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Hububat Bakliyat Yagh Tahumlar ve Mamulleri ihracah
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TGl Baskani Ahmet Tiryakioglu:

“Dogru stratejik adimlar dunyada daha fazla soz sahibi

olmamizi saglar.”

Kiiresel ekonomik kosullarin hizla
degismesi ve uluslararasi ticaret den-
gelerinin yeniden sekillenmesi, gida
sektoriinii tiim diinyada bir doniistim
slirecine sokmustur. Giimriik tarifele-
ri, serbest ticaret anlagsmalari ve ulus-
lararasi ig birlikleri, sektoriimiiziin re-
kabet giiciinii etkileyen baglhca faktor-
ler arasinda yer almaktadir. Bu ne-
denle yalnizca i¢ pazara odaklanmak,
sektoriimiiziin kiiresel pazardaki et-
kinligi icin yeterli degildir. Bu dog-
rultuda, hedef pazarlarda stratejik is
birliklerinin gelistirilmesi, Tiirkiye'nin
rekabet gliciinii daha da artiracaktir.

Ozellikle Afrika ve Orta Dogu gibi hiz-
la biiyliyen pazarlar Tiirkiye i¢in 6-
nemli firsatlar barindirmaktadir. Afri-
ka kitasinda, bugday unu ve diger te-
mel gida maddelerine olan talep her
gecen giin artmaktadir. Tiirk firmala-
rinin bu bolgelerdeki etkisi giderek ar-
tarken, Tiirkiye, kalite ve fiyat denge-
sini basariyla saglayarak ticaret agla-
rin1 derinlestirme firsat1 yakalamakta-
dir. Tiirkiye'nin iiriinlerini Afrika'ya
ulagtirmasi, yalnizca ticareti gelistir-
mekle kalmayip bolgesel beslenme so-
runlarinin ¢6ziimiine de katki sagla-
maktadir. Diinyadaki iglenmemis eki-
lebilir arazilerin biiyiilk bir kismina
sahip olan Afrika’da modern tarim
tekniklerinin yayginlagmasi, biiyiik
firsatlar dogurabilir.

Orta Dogu'daki biiyliyen pazarlarda
da Tiirk gida iiriinlerine olan talep
artmaktadir. Ozellikle bugday unu,
makarna ve bitkisel yag gibi triinler,
bolgedeki niifus igin biiyilk Gnem
tagimaktadir. Tiirk firmalarinin bolge-
deki yatirnmlarini artirmalari, lojistik
aglarini giiclendirmeleri ve ig birlikle-
rinin pekigtirmeleri Tiirk gida sekto-
riiniin kiiresel pazarlardaki konumu-
nu daha da giiclendirecektir.

Tiirkiye'nin Avrupa ve ABD pazarla-
rindaki rekabet avantaji da giderek
giiclenmektedir. ABD’deki glimriik ta-
rifelerinde yapilan degisiklikler, Tiirk
iiriinlerinin bu pazarda daha giiclii bir
konum elde etmesine olanak sagla-
mistir. Amerikan pazarindaki vegan
ve glutensiz beslenme trendleri, bul-
gur, nohut ve mercimek gibi Tiirk -
riinlerinin talebini artirirken, Tiirk g1-
da {iirlinlerinin bu pazarda daha fazla
yer bulmasina olanak tanimaktadir.

Serbest Ticaret Anlagsmalar1 (STA) da
bu siirecte kritik bir rol {istlenmekte-
dir. Tiirkiye’nin halihazirda 23 iilkeyle
STA anlagmasi1 bulunmakta olup, yeni
anlagsmalarin  sayisinin  artirilmasi,
Tiirk hububat sektdriine olan ilgiyi ar-
tiracaktir. STA’lar, ticaretin kisitlandi-
g1 bolgelerde Tiirkiye'nin rekabet gii-
clinii artirarak ihracat yapmasina ola-
nak taniyacaktir. Bu potansiyelin ha-
yata gecirilmesi icin gida tirtinlerinin
katma degerinin artirilmasi, uluslar-
arasi pazarlarda markalagma cabalari-
nin artirilmasi ve hedef pazarlara y6-
nelik Ozel stratejilerin gelistirilmesi
gerekmektedir. Tiirkiyenin giiclii lire-
tim kapasitesi ve kaliteli {iriinleri,
dogru stratejik adimlar atildik¢a diin-
ya pazarlarinda daha fazla s6z sahibi
olmasini saglayacaktir.

Tiim bu basarilarin elde edilmesinde
basta Ticaret Bakanhigimiz, Tarim ve
Orman Bakanlhigimiz ile 6 Thracatg
Birligimiz olmak {iizere, sektorel calis-
malarimiza destek veren tiim paydas-
larimiza tesekkiirlerimi sunuyorum.
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Ticaret Bakanhdi ihracat Genel Midiri Mehmet Ali Kilickaya:

“Turkiye’'nin tarim ihracatindaki

lokomotif sektorlerinden biri, hububat,
bakliyat, yagh tohumlar ve mamulleri
sektorudur.”

Tarim, binlerce yildir kiiresel diinya-
nin temel yasam kaynagi, toplumun
hafizas1 olmustur. Bu topraklarda ge-
lisen iiretim kiiltiirdi, insanlik tarihine
yon vermis; suyla topragin, insanla e-
megin, dogayla aklin bulustugu giiclii
bir gecim ve hayat alani yaratmistir.
Ulkemizdeki bu kadim iiretim kiiltii-
rii, modern teknolojiyle ve stratejik
dis ticaret vizyonumuzla birleserek
Tiirkiye'yi diinya gida zincirinin vaz-
gecilmez bir halkasi haline getirmigtir.

Tiirkiye, tarihsel olarak bereketli hilal-
in merkezinde yer alan, dort mevsimi
ayn1 anda yasayabilen, mikro klima 6-
zellikleriyle cesitli tarimsal {iriinlerin
yan yana yetisebildigi bir iilkedir. Bu
cografi zenginlik, yiizyillar iginde bilgi
ve tecriibe ile beslenmis, kusaktan ku-
saga aktarilan bir tarim gelenegi ya-
ratmistir. Bugiin bu gelenek, dijital
teknolojilerle, veriye dayali planla-
mayla ve diinyayla entegrasyonla daha
da gliclenmektedir.

Ulkemiz, 74 milyar dolarlik tanmsal
hasilasiyla Avrupa’da birinci,
dinyada ise en gicgli 10 Uretici
Ulkeden biridir.

Tiirkiye'nin bu potansiyeli yalmzca ii-
retimle sinirhi degildir; ihracat alanin-
da gosterdigi performans, kiiresel pa-
zarlardaki iddiasim1 da agik¢a ortaya
koymaktadir. Tiirkiye bugiin cevresine
de istikrarli ve kaliteli gida sunan, bol-
gesel sorumluluklarini yerine getiren
bir gii¢ olarak yiikselmektedir.

2002 yilinda 3,7 milyar dolar olan ta-
rim ve gida iirtinleri ihracatimiz, 2024
itibartyla 32,6 milyar dolara ulasarak
9 kat artis gostermistir. Bu biiyiime
sadece rakamsal bir basar1 degil; {iriin
yelpazesinin geniglemesi, islenmis ve
katma degerli iiriinlerin artmasi, yeni
pazarlara acilma kabiliyeti ve marka-
lagsma diizeyinin yiikselmesiyle birlik-
te yapisal bir dontisiimiin ifadesidir.

Tiirkiye'nin tarim ihracatindaki loko-
motif sektorlerinden biri, hububat,
bakliyat, yagh tohumlar ve mamulleri
sektoriidur. Bu sektor, iilkemizin ta-
rim-sanayi entegrasyonunu en basarili
sekilde yansitan, {iretimden islemeye,
lojistikten uluslararasi pazarlamaya
kadar genis bir deger zincirine sahip-
tir.

2024 wih itibariyla sektor yaklagik
11,4 milyon tonluk fiili ihracat hacmi-
ne ulasarak kiiresel gida tedarik zinci-
rindeki yerini daha da pekistirmistir.
Tiirkiye, un ve aygicek yag: ihracatin-
da diinya lideri konumundadir. Ma-
karna, bulgur, irmik gibi geleneksel ii-
riinlerimiz sadece ekonomik bir deger
degil; ayn1 zamanda kiiltiirel bir miras
olarak diinya sofralarina taginmakta-
dir. S6z konusu triinler; lezzet, kalite,
raf omrii ve fiyat rekabeti agisindan
giiclii avantajlar sunmakta, lilkemizin
marka giiciinii artirmaktadir.

Ayrica, 2024 yilinda kiiresel tarim ih-
racatinda %1,4 pay ile 20. sirada yer
alan Tirkiye, basta Irak, Almanya,
ABD, Rusya ve Italya olmak iizere ge-
nis bir pazar yelpazesine hitap et-
mektedir. Avrupa Birligi iilkelerine ya-
pilan 8,6 milyar dolarhik ihracat bu
basarinin bir gostergesi olarak karsi-
miza c¢ikmaktadir. Ulkemiz ayrica
2024 yilinda tarim ve gida iiriinlerin-
de 10,8 milyar dolarlik dis ticaret faz-
las1 vererek sektordeki rekabet avan-
tajim gozler oniine sermistir. Hububat
bakliyat, yagh tohumlar ve mamulleri
ihracatimiz ise 2024 yilinda 11,9 mil-
yar dolar ile toplam tarim iiriinleri
ihracatimizin %37’sini tegkil etmekte-
dir. Bu kapsamda, Tiirk tarim iiriinle-
rine olan talep her gecen giin artmaya
devam etmektedir.

Bu giiclii sektor, Tiirkiye'nin iiretici
giiclinli ihracat basarisiyla bulusturan
stratejik bir koprii iglevi gormektedir.
Tarla ile raf arasindaki bu zincirin her

halkasinda, insan emegi, bilimsel yak-
lagim, altyap1 yatirimi ve lojistik kabi-
liyet bir araya gelmekte; boylece iilke-
miz, kiiresel dlcekte rekabet edebilir-
ligi en yiiksek iiriin gruplarindan biri-
ni basariyla yonetmektedir. Sektoriin
bu basarisi, sadece ekonomik degil;
ayn1 zamanda sosyal bir kazang da ya-
ratmaktadir. Anadolu’nun dort bir ya-
ninda c¢alisan c¢iftgilerimiz, bu ihracat
basarisimin ilk halkasini olusturmak-
tadir. Hububat, bakliyat ve yagh to-
humlar ve mamulleri isleme tesisle-
rinden, kii¢lik ve orta Olgekli paketle-
me tesislerine kadar her asamada is-
tihdama ve yerel kalkinmaya katki
saglanmaktadir.

Iklim degisikligi, lojistik darbogazlar,
jeopolitik krizler ve gida milliyetciligi
gibi kiiresel gelismeler, tarimsal iiriin-
lerin artik yalmizca bir meta degil;
stratejik bir gii¢ unsuru oldugunu gos-
termektedir. Bu baglamda Tiirkiye,
yalnizca kendi halkini besleyen bir
iiretici degil, ayn1 zamanda cevresine
giivenli ve istikrarh gida arz1 saglayan
bia bolgesel giic olarak konumlanmak-
tadir.

