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TGl Baskani Ahmet Tiryakioglu:

Gida sektorunun is
son derece onemli

gucunu koruyan bir yapida ilerlemesi

Kiiresel gida ticareti, son donemde e-
konomik, siyasi ve iklimsel gelisme-
lerin etkisiyle 6nemli bir doniisiim sii-
recinden geciyor. Lojistik zincirlerdeki
bozulmalar, enerji maliyetlerinin yiik-
sek seyri ve iklim degisikligine bagh
verim sorunlari, diinya genelinde iire-
tim ve sevkiyat siireclerini sekteye ug-
ratti. Bu tabloya, Cin gibi biiyiik ith-
alatg1 iilkelerdeki talep daralmasi ve
Brezilya ile Rusya gibi 6nemli ihracat-
¢ilarin baz iirlinlerde arzlarinm siirla-
malar1 da eklendiginde, gida {iriinleri
ticaretinde genel bir yavaslama kaci-
nilmaz hale geldi. Bu zorlu ortamda
Tiirkiye'nin 6zellikle tahil iiriinleri ih-
racatinda miktar bazinda artis kaydet-
mesi, sektoriimiiziin direncli yapisin
ve kiiresel rekabetteki konumunu goz-
ler Oniine seriyor. Uriinlerimizin dii-
zenli alim gordiigii pazarlarda sagla-
nan bu istikrar, yalmizca fiyat avantaji
ile degil; kalite, glivenilirlik ve zama-
ninda teslimat gibi faktorlerle de ya-
kindan baglantii. Bu agidan bakildi-
ginda, hububat sektoriimiiz sadece dig
ticaret performansiyla degil, aym za-
manda uluslararasi pazarlardaki itiba-
riyla da 6ne ¢ikiyor.

Ic piyasada ise enflasyonla miicadele
siirecinde sektoriimiiziin stratejik bir
rol iistlendigini goriiyoruz. Gida iiriin-
lerinin iiretim ve arz siirecindeki istik-
rar1, fiyat oynakliklarimin siirlanma-
sina ve arz giivenliginin korunmasina
ciddi katkilar sunuyor. Ozellikle temel
gida iriinlerinin yerli iiretimle karsi-
lanmasi, doviz talebini azaltarak mak-
roekonomik dengeye de olumlu yan-
styor. Bu durum, sektoriimiiziin istih-
dam, iiretim ve ihracat acisindan tasi-
dig1 agirligi bir kez daha ortaya koyu-
yor. Ozellikle istthdamin bir¢ok alan-
da daralma gosterdigi bir donemde,
gida iiriinleri sektdriinlin ig giliciinii
koruyan ve hatta artiran bir yapida i-
lerlemesi son derece 6nemli.

Oniimiizdeki donemde en cok dikkat
gerektiren bagliklardan biri, yeni ha-
sat sezonuna yonelik piyasa dengesi o-
lacak. Toprak Mahsulleri Ofisi’nin bu
yil agikladigr bugday alim fiyati dik-
katle hazirlanmis bir ¢erceve sunuyor.
Hem iireticiyi koruyan hem de kamu
finansman dengesini gozeten bu yak-
lasim, enflasyonla miicadele siireciyle
de uyum icinde. Elbette bu siirecte lo-
jistik maliyetler gibi yapisal zorluklar

da giindemde kalmaya devam ediyor.
Artan tasima giderleri, ozellikle {irii-
niin kaynagindan uzak bolgelerde faa-
liyet gosteren sanayicilerimiz i¢in ma-
liyetleri yukar1 g¢ekiyor. Buna karsin
sektoriimiiz, verimliligi esas alan iire-
tim anlayisi ve ihracata dayal biiyiime
stratejisiyle bu zorluklar asacak giice
sahiptir.

Tim bu gelismeler 151831nda, sektorii-
miiziin hem i¢ hem de dis piyasadaki
stratejik konumunu korumasi ve daha
ileriye tasimasi igin ¢alismaya devam
ediyoruz. Basta Ticaret Bakanligimiz
ve Tarim ve Orman Bakanhgimiz ol-
mak lizere, 6 Thracatgi Birligimizin de-
gerli katkilanyla siirdiiriilen Sektor
Kurulu calismalarinda bizlere destek
veren tiim paydaslarimiza bir kez da-
ha tesekkiir ediyorum.
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Sef Arda Turkmen:

“Bulgur, Turkiye'nin en onemli, en kadim ve en kutsal
urunlerinden biri. ”

TUrkiye'de gastronomi ve seflik deyince ilkk akla gelen isimlerden biri olan Arda Turkmen,
kariyerinin baslarnda konser ve organizasyon islerinde sundugu catering hizmetleri, basarili
bir yolda devam eden restoran isletmeciligi, “Arda’nin Mutfad” isimli televizyon programi ve
gazete yazlarn ile Turk mutfak kOltorOnon gelisimine ve taninmasina énemli katkilarda bulu-
nuyor. Arda Turkmen ile hububat, bakliyat, yagl tohumlar ve mamulleri sektériomuozin temel
UrUnleri Uzerine keyifli bir sohbet gerceklestirdik.

