role for our country.

Trade fairs are no longer merely venues for showcasing products; they are
critical networking platforms where partnerships are forged, decision-makers
meet, and new trade networks take shape. Istanbul, meanwhile, offers a unique
meeting point capable of elevating this interaction higher. With its strategic
location bridging Europe and Asia, ease of international access, tourism infra-
structure and dynamic business culture, the city naturally brings together pro-
fessionals from diverse regions. At the same time, its rich culinary culture and
historical depth ensure that business relationships extend beyond the exhibition
grounds, fostering stronger and more enduring connections throughout the city.

The panels, B2B matchmaking programmes and themed networking events to
be held during Foodist Istanbul support the establishment of not just short-term
commercial relationships, but long-term and sustainable partnerships between
companies. Consequently, the fair offers a networking ecosystem that
accelerates the flow of information, fosters partnerships and builds trust among
industry professionals from different regions.

With this holistic approach, Foodist Istanbul is far more than just a showcase
connecting Tiirkiye’s production capacity with the world; it stands out as a
powerful hub where international trade, business collaborations and strategic
partnerships are forged. In this regard, I believe that Foodist Istanbul will posi-
tion Tiirkiye as one of the world’s key players in food production and logistics.
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IRAQI MARKET Confechonery and Chocolaie Producis

The confectionery sector, the most dynamic branch of the Iraqi food industry, is growing rapidly. Whilst local production
remains limited to the low-end segment due to power cuts, reliance on raw materials and technical shortcomings, the
market in the mid- and high-end segments relies entirely on imports. In a market where packaged products are on the rise
due to perceptions of hygiene and quality, Turkish brands are among the leading suppliers. This makes Iraq an
indispensable and strategic market for Turkish exporters. offering high-quality, branded products.

The Power of Shelves in Iraq

Despite its modernising structure, the Iraqi market has a multi-layered distribution model dominated by traditional trade.
Goods enter the country via the Habur port in the north and the Basra port in the south, and are stored in strategic
logistics hubs such as Erbil, Baghdad and Basra. Whilst modern retail serves as a showcase for branding and premium
products, particularly in the Kurdistan Region of Iraq, the traditional channel continues to form the backbone of Iraq’s
commercial structure. For Turkish exporters seeking to succeed in this structure, which is based on consumer confidence,
collaborating with local distributors to both meet the quality standards of modern supermarkets and leverage the
extensive reach of the traditional network is a strategic necessity.

10 Products Iraq Importied The Most

in 2024 in the Confectionery and
Chocolate Products Sector*

1. Waffles and wafers

2.0ther bakery products,
communion wafers, empty
medicinal capsules used in
pharmacy, sealing wafers, etc.

3.Sweet biscuits

4.Chocolate and other food
preparations containing cocoa, in
blocks, bars or slabs; filled,
<=2kg

5.Cocoa-free sugar confectionery,
including white chocolate,
excluding chewing gum

6.0ther food preparations
containing cocoa and chocolate
(in packages <= 2 kg)

7.Chocolate and other food
preparations containing cocoa in
blocks, bars or slabs; unfilled,
<=2kg

8.Sugared or sugar-free chewing
gum

9.0ther food preparations
containing chocolate and cocoa; in
blocks, bars, slabs, liquid, paste,
powder or granules, weight > 2 kg

10.Ice cream containing cocoa or
without cocoa

GUIDE TO ENTERING THE IRAQI MARKET:

J U Critical Success Factors for Turkish Exporters
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Prioritise by Region:

Focus on Baghdad for the
highest consumption volume,
Basra for logistical advantages,
and the KRG region for modern
retail and premium products.

Establish a Two-Tier Sales
Strategy:

In cities such as Baghdad,
develop a dual-channel
distribution model that covers
both modern supermarket
chains and traditional
neighbourhood grocers.

Choose the Right Logistics Hubs:
Use the ports of Basra for sea
imports and distribution to the
south, the warehouses in Erbil
and Duhok for road transport
and access to the north and

central regions as strategic hubs.

Pay Attention to Product
Segmentation:

Offer premium and gift-quality
products for major city centres,
and single-unit and low-weight
products for price-sensitive
regions such as Mosul and
Kirkuk.

Invest in Packaging and Design:
In urban areas in particular, the
visual appeal of packaging
and brand image are key
factors in consumers’
purchasing decisions; gain a
competitive edge with modern
and stylish designs.
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Don't Neglect Traditional Retail:
Neighbourhood shops form the
backbone of sales volume
across Irag. Establish a strong
sub-distribution network to
reach these outlets.