Hububat ve bakliyat sektoriimiiz, kriz
anlarinda sergiledigi esneklikle bu gii-
clin 6nemli bir bilesenidir. Onilimiiz-
deki donemde gerek geleneksel pazar-
larda derinlesmek adina gerekse Afri-
ka, Gilineydogu Asya ve Latin Amerika
gibi yiikselen pazarlarda yeni firsat-
lara ulagsmak bu sektoriin ana hedefle-
rinden biri olacaktir.

Tiirkiye, sadece miktar bazli iiretim
artis1 degil; kalite, siirdiiriilebilirlik,
izlenebilirlik ve gida giivenligi alanla-
rinda da yeni nesil standartlar1 yaka-
lama kararlihigindadir. Bu anlayis, ih-
racat stratejilerimizin temelini olus-
turmaktadir.

Tarim ve gida iiriinleri sektoriindeki
hedeflerimize ulagmak igin Ticaret Ba-
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kanhg1 olarak ihracatcilarimizin ya-
ninda olmayi stratejik bir 6ncelik ola-
rak goriiyoruz. Bu kapsamda yiiriittii-
gimiz Gida ve Tarim TIhracatinda
Teknik Engellerin Asilmas1 (GATE)
Projesi, iiriin ve iilke bazli teknik en-
gellerin belirlenmesi, siniflandirilmasi
ve ¢oziim odakli politika Onerilerine
doniistiiriilmesini hedeflemektedir. A-
naliz yontemleri farklhiliklari, ithalat i-
zin siirecleri, belge talepleri gibi tek-
nik engellerin sistematik bicimde y6-
netilmesiyle, ihracatgimizin oniinii ag-
may1 amagliyoruz.

Bu proje yalnizca bugiiniin sorunlarini
¢ozmekle kalmamakta; gelecekte yasa-
nabilecek yeni teknik uyumsuzluklar
da ongorerek Tiirkiye'nin ticari ref-
lekslerini giiclendirmektedir. Boylece
sektorlerimiz daha 6ngoriilebilir, daha
giivenli ve daha rekabetci bir ticaret
ortamina kavugmaktadir.

Ote yandan, gida arz giivenligi, giinii-
miizde yalnizca tarimsal bir iiretim
meselesi degil; ayn1 zamanda ekono-
mik istikrarin saglanmasi, toplumsal
refahin korunmasi ve siirdiiriilebilir
kalkinmanin teminatidir.

Bu bilincle, Ticaret Bakanlig1 olarak
gida arz giivenligi alaninda yiriittigii-
miiz calismalarla i¢ piyasayr dengele-
mekle birlikte uzun vadeli ihracat he-
deflerimizin siirdiiriilebilirligini gii-
vence altina almaktayiz. Tarim ve Or-
man Bakanlig1 basta olmak iizere tiim
paydaslarla giiclii bir esgilidiim icinde
hareket ederek; iiretici ve tiiketici re-
fahin birlikte gozeten dengeli bir ih-
racat politikas: izlemekteyiz. Bu alan-
daki calismalarimizla toplumun gida-
ya erigimini giivence altina alarak Tiir-
kiye’nin diinya genelinde giivenilir, is-
tikrarh ve siirdiriilebilir gida arz1 sag-
layan iilkelerden biri olma yolundaki
konumunu pekistirmekteyiz.

Ayrica, Bakanlhigimiz tarim ve gida
alaninda faaliyet gosteren ihracatcila-
rimizi1 5973 sayili Thracat Destekleri
Hakkinda Karar kapsaminda ihracata
hazirliktan markalasma siirecine ka-
dar uctan uca bir destek sistematigiyle
desteklemektedir.

Bu cercevede, iilkemizin tarim ve gida
sanayi uriinleri ihracatinin artirilma-

s1 artirilmasi, iilkemizde faaliyet gos-
teren firmalarimizin kaliteleriyle 6ne
cikarak hedef ve potansiyel pazarlarda
gereken pay1 alabilmesi ve katilimci-
larmmizin muhataplariyla ikili goriis-
meler yaparak ig iligkileri kurmalari-
nin temini amaciyla Bakanligimiz
2024 yilinda tarim iiriinleri sektoriine
yonelik olarak 11 adet sektorel ticaret
heyeti, 1 adet sektorel alim heyeti;
2025 yilinin ilk 6 ayinda ise 6 adet
sektorel ticaret heyeti ve 3 adet sek-
torel alim heyeti hayata gecirmistir.
Ek olarak, Bakanlhigimiz 2024 yilinda
198 bireysel fuar, 66 milli fuar ve 7
yurt ici organizasyon gerceklestirmis-
tir. Ote yandan, Marka/TURQUALITY
Destek Programi kapsaminda Tiir-
kiye'nin markalarin1 uluslararasi pa-
zarda tanitmak ve global rekabet gii-
cilinii artirmak amaciyla Bakanligimiz-
ca tarim ve gida sektoriine yonelik
2024 yilinda 13 adet, 2025 yilinin ilk
6 ayinda ise 1 adet olmak iizere top-
lam 14 adet TURQUALITY Tanitim
Projesi desteklenmektedir.

Diger taraftan, tarim iiriinleri sektorii-
ne yonelik olarak findik, bulgur, yas

meyve sebze, Tiirk bali gibi geleneksel
ihrag iirlinlerimiz basta olmak iizere
bir¢ok tanitim projesi bulunmaktadir.

Tiirkiye'nin tarimsal ihracat yolculu-
gu, ireticisiyle, sanayicisiyle, ihracat-
cisiyla ve kamu yonetimiyle birlikte
ornek bir dayanigsma icinde devam et-
mektedir. Hububat, bakliyat, yagh to-
humlar ve mamulleri sektorii, bu yol-
culugun en koklii ve en stratejik bile-
senlerinden biri olarak iilkemizin kii-
resel giic iddiasini tagimaktadir.

Bu kapsamda, Ticaret Bakanligi ola-
rak ¢agin ihtiyaclarina uyum saglamak
suretiyle cesitli ihra¢ {irtinlerimizi
diinyanin dort bir tarafina ulagtirmak
adina iiretimden ihracata kadar stire-
cin her asamasinda emegi gecen cift-
¢ilerimizin, sanayicilerimizin ve ihra-
catcilarimizin daima yanlarinda olma-
ya devam edecegiz. Tiirkiye, topragin
bereketini insanhigin ortak gelecegi
icin iiretmeye, diinyaya tasimaya ve
bu alanda Ornek bir model sunmaya
kararhlikla devam edecektir.
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Birliklerimizden haberler

Turk gida sektori Gulfood 2025'te gicunu gosterdi
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DUBAI WORLD TRADE CENTRE

Diinyanin en biiylik gida fuarlarindan biri olan Gulfood 2025, 17-21 Subat tarihleri arasinda Dubai World Trade
Center’da_diizenlendi. TIM Hububat Bakliyat Yagh Tohumlar ve Mamulleri Sektér Kurulu, Ahmet Tiryakioglu'nun
liderliginde, 6 bolgedeki Gida Ihracatgl Birlikleri'nin genis katihmiyla fuarda yer aldi. Hububat, Bakliyat, Yagh Tohumlar
ve Mamulleri Thracatcilar1 Birliklerinin Baskanlar1 Celal Kadooglu, Muhammet Oztiirk, Kazim Tayc1 ve Veysel Memis de
stantlarda ihracatgi firmalarla bulusarak iiyelerinin taleplerini dinledi.

Fuara katilan TGI Heyeti ayrica, stantlarim ziyaret eden Tarim ve Orman Bakan Yardimcis1 Dr. Ahmet Bagci, Abu Dabi
Biiylikelcisi Liitfullah Goktas, Dubai Bagkonsolosu Onur Saylan, Gaziantep Milletvekili Biinyamin Bozgeyik ve Ticaret
Bakanlhig: Thracat Genel Miidiir Yardimcisi Tayfun Kili¢h agirladi. Sektor Kurulu Bagkani Tiryakioglu ve Birlik Bagkanlari,
Tiirkiye'nin ana ihra¢ iirlinlerinin tanitildigi tadim etkinliklerinde de yer alarak Tiirk gida sektoriiniin uluslararasi
pazardaki giiclii konumunu vurguladi. Fuarin ikinci giiniinde, Tarim ve Orman Bakan Yardimcis1t Ahmet Bagci ile sektor
temsilcilerinin bir araya geldigi toplantida, sektoriin gelecegi, kiiresel ticaret firsatlar1 ve ihracat hedefleri ele alindu.

TURKISH FOOD
EXPORTERS
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Turk gida Urunleri, Foodex Japan 2025'te Japon damak tadina hitap etti

TURKISH FOOD EXPORTERS

Diinyanin en 6nemli gida fuarlarindan biri olan Foodex Japan 2025, 11-14 Mart tarihleri arasinda Tokyo Big Sight’ta
diizenlendi. Tiirkiye, 25. kez milli katihimla yer aldigi bu biiyiik bulugsmada, East Hall 1 salonu E1-A19-55 numaradaki
standiyla genis bir iiriin yelpazesini Japonya pazarina taniti. Fuarin ilk giiniinde, T.C. Tokyo Biiyiikel¢isi Oguzhan
Ertugrul, Ticaret Bagsmisaviri Mukaddes Nur Yilmaz ve Ticaret Miisaviri Giizide Zeynep Karahisarh Tiirkiye standin
ziyaret ederek ihracatgilarla goriis ahsverisinde bulundu. Sektor Kurulu Bagkan Yardimecilar: Nihat Uysalli ve Muhammet
Oztiirk ile AKIB Koordinator Bagkam ve AHBIB Yonetim Kurulu Bagkan Veysel Memis ve diger birlik temsilcileri, Tiirk
gida {iriinlerinin tanitimi ic¢in diizenlenen tadim etkinliklerinde yer alarak Japonya pazarinda Tiirk firiinlerinin
bilinirligini artirmaya yonelik caligmalar yapti. Bu yilki fuara Tiirkiye'den 42 firma katildi. Tiirkiye'nin su iiriinleri,
zeytinyagl, kuru meyve ve tahil gibi giiclii ihracat kalemlerini temsil eden birliklerden farkh isimler de fuarda yer alarak

sektoriin kiiresel pazardaki giiciinii ortaya koydu.

Suriye'ye ihracat TiM Suriye
Masasi’'ndan sorulacak

Tiirkiye Thracatcilar Meclisi (TIM)
biinyesinde kurulan Suriye Masasi
Bagkanhigi’'na Giineydogu Anadolu
Hububat, Bakliyat, Yagh Tohumlar ve
Mamulleri fhracatcilar Birligi (GAIB)
Bagkani Celal Kadooglu getirildi. Suri-
ye Masas, Tiirkiye ve Suriye arasinda-
ki dis ticaretin gelistirilmesi, veri top-
lama ve ihracatgilarimizin bolgede
karsilagtign sorunlarin ¢oziimiine yo-
nelik koprii gorevi gorecek. Masanin,
Digisleri, Ticaret, Hazine ve Maliye,
Tarim ve Orman Bakanliklar ile yakin
is birligi icinde ¢aligmasi planlaniyor.
Ayrica, Suriye Masasi bilinyesinde o-
lusturulacak raportor birimi, bolgede-
ki gelismeleri yakindan taklp ederek
hazirlayacagi raporlar1 TIM iizerinden
ilgili bakanliklara ve sektor temsilci-
lerine iletecek. Bu sayede, Suriye’ye
yonelik ticaret hacminin artirilmasi ve
son donemde yasanan ihracat sorun-
larimin asgariye indirilmesi hedefle-
niyor.