“Yaraticihk anlaminda,
binlerce yildir
cografyamizda yetisen
urunleri alisildigin disinda
islemek butun Turk sefler igin
¢ok buyuk bir sans.”

Geleneksel Tiirk mutfagindaki
bakliyat, tahil ve yagh tohum gibi
bitkisel hammadde cesitliligi siz-
ce mutfagimizin karakterini na-
s1l sekillendiriyor?

Diinya iklim ve gida krizine stiriikle-
nirken, bu tip 6zellikli hammaddelerin
cografyamizda yetistiriliyor olmasi bi-
zim i¢in ¢ok biiyiik bir sans. Uzerimize
diigen, bu fiiriinlerin siirekliligini sag-
layabilmek. Bu iirlinler, mutfagimiza
derinlik, ¢ok yonliiliik ve zenginlik ka-
tiyor.

Yerel iiriinlerle calismak, seflere
yaraticilhk anlaminda nasil bir
ilham veriyor? Ozellikle Tiirki-
ye’de yetisen hammaddeler bu
acidan nasil bir potansiyel su-
nuyor?

Diinyadaki biitiin sefler yerel iiriinlere
yonelim gosteriyorlar. Herkes kendi
cografyasinin iiriiniinii islemek ve ta-
baklarini o iiriinlerle hazirlamak isti-
yor.

Yaraticilik anlaminda, binlerce yildir
cografyamizda yetisen iriinleri alisil-
digin disinda igslemek biitiin Tiirk
sefler icin ¢ok biiyiik bir sans; zira
geleneksel iiriinleri sira disi sekillerde
tabaklamak seflerin yeteneklerini gos-
termek i¢in bulunmaz bir ortam.

Tiirkiye’nin bugdaydan nohuda, mercimekten aycicegine kadar pek cok tarimsal iiriinde sahip oldugu
yiiksek kalite, mutfaginizda size nasil yansiyor?

Tarimsal trtnler, hayvansal protein ve kaliteli sebze ile bulustugunda siiphesiz ki iyi tabaklar garanti demek oluyor,
¢linkii hepimizin bildigi gibi iyi yemek iyi iiriinle yapilir. Siz ne kadar yetenekli olursaniz olun kotii iiriinle iyi tabaklar
cikarmak olasi degildir.
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Tiirk mutfagindaki geleneksel
tariflerin, diinyada yiikselen bit-
kisel beslenme ve siirdiiriilebilir
gida trendleriyle uyumunu nasil
degerlendiriyorsunuz?

Diinyada vejetaryen yonelimler giin
gectikce on plana cikiyor. Bu dogrul-
tuda elimizdeki bitkisel hammadde-
lerin dogru sekilde recetelendirilerek
zengin tabaklara doniismesi diinya
mutfaklarimda da kabul gormesini
saglayacaktir.

Bakliyat, Tiirk mutfaginda hem
lezzet hem de besleyicilik acisin-
dan koklii bir yere sahip. Sizce
modern gastronomide bakliyati
yeniden popiilerlestirecek yeni-
lik¢i sunum veya tarifler neler
olabilir?

Bakliyat1 isleyerek ¢ok giizel baslangic
tabaklar1 yapilabildigi gibi, ana ye-
mekteki bir proteinle ¢ok net bir ge-
kilde eslestirilebilir. Hatta son donem-
lerde birc¢ok tatlida un ve benzeri mal-
zemeler yerine bakliyat kullanildigim
da goriiyoruz. En basitinden bir brow-
nie yaparken fasulye, cikolatali mus
yaparken nohut ve nohut suyu kulla-
nilan tarifler biitiin diinya mutfakla-
rinda gegerlilik kazanan tariflerdir.

Tiirkiye’nin tarimsal iiriin ihra-
cati, mutfak kiiltiiriinii tamitmak
icin de Onemli bir arac¢ olabilir
mi? Yabancilarin Tiirkiye men-
seli tiriinleri tattiginda nasil bir
alg1 olusmasini hedeflemeliyiz?