Reach a Wider Audience
Through the Right Balance of
Price and Quality:

To attract the middle-income
group, organise multi-pack
offers, promotions and
campaigns that emphasise
‘affordable quality’.

Seize the Opportunities of
Digitalisation:

Prepare for e-commerce by
keeping an eye on the growing
trends in social media engage-
ment and online ordering, par-
ficularly amongst the young po-
pulation in Baghdad and Erbil.

Comply with Physical Store
Standards:

Fully meet technical criteria
such as barcodes, quality
certification and shelf life in
order to enter organised retail
channels.

Build Trust-Based Local
Partnerships:

Iraqi business culture is based
on long-term relations. When
entering the market for the first
time, partner with strong
distributors who understand
local dynamics to build trust.

*Based on the Six-Tier Tariff

*Report prepared by: Commercial Attaché’s Office in Basra, Ministry of Trade of the Republic of Turkiye
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Guide to Hassle-Free Shipping

The following documents are among the basic requirements for companies wishing to import chocolate and confectionery

products into Iraq:

u Commercial and Logistics

Documents

u Place of Origin and Official

Approvals

e Commercial Invoice
e Packing List N
¢ Bill of Lading —

e Certificate of Origin
e Chamber of Commerce and
Consulate Certifications

l
(V)

Health and Technical Documents Market Compliance Requirements

Health Certificate
Laboratory Analysis Report
Shelf Life Certificate
Certificate of Conformity

e Arabic Labelling and Packaging
Compliance

e Halal Certification

e |Importer’s Identification

(u]

Exporter's Agenda

Key trade fairs for exporters looking to find direct distributors in the Iraqi market and establish contacts with local retail

chains:

¢

-
ERBIL

e Food Iraqg
e Agro Pack & Food Iraq
\_

~N

7

BAGHDAD

¢ |rag Food & Beverage Expo

7

BASRA

\

¢ |nternational Food Exhibition
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Our Associations, which represent our products and exporter companies around the world
with the promotional activities carried out under the Turkish Food Exporters brand, attract
great interest from the press in Turkiye with the communication activities they realize. While
the monthly data of the cereals, pulses, oilseeds and products sector in Turkiye are regularly
announced to the press by the Sector Board, our Associations under the umbrella of the TGI
share the results and activities carried out in their regions of activity with the press.

Hububat sektoriikiiresel
daralmayaragmen pozitif ayristi
T A ; :

Chairman of TIM Cereals, Pulses, Oil Seeds and Products Sector Board,
Ahmet Tiryakioglu:

“Despite developments that directly affected global trade, our sector demonstrated
resilient performance in 2025. The fact that the cereals sector stood out positively
during this period, which saw a slight decline in exports of plant-based products,
highlights the strategic importance of maintaining a balance between production
sectors in terms of sustainable income and foreign trade. In particular, the 36.3
percent increase in exports to the US market is highly significant as it demonstrates
the level Tiirkiye has reached in terms of quality standards and product reliability.
Our food industry stands out as one of the most resilient sectors of the Turkish
economy, not only due to its export performance but also because of its job-
creating structure and its contribution to price stability.”

ZAnaliz

Chairman of Southeast Anatolian Cereals, Pulses, Oil Seeds and Products
Exporters' Association, Celal Kadooglu:

GUNEYDOGU HUBUBAT iHRACATINDA
3,6 MiLYAR DOLARA ULASTI

it i e Praca siade 35 arrank

“Rising geopolitical risks, climate-induced supply fluctuations and vulnerabilities
in supply chains have now made food products a strategic security issue. In this
process, where the new international balance of power favours countries capable of
managing price stability and market continuity simultaneously, Tiirkiye has
emerged as one of the key players in this transformation, thanks to its production
capacity, geographical location and strong industrial infrastructure. Despite factors
that suppress profitability, such as financing costs and exchange rate
disadvantages, our exporters have moved beyond short-term volume targets to
adopt a more resilient and value-added approach to competition.”