TiM Tarnm Kurulu Toplantsi
gerceklestirildi

Ticaret Bakan Yardimcis1 Volkan
Agar, Tarim ve Orman Bakan Yardim-
cis1 Dr. Ahmet Bagci,, TIM Bagkam
Mustafa, Giiltepe ve TIM Tarmm
Kurulu Uyeleri'nin katihmiyla diizen-
lenen TIM Tarimm Kurulu Toplantisi,
tarim sektoriiniin ihracat potansiyeli-
ni artirmaya yonelik 6nemli adimlarin
atildig1 bir platform oldu. Toplantiya,
IHBIR Bagkan Yard. Kiirsad Giilbahar
da katildi. Sektor temsilcileri, tarim
sektortindeki ihracat firsatlari, siirdii-
riilebilir liretim politikalar1 ve kiiresel
ticaretin dinamikleri {izerine kapsamli
degerlendirmelerde bulundu. Toplan-
tida, Tiirk tarim triinlerinin uluslara-
ras1 pazarlarda daha rekabetci olabil-
mesi icin atilmasi gereken adimlar, ih-
racatgilarin karsilagtigi zorluklar ve
sektordeki yenilik¢i tiretim teknikleri
iizerine verimli goriismeler gercekles-
tirildi. Ayrica, kiiresel iklim degisikli-
ginin tarim ihracatina etkileri de giin-
deme getirildi.

TiM Genisletilmis Baskanlar
Kurulu Toplantisi yapildi

Hazine ve Maliye Bakam1i Mehmet
Simsek, Tiirkiye Ihracatcilar Meclisi
(TIM) Baskan1 Mustafa Giiltepe, TIM
Hububat Bakliyat Yaglh Tohumlar ve
Mamulleri Sektor Kurulu Baskani
Ahmet Tiryakioglu, Istanbul Hububat,
Bakliyat, Yagh Tohumlar ve Mamul-
leri Thracatcilar Birligi Bagskani Kazim
Tayc1 ile birlik bagkanlarmin katili-
miyla TIM Genisletilmis Baskanlar
Kurulu Toplantis1 gerceklestirildi.
Toplantida, Tiirk gida ihracatcilarinin
karsilagtign temel sorunlar, ¢6ziim
Onerileri ve sektoriin taleplerl ele
alndi. TIM Hububat Bakliyat Yagh
Tohumlar ve Mamulleri Sektor Kurulu
Bagkan1 Tiryakioglu, konusmasinda
gida ihracatgilarini dogrudan etkile-
yen konulara dikkat ¢ekerek, sektoriin
beklentilerini aktardi. IHBIR Bagkani
Tayc1 ve Bagkan Yard. Semsettin Me-
mis de goriiglerini paylasarak, ihracat-
cilarin sorunlarinm1 Bakan Simsek ve
TIM Bagkani Giiltepe'ye iletti.
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ISM 2025 Fuar’nda Turk sekerlemeleri buyuk ilgi gordi

Diinyanin en biiyiik sekerleme ve atis-tirmalik fuarlarindan biri olan ISM 2025,
54. kez kapilarim ziyaretcilere acti. 2-5 Subat tarihleri arasinda Koln'de
diizenle-nen fuarda, Istanbul Hububat Bakliyat Yaglh Tohumlar ve Mamulleri
Ihracatcilar: Blrhgl Tiirkiye Milli Katillm Organizasyonu'nu basariyla
gerceklestirdi. Fuarin ilk giiniinde, T.C. Kdln Baskonsolosu Saym Hiiseyin
Kantem Al ve T.C. Diisseldorf Ticaret Atagesi Sayin Irem Ekmek¢i Konuk,
IHBIR Bagkani Saymn Kazim Tayc: ile Yonetim Kurulu iyelerini stantlarinda
ziyaret etti. Goriismelerde, Tiirkiye ile Almanya arasindaki muhtemel isbirlikleri
ve ihracat firsatlar ele alindi. THBIR’in info standinda Tiirk kahvesi, lokum ve
cikolata gibi Tiirk sekerleme kiiltiiriiniin en begenilen iiriinleri myaretgllere
sunuldu. Fuara katilan diinyamin dort bir ya-nindan gelen ziyaretciler, Tiirk
lezzetlerinin tadina bakarak IHBIR'in faaliyetleri hakkinda bilgi aldu.

Istanbul Hububat Bakliyat Yagh Tohumlar ve Mamulleri Thracatcilar_Birligi
(IHBIR) tarafindan yiiriitiilen Sekerli Mamuller ve Pastacilik Sektorleri Thracat
Atilim1 UR-GE Projesi kapsaminda 22 — 23 Ocak 2025 tarihlerinde diizenlenen
Orta Dogu Alim Heyeti Programi basariyla tamamlandi. Program, sekt6riin
kiiresel rekabet giliclinii artirmak, yeni pazarlar kesfetmek ve mevcut ticaret
hacmini genisletmek amaciyla gerceklestirildi. 7 farkl iilkeden 35 temsilcinin
katilimiyla diizenlenen bu etkinlikte, 23 Tiirk firmas: {irilinlerini uluslararasi
alicilara tanitma firsat1 buldu. Program boyunca, sekerleme, cikolata, pastacilik
iiriinleri ve diger katma degerli gida iriinlerine yonelik ikili is goriismeleri
yapilarak, yeni is baglantilar1 kuruldu.

Ege Thracatci Birlikleri heyeti, Mart
ayinda Tiirkiye ile Cin arasindaki tica-
ri iligkileri gliclendirmek amaciyla
Cin'de bir dizi ziyaret gerceklestirdi.
Heyete, EIB Hububat Bagkani Mu-
hammet Oztiirk de eslik etti. Ziyaret
kapsaminda Nanjing Belediyesi ve
CCPIT Xiamen yetkilileriyle iist diizey
gorlismeler yapildi. Ayrica, Ege bolge-
si ile Nanjing arasindaki ticareti artir-
may1 hedefleyen bir is birligi proto-
kolii, Nanjing Uluslararas1 Ticaret
Odasi ile imzalandi.
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AHBIB, Adana, Hatay ve Mersin’de Uye firmalaryla bulustu

-

Akdeniz Hububat, Bakliyat, Yagh Tohumlar ve Mamulleri Thracatgilan Birligi (AHBIB) Yonetim Kurulu iiyeleri, 7
Mart 2025 tarihinde Adana’da 50 iiye firmayla diizenlenen istisare toplantisinda bir araya geldi. AHBIB Bagkani
Veysel Memis, toplantida birligin gerceklestirdigi ve planladigi projeler hakkinda bilgiler paylasti. Firmalar,
sektoriin sorunlar1 ve ¢oziim Onerileri iizerine fikir aligverisinde bulundu. Toplantiya katilarak destegini sunan
Adana Ticaret Borsast Yonetim Kurulu Bagkami Sahin Bilgic, is birligi firsatlar1 ve sektorel gelismeler iizerine
goriiglerini aktardi. 21 Mart 2025 tarihinde The Museum Otel Antakya’da gerceklesen istisare toplantisinda ise
AHBIB Yonetim Kurulu iiyeleri, 103 iiye firmayla bir araya geldi. Baskan Memis, bolgedeki ihracatcilarla gelecege
yonelik stratejiler ve projeler {izerine goriis alisverisinde bulundu. Katilimeilar, sektordeki sorunlarini ve onerilerini
paylasarak birlik yonetimiyle dogrudan iletisim kurma firsati buldu. 27 Mart 2025 tarihinde Hilton Otel Mersin’de
diizenlenen ve 300 iiye firmanin katildig1 genis capli istisare toplantisinda da AHBIB Yonetim Kurulu iiyeleri,
sektoriin gelisimi ve bolgesel ticaret firsatlar iizerine kapsamli degerlendirmelerde bulundu.

OAIB THAIFEX — HOREC Asia 2025 Fuarr’'nda yerini ald

lian

Cenlmi ﬁnaformn '
Cereals, Pulses, Ol Seeds
and Produets Exporter
Mssociation

Orta Anadolu Hububat, Bakliyat, Yagh
Tohumlar ve Mamulleri Ihracatcilar
Birligi (OAIB), 5-7 Mart 2025 tarihleri
arasinda Tayland’in Nonthaburi bol-
gesinde  diizenlenen = THAIFEX-—
HOREC Asia 2025 fuarinda yer aldi.
Asya'nin otel, restoran ve catering
(HoReCa) sektoriine yonelik en biiyiik
ticaret fuarlarindan biri olan bu etkin-
lik, IMPACT Muang Thong Thani fuar
merkezinde gergeklesti. OAIB, fuarda
Tiirk gida sektoriiniin yenilikgi iiriin-
lerini ve ihracat potansiyelini tanita-
rak, uluslararasi ig birliklerini gelistir-
mek iizere 6nemli temaslarda bulun-
du. Yonetim Kurulu Uyesi Fatih Tat-
lisumak ile Sektor 1 Sube Uzmanlari
Aysenur Aydemir ve Seda Sahaner
fuara katilarak, sektor temsilcileriyle
bir araya geldi. T.C. Bangkok Ticaret
Miisaviri Ismail Hakki Goriici de
standi ziyaret ederek, Tiirk gida sekt6-
riiniin uluslararasi arenadaki basarisi-
n1 destekleyen heyete moral verdi.
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IHBIR Yonetim Kurulu Baskani Kazim Tayct:

“Turkiye’nin hububat, bakliyat ve yagh tohumlar Uretimi,
Ulkenin tarimsal uretimi ve dis ticareti agisindan kritik

oneme sahip.”

Tiirkiye hububat, bakliyat ve yagh tohumlar sektoriiniin yillar icin-
deki gelisimini, ihracattaki etkinligini ve yurt dis1 pazarlardaki bili-
nirligini degerlendirir misiniz?

Diinyada yasanan kiiresel krizler ve jeopolitik catismalara ragmen 2020 yilinda
7, 2 milyar dolar olan ihracatimiz, 2024 yili itibariyla yiizde 65 artigla 11,9 mil-
yar dolara ulagarak iilkemiz ekonomisine 6nemli katki saglamaya devam et-
mistir.

Tiirkiye geneline baktigimizda, seker ve seker mamulleri, kakaolu mamuller ve
yagh tohumlar iiriin gruplarinda ihracatimiz gecen yila gore onemli bir artig
gosterdi. Un ihracatinda diinyada birinci, makarna ihracatinda diinyada ikinci
siradayiz. Biskiivi ihracatinda yaklasik 200 bin ton ile diinyada 5. sirada gelir-
ken, bulgur ihracatinda da 255 bin ton ile birinci siradayiz. Ulkemizde 2024
y111nda 39 milyon ton tahil iiretimi gerceklesti. Diinya hububat iiretimindeki
siralamaya gore, arpada diinyada 5.’inci, bugdayda 9.'uncu, misirda 16.’1nci, si-
radayiz. 2024 yilinda, Tiirkiye'nin en ¢ok ihracat yaptig iilkeler ise Irak, Birlesik
Devletler, Suriye, Cezayir ve Almanya oldu.