Kesinlikle olabilir, ciinkii biz kendi
iiriinlerimizin derinligine son derece
hakimiz. Yabanci mutfaklarin ve sef-
lerin de bu iiriinlere ve bu iiriinlerle
yapilan yemeklere hakim olmasini is-
tiyorsak bu {iriinleri, tarifleri ve hatta
sefleri ihrag¢ etmeliyiz. Yurt disina gi-
dip {irilinlerimizi anlatmaliyiz. Nasil
pisirildigini 6gretmeli ve iriinlerimi-
zin talep gormesini saglamaliy1z.

Bulgur tiiketimini ve ihracatimi
artirmak amaciyla, Tiirkiye Gida
ihracatcilar1 markas: altinda bir
'‘Bulgur Tanitim Projesi' yiiriitii-

liiyor. Moskova’daki tanmitim
etkinliginde sizin hazirladiginiz
bulgur yemeklerine Ruslarin yo-
gun ilgisi oldu. Bu ilgi, sizce bul-
gurun uluslararas1 mutfaklarda
ne kadar giiclii bir potansiyele
sahip oldugunu gosteriyor?

Yemeklerini benim hazirladigim da-
vette Rus misafirlerimizden aldigimiz
geri doniigler cok etkileyiciydi. Tiirk
yemekleri halihazirda diinyada fazlaca
ilgi goren yemekler. Hele ki bir de u-
luslararas1 standartlarda recetelendi-
rilip tabaklandiginda diinyanin her
yerinde gegerliligi olan tarifler elde
ediyoruz.

Bulgur, hem kiiltiirel hem de
besleyici acidan 6zel bir iiriinii-
miiz. Sizce bulgurun diinya gast-
ronomi sahnesinde daha fazla
taninmasi icin nasil bir tanitim
ve kullanim stratejisi izlenmeli?

Bulgur, Tiirkiye'nin en 6nemli, en ka-
dim ve en kutsal iiriinlerinden biri.
Her evde mutlaka yer alan, her hane-
nin vazgecemedigi cok ozel ve kutsal
bir iirlin. Bulgur ile yapilacak yemegin
haddi hesabi, cesidi, sinir1 yok. Yurt
disinda calisan seflerimizin meniile-
rine muhakkak bulgurlu tarifler koy-
masini saglamak bunun en kolay ve
pratik yolu.
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Sektor Kurulu Baskan1 Ahmet Tiryakioglu, Ticaret Bakani Prof. Dr. Omer Bolat
ve Irak Cumhuriyeti Ticaret Bakani1 Atir El-Gireyri'nin tesrifleri ile gercekles-
tirilen Tiirkiye-Irak Yuvarlak Masa Toplantistna katildi. Toplantida iki iilke
arasindaki ekonomik is birligi olanaklar1 degerlendirildi, Irak Kalkinma Yolu
Projesi kapsaminda ortak ¢aligma imkanlari ile enerji, gida, sanayi, lojistik, in-
saat, altyap: ve miiteahhitlik gibi sektorlerdeki yatirim firsatlar ele alindi. T.C.
Ticaret Bakanhgi, T.C. Tarim ve Orman Bakanhgl ile TIM Tarmm Kurulu is
birliginde diizenlenen “Tarim Diplomasi Atolyesi” ise Dis Ticaret Kompleksi'nde
gerceklestirildi. Tarim ve Orman Bakani Ibrahim YumakIi, Ticaret Bakan Prof.
Dr. Omer Bolat, Azerbaycan Tarim Bakan1 Mecnun Mamadov ve Suriye Tarim
Bakam Sn. Ecmed Bedir’in katilimlariyla gerceklesen programa, IHBIR Bagkan
Yardimcilar1 Kadir Kiirsad Giilbahar ve Semsettin Memis istirak etti.

Tarmmin dis ticaretteki stratejik roliiniin ele alindig: etkinlikte, iilkeler aras: ig
birliginin giiclendirilmesine yonelik 6nemli adimlar degerlendirildi.

Turkiye Gida ihracatgilan Asya pazarinda yeni firsatlar artyor

Kis

Sektor Kurulu Gaziantep’te

TIM Hububat Bakliyat Yagh Tohum-
lar ve Mamulleri Sektér Kurulu top-
lantisi, Sektor Kurulu Bagskani Ahmet
Tiryakioglu, Kurul Uyesi Thracatgi Bir-
liklerinin  Bagkanlar1 ve diger Sektor
Kurulu Uyelerinin katilimiyla Tiirki-
ye'nin onemli tarim ve ihracat mer-
kezlerinden biri olan Gaziantep’te ger-
geklestirildi. Toplantida, sektoriin ya-
sadig1 sorunlar ve c¢Oziim Onerileri
kapsamh bir sekilde ele alinarak, Tiir-
kiye’'nin ihracatin1 daha da ileriye tagi-
yacak adimlar tiizerinde duruldu ve
sektor ihracatinin artirllmasina yone-
lik istisarelerde bulunuldu.