TAYCI: BAYRAM COSKUSU
GII?A TALEBiNi ARTIRDI

YENICAG

Chairman of Istanbul Cereals, Pulses, Oil Seeds and Products Exporters'
Association, Kazim Tayc1:

“The month of Ramadan and the festive period have become a very special time for
consumption in the food sector, thanks to our cultural and social dynamics. During
this period, demand rises well above the annual average due to the expansion of
iftar meals, an increase in hosting guests, and charitable events. We are seeing
particularly strong interest in staple food and iftar-related product groups during
Ramadan, and in confectionery, chocolate and snack items as we approach the
festival. Looking at the overall picture, we can say that food consumption during
this period increases by approximately 13—15 per cent compared to normal times.
As Tirkiye, we hold a very strong position on a global scale in processed
agricultural products and bakery goods.”
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Chairman of Mediterranean Cereals, Pulses, Oil Seeds and Products Exporters'
Association, Veysel Memis:

“Lojistik maliyetlerindeki artis
ihracat planlamasini zorlastiryor

“The geopolitical tensions in the Middle East are directly affecting regional trade
flows, making it difficult for us to plan our exports due to the sharp rise in logistics
costs. Whilst the climate of uncertainty in the region is disrupting both trade flows
and price balances, the fact that certain opportunistic practices are driving up costs
through speculation poses a major risk to our exporters. In particular, additional
guarantees, insurance premiums and port service charges imposed on the grounds
of the risk of war have risen to four or five times their previous levels , rendering
our cost calculations unpredictable. It is not feasible for exporters to bear this cost
increase alone; however, when we pass this burden on to prices, our competitive
strength in the global market weakens and our order flow slows down.”

Agag Mokineleri

Chairman of Central Anatolian Cereals, Pulses, Oilseeds and Products Exporters'
Association, Nihat Uysalli:

“Our sector, which boasts a wide range of products spanning from chocolate and
cocoa-based products to sunflower oil, from biscuits and wafers to confectionery,
and from pasta to wheat flour, saw its total exports across Tiirkiye increase by 4%
in 2025, whilst the Central Anatolia Cereals, Pulses, Oilseeds and Products
Exporters’ Association recorded an increase of 6.5%, reaching 1.4 billion dollars. In
our market strategies, it is not merely volume and figures that are decisive; the
cultural structures, consumption habits and logistical conditions of target countries
also play a key role. The growing demand for high-quality food and expectations for
variety, driven by accelerating urbanisation worldwide, continue to shape
production.”

«Milliyet

Chairman of Aegean Cereals, Pulses, Oil Seeds and Products Exporters'
Association, Muhammet Oztiirk:

o

Egeli hububatcilar
hedel biiviittii

“Having closed out 2025 with 23 percent growth and a record-breaking export
figure, we have made a very strong start to 2026. The South Korean market holds
strategic importance for us; indeed, by the end of 2025, our food exports to this
country had reached 172 million dollars. As part of the Sectoral Trade Mission we
are organising between 11 and 16 January, we will be holding crucial meetings in
Seoul alongside nine of our food exporting companies. In addition to the bilateral
business meetings we will hold with 40 importers on 13 January, we will assess the
potential of the region first-hand through market and retail visits. Over the next
five years, we aim to increase our food exports to South Korea to 500 million
dollars by prioritising trade fair organisations."

—
=

BusinésSNews st

Chairman of Black Sea Cereals, Pulses, Oil Seeds and Products Exporters'
Association, Eren Giinhan Ulusoy:

“With a 23 per cent share of the global flour trade, Tiirkiye has held the title of
global export champion for the past 10 years. In 2025, despite challenges such as
agricultural frost, drought and regulations, we managed to export 2.36 million
tonnes of flour. We began 2026 with an export volume of 181,000 tonnes in
January, and we aim to achieve a minimum of 2.4 million tonnes and a maximum
of 2.7 million tonnes for the year as a whole, maintaining an average of 200,000
tonnes per month. This season, with rainfall exceeding seasonal norms and an
increase in soil moisture levels, we anticipate that wheat production will exceed the
20 million tonne mark, and we expect to reach levels of 21-22 million tonnes, sl
coming close to our previous records.”

e —————
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Chairman of Black Sea Cereals, Pulses, Oil Seeds and Products Exporters
Association, Dr. Eren Gunhan Ulusoy:

“The most important factors distinguishing Turkish
products are sustainability and reliability”

Given that your region serves as a “granary” and a gateway to the
world, how do you assess its export mix in light of your logistical
advantages and port capacity?

I would like to point out that the Black Sea ports have a flexible structure that is
not reliant on a single commodity, with trade centred on a variety of products,
including grain and flour, as well as raw materials, processed foods and seafood.