Tiirkiye'nin hububat, bakliyat ve yagh tohumlar iiretimi, iilkenin tarimsal iire-
timi ve dig ticareti agisindan kritik 6neme sahip. Ulkemizin 23,9 milyon hektar
tarim alaninin yiizde 48'inde hububat {iretimi yapilmaktadir. Kig aylarinda
yasanan kurakligin bahar déneminde yasanacak yagislarla kalkacagini diisiinii-
yorum. Bu yil bugdayda 19.5 milyon ton rekolte bekliyoruz. Bugday ithalatinda
gectigimiz y1l yasanan bazi zorluklarin ihracata olumsuz bir gsekilde yansidigini
gormekteyiz. Tekrar uluslararasi piyasalarda rekabet giiciimiizii kazanmak icin
miicadele veriyoruz. Uretici ihracatgilar ve Birlikler olarak, hem ihracatta, hem
ithalatta otoritenin alacagi kararlara goriislerimiz ile katki sunmaya haziriz.

IHBIR olarak hedef pazarlarimiz belirlerken hangi kriterleri 6nceliklendiriyorsunuz? 2025 ve sonra-
sinda hangi iilkelerde biiyiime hedefliyorsunuz? Bu pazarlara ulasmak icin ne tiir tanitim, fuar ya da ti-

caret heyeti faaliyetleri yiiritityorsunuz?

Istanbul Hububat, Bakliyat, Yagli Tohumlar ve Mamulleri Thracatcilar1 Birligi olarak agirlikla, islenmis tarim iiriinleri ve
paketli tiriinler tiretmekteyiz. Bu nedenle ¢ok daha fazla iilkeye iiriinlerimizi satabilme potansiyeline sahibiz.

THBIR 2020 yilinda 2,2 milyar dolar olan ihracatin1 2024 yilinda 3.65 milyar dolara yiikselterek giiclii bir biiyiime sergile-
mistir. IHBIR ailesi olarak Tiirk bayragini 200 iilkede dalgalandirmay1 basarirken; Tiirkiye’de en fazla ihracat yapan bir-

liklerden biri olmanin ayrica gururunu yasiyoruz.

Her yil dinyanin farkl
bolgelerine 6 milli katiim
organizasyonu dizenliyoruz.

Seker ve kakaolu mamuller ihracatin-
da ABD, sektoriin en yiiksek potansi-
yeline sahip pazaridir. Amerikalilarin
diger bolgelere gore 4 kat fazla tiiketti-
gini biliyoruz. Dolayisiyla ABD bu yil
oncelikli pazarimiz. Bu kapsamda
ABD’ye iki milli katilim fuar organi-
zasyonu diizenliyoruz ve UR-GE eki-
bimiz ile birlikte iki 6nemli fuara isti-
rak ediyoruz.

Diger taraftan da yine UR-GE grubu-
muz ile Orta Dogu pazarina yonelik ilk

alim heyetimizi basariyla tamamladik.
Ortadogu iilkeleri alim heyeti faaliye-
timize Birlesik Arap Emirlikleri, Um-
man, Katar, Kuveyt, Urdiin, Bahreyn
ve Misir iilkelerinden se(;llen 34 fir-
manin temsilcileri katildi. Rusya ve
cevre lilkelerine yonelik ikinci alim
heyeti faaliyetimiz i¢in de diigmeye
bastik.

2025 ikinci yarisindan sonra Latin
Amerika’ya bir ticari heyet organize
etmeyi planliyoruz. Yine Tiirk seker-
leme ve pastacilik iiriinlerinde,
ABD’ye yonelik Turquality programini
hayata gegiriyoruz. Bu kapsamda tani-
tim faaliyetlerinde, kiiltiirel mirasimi-
zin 6nemli simgeleri olan baklava, lo-
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kum ve Tiirk kahvesi gorsellerini sehir ici otobiislere, taksi ve billboardlara yerlestirerek milyonlarla bulusturacagiz.
Geleneksel tatlarimizi, modern tamitim araclariyla diinyaya duyurmaya devam edecegiz. Diger taraftan, Ticaret
Bakanligimizin organizasyonuyla Ekvador’dan gelecek olan 6zel nitelikli alim heyetini agirlayacagiz. Ayrica, Uzak Dogu
iilkelerinden Japonya, Cin, Tayland, Filipinler gibi iilkelerden satin alma heyetleri ve sektor ziyaretleri ile bu bolgelere
daha fazla mal satmaya devam edecegiz.

Yeni pazarlara giriste karsilastiginiz temel zorluklar neler?

Bir taraftan da Jeopolitik gerilimler 6zellikle Tiirkiye'nin cevresinde yasanan catigsmalar, ekonomiden dis ticarete ve
birgok alanda etkili olabiliyor. Karsilastigimiz temel sorunlar arasinda lojistik, tedarik zinciri ve maliyetler sebebi ile fiyat
avantajimizi ciddi manada kaybediyoruz. Ayrica finansa ¢ok pahali bir sekilde ulasmak su anda yasadigimiz en 6nemli
sikint1 diyebiliriz. Ureticilerin fiyat avantaji veya pazarda gii¢lii bir konuma sahip olmasi rekabeti zorlagtiriyor. Kalite,
fiyat ve hizmet gibi yonlerden mutlaka farklilagmak gerekir.

ihracatc firmalarin siirdiiriilebilirlik, kalite standartlar: ve izlenebilirlik gibi konularda karsilastig: giin-
cel beklentiler neler? Sektor bu taleplere nasil yanit veriyor?

Son 20 yildir “Made in Tiirkiye” algis1 giderek gelisiyor. Uriin kalitelerimizi arttirmaya, hem satig hem satis sonrasi
hizmetlerini gelistirmeye ve miisterilerimizin yasamis olduklar1 problemlere sahip cikmaya bagladik. Thracatcilarimiz vize
problemi yastyor. Tiirkiye’de kayith 130 bin ihracatci firmanin ihracat yapabilmesi i¢in Avrupa’daki fuarlara rahatca gelip
gidebilmeleri gerekli. ABD vizesi i¢in bile iki y1l sonraya giin veriliyor. Bu durum da ihracatgilarimizin diinyaya agilmasin-
da engel tegkil ediyor. Bir taraftan da, enerji ve navlun fiyatlar arttikca bizler de; AR-GE, pazar cesitlendirme, iiretimde
verimlilik ve otomasyon faaliyetlerine agirlik veriyoruz. Ticaret Bakanlig: tarafindan yiiksek katma degerli ve rekabetci
ihracat stratejileri dogrultusunda pazar ve iiriin cesitliligini artirmaya yonelik calismalar ise siiriiyor.

Tiirkiye Gida ihracatcilar1 catis1 altinda yiiriitillen ortak calismalar hakkinda goriislerinizi alabilir
miyiz? Farkl bolgelerdeki ihracatci birlikleriyle kurulan bu giic¢ birligini nasil degerlendiriyorsunuz?

“Tiirkiye Gida Ihracatcilar1” catis1 altinda, TIM Hububat, Bakliyat, Yagh Tohumlar ve Mamulleri Sektér Kurulu'nun 6 ih-
racatg1 birligi ile yiiriitiilen ortak caligmalar ile sadece ticari degil, stratejik, sosyal ve tanitim anlaminda giiclii bir sinerji
olusturulmakta. Kiiresel arenada “Made in Tiirkiye” algisim giiclendirmek ve Tiirk markalarini yurt disindaki bilinirligini
arttirmak amaciyla igbirligi olusturuldu. Bu dogrultuda 6zelikle fuarlarda, Turquality ve sektor ile ilgili diger projelerde
ortak hareket ederek ihracatgilarimiz1 destekliyoruz. Amag sadece bir marka olusturmak degil, ekonomiye katk: saglamak
ve daha yiiksek hedeflere ulagmak. Tiirkiye’yi diinyanin gida tedarik merkezi yapma yolunda 6nemli bir adimdir.

Son olarak, sektoriin Oniinii aca-
cak yapisal degisiklikler veya ka-
mudan beklentiler anlaminda
hangi adimlarin oncelikli oldu-
gunu diisiiniiyorsunuz?

Artan lojistik, enerji ve is¢ilik giderle-
rinin yam sira, finansman maliyetleri-
nin yiiksek olmasi ihracatcilar igin fi-
yat rekabetciligini dogrudan etkileyen
kritik bir durum. Uretici ihracatgilar
olarak enflasyon ile miicadelemiz var.
Yiiksek faiz, diisiik kur uygulanmakta.
Bu durumda fiyat duyarhhig yiiksek
pazarlarimizi korumamiz biiyilk 6nem
tasiyor. Biitiin bu siirecte ozellikle ii-
retici ihracatcilara verilmekte olan
yiizde 3’liik kur desteginin daha da ar-
tirllmasi, SGK prim destegi, vergi, do-
galgaz, elektrik ve konteyner bazinda
yapacagimiz yiiklemelere navlun des-
tegi almak bize onemli 6l¢iide katkida
bulunacaktir.
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2025 yih, hububat, bakliyat, yagh tohumlar ve mamulleri sektori icin biuyik hedeflerle basladi.
Kuresel piyasalardaki zorluklara ragmen guglu bir durus sergileyen sektérumuz, bu yil daha buyuk
basarlara odaklaniyor. ihracate Birlikleri, bu hedefler dogrultusunda gah;malarlm surduruyor. Bu
sayimizda, Baskanlarimizin 2025 yilina |I|§k|n yaklasim, strateji ve degerlendirmelerini sizlerle
paylasiyoruz. SektorUmuziun gelecegine 1sik tutacak bu ongoruler, ihracatgilanmiz igin yol gosterici
olacaktr. Yeni yilin sektorumuize bereket ve basarn getirmesini diliyoruz.

Rusya ve Ukrayna, dUnya hububat ihracatinin yUzde 24'0nU olusturuyor ve dis piyasalara
acllmak icin TUrkiye ile is birligi yapmaya ihtiyac duyuyor. Bu Ulkelerin ticaretinin
hizZlanmasiyla, Turkiye'nin artan lojistik yatinmlan ve Orta Dogu ile Afrika'daki merkezi
konumu, bdlgesel ticarette avantaj saglayacak. AB ve ABD’nin Rusya'ya yoénelik
yaptinmlarnnin  gevsemesi durumunda, bu talebe hizli yanit verecek Ulkelerden biri
olacagimizi éngérlyoruz. Rusya'daki bulgur tanitim projemiz devam ederken, iletisim
yatinmlanmizin yUksek geri donUs saglayacagina inaniyoruz.

Ahmet Tiryakioglu
TIM Hububat Bakliyat Yagl Tohumlar ve Mamulleri Sektér Kurulu Baskani

GUneydogu Anadolu, TUrkiye'nin hububat ihracatinda lider bdlge olup, sinir komsularyla
ticarette stratejik bir 6neme sahiptir. Kurdugumuz ticari baglantilar, sadece dédviz kazanci
sadlamakla kalmayip, bélgesel iliskilerin giclenmesine de katk sadliyor. Ozellikle Irak ve
Suriye ile yapilan ticaretin bUyUk bir kismi hububat sektérione ait ve GUneydogu, bu
ticaretin 6nemli bir b&lUMUNU gerceklestiriyor. Orta Dogu ve Afrika'daki yerel baglarnn
gelisimine gida markalanmiz katki sagliyor. Suriye'deki gelismelerle birlikte ilerleylal
dénemde daha iyi veriler bekliyoruz.

Celal Kadooglu
Guneydogu Anadolu Hububat Bakliyat Yagh Tohumlar ve Mamulleri ihracatcilan Birligille<elal

Amerikalilar, diger bolgelere gore 4 kat fazla tUketiyor. Bu nedenle 350 milyonluk nUfuslarini
daha bUyUk bir pazar gibi degerlendirmek gerekiyor. Turquality kapsaminda Miami ve
New York'taki fuarlara katiliyor, sekerli ve kakaolu UrUnlerimizi tanifiyoruz. Bu surecte dijital,
sosyal medya ve acik hava mecralanni kullaniyor, sar taksilere reklam vererek sehir ici
gorinurligu  artinyoruz. Amerika, bu yil oncelikli pazanmiz; yUksek gelir ve tUketim
gUcunden daha fazla pay almak istiyoruz.