), Turkish

T askturkiye.com
Tastes

fow @ @ in

Uzak Dogu’'nun en onemli gida fuar-
larindan FHA Food & Beverage, 8-11
Nisan 2025 tarihlerinde Singapur’da
diizenlendi. Gida sektoriinde bolgesel
bir bulusma noktasi olarak kabul edi-
len FHA, Asya pazarina acilmak iste-
yen firmalar icin stratejik firsatlar
sunmasiyla one ¢ikiyor. Singapur'un
giiclii lojistik altyapisi ve ticarete agik
yapisi, fuar1 yalmzca yerel degil, kiire-
sel Olgekte etkili bir platform haline
getlrlyor Tiirkiye Gida Thracatcila-
r’min stantla katildigt FHA Food &
Beverage fuarinda sektoriin ana ihrag
iiriinlerinden olusan meniilerin sunul-
dugu tadim etkinligi ziyaretcilerden
yogun ilgi ve begeni gordii. T.C. Singa-
pur Biiylikelgisi Mehmet Burgin Go6-
nenli ve Singapur Ticaret Miisaviri
Mihriban Esin Arslan, FHA Food &
Beverage Fuarinda TGI standint ziya-
ret etti, bolgeye ihracatin gelistirilme-
sine dair gorilis aligverisinde bulundu.

1Gi gindem - Say1 7




Hububat sektory etkinlik ve projeleriyle New York'ta ilgi odagi oldu

AT

29 Haziran—1 Temmuz tarihleri arasinda New York’ta Javits Center’da diizenlenen Summer Fancy Food Show Fuarr'na
Tiirkiye Gida Thracatcilari, stantla katihm sagladi. GAIB Hububat Birligi koordinasyonunda, Sektér Kuruluna iiye birlik-
lerimizin yoneticileri Tiirkiye Gida Thracatcilar1 markasi altinda fuarda yer aldi; stant acan Tiirk ihracatci firmalarn ziyaret
edilerek destek sunuldu. Fuar kapsaminda ayrica, GAIB, IHBIR, AKIB, OAIB ve EIB tarafindan yiiriitiillen ABD Sekerleme
Turquality Projesi gercevesinde diizenlenen Baklava Tadim Etklnhgl ile ana ihrac¢ iiriinlerimizden hazirlanan 6zel
meniilerin sunuldugu tadim organlzasyonlarl biiyiik ilgi gordii. IHBIR’in “Sekerli Mamuller ve Pastacihk Sektorleri
Ihracat Al UR-GE Projesi” kapsaminda 11 iiye firmayla katihm sagladig1 fuarda, Bagkan Kazim Taycy ile Bagkan
Yardimecilar1 Semsettin Mem1§ ve Kiirsad Giilbahar, iiye stantlarini ziyaret ederek firmalara destek verdi. Ote yandan,
GAIB tarafindan yiiriitiilen “Giineydogu Anadolu Gida Kiimesi” UR-GE Projesi dahilindeki 10 firmanin info stanth katilim
gosterdigi fuarda, alicilar, distribiitorler ve potansiyel is ortaklariyla birebir goriigmeler gerceklestirilerek uzun vadeli is
birliklerinin temelleri atild. Ege Hububat Bakliyat Yaghh Tohumlar ve Mamulleri Thracatgilar: Birligi Bagskan1t Muhammet
Oztiirk ve Bagkan Yardimcis1 Moiz Hemsi'nin de katilim sagladigi fuar T.C. New York Bagkonsolosu Muhittin Ahmet

Yazal da ziyaret etti.

TiM Genel Kurulu ve ihracatn Sampiyonlan Odil Téreni

mm
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Cumhurbagkanl Recep Tayyip Erdo-
gan, ilgili Bakanliklar ve TIM Bagkani
Mustafa Giiltepe’nin tesrifleri ile ger-
ceklegtirilen 32. TIM Olagan Genel
Kurulu ve Thracatin Sampiyonlar1 O-
diil Torenine, Sektér Kurulu Baskan
ve Uyelerimizin yan sira ihracate bir-
liklerimizin Yonetim Kurulu Uyeleri
ve TIM Delegeleri de katihim sagladi-
lar. TIM tarafindan hazirlanan Ihraca-
tin Sampiyonlar1 Listesinde hububat,
bakliyat, yagl tohumlar ve mamulleri
sektorii birincisi Solen Cikolata oldu.
Sampiyonluk odiiliinii S6len CEO’su
Erdogan Coban, Ticaret Bakanm1 Prof.
Dr. Omer Bolat ve TIM Baskani Mus-
tafa Giiltepe'nin elinden aldi.