From a logistical perspective, the most significant benefit is the Black Sea’s
natural integration into the global trade network via the Straits. The fact that
ports in the region, particularly Samsun, possess infrastructure suitable for bulk
cargo and container transport provides considerable operational flexibility for
both imports and exports.

Let me explain it this way: as of 2025, the total volume of cargo handled by sea
worldwide stood at approximately 12.8 billion tonnes. In Turkish ports, the total
handling volume reached 553 million tonnes. Of this volume, approximately 44
million tonnes was handled in ports in the Black Sea Region.

Whilst the global volume of container transport stands at approximately 936
million TEU, this figure is recorded at around 14 million TEU in Tiirkiye. In the
Black Sea Region, however, the volume of container handling remained at
127,000 TEU. Samsun Port ranks among Tiirkiye’s top 10 ports in terms of
cargo handling, handling approximately 12.5 million tonnes of cargo annually.
The port also handled approximately 77,000 TEU of container traffic.

In your view, how do the continuity of your region’s supply chain—
which is at a critical juncture for global food security—and its status
as a reliable export partner set Turkish products apart?

The Black Sea has become a strategic region in terms of global food security.
Developments in recent years have clearly demonstrated the impact of products
originating from this region on global markets.

Tiirkiye is not merely a supply point here; it also serves as a hub that processes, standardises and can rapidly deliver
products to various markets. The key factors that set Turkish products apart are consistency and reliability. For buyers, it
is no longer just about price; the decisive factors are now the delivery of products of the same quality and to the same
standard, and on time. We position ourselves as a supplier that delivers this reliability.

Which “remote markets” have you targeted for 2026 and beyond? How do you plan to strengthen the
perception of “Black Sea-origin products” in these markets?

From 2026 onwards, we are shifting our focus to distant markets with high growth potential, such as Sub-Saharan Africa,
Southeast Asia and Latin America. The key to establishing a lasting presence in these markets lies not merely in selling
products, but in securing a foothold through strategic positioning. For this reason, rather than standard product exports,
we aim to move forward with higher-value-added products tailored to local consumption habits.

To strengthen the perception of products from the Black Sea region, we need to establish a structure built on quality, relia-
bility and traceability. Our ultimate goal is to position ourselves in these markets not merely as a supplier, but as a brand.

What strategy are businesses in the Black Sea region adopting as they transition to high-value-added
products such as speciality flours and packaged consumer goods?

As stability gains importance in the global flour sector, a shift away from bulk volumes towards processed, value-added
products is also being observed as a means of competing. Looking at the key global trends in the food sector as of 2025, we
see that they are shaped around enhancing product content, personalised and functional nutrition solutions, products tar-
geting gut health, plant-based and natural ingredients, and sustainable production approaches. Furthermore, innovative
flavour combinations and different product formats have also become decisive factors in product development processes.
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These trends are making it essential to move beyond traditional production methods in the grain and flour-based
products sector. Competition is no longer determined solely by production volume; it is now shaped by the functional
benefits the product offers, the quality of its ingredients, and the value it provides to the end consumer.

Within this framework, businesses operating in the Black Sea Region—whether internationally or locally—have begun to
adopt a strategy aligned with this global transformation. Companies in the region are moving beyond standard flour
production to focus on speciality flours, functional solutions for industrial use, and packaged consumer products; they are
aiming to move up the value chain by targeting not just flour itself, but also flour-based products, frozen baked goods,
tortillas, flatbreads, biscuits, pasta and similar highly processed product groups.

Through this approach, companies aim to achieve a stronger brand positioning in the domestic market whilst also moving
away from low-margin raw material competition in exports to establish a higher value-added and sustainable growth
model.

Could we hear your views on the joint initiatives carried out under the umbrella of the Turkish Food
Exporters? How do you assess this alliance formed with exporters’ associations in different regions?

I view the collaborations carried out under the umbrella of the Turkish Food Exporters as a strategic necessity. At this
stage, it is no longer sufficient for individual companies or regions to compete; we are competing as nations.

For this reason, the joint action of different exporters’ associations is critical for Tiirkiye to be able to present a stronger
and more consistent narrative in food exports. In particular, increased joint promotion, data sharing and coordination in
target markets creates a significant scale advantage by overcoming a fragmented structure.