Kazim Tayci
istanbul Hububat Bakliyat Yagh Tohumlar ve Mamulleri ihracatcilarn Birligi Baskan
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Mevcut pazarlan korumak, yeni pazarlara acimak ve ihracat birim fiyatini arfirmak icin

varlk gosteriyoruz. Ortak akil ve istisare kultUrOyle sektérin oncelikli sorunlarna kalic
¢cdzumler Uretmeye odaklaniyoruz. Prestijli fuarlar, alm heyetleri ve pazarlama
faaliyetleriyle yeni pazarlara ydnelirken, dis ticaret egitimleri, strdurtlebilirlik raporlan ve
yesil dénusum projeleriyle sektérel gelisimi destekliyoruz.

Veysel Memis
Akdeniz Hububat, Bakliyat, Yagl Tohumlar ve Mamulleri ihracatcilan Birligi Baskan

2024 yiinda Turkiye'nin toplam ihracati 262 milyar dolara ulagirken, hububat, bakliyat, yagdl : 3
tfohumlar ve mamulleri sektérimuoz 11,9 milyar dolarlk bir ihracat hacmi gerceklestirdi. Orta \
Anadolu Hububat, Bakliyat, Yadl Tohumlar ve Mamulleri inracatci Birligi olarak bizler ise,
2024 yiinda 1,3 milyar dolarlk ihracatla sektér icindeki paymizi %10,2'ye yuUkselttik. 2025
yiinin ik 3 ayinda gectigimiz yilin ayni dénemine kiyasla ihracatimiz %37,23 oraninda artarak
458,4 milyon dolar olarak kayitlara gecmisti. Bu basan, sadece rakamlardan ibarss
degildir; ayni zamanda, Uyelerimizin azimle sUrdiordugu rekabet gUcu, kalite anlayisi M%&)
yenilik¢i yaklasimin da somut bir géstergesidir.

Nihat Uysalh
Orta Anadolu Hububat, Bakliyat, Yagh Tohumlar ve Mamulleri ihracatcilan Birligi Baska

Uyelerimizin ihracatini arirmak ve bUyUmelerini desteklemek amaciyla iki deviet destekli
UR-GE projesi baslattik. Hububat UR-GE projesinde Ihracat Pazarlamasi, Kurum KGIOro ve

Dijital Pazarlama egitimleri verdik, simdi ise firmalara 6zel uzun vadeli danismanlik surecini
baslattik. Ikinci projemiz, kedi-képek mamalarna yénelik ‘Turkish Petfood’ oldu. Bakanlik

onaylyla ihtiyac Analizi asamasina gecildi. Bu analiz dogrultusunda, kimemizi gelistirecek
egitim, danismanlik ve tanitim faaliyetlerine baslamayi hedefliyoruz.

Muhammet Oztiirk
Ege Hububat, Bakliyat, Yagl Tohumlar ve Mamulleri ihracatcilan Birligi Baskani

2024 yilinda yeni pazar arayislanmiz ve teknoloji yatinmlanmiz basarnnin temelini olusturdu.
Enerji maliyetleri ve lojistikteki zorluklan sektér olarak dayanismayla astk. Cevreci
uygulamalara artan ilgi sektérd dénUstUrUrken, biz de yenilenebilir enerji kullanimini artinp
dijital dénUsime daha fazla kaynak ayirdik. Bu adimlar kUresel rekabette éne cikmamizi
saglarken, sUrdurGlebilir bUyUmeyi de gUvence altina aldi. 2025'te hedefimiz, mevcut
pazarlan genc ve yenilikgi yaklasimlarla gUclendirmek ve farkl bélgelerde yeni firsatlar
yaratmak. Bu sektor icin gelecek, bUyUk basarilarla dolu.

Eren Ginhan Ulusoy
Karadeniz Hububat, Bakliyat, Yadl Tohumlar ve Mamulleri ihracatcilan Birligi Baskani
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Tirkiye Gida ihracatgilan markasi ile yiritilen taniim ¢ahsmalariyla, Grinlerimizi ve ihracatei
firmalanmizi dinya genelinde temsil eden Birliklerimiz, hayata gecirdigi iletisim ¢calismalanyla yurt

icinde de basindan biuyuk ilgi goriyor. Hububat, bakllyoi yagh tohumlar ve mamulleri sekitorinin
Turkiye geneline dair aylik verileri dizenli olarak Sektdr Kurulu tarafindan basina ilan edilirken, TGi
cahsi altindaki birliklerimiz de kendi istigal bolgelerine dair sonuglan ve yuruttukleri gaI|§maIarl

basinla paylasiyor.

DONYADAK] PETROL BOLLUSU GIDA
FIYATLARINI DUSURESILIR

F4 RAPORU

TIM Hububat Bakliyat Yagh Tohumlar ve Mamulleri Sektér Kurulu Baskani,
Ahmet Tiryakioglu:

“2024 boyunca yiiksek faiz ortaminda ekonomik daralma yagsanmasina ragmen, te-
mel bir ihtiya¢ olarak gidaya duyulan talep etkilenmedi. Girdi fiyatlarinda en yiik-
sek maliyet gida sektoriinde oldugu icin gida iiriinleri fiyatlarindaki artis hiz1 arzu
edilen olciide yavaslamadi. Fakat diinyadaki petrol bolluguna bagh olarak enerji
fiyatlarinda bir iyilesme s6z konusu. Diinya Bankas1 da Emtia Piyasalar1 Goriiniim
Raporu'nda bu durumun 2025'te kiiresel gida fiyatlarim1 son 5 yilin en diisiik
seviyesine geriletecegine isaret ediyor. Pandemiden bu yana tiim diinyada yiikselen
gida fiyatlarindaki normallesmenin etkileri, gelecek yil daha goriiniir hale gelecek.”

nasil bir

0[10]11]

Giineydogu Anadolu Hububat Bakliyat Yaglhh Tohumlar ve Mamulleri hracatcilar:
Birligi Bagkani, Celal Kadooglu:

“Biz sektor olarak yani hububat ve bakliyat alaninda Suriye'ye yillik 350 milyon
dolarlik bir ihracat yapiyoruz. Bana gore, 6niimiizdeki siirecte bu rakami 500-600
milyon Dolara yiikseltebilecek durumdayiz. Ciinkii, giimriik vergilerinde revizyon
yapilmasi ve iki iilke arasindaki iligkilerin kuvvetli olmas1 hizli bir artis saglayacak-
tir. Bakin, 11 Ocak'ta giimriik vergileri artinca ihracat durma noktasina geldi. Tica-
ret Bakanhigimiz hemen harekete gecerek 23 Ocak'ta Suriyeli yetkililerle Sam'da ~ ——
toplant1 yapti. 27 Ocak'ta da 269 iiriinde vergiler revize edildi. Siirecin bu kadar
hizli iglemesi, Suriye ile iligkilerimizin ne kadar kuvvetli oldugunu gostermektedir.”

ihracatta deniz yolu agildr”
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Istanbul Hububat Bakliyat Yagh Tohumlar ve Mamulleri Thracatcilar1 Birligi
Baskani, Kazim Taycu:

“Olusturdugumuz ilk UR-GE grubuyla Orta Dogu iilkelerini kapsayan alim heyet
programinin ilk ayagimi Ocak'ta gerceklestirdik. Rusya, Tayland ve ABD'ye alim
heyeti, ticaret heyeti organizasyonlar ile stanth fuar katilimlar1 gerceklestirmeyi
planliyoruz. THBIR olarak 2024 yilinda 3.6 milyar dolarlik ihracat ile tamamladik.
2025 yilinda ise yiizde 5 artigla 3.8 milyar dolarhk hedef koyduk. thracatimizi
hizlandirmamiz igin imalat1 hizlandirmamiz gerekiyor. Bunun iginde mevcut kapa-
sitelerimizi arttirmamiz ¢ok 6nemli.”
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DUNYA

Akdeniz Hububat Bakliyat Yaglh Tohumlar ve Mamulleri Ihracatcilar Birligi
Bagkani, Veysel Memis:

“Ulke genelinde 4 milyon ton isleme kapasitesine sahip ihracatci firmalarimiz
hammadde sikintis1 yasiyor, bu durumda arz agigimin kapatilmasi i¢in nadasa
birakilan tarim arazilerinin bakliyat ekimiyle degerlendirilmesi elzem hale geliyor.
Sektor olarak iiretimin artirillmasina yonelik stratejilerin gelistirilmesine ihtiyac
duyuyoruz. Aym tarlada ii¢ yilda bir bakliyat ekiminin tegvik edilmesinin, hatta
zorunlu héile getirilmesinin biiyiik fayda saglayacagini diisliniiyoruz. Tarim
arazilerimizi nadasa birakmak yerine bakliyat ekimiyle degerlendirirsek yaklasik
1,3 milyon ton olan yillik iiretim miktarii iki katina yiikseltebiliriz.”

T e

Iy Diyasa Dergis l'mf;Smmkmnenm
BusinessNews Thaw

Ege Hububat Bakliyat Yagh Tohumlar ve Mamulleri Thracatgilar Birligi Bagkan,
Muhammet Oztiirk:

“Tiirkiye'den Suudi Arabistan’a yapilan gida iiriinleri ihracatinda, hububat, bakliyat
ve yagh tohumlar sektorii 288,5 milyon dolarla temsil edildi. Yas meyve sebzeden
su Uriinlerine, findiktan meyve sebze mamullerine, zeytin ve zeytinyagindan kuru
meyvelere kadar tiim gida iiriinlerimiz igin Suudi Arabistan 35 milyonluk niifusu ve
yiiksek alim giicliyle hedef pazar konumunda. Suudi Arabistan her yil 20 milyon
civarinda da turistin ziyaret ettigi bir iilke. Suudi Arabistan’a oniimiizdeki 5 yillik
siirecte gida ihracatimizi 1 milyar dolarin iizerine ¢ikarmayi hedefliyoruz."
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Don't forget to follow
al media accounts of _'
Food Exporters.
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TGI Chairman Ahmet Tiryakioglu:

“The right strategic steps enable us to have more say

in the world.”

The rapid change in global economic
conditions and the reshaping of inter-
national trade balances have put the
food sector into a transformation pro-
cess all over the world. Customs ta-
riffs, free trade agreements and inter-
national co-operation are among the
main factors affecting the competi-
tiveness of our sector. Thus, focusing
only on the domestic market is not
sufficient for the effectiveness of our
sector in the global market. Accord-
ingly, the development of strategic
collaborations in target markets will
further increase Tiirkiye's competi-
tiveness.

Especially fast-growing markets such
as Africa and the Middle East offer
significant opportunities for Tiirkiye.
In Africa, the demand for wheat flour
and other basic foods is increasing day
by day. As the influence of Turkish
companies in these regions is in-
creasing, Tiirkiye has the opportunity
to deepen its trade networks by suc-
cessfully balancing quality and price.
Tiirkiye's ability to deliver its products
to Africa not only improves trade but
also contributes to solving regional
nutrition problems. In Africa, which
has a large proportion of the world's
uncultivated arable land, the spread of
modern agricultural techniques can
create great opportunities.