GAIB Hububat'tan MFF Orta
Dogu Gida Fuari'na destek

, F ¢
HO$ GELDINiZ

Orta Dogunun en O6nemli fuarlarin-
dan biri olma hedefiyle 7-9 Mayis ta-
rihlerinde GAIB Hububat Birligimin
de destekleriyle ilk kez diizenlenen
MFF Orta Dogu Gida ve Gida Tekno-
lojileri Fuari1 basariyla tamamlandi.
Gaziantep Orta Dogu Fuar Merke-
zi'nde diizenlenen ve boélgenin ticari
potansiyelini bir kez daha go6zler 6nii-
ne seren fuarin Gaziantep’in uluslara-
rasi fuarcihktaki konumunu daha da
giiclendirmesi bekleniyor. Ilk giinden
itibaren yogun ilgi goren fuarda, 29
iilkeden profesyonel gida alicilar ile
katilmeilar yeni pazarlarin kapisinin
aralanmasina katki saglayacak goriis-
meler ve is baglantilar gerceklestiler.
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GAIB, Avustralya sektorel ticaret heyeti icin sahadaydi
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Giineydogu Anadolu Hububat Bakliyat Yagh Tohumlar ve Mamulleri ihracatcilar: Birligi tarafindan 17-25 Mayis
tarihleri arasinda Sidney ve Melburn sehirlerinde diizenlenen Avustralya sektorel ticaret heyeti program
Sidney’deki kurum ve saha ziyaretleriyle basladi. Sidney’de yapilan goriismelerde, T.C. Sidney Baskonsolosu Belgin
Ergiines, Sidney Ticaret Atasesi Yavuz Gokcayir, DTIK Avustralya Temsilcisi Hasan Gengtiirk, MUSIAD Sidney
Baskani Hasan Evecek ziyaret edildi; heyet programina dair bilgi verildi ve is birligi imkanlar ele alindi. Melburn
ayaginda ise T.C. Melburn Baskonsolosu Dogan F. Isik, Melburn Ticaret Atasesi Hazal Oguz Sarikaya ve 6zel sektor
temsilcileriyle temas kuruldu. Sidney ve Melburn’da, iilkenin 6nde gelen perakende zincirlerinden Harris Farm
Market’in genel merkezinin de aralarinda bulundugu bir¢ok kurum ve firmanin ziyaret edildigi heyet programa,
firmalarimiza ve tirlinlerimize yogun ilgi gosterilen B2B ikili goriismeler ile tamamlandi.

IHBIR’in ABD tanihm calismalan Indianapolis’'te devam etti

Sweets & Snacks Expo 2025 Fuari 13 Mayis tarihinde 28. kez kapllannm .~ ° l\l": %
T a— e

ziyaretcilerine acti. Fuarin ilk giinii T.C. Sikago Ticaret Atasesi Ahmet Samet
Tekoglu, IIB Genel Sekreterligi organizasyonunda katilan firmalar ile gercek-
lestirilen Tiirkiye Milli Katilim Organizasyonu’nu ziyaret ederek THBIR Bagkan
Kazim Tayc1 ve Yonetim Kurulu Uyesi Ismail Giil ile bir araya geldi. Birligin
faaliyetleri ve iki lilke arasindaki muhtemel is birlikleri hakkinda istisarelerde
bulunulan goriismenin ardindan Sweets & Snacks Expo 2025 Fuar1 katilim-
cilarina sertifikalar1 takdim edildi. Tiirk Kahvesi, lokum ve ¢ikolata gibi Tiirk
sekerlemesinin en ¢ok tercih edilen iiriinlerinin tadim etkinlikleri gercekles-
tirilen THBIR info stand ziyaretgilerden biiyiik ilgi goriirken, diinyanin hemen
hemen her iilkesinden ¢ok sayida ziyaretci Tiirk lezzetleri, Birlik ve Birlik
faaliyetleri hakkinda bilgilendirildi.