However, I also believe there is still a long way to go. This structure needs to act in a more coordinated manner not only in
terms of promotion but also in market strategy, product positioning and even pricing discipline. If we can achieve this,
Tiirkiye’s food exports could reach a very different level, not just in terms of volume but also in terms of value.

Finally, in terms of structural changes that will pave the way for the
sector or expectations of the public sector, which steps do you
consider to be a priority?

Frankly, the sector’s greatest need is not support, but a properly structured sys-
tem. We are competing with the rest of the world on the final product, but our
costs, our level of efficiency and our infrastructure are not equally competitive.

Firstly, we believe that the planned production approach of the Ministry of Agri-
culture presents a significant opportunity. Strengthening a production structure
that prioritises efficiency and quality, and is more scalable and predictable, will
contribute to establishing sustainable competitive strength within the industry.

Secondly, a realistic foundation must be established on the cost side. Without
predictability in energy, financing and basic inputs, it becomes difficult for
companies to make long-term investments.

The third critical area is infrastructure. Tiirkiye has a geographical advantage,
but we have not yet managed to translate this into a logistical advantage. Port
efficiency, railway and supply chain integration remain areas for development.
Yet, steps taken in these areas will have a direct impact on export performance.

Another area that will determine the sector’s competitive strength is digital
transformation. AI, data analytics and IoT-based production systems are now
becoming decisive factors in terms of efficiency, quality control and traceability.
To accelerate this transformation, it is necessary to invest in technology and to
develop the human resources capable of utilising these technologies effectively.

In addition, targeted policies that will accelerate value-added production and
support R&D, product development and branding are of great importance.
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News from our Associations
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The TIM Cereals, Pulses, Oilseeds and
Products Sector Board met in Istanbul
to review its activity plans for the
January—March period and assess
sectoral developments. The session,
chaired by Sector Board Chairman
Ahmet Tiryakioglu, was also attended
by Tayfun Kilic, Deputy General
Manager for Exports at the Ministry of
Trade, and Halis Kaya, Director of the
Agricultural Products Depart-ment,
thereby strengthening coordi-nation
between the public and private
sectors. During the meeting, strategic
steps to reinforce Tiirkiye’s reliable
and stabilising role in the global food
supply were discussed in detail.

Ahmet Tiryakioglu, Chairman of the TIM Cereals, Pulses, Oilseeds and
Products Sector Board, attended the Extended Board of Chairmen
Meeting organised by the Turkish Exporters’ Assembly (TiM), which
brought together high-level representatives of economic policy makers. At
the meeting, which was also attended by Dr. Fatih Karahan, Governor of
the Central Bank of the Republic of Tiirkiye (TCMB), and Mustafa
Giiltepe, Chairman of TIM, Tiryakioglu highlighted the strategic
importance of the cereals and pulses sector within the current economic
landscape and shared the exporters’ priority needs. During the meeting,
discussions focused on the sector’s stabilising role in domestic food prices
and the sustainability of measures supporting price stability, particularly
given that combating inflation is the primary priority at this time.

The Future of the Sector Discussed at the "Economy Horizon Tour '26" Summit

Ahmet Tiryakioglu, Chairman of the TIM Cereals, Pulses, Oilseeds and Products ©KONOMIinNin 'np m‘,‘I:IIWT
Sector Board, participated as a speaker at the “Economy Horizon Tour '26” ufuk turu EB

summit, organised by ekonomim.com to take the pulse of the business world. At

the summit, which was attended by Mehmet Simsek, Minister of Treasury and ekonomim.cz:m
Finance, Tiryakioglu shared with the public the position of the agriculture and
food sector within macroeconomic balances, the structural challenges faced by
exporters, and proposed solutions. During the sessions organised as part of the
summit, the steps required to safeguard Tiirkiye’s production capacity and
ensure the sustainability of its competitiveness in the global trade arena were
discussed at the highest level.
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The Turkish Food Sector Made Its Mark on Global Markets at Gulfood 2026

The Gulfood 2026 International Food
Fair, regarded as one of the world’s
most prestigious and comprehensive
food events, took place from 26 to 30
January at the Dubai World Trade
Centre and the Dubai Exhibition
Centre — Expo City Dubai. Reflecting
Tiirkiye’s ambition in food exports
and representing six associations, the
Turkish Food Exporters brand attract-
ed significant attention from interna-
tional buyers with its large stand.
Meanwhile, participating Turkish
companies had the opportunity to
present their wide range of products—
catering to both traditional product
demands and modern consumption
habits—to the global market.