The demand for Turkish food pro-
ducts is increasing in the growing
markets in the Middle East. Especially
products such as wheat flour, pasta
and vegetable oil are of great impor-
tance for the population in the region.
Turkish companies increasing their
investments in the region, strength-
ening their logistics networks and
reinforcing their cooperation will
further strengthen the position of the
Turkish food sector in global markets.

Tiirkiye's competitive advantage in
European and US markets is also get-
ting stronger. Changes in customs ta-
riffs in the US have enabled Turkish
products to gain a stronger position in
this market. Trends in vegan and glu-
ten-free diets in the US market have
increased the demand for Turkish
products such as bulgur, chickpeas
and lentils, allowing Turkish products
to find more space in this market.

Free Trade Agreements (FTAs) also
play a critical role in this process.
Tiirkiye currently has FTAs with 23
countries, and increasing the number
of new agreements will increase inte-
rest in the Turkish cereals sector.
FTAs will allow Tiirkiye to increase its
competitiveness and exports in re-
gions where trade is restricted. In
order to realise this potential, it is ne-
cessary to increase the added value of
food products, increase branding ef-
forts in international markets and de-
velop specific strategies for target
markets. Tiirkiye's strong production
capacity and high quality products
will enable Tiirkiye to have more say
in world markets as long as the right
strategic steps are taken.

I would like to express my gratitude to
all our stakeholders, especially the
Ministry of Trade, the Ministry of Ag-
riculture and Forestry and our 6 Ex-
porters' Associations, who have sup-
ported our sectoral activities in
achieving all these successes.

Ahmet Tiryakioglu
Chairman of TIM Cereals, Pulses,
Oil Seeds and Products Sector Board
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Mehmet Ali Kihgkaya
Director General of Exports at the Ministry of Trade:

“One of the locomotive sectors in
Turkiye's agricultural exports is the
cereals, pulses, oil seeds and products
sector.”

Agriculture has been the main source
of life of the global world and the
memory of the society for thousands
of years. The production culture that
has developed in these lands has
shaped the history of humanity and
created a strong livelihood and life
space where water and soil, human
and labour, nature and reason meet.
This ancient production culture in our
country, combined with modern tech-
nology and our strategic foreign trade
vision, has made Tiirkiye an indis-
pensable link in the world food chain.

Tiirkiye is a country historically lo-
cated at the centre of the fertile cres-
cent, able to experience four seasons
at the same time, where various agri-
cultural products can grow side by si-
de with its microclimate characte-
ristics. This geographical richness has
been nourished with knowledge and
experience over the centuries, creating
an agricultural tradition that has been
passed down from generation to gene-
ration. Today, this tradition is getting
stronger with digital technologies,
data-based planning and integration
with the world.

With an agricultural output of 74
billion USD, Turkiye ranks first in
Europe and is one of the top 10
producer countries in the world.

Tiirkiye's potential is not limited to
production; its performance in ex-
ports clearly demonstrates its ambi-
tion in global markets. Today, Tiirkiye
is rising as a power that provides
stable and quality food to its neigh-
bourhood and fulfils its regional res-
ponsibilities.

Our exports of agricultural and food
products, which was 3.7 billion USD
in 2002, reached 32.6 billion USD by
2024, showing a 9-fold increase. This
growth is not only a numerical suc-
cess; it is the expression of a structu-

ral transformation with the expan-
sion of the product range, the increase
in processed and value-added pro-
ducts, the ability to open up to new
markets and the increase in the level
of branding.

One of the locomotive sectors in Tiir-
kiye's agricultural exports is the ce-
reals, pulses, oil seeds and products
sector. This sector has a wide value
chain from production to processing,
from logistics to international marke-
ting, reflecting Tiirkiye's agriculture-
industry integration in the most suc-
cessful way.

As of 2024, the sector reached an ex-
port volume of approximately 11.4
million tonnes, further reinforcing its
place in the global food supply chain.
Tiirkiye is the world leader in flour
and sunflower oil exports. Our tradi-
tional products such as pasta, bulgur
and semolina are not only an econo-
mic value; they are also carried to the
world's tables as cultural heritage.
These products offer strong advanta-
ges in terms of flavour, quality, shelf
life and price competition and increa-
se the brand power of our country.

Tiirkiye, ranking 20th in global agri-
cultural exports in 2024 with a share
of 1.4%, appeals to a wide range of
markets, especially Iraq, Germany, the
USA, Russia and Italy. Exports of 8.6
billion USD to the European Uni-on
countries are an indicator of this
success. Our country has also de-
monstrated its competitive advantage
in the sector by giving a foreign trade
surplus of 10.8 billion dollars in agri-
cultural and food products in 2024.
Our exports of cereals, pulses, oilseeds
and products constitute 37% of our
total exports of agricultural products
with 11.9 billion dollars in 2024. In
this context, the demand for Turkish
agricultural products continues to in-
crease day by day.

This powerful sector serves as a stra-
tegic bridge that brings Tiirkiye's pro-
ductive power together with export
success. In every link of this chain bet-
ween the field and the shelf, human
labour, scientific approach, infra-
structure investment and logistics ca-
pability come together; thus, our
country successfully manages one of
the most globally competitive product
groups.

This success of the sector creates not
only economic but also social benefits.
Our farmers working all over Anatolia
constitute the first link in this export
success. From cereals, pulses and oil-
seeds processing facilities to small and
medium-sized packaging facilities,
employment and local development
are contributed at every stage.

Global developments such as climate
change, logistical bottlenecks, geopo-
litical crises and food nationalism
show that agricultural products are no
longer just a commodity but a strate-
gic power factor. In this context, Tiir-
kiye is positioned not only as a produ-
cer that feeds its own people, but also
as a regional power that provides safe
and stable food supply to its neigh-
bourhood.

Our cereals and pulses sector is an im-
portant component of this power with
its flexibility in times of crisis. In the
coming period, one of the main goals
of this sector will be to deepen in tra-
ditional markets and to reach new op-
portunities in emerging markets such
as Africa, Southeast Asia and Latin
America.

Tiirkiye is determined to achieve new
generation standards in the fields of
quality, sustainability, traceability and
food safety, not only in terms of qu-
antity-based production increase. This
understanding forms the basis of our
export strategies.
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As the Ministry of Trade, we see it as a
strategic priority to support our ex-
porters in order to achieve our targets
in the agriculture and food products
sector. In this context, the Overco-
ming Technical Barriers to Food and
Agricultural Exports (GATE) Project
aims to identify and classify product
and country-based technical barriers
and to transform them into solution-
oriented policy recommendations. We
aim to pave the way for our exporters
by systematically managing technical
barriers such as differences in analysis
methods, import permit processes and
document requests.

This project not only solves today's
problems, but also strengthens Tiirki-
ye's commercial reflexes by antici-
pating new technical incompatibilities
that may occur in the future. Thus,
our sectors have a more predictable,
safer and more competitive trade en-
vironment.

On the other hand, food supply securi-
ty is not only a matter of agricultural
production today; it is also a guaran-
tee of economic stability, protection of
social welfare and sustainable deve-
lopment.

With this awareness, we, as the Mi-
nistry of Trade, ensure the sustaina-
bility of our long-term export targets
while balancing the domestic market
through our efforts in the field of food
supply security. By acting in strong
coordination with all stakeholders, es-
pecially the Ministry of Agriculture
and Forestry, we pursue a balanced
export policy that considers the wel-
fare of producers and consumers to-
gether. With our efforts in this field,
we are securing the society's access to
food and reinforcing Tiirkiye's posi-
tion as one of the countries providing
reliable, stable and sustainable food
supply worldwide.

In addition, our Ministry supports our
exporters operating in the field of
agriculture and food with an end-to-
end support systematic from export
preparation to the branding process
within the scope of the Decree No.
5973 on Export Supports.

In this framework, in order to in-
crease the export of agricultural and
food industry products of our country,
to ensure that our companies opera-
ting in our country can stand out with
their quality and get the necessary
share in target and potential markets,
and to ensure that our participants es-
tablish business relations by making
bilateral meetings with their counter-
parts, our Ministry organised 11 sec-
toral trade delegations and 1 sectoral
procurement delegation for the agri-
cultural products sector in 2024; 6
sectoral trade delegations and 3 sec-
toral procurement delegations in the
first 6 months of 2025. In addition,
the Ministry organised 198 individual
fairs, 66 national fairs and 7 domestic
organisations in 2024. On the other
hand, within the scope of the
Trademark/TURQUALITY  Support
Programme, a total of 14 TURQUA-
LITY Promotion Projects, 13 in 2024
and 1 in the first 6 months of 2025,
are supported by the Ministry for the
agriculture and food sector in order to
promote Tiirkiye's brands in the inter-
national market and increase their
global competitiveness.

On the other hand, there are many
promotion projects for the agricultu-
ral products sector, especially for our
traditional export products such as
hazelnuts, bulgur, fresh fruits and
vegetables, and Turkish honey.

Tiirkiye's agricultural export journey
continues in exemplary solidarity with
its producers, industrialists, exporters
and public administration. The cere-
als, pulses, oilseeds and products sec-
tor, as one of the most established and
strategic components of this journey,
carries the global power claim of our
country.

In this context, as the Ministry of
Trade, we will continue to stand by
our farmers, industrialists and expor-
ters who have laboured at every stage
of the process from production to ex-
port in order to deliver our various ex-
port products to all four corners of the
world by adapting to the needs of the
age. Tiirkiye will continue to produce
the fertility of the soil for the common
future of humanity, to carry it to the
world and to offer an exemplary mo-
del in this field.
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News from our Associations
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Turkish food sector showed its strength at Gulfood 2025

Gullood | & wren
17-21 FEB 2025
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Gulfood 2025, one of the world's largest food fairs, was held at Dubai World Trade Center between 17-21 February. Un-
der the leadership of Ahmet Tiryakioglu, TIM Cereals, Pulses, Oil Seeds and Products Sector Board took part in the fair
with the wide participation of Exporters' Associations in 6 regions. Celal Kadooglu, Muhammet Oztiirk, Kazim Tayc1 and
Veysel Memis, the Chairmen of the Cereals, Pulses, Oil Seeds and Products Exporters' Associations, met with exporter

companies at the stands and listened to the demands of their members.

The Turkish delegation also hosted Dr. Ahmet Bagci, Deputy Minister of Agriculture and Forestry, Liitfullah Goktas, Am-
bassador of Abu Dhabi, Onur Saylan, Consul General of Dubai, Blinyamin Bozgeyik, Gaziantep MP, and Tayfun Kili¢, De-
puty Director General of Export at the Ministry of Trade. Sector Board Chairman Tiryakioglu and Chairmen of the Associ-
ations also took part in tasting events where Tiirkiye's main export products were introduced, emphasising the strong po-
sition of the Turkish food sector in the international market. On the second day of the fair, Deputy Minister Bagci and sec-
tor representatives came together to discuss the future of the sector, global trade opportunities and export targets.