|EA!IHBIR

Turkiye Gida ihracatgilannin biyik gururu

Tiirkiye'nin en 6nemli ihracat pazarlarindan Rusya’da, Ticaret Bakanlhigr'nin
Turquality destekleri kapsamlnda yiiriitilen “Tiirk Bulguru” tanitim kampan-
yast “Modern Efsaneler” kategorisinde 6diile layik goriildii. Moskova’da Kizil
Meydan’da diizenlenen térende Sektér Kurulu adina 6diilii Akdeniz Hububat,
Bakliyat, Yagh Tohumlar ve Mamulleri Thracatcilar1 Birligi (AHBIB) Yonetim
Kurulu Bagkani Veysel Memis kabul etti. Rusya’nin koklii medya kuruluslarin-
dan Komsomolskaya Pravda tarafindan diizenlenen ve 165 kurumun tanitim
kampanyalarinin halk oylamaSIyla degerlendirildigi “50 Efsane Marka Odiilleri”
kapsaminda “Modern Efsaneler” kategorisinde 06diil kazanan Tiirk Bulguru
kampanyasi Tiirkiye Gida Ihracatcilari'mi gururlandirirken, Rus halkinin Tirk
iiriinlerine olan glivenin arttigini da ortay koydu.
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OAIB ve iHBIR heyetleri THAIFEX-Anuga Asia’daydi

iHBiR'den Rusya atiimi

Orta Anadolu Hububat, Bakliyat, Yagh Tohumlar ve Mamulleri Ihracatcilar:
Birligi, bu y1l THAIFEX - Anuga Asia Fuarr'na 10. kez milli tatihm organizas-
yonu ile katildi. Tayland’in Bangkok kentinde 27 Mayis giinii kapllarlnl acan
fuarda bu y1l 58 Tiirk firmasi yer ald1 ve etkinlik ilk giinden itibaren yogun ilgi
gordii. Ozellikle kum sanati gosterisi ve ana ihrag iiriinlerimizden olugan tadim
etkinligi, ziyaretciler tarafindan biiyiik begeniyle karsilandi. OAIB Hububat Bir-
ligi Bagkani Nihat Uysalli, Baskan Yardimcis1 Abdullah Kara, Yonetim Kurulu
Uyeleri Adnan Hekimoglu, Fatih Dogan, Fatih Tatlisumak ve Birlik Genel
Sekreteri Musa Demir, fuarin 2. salonunda yer alan Tiirk firmalarinin stantla-
rini ziyaret etti. Ayni | fuarda IHBIR tarafindan yiiriitiilen “Sekerli Mamuller ve
Pastacilik Sektérleri Thracat Atihmi UR-GE Projesi” kapsaminda 13 iiye firma
ile stantll katilm gerceklestirildi. THBIR Bagkanm1 Kazim Tayci ve Yonetim
Kurulu Uyesi Hiiseyin Eviz, UR-GE projesi kapsamindaki firmalara katihm
sertifikalarin takdim etti. Bagkan Kazim Tayci, Yonetim Kurulu Uyesi Hiiseyin
Eviz ve liye firma temsilcileri, fuar sirasinda T.C. Cumhurbaskanhig Tarim ve
Gida Politikalar1 Kurulu Uyesi Ramazan Bingdl ile MUSIAD Tarim, Gida ve
Hayvancilik Sektor Kurulu Bagkani Emrullah Gokhan’la bir araya geldi.

AHBIB Tirk gida Urinleri Fas'ta tanith

Istanbul Hububat, Bakliyat, Yagh To-
humlar ve Mamulleri Thracatcilar Bir-
ligi tarafindan yiiriitillen Sekerli Ma-
muller ve Pastacihk Sektorleri Thracat
Atilmi1 UR-GE Projesi kapsaminda
07-08 May1s 2025 tarihlerinde diizen-
lenen Rusya ve Cevre Ulkeler Alim
Heyeti Programi basariyla tamamlan-
di. Sektoriin kiiresel rekabet giiciini
artirmak ve mevcut ticaret hacmini
genigletmek amaciyla, 7 farkl tilkeden
15 yabanci alicinin katilimiyla diizen-
lenen etkinlikte, Tiirkiye’den 13 firma
iirtinlerini uluslararas1 ahicilara tanit-
ma firsati buldu. Program boyunca,
ikili ig goriismeleri yapilarak, yeni is
baglantilar kuruldu.