Ahmet Tiryakioglu, Chairman of the TIM Cereals, Pulses, Oilseeds and Products
Sector Board, who stood by Turkish exporters throughout the fair, together with
the chairmen and managers of our associations, demonstrated sectoral solidari-
ty by visiting each of the exhibiting companies individually. During these visits,
the resilience shown by producers in the face of rising costs and difficulties in
accessing finance within the food and manufacturing sectors was commended,
whilst steps required to safeguard export markets were discussed. In particular,
recent developments in the Middle Eastern market—which forms the backbone
of Tiirkiye’s cereals sector exports—and market diversification strategies
constituted the main agenda items of the inter-delegation discussions. The
Chairmen emphasised that Tiirkiye would maintain its position in international
markets thanks to its strong production capacity and appropriate cost structure,
and conveyed their best wishes for success to the participating companies.

TURKISH FOOD
EXPORTERS

0. GINS (@9 |

CEREALS. \

Foodex Japan 2026, regarded as the most important gathering point for
the Asian food market, took place in Tokyo, the capital of Japan, from 10
to 13 March. Exporters’ associations gathered under the Turkish Food
. Exporters (TGI) brand showcased Tiirkiye’s rich product portfolio to
T —— professional visitors at the stand area set up at the Tokyo Big Sight
exhibition centre. The cereals, pulses, oilseeds and processed products
sector, which accounts for 45 percent of Tiirkiye’s total food exports,
r}elinforced its sustainable growth targets in the Japanese market through
this event.

On the opening day of the fair, Oguzhan Ertugrul, Turkish Ambassador to
Tokyo, Commercial Counsellor Mukaddes Nur Yilmaz and Trade
Counsellor Sedat Yildiz visited the Turkish Food Exporters’ stand to
receive information on the work being carried out. The delegation,
accompanied by Muhammet Oztiirk, Chairman of EIB Cereals, and Veysel
Memis, Chairman of AHBIB, held consultations on developlng exports to
the region and deepening bilateral trade cooperation. As part of the visit,
the Embassy delegation also participated in tasting events organised to
promote Turkish agricultural products.

In the tasting area, which attracted considerable interest throughout the
fair, Michelin-starred chef Osman Serdaroglu and Japanese chef Masato
Shirakawa presented traditional Turkish recipes with a twist tailored to
local tastes. High-quality products from Anatolia—the homeland of
durum wheat—received top marks from Japanese professionals, particu-
larly in the pasta and baked goods categories. The chefs exchanged ideas
with the delegation regarding potential initiatives to promote the wider
use of Turkish food products in Japanese restaurant and hotel kitchens.
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GAIB Builds New Trade Bridges with Paraguay

Guillermo Sosa, Ambassador of the Republic of Paraguay to Tiirkiye, and Erhan
Beken, Chairman of the DEIK Tiirkiye-Paraguay Business Council, paid an
official visit to GAIB Cereals. Hosted by Celal Kadooglu, Chairman of GAIB
Cereals, and attended by Association’s Board Members and Executives, the
meeting saw detailed discussions on strengthening trade ties between the two
countries and creating new opportunities for cooperation. The meeting
highlighted the potential synergy between Tiirkiye’s agricultural production
capacity and Paraguay’s strategic position in the South American market.

Strategic Partnership in Logistics and Exports with GAIB

Ajay Kumar Singh, General Manager of the Mersin International Port (MIP)—
which plays a critical role in Tiirkiye’s foreign trade and serves as one of the
region’s main export gateways—paid a visit to GAIB Cereals. Hosted by GAIB
Cereals Chairman Celal Kadooglu and attended by Association’s Board
Members and Executives, the meeting addressed strategic issues aimed at
accelerating export processes and enhancing operational efficiency. The
discussion focused on how strengthening coordination between port
management and exporters would contribute to Tiirkiye’s competitiveness
within the global food supply chain.

ISM 2026, regarded as one of the most important gathering points for the
global confectionery and snacks sector, and ISM Ingredients 2026, held
for the first time this year, took place in Cologne, Germany, on 1-4 Febru-
ary. Turkish companies participating under the Turkish National Partici-
pation organised by IHBIR showcased their products in the confectione-
ry, snack and food ingredient sectors to an international audience of pro-
fessionals. The opening of ISM Ingredients, which focuses particularly on
raw materials and semi-finished products, provided a strategic platform
for Turkish suppliers to expand their collaboration networks in the Euro-
pean market and showcase their value-added production capabilities.