TURKISH FOOD
EXPORTERS
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Turkish food products appealed to the Japanese palate at Foodex Japan 2025

TURKISH FOOD EXPORTERS

Foodex Japan 2025, one of the world's most important food fairs, was held at Tokyo Big Sight between 11-14 March. Tiir-
kiye introduced a wide range of products to the Japanese market with its stand in East Hall 1 at this great meeting, where
Tiirkiye took part with national participation for the 25th time. On the first day of the fair, Turkish Ambassador to Tokyo,
Oguzhan Ertugrul, Chief Commercial Counsellor Mukaddes Nur Yilmaz and Commercial Counsel-lor Giizide Zeynep
Karahisarl visited the Turkish stand and exchanged views with exporters. Nihat Uysalli and Muham-met Oztiirk, Deputy
Chairmen of the Sector Board, Veysel Memis, AKIB Coordinator Chairman and AHBIB Chairman, and other union
representatives took part in the tasting events organised to promote Turkish food products and made ef-forts to increase
the awareness of Turkish products in the Japanese market. This year's fair was attended by 42 companies from Tiirkiye.
Different names from the unions representing Tiirkiye's strong export items such as aquaculture products, olive oil, dried

fruits and cereals also took part in the fair and demonstrated the strength of the sector in the global market.

TiM Syria Desk will be
responsible for exports to Syria

Celal Kadooglu, Chairman of the
Southeast Anatolian Cereals, Pulses,
Oil Seeds and Products Exporters'
Association (GAIB), has been appoint-
ed as the Head of the Syria Desk
established within the Turkish Ex-
porters Assembly (TIM). The Syria
Desk will act as a bridge for the deve-
lopment of foreign trade between
Tiirkiye and Syria, data collection and
the solution of the problems faced by
our exporters in the region. Ministries
of Foreign Affairs, Trade, Treasury
and Finance, Agriculture and Fo-
restry. In addition, the rapporteur
unit to be established within the Syria
Desk will closely follow the deve-
lopments in the region and submit the
reports it will prepare to the relevant
ministries and sector representatives
through TIM. In this way, it is aimed
to increase the trade volume to Syria
and minimise the recent export
problems.

TiM Agriculture Board Meeting
was held

The TIM Agriculture Board Meeting,
held with the participation of Deputy
Minister of Trade Volkan Agar, De-
puty Minister of Agriculture and Fo-
restry Dr. Ahmet Bagci, TIM Chair-
man Mustafa Giiltepe and TIM
Agriculture Board Members, was a
platform where important steps were
taken to increase the export potential
of the agriculture sector. IHBIR De-
puty Chairman Kiirsad Giilbahar also
attended the meeting. Sector repre-
sentatives made comprehensive eva-
luations on export opportunities in
the the agricultural sector, sustainable
production policies and the dynamics
of global trade. During the meeting,
productive discussions were held on
the steps to be taken to make Turkish
agricultural products more competi-
tive in international markets, the chal-
lenges faced by exporters and innova-
tive production techniques in the sec-
tor.

TiM Extended Board of
Chairmen Meeting was held

The TiM Extended Board of Chairmen
Meeting was held with the participa-
tion of Mehmet Simsek, Minister of
Treasury and Finance; Mustafa Giilte-
pe, Chairman of the Turkish Exporters
Assembly (TIM); Ahmet Tiryakioglu,
Chairman of the TIM Cereals, Pulses,
0il Seeds and Products Sector Board;
Kazim Tayci, Chairman of the Istan-
bul Cereals, Pulses, Oil Seeds and Pro-
ducts Exporters' Association; and
chairmen of associations. At the meet-
ing, the main problems faced by
Turkish food exporters, solution pro-
posals and the demands of the sector
were discussed. In his speech, Sector
Board Chairman Tiryakioglu drew at-
tention to the issues that directly af-
fect food exporters and conveyed the
expectations of the sector. IHBIR
Chairman Tayc1 and Deputy Chair-
man Semsettin Memis also shared
their views and conveyed the prob-
lems of exporters to Minister Simsek.
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Turkish confectionery attracted great interest at ISM 2025

One of the world’s largest confectionery and snack trade fairs, ISM 2025,
opened its doors to visitors for the 54th time. Held in Cologne between February
2-5, the fair hosted the successful organization of Tiirkiye’s National Participa-
tion by the Istanbul Cereals, Pulses, Oil Seeds and Products Exporters’
Association (IHBIR). Hiiseyin Kantem AL, Consul General of the Republic of
Tiirkiye in Cologne, and Irem Ekmekgi Konuk Commercial Attaché of the
Republic of Tiirkiye in Diisseldorf, visited IHBIR’s booth along with THBIR
Chairman Kazim Tayci and Members of the Board of Directors. During the
meetings, potential collaborations and export opportunities between Tiirkiye
and Germany were discussed. At THBIR’s information booth, visitors were
treated to Turkish delights such as Turkish coffee, lokum, and chocolate - some
of the most beloved items of Turkish confectionery culture.

The Middle East Buyer Delegation Programme held on 22-23 January 2025
within the scope of the Sugar Products and Pastry Sectors Export Breakthrough
Project for Enhancing International Competitiveness, carried out by the Istan-
bul Cereals, Pulses, Oil Seeds and Products Exporters' Association (IHBIR), was
successfully completed The programme was carried out with the aim of increa-
sing the global competitiveness of the sector, discovering new markets and ex-
panding the existing trade volume. Organised with the participation of 35 repre-
sentatives from 7 different countries, 23 Turkish companies had the opportunity
to introduce their products to international buyers. During the programme, new
business contacts were established through bilateral business meetings for
confectionery, chocolate, pastry products and other value-added food products.

Aegean exporters in China

A delegation of the Aegean Exporters'
Associations paid a series of visits to
China in March to strengthen trade
relations between Tiirkiye and China.
The delegation was accompanied by
Muhammet Oztiirk, Chairman of EIB
Cereals. Within the scope of the visit,
high-level meetings were held with
Nanjing Municipality and CCPIT Xia-
men officials. In addition, a coopera-
tion protocol aiming to increase trade
between the Aegean region and Nan-
jing was signed with the Nanjing In-
ternational Chamber of Commerce.
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AHBIB met with member companies in Adana, Hatay and Mersin

The Members of the Board of Directors of the Mediterranean Cereals, Pulses, Oil Seeds and Products Exporters'
Association (AHBIB) came together with 50 member companies at a consultation meeting held in Adana on 7
March 2025. AHBIiB Chairman Veysel Memis shared information about the projects carried out and planned by the
association at the meeting. The companies exchanged ideas on the problems and solutions of the sector. Sahin
Bilgic, Chairman of the Board of Directors of Adana Commodity Exchange, who attended the meeting and offered
his support, shared his views on cooperation opportunities and sectoral developments. On 21 March 2025, Board
Members of AHBIB came together with 103 member companies at the consultation meeting held at The Museum
Hotel Antakya. Chairman Memis exchanged views on future strategies and projects with exporters in the region.
Participants had the opportunity to communicate directly with the Association’s management by sharing their
problems and suggestions in the sector. At the large-scale consultation meeting held on 27 March 2025 at Hilton
Hotel Mersin with the participation of 300 member companies, Board Members of AHBIB made comprehensive

evaluations on the development of the sector and regional trade opportunities.

OAIB took part in THAIFEX - HOREC Asia 2025

Contral ﬁnaforr}m '
Cereals, Pulses, Ol Seeds
and Produets Exporter
Mssociation

Central Anatolian Cereals, Pulses, Oil
Seeds and Products Exporters' Asso-
ciation (OAIB) took part in THAIFEX-
HOREC Asia 2025 exhibition held in
Nonthaburi, Thailand between 5-7
March 2025. This event, one of Asia's
largest trade fairs for the hotel, res-
taurant and catering (HoReCa) sector,
took place at the IMPACT Muang
Thong Thani exhibition centre. OAIB
promoted the innovative products and
export potential of the Turkish food
sector at the fair and made important
contacts to develop international co-
operation. Fatih Tatlisumak, Member
of the Board of Directors, and Sector 1
Branch Specialists Aysenur Aydemir
and Seda Sahaner attended the fair
and met with sector representatives.
Ismail Hakki Goriicii, Commercial
Counsellor of the Republic of Tiirkiye
in Bangkok, also visited the stand and
gave morale to the delegation sup-
porting the success of the Turkish
food sector in the international arena.
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IHBIR Chairman Kazim Tayct:

“Turkiye's production of cereals, pulses and oilseeds is
of critical importance for the country's agricultural

production and foreign trade.”

Could you please evaluate the development of the Turkish cereals,
pulses and oilseeds sector over the years, its effectiveness in exports
and its recognition in foreign markets?

Despite the global crises and geopolitical conflicts experienced in the world, our
exports, which were $ 7.2 billion in 2020, continued to make a significant cont-
ribution to our country's economy by reaching $ 11.9 billion with an increase of
65 percent as of 2024.

When we look at Tiirkiye in general, our exports in sugar and sugar products,
cocoa products and oil seeds product groups showed a significant increase com-
pared to last year. We rank first in the world in flour exports and second in pasta
exports. While ranking 5th in the world in biscuit exports with approximately
200 thousand tonnes, we are in the first place in bulgur exports with 255 thou-
sand tonnes. In 2024, 39 million tonnes of cereals were produced in our count-
ry. According to the ranking in world cereal production, we are ranked 5th in
the world in barley, 9th in wheat and 16th in corn. In 2024, Tiirkiye's top export
destinations were Iraq, the United States, Syria, Algeria and Germany.

Tiirkiye's production of cereals, pulses and oilseeds is of critical importance for
the country's agricultural production and foreign trade. Cereals are produced on
48 percent of Tiirkiye's 23.9 million hectares of agricultural land. I think that
the drought experienced in the winter months will be lifted with the rains to be
experienced in the spring. We expect a wheat yield of 19.5 million tonnes this
year. We see that some difficulties experienced in wheat imports last year had a
negative impact on exports. We are struggling to regain our competitive power
in international markets. As producer exporters and associations, we are ready
to contribute to the decisions to be taken by the authority in both exports and
imports with our opinions.

Which criteria do you prioritise when determining your target markets as iHBiR? In which countries do
you aim to grow in 2025 and beyond? What kind of promotion, fair or trade delegation activities do you

carry out to reach these markets?

As Istanbul Cereals, Pulses, Oil Seeds and Products Exporters' Association, we mainly produce processed agricultural pro-
ducts and packaged products. Therefore, we have the potential to sell our products to many more countries.

THBIR exhibited a strong growth by increasing its exports from 2.2 billion dollars in 2020 to 3.65 billion dollars in 2024.
As THBIR family, while we succeeded in flying the Turkish flag in 200 countries, we are proud to be one of the most
exporting associations in Tiirkiye.

Every year we organise 6
national participations in
different parts of the world.

In the export of sugar and cocoa
products, the USA is the market with
the highest potential of the sector. We
know that Americans consume 4
times more than other regions. There-
fore, the USA is our priority market
this year. In this context, we are orga-
nising two national participation fair
organisations in the USA and we are
participating in two important fairs
with our Development of Interna-
tional Competitiveness (DIC) team.

On the other hand, we successfully
completed our first procurement dele-
gation for the Middle East market
with our DIC group. Representatives
of 34 companies selected from the
United Arab Emirates, Oman, Qatar,
Kuwait, Jordan, Bahrain and Egypt
participated in our procurement dele-
gation activity for the Middle East
countries. We have also pressed the
button for our second buyer delega-
tion activity for Russia and neigh-
bouring countries.

After the second half of 2025, we plan
to organise a trade delegation to Latin
America. We are also implementing
the Turquality programme for the US
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for Turkish confectionery and pastry products. In this context, we will place the visuals of baklava, Turkish delight and
Turkish coffee, which are important symbols of our cultural heritage, on city buses, taxis and billboards in promotional
activities. We will continue to announce our traditional tastes to the world through modern promotional tools. In
addition, we will continue to sell more goods to Far East countries such as Japan, China, Thailand and the Philippines
through purchasing delegations and sector visits.