Akdeniz Hububat Bakliyat Yagh Tohumlar ve Mamulleri ihracatcilar1 Birligi
tarafindan 16-19 Nisan tarihlerinde diizenlenen Fas Sektorel Ticaret Heyeti
Programi basariyla tamamlandi. Birlik iiyesi 30 firmanin katihmiyla gercek-
lestirilen program kapsamindaki B2B ikili is goriismelerinde 140’in {izerinde
Fash ithalatc firma Tiirk gida iiriinleri hakkinda bilgi sahibi oldu ve is bag-
lantilar1 kurdu. Kazablanka Ticaret Miisaviri Burcu Ozergiil Colak’in katihmec1
firmalar1 bilgilendiren bir sunum yaptigi heyet programi kapsaminda, firmalar
saha ziyaretlerinde de bulundu ve Fas pazar1 hakkinda dogrudan bilgi edinme
firsat1 buldu.

Ege Thracatc1 Birlikleri tarafindan 2023 Nisan 2025 tarihleri arasinda diizenle-
nen “Suudi Arabistan Sektorel Gida Heyeti” programi kapsaminda, 18 Tiirk fir-
mas1 Suudi Arabistan’in bagkenti Riyad’da ikili i goriismeleri gerceklestirdi.
Tiirk gida iiriinlerinin Korfez pazarindaki konumunu giiclendirmeyi amaglayan
heyete, Ege Hububat Bakliyat Yagh Tohumlar ve Mamulleri Ihracatcilar Birligi
Baskan1 Muhammet Oztiirk baskanlik etti. Heyete ayrica T.C. Riyad Ticaret Mii-
saviri de eglik etti. Riyad’da diizenlenen goriismelerde, Tiirk firmalar: yerel itha-
latgilar, distribiitorler ve zincir market temsilcileriyle bir araya gelerek iiriin
portfoylerini tanitma ve yeni ticari baglantilar kurma firsat1 buldu. Bolgedeki
alim giicii yliksek tiiketici profili ve gida sektoriindeki genis ithalat hacmi, firma-
lar icin 6nemli bir potansiyel sundu. Heyet programi boyunca Tiirk iiriinlerine
gosterilen ilgi dikkat gekti; 6zellikle bakliyat, unlu mamuller, atigtirmaliklar ve
islenmis gida kategorilerinde olumlu geri bildirimler alindi.
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Turkiye Gida lhracatgilan markasi ile yuriotilen tanitim c¢alismalariyla, UrUnlerimizi ve
ihracat¢i firmalanmizi dinya genelinde temsil eden Birliklerimiz, hayata gecirdigi iletisim
calismalanyla yurt icinde de basindan buyuk ilgi goruyor. Hububat, bakliyat, yagh tohumlar
ve mamulleri sektorinun Turkiye geneline dair ayhk verileri duzenli olarak Sektor Kurulu
tarafindan basina ilan edilirken, TGI ¢atisi allindaki birliklerimiz de kendi istigal bolgelerine
dair sonuclan ve yuruttukleri galismalan basinla paylasiyor.

ABD'de énceligimiz raflarda kalabilmek

HUBUBAT IHRACATI o

2 e krck ZAnaliz

TIM Hububat Bakliyat Yagh Tohumlar ve Mamulleri Sektér Kurulu Baskani,
Ahmet Tiryakioglu:

“ABD’nin yeni glimriik politikas1 AB’ye yiizde 20, Hindistan’a yiizde 26 gibi yiiksek
tarife uygularken, Tiirkiye'nin goreceli bir tarife avantajina sahip olmasi bu pazara
olan ilgimizi artirdi. ABD’li tiiketicilerin saglikh {irlinler talep etmeleri, glutensiz
mutfagin yiikselisi, vegan beslenme egilimleri ve fonksiyonel gidalara yoneliminin
Tiirk tarimsal iiriinleri i¢in firsat penceresi ac¢tigina inaniyorum. Bulgur, nohut ve
mercimek gibi geleneksel iiriinlerimiz modern beslenme trendleriyle de ortiigen
segenekler oldugu icin ticari is birliklerimizin artacagin diisiiniyorum.”

BusinésSNews

Giineydogu Anadolu Hububat Bakliyat Yaglh Tohumlar ve Mamulleri hracatcilar:
Birligi Bagkani, Celal Kadooglu:

“Tiirkiye yeni donemde bolgesel istikrarin tesis edilmesinde ve Suriye'nin yeniden
ingasinda kilit rol oynayacak iilkelerin basinda geliyor. Bu insani ve siyasi bir so-
rumluluk olmasinin yaninda, bize ekonomik ve stratejik bir imkan sunuyor. Yeni
donemde Suriye’de enerji, altyapi, saglik, egitim, ingaat ve gida gibi temel alanlarda
biiylik yatirim ve tedarik ihtiyac1 dogacaktir. Tiirkiye'nin basindan beri izledigi ya-
pic1 ve ¢cok boyutlu diplomasi de mutlaka meyvelerini verecektir. Uluslararasi yapti-
rimlarin gevsemesiyle birlikte piyasalarda olusan giiven ortaminin ve ticaret kanal-
larinin yeniden agilmasinin etkilerini kisa siirede gorecegiz.”