On the opening day of the fair, Tiirkiye’s Consul in Cologne, Arzu Isik El-
lialtioglu, and the Commercial Attachés in Diisseldorf, Dilara Ziimreoglu
Tek and Pinar Aslan, visited the IHBIiR information stand and received
comprehensive information about the work being carried out. The
diplomatic representatives, accompanied by IHBIR Chairman Kazim
Taycr and his delegation, visited the companies participating in the natio-
nal pavilion. They presented certificates to the participating exporters and
conveyed their best wishes for their success. Furthermore, the IHBIR
delegation met with Turkish Consul General in Cologne Hiiseyin Kantem
Al, discussing strategic issues and support mechanisms to enhance the
competitiveness of Turkish exporters in the German and surrounding
markets. Throughout the fair, the delegation—comprising IHBIR Chair-
man Kazim Tayci, Deputy Chairman Kiirsad Giilbahar, and Board Mem-
bers Hiiseyin Eviz, Ismail Giil, Mehmet Tas and Sabahattin Fidan—visited
the exporters’ stands one by one to examine their on-site operations.

IHBIR organised a comprehensive Buying Mission Programme on 14-15
January 2026 with the aim of boosting exports to the region and increasing the
share of Turkish food products on international shelves. Representatives of ma-
jor supermarket chains—including Mark & Save, Panda and Arabian Specialised
Food Co., which rank among the strongest players in the Middle Eastern market
—along with representatives of importing firms, met with Turkish exporters
during the programme to explore new business collaboration opportunities. The
59 member companies of IHBIR that participated in the event took a strategic
step towards expanding their commercial networks in the region by conducting
a total of 177 B2B meetings following two days of intensive discussions.
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Women's Power in Digital Commerce: An Educational Initiative from iHBIR

G il Sv iHBiR

iIHBIR'DEN KADIN GIRISIMCILERE

The training programme brought together leading experts
from the public and private sectors, offering participants a
wealth of content. Hasan Onal, Director of the Department
of E-Export, Digital Marketing, Behavioural Public Policies
and New Generation Technologies at the Turkish Ministry
of Trade, delivered presentations on the ministry’s e-export
policies, whilst academic Dr. Tugcenur Ekinci Furtuna out-
lined the theoretical framework of the subject. Giilfem Oz-
demir from Trendyol, Amazon Specialist Furkan Yildirim,
Emre Korkmaz from UPS Tiirkiye, and Melike Emlroglu
Kaplan, Project Coordination Manager at TIM WINGS,
shared technical details on marketplace collaboration
models, logistics operations, customs clearance processes,
and entrepreneurship projects. The event, during which
partici-pants’ questions were answered, concluded with
practical insights designed to help female entrepreneurs
play a more active role in the digital export ecosystem.

A Major Gathering in the Russian and Eastern European Markets: PRODEXPO 2026

Recognised as one of the largest food events in Russia and Eastern Europe, the
PRODEXPO 2026 International Food, Beverage and Food Ingredients Fair
opened its doors for the 33rd time in Moscow on 9 February 2026. As part of the
Turkish National Participation Organisation, coordinated by the General Secre-
tariat of the Istanbul Exporters’ Associations, 30 Turkish companies took their
place in the Turkish Pavilion to showcase their products to professional buyers
from a wide geographical area. The Turkish cereals, pulses and products sector,
which has reaffirmed its trust in global markets through its stabilising role in
food supply and strong production capabilities, took a step forward in achieving
its sustainable trade objectives in the Russian market through this fair.

On the opening day of the fair, Ahmet Onur Oztiirk, Trade Counsellor of the Re-
public of Tiirkiye in Moscow, Visited the Turkish Pavilion and met with IHBIR
Deputy Chairman Semsettin Memis, and Board Members Sabahattin Fidan and
M. Hikmet Tonbil. During the discussions, comprehensive consultations were
held on measures to expand trade volume between the two countries and en-
hance the operational capacity of Turkish exporters in the region. In his speech
at the opening ceremony of the fair, IHBIR Deputy Chairman Semsettin Memis
highlighted the critical importance ‘of PRODEXPO for the Turkish food sector,
whilst sharing his views on the future of the long-standing trade relations bet-
ween Tiirkiye and Russia. On the second day of the fair, Tanju Bilgic, the Tur-
kish Ambassador to Moscow, and the IHBIR delegation presented certificates to
the participating exporters and offered their best wishes for their success.