What are the main challenges you face in entering new markets?

On the one hand, geopolitical tensions, especially the conflicts around Tiirkiye, can be effective in many areas from eco-
nomy to foreign trade. Among the main problems we face, we are seriously losing our price advantage due to logistics,
supply chain and costs. In addition, we can say that accessing finance in a very expensive way is the most important
problem we are currently experiencing. Manufacturers' price advantage or having a strong position in the market makes
competition difficult. It is absolutely necessary to differentiate in terms of quality, price and service.

What are the current expectations of exporter companies on issues such as sustainability, quality
standards and traceability? How does the sector respond to these demands?

For the last 20 years, the perception of “Made in Tiirkiye” has been gradually developing. We have started to increase our
product quality, improve both sales and after-sales services, and take care of the problems experienced by our customers.
Our exporters have visa problems. In order for the 130 thousand exporter companies registered in Tiirkiye to export, they
need to be able to come and go to fairs in Europe easily. Visa problems constitute an obstacle for our exporters to open up
to the world. On the other hand, as energy and freight prices in-crease, we are focusing on R&D, market diversification,
efficiency in production and automation activities. Efforts to in-crease market and product diversity in line with high
value-added and competitive export strategies by the Ministry of Trade are ongoing.

What are your views on the joint activities carried out under the umbrella of “Turkish Food Exporters”?
How do you evaluate this power union established with exporters' associations in different regions?

Under the umbrella of “Turkish Food Exporters”, a strong synergy is created not only in terms of trade but also in terms of
strategic, social and promotional aspects with the joint activities carried out with 6 exporters' associations of the TIM
Cereals, Pulses, Qil Seeds and Products Sector Board. Cooperation was established in order to strengthen the perception
of “Made in Tiirkiye” in the global arena and to increase the awareness of Turkish brands abroad. In this direction, we
support our exporters by acting jointly especially in fairs, Turquality and other projects related to the sector. The aim is
not only to create a brand, but also to contribute to the economy and reach higher targets. It is an important step towards
making Tiirkiye the world's food supply centre.

Finally, which steps do you think
are prioritised in terms of struc-
tural changes that will pave the
way for the sector or expecta-
tions from the public sector?

In addition to increasing logistics, e-
nergy and labour costs, high financing
costs are a critical situation that di-
rectly affects price competitiveness for
exporters. As producer exporters, we
are struggling with inflation. High in-
terest rates and low exchange rates
are applied. In this situation, it is of
great importance that we protect our
markets with high price sensitivity. In
this whole process, increasing the 3
percent exchange rate support given
to producer exporters, SSI premium
support, tax, natural gas, electricity
and freight support for container-
based shipments will contribute to us
significantly.
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The year 2025 started with big targets for the cereals, pulses, oilseeds and products sector. Our in-
dustry, which has demonstrated a strong stance despite the difficulties in global markets, is focusing
on greater achievements this year. Exporters' Associations continue to work in line with these targets.
In this issue, we share with you the approaches, strategies and evaluations of our Chairmen for 2025.
These predictions, which will shed light on the future of our sector, will be a guiding light for our ex-
porters. We wish the new year to bring prosperity and success to our industry.

Russia and Ukraine account for 24 percent of the world's cereal exports and need to co-
operate with Turkiye to open up to foreign markets. With the acceleration of trade in these
countries, TUrkiye's increasing logistics investments and its central location in the Middle
East and Africa will provide an advantage in regional trade. In the event that the EU and
US sanctions against Russia are eased, we anticipate that we will be one of the countries
that will respond quickly to this demand. While our bulgur promotion project in Russia
continues, we believe that our communication investments will provide a high return.

Ahmet Tiryakioglu
Chairman of TIM Cereals, Pulses, Qil Seeds and Products Sector Board

Southeastern Anatolia is the leading region in TUrkiye's cereal exports and has a strategic
importance in trade with its border neighbours. The commercial connections we have
established not only provide foreign exchange earnings but also contribute to the
strengthening of regional relations. A large part of the trade with Irag and Syria belongs to
the cereals sector and the Southeast realises a significant portion of this trade. Our food
brands contribute to the development of local ties in the Middle East and Africa. With
developments in Syria, we expect better data in the upcoming period.

Celal Kadooglu
Chairman of Southeast Anatolian Cereals, Pulses, Oil Seeds and Products Exporters' Ajlelellelife]g}

Americans consume 4 times more than other regions. For this reason, their population of
350 million should be considered as a larger market. Within the scope of Turquality, we
participate in fairs in Miami and New York and promote our sugar and cocoa products. In
this process, we use digital, social media and outdoor channels, and we increase visibility
in the city by advertising in yellow taxis. America is our priority market this year; we want to
get more share from its high income and consumption power.

Kazim Tayci
Chairman of istanbul Cereals, Pulses, Oil Seeds and Products Exporters' Association
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We are taking decisive steps to profect existing markets, open up to new markets and
increase the export unit price. In this period when consumer habits are changing rapidly,
we are present in 173 counfries. We focus on producing permanent solutions fo the
prioritised problems of the sector with common sense and consultation culture. While we
head towards new markets with prestigious fairs, procurement delegations and marketing
activities, we support sectoral development with foreign tfrade trainings, sustainability

reports and green transformation projects.

Veysel Memis
Chairman of Mediterranean Cereals, Pulses, Oil Seeds and Products Exporters' Association

In 2024, while TUrkiye's total exports reached 262 billion dollars, our cereals, pulses, oil seeds | 3
and products sector realised an export volume of 11.9 billion dollars. As the Central \
Anatolian Cereals, Pulses, Oil Seeds and Products Exporters' Association, we increased our
share in the sector to 10.2% with exports of 1.3 billion dollars in 2024. In the first 3 months of
2025, our exports increased by 37.23% compared to the same period last year and were
recorded as 458.4 million dollars. This success is not just about numbers; it is also a concreifs
indicator of the competitiveness, quality understanding and innovative approach that (elUlg
members maintain with determination.

Nihat Uysalh
Chairman of Central Anatolian Cereals, Pulses, Oil Seeds and Products Exporters' Asso silejifela:

We initiated two state-funded Development of International Competitiveness Projects in
order to increase the exports of our members and support their growth. In the Cereals
Development of International Competitiveness Project, we provided training on Export
Marketing, Corporate Culture and Digital Marketing, and now we have started a long-
term consultancy process for companies. Our second project was “Turkish Petfood” for
cat-dog food. With the approval of the Ministry, we started the Needs Analysis phase. In

line with this analysis, we aim to start fraining, consultancy and promotion activities that
will develop our cluster.

Muhammet Oztirk
Chairman of Aegean Cereals, Pulses, Oil Seeds and Products Exporters' Association

Our search for new markets and technology investments in 2024 formed the basis of our
success. We overcame the difficulties in energy costs and logistics with solidarity as an
industry. While the increasing interest in environmentally friendly practices transformed the
industry, we increased the use of renewable energy and allocated more resources to
digital transformation. While these steps enabled us to stand out in global competition,
they also secured sustainable growth. In 2025, our goal is to strengthen existing markets
with young and innovative approaches and create new opportunities in different regions.
The future is full of great achievements for this sector.

Eren Ginhan Ulusoy
Chairman of Black Sea Cereals, Pulses, Oil Seeds and Products Exporters' Association
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Our Associations, which represent our products and exporter companies around the world with the
promotional activities carried out under the Turkish Food Exporters brand, attract great interest from
the press in Turkiye with the communication activities they realize. While the monthly data of the
cereals, pulses, oilseeds and products sector in Turkiye are regularly announced to the press by the
Sector Board, our Associations under the umbrella of the TGI share the results and activities carried
out in their regions of activity with the press.

DONYADAK] PETROL BOLLUSU GIDA
FIYATLARINI DUSURESILIR
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Chairman of TIM Cereals, Pulses, Oil Seeds and Products Sector Board,
Ahmet Tiryakioglu:

“Throughout 2024, despite the economic contraction in a high interest rate envi-
ronment, the demand for food as a basic need was not affected. Since the highest
cost in input prices is in the food sector, the rate of increase in the prices of food
products did not slow down to the desired extent. However, there is an improve-
ment in energy prices due to the abundance of oil in the world. In its Commodity
Markets Outlook Report, the World Bank points out that this situation will bring
global food prices down to the lowest level of the last 5 years in 2025. The effects of
the normalisation in food prices, which have been rising all over the world since the
pandemic, will become more visible next year.”

nasil bir
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Chairman of Southeast Anatolian Cereals, Pulses, Oil Seeds and Products Exporters'
Association, Celal Kadooglu:

“As a sector, we export 350 million dollars to Syria annually in the field of cereals
and pulses. In my opinion, we are in a position to increase this figure to 500-600
million dollars in the coming period. Because the revision of customs duties and the
strong relations between the two countries will provide a rapid increase. Look, when
customs duties increased on 11 January, exports came to a standstill. Our Ministry
of Trade immediately took action and held a meeting with Syrian officials in
Damascus on 23 January. On 27 January, taxes on 269 products were revised. The
fact that the process worked so fast shows how strong our relations with Syria are.”

ihracatta deniz yolu agildi

PostA

Association, Kazim Tayci:

Chairman of Istanbul Cereals, Pulses, Oil Seeds and Products Exporters'
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“With the first Development of International Competitiveness Development Project
group we formed, we carried out the first leg of the buyer delegation programme
covering the Middle East countries in January. We plan to organise buyer delega-
tions, trade delegations and fair participation with stands to Russia, Thailand and
the USA. As IHBIR, we completed 2024 with exports of 3.6 billion dollars in 2024.
In 2025, we set a target of 3.8 billion dollars with an increase of 5 percent. In order
to accelerate our exports, we need to accelerate production. It is very important to
increase our existing capacities.”
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Chairman of Mediterranean Cereals, Pulses, Oil Seeds and Products Exporters'
Association, Veysel Memis:

“Our exporter companies, which have a processing capacity of 4 million tonnes ac-
ross the country, are experiencing a shortage of raw materials, and in this case, it
becomes essential to make use of fallow agricultural lands by planting pulses in or-
der to close the supply deficit. As the sector, we need to develop strategies to in-
crease production. We believe that it would be of great benefit to incentivise and
even make it compulsory to plant pulses in the same field every three years. If we
make use of our agricultural lands by planting pulses instead of leaving them fal-
low, we can double the annual production amount of approx. 1.3 million tonnes.”
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hairman of Mediterranean Cereals, Pulses, Oil Seeds and Products Exporters'
Association, Muhammet Oztiirk:

“The cereals, pulses and oil seeds sector was represented with $288.5 million in
food products exports from Tiirkiye to Saudi Arabia. Saudi Arabia is the target mar-
ket for all our food products from fresh fruit and vegetables to aquaculture pro-
ducts, from hazelnuts to fruit and vegetable products, from olives and olive oil to
dried fruits, with a population of 35 million and high purchasing power. Saudi Ara-
bia is a country visited by around 20 million tourists every year. We aim to increase
our food exports to Saudi Arabia to over 1 billion dollars in the next 5 years."
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o presence in the Syrian market and increase trade."
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Turkiye Gida lhracatgilar
3l medya hesaplarini takip
meyi unutmayin.
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