IHBIR has organised a comprehensive
“E-commerce and E-export Training
Programme for Women Entreprene-
urs” with the aim of increasing the vi-
sibility of women entrepreneurs in
global markets and supporting them
in bringing their brands to the world
via digital platforms. The programme
aimed to help women entrepreneurs
achieve a stronger and more competi-
tive position on international stage,
whilst offering training across a wide
range of topics, from the fundamental
dynamics of e-commerce to digital
sales infrastructure. Undertaken at a
time when production costs are rising
and access to traditional markets is
being transformed by digitalisation,
this initiative provided female expor-
ters with a strategic roadmap for utili-
sing new-generation trade channels.
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IHBIR Organised a Workshop on Food Supplements and Functional Foods

The “Workshop on Food Supplements and Functional Foods” was held on
Wednesday, 14 January 2026, organised by IHBIR in collaboration with the
Ankara University Institute of Food Safety. The event, which saw the valuable
participation of over 50 companies operating in the sectors of food supplements,
functional foods, probiotics, prebiotics, sweeteners, and medicinal and herbal
products, featured discussions on the growing market potential, challenges
facing the sector, and proposed solutions.

Ghana’s Minister of Agriculture, Eric Opoku, Ghana’s Ambassador to Ankara,
Abdul Nasiru-Deen, and the high-level delegation accompanying them visited
the Central Anatolian Cereals, Pulses, Oilseeds and Products Exporters’ Associa-
tion on 19 February 2026. During the visit, opportunities for mutual coopera-
tion between Tiirkiye and Ghana—one of the world’s leading cocoa-producing
nations—were discussed in detail. In particular, the supply of cocoa and cocoa
products, along with the processes of transforming these raw materials into
value-added products through Tiirkiye’s advanced food industry, formed the
focus of the discussions. The meeting was attended by OAIB Secretary General
Musa Demir, Deputy Secretary General Dr. Fatih Yumus and Association staff,
alongside representatives from four member companies active in the sector.
During the meeting, consumption habits in the African market and Ghana’s
strategic position in the region were discussed; meanwhile, Tiirkiye’s disciplined
and reliable industrial culture—spanning from agricultural production to the
export of processed food—was conveyed to the Ghanaian delegation.

EIB Cereals carried out a strategic overseas marketing campaign targeting South
Korea on 11-16 January 2026 as part of the “Aegean Cereals, Pulses, Oil-seeds
and Products” project. The event, organised with the participation of nine
member companies of the Association, was centred in Seoul. The delegation, led
by EIB Cereals Chairman Muhammet Oztiirk, was accompanied by Tiirkiye’s
Commercial Counsellor in Seoul, who provided support to exporters in diploma-
tic and commercial processes. As part of the initiative, numerous B2B meetings
were held to enhance the accessibility of Turkish food products in the Far East
market and to strengthen commercial ties between the two countries.

Throughout the delegation’s programme, activities were not limited to desk-
based meetings; visits were also made to South Korea’s leading food importers,
major supermarket chains and sectoral institutions to examine local
consumption habits first-hand. The intense interest shown in Turkish products
was notable, reflecting Tiirkiye’s strong production discipline and high-quality
product range. Strategic product groups, such as pasta and high-quality durum
wheat products—in which Tiirkiye holds the position of the world’s second-
largest exporter—were a particular focus for South Korean professionals. The
sector, which has prioritised product and distribution diversification in the Far
East market, has gained new momentum towards its sustainable growth targets
in the region through this trade delegation.

The 9th International Izmir Pet Products, Materials and Accessories Suppliers
Fair (Pet Izmir 2026), one of the region’s most significant gatherings for the pet
products sector, opened its doors to visitors at Fuarizmir. The opening of the
four-day event was marked by an address delivered by Muhammet Oztiirk,
During the opening ceremony, the strategic
importance of pet food exports—one of Tiirkiye’s rapidly growing sectors in
recent years—and its growth potential in global markets were highlighted. In his
speech, Chairman Oztiirk drew attention to the momentum of the pet food
sector both on a global scale and within Tiirkiye’s exports, emphasising the high

Chairman of EIB Cereals.

value-added nature of production in this field. PETizmin
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