ABD'YE TATLI CIKARMA AKSAM

HEDEF: 6 MiLY|

Istanbul Hububat Bakliyat Yagh Tohumlar ve Mamulleri Thracatcilar Birligi
Bagkani, Kazim Taycu:

“Tiirkiye Mayis ayinda hububat ve bakliyat ihracatim yiizde 6 artirdi. Y1l sonuna
kadar toplam ihracatin ytizde 5 biiylimeyle 12.6 milyar dolara ulasmasim hedefli-
yoruz. Diinyadaki giimriik verilerine gore, global sekerleme ve cikolata pazarinin
= ihracat biiyiikliigii 360 milyar dolara ulasti. Tiirkiye olarak yiizde 1'lik pay aliyoruz.
e e Ancak sekerli, kakaolu ve unlu mamuller grubu her yil yiizde 4 ila 6 arasinda biiyi-
=TT o yor. Bu ivmeye ayak uydurmak bile ciddi artiglar saglar. ABD yalnizca sekerleme ve

— cikolata alaninda yilik 40 milyar dolarhk ithalat yapiyor. Bizim ise bu alandaki
toplam ihracatimiz sadece 3 milyar dolar. Bu tablo, nasil biiyiik bir firsatla kars:

karsiya oldugumuzu acgikea ortaya koyuyor.”
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AHBIB BASKAN| VEYSEL MEMIS FAS PAZARINIDEGERLENDIRDI.

Fas pazarinin potansiyeli
o | | T

Akdeniz Hububat Bakliyat Yaglh Tohumlar ve Mamulleri ihracatcilar1 Birligi
Bagkani, Veysel Memis:

“Ticaret Bakanligi’'min hazirladig: ihracat potansiyeli yiiksek iiriinler matrisine gore,
Fas’in hububat, bakliyat, yagh tohumlar ve mamulleri sektoriinde yillik ithalat
hacmi 914,7 milyon dolar seviyesinde bulunuyor. Tiirkiye, 2023 yilinda bu {iriin
grubunda sadece 38,2 milyon dolarlik ihracat gerceklestirdi. 2025 yilinin ilk dort
ayinda Tiirkiye'nin Fas’a yonelik sektor ihracatimiz yiizde 70 artisla 4 milyon dolar
olarak kaydedildi. Ayn1 dénemde AHBIB’in Fas’a gerceklestirdigi ihracat tutar: 1,8
milyon dolar oldu. Bu yiikselis, hem sektoriin hem de AHBIB’in pazardaki etkinli-
gini artirdigin ortaya koyuyor.”

nastl bir “?J
onomni

_ 9 giin tatil séylentileri
Orta Anadolu Hububat Bakliyat Yaghh Tohumlar ve Mamulleri Thracatgilar: Birligi ihracatciyi tedirgin etti
Bagkani, Nihat Uysall: E ==

“Ozellikle finansmana erisim problemi olan isletmelerin, uzun siire kapali kalmala-
11 biiyiik sikintilara neden oluyor, bu siirecte devlet calisanlarinin idari izinli sayil-
malar1 kaynaklh aksayan hizmetler, 6zel sektor tizerinde biiyiik bask: yaratiyor. Re-
kabette ¢ok zorlanan ve ihracatta sikint1 yasayan pek ¢ok biiyiik ve kiiciik ihracatci

firma uzun tatiller nedeniyle oldukc¢a zorlaniyor. Son dénemlerde giimriik duvarlari
ve artan korumacilik 6nlemleri bir anlamda “yeni ekonomik diizen”. Daha ¢aligkan
bir toplum olmamiz yagsamsal 6neme sahipken, toplumu tembellestiren bu uygula-

malari ¢ok riskli buluyoruz.”

Ege Hububat Bakliyat Yagh Tohumlar ve Mamulleri Thracatgilar Birligi Bagkan,
Muhammet Oztiirk:

“Tarimin her alaninda oldugu gibi hububat, bakliyat, yagh tohumlar ve mamulleri
sektoriinde de iiretimin ilk halkasi ¢iftcimizdir. Onlarin emegi olmadan ihracat
miimkiin degildir. Tarim demek gida giivencesi demektir. Gida giivencemizi sagla-
yanlar ise ¢caligkan ve vefakar ciftcilerimizdir. Birlik olarak, sadece ihracati artirma-
ya yonelik faaliyetler yapan bir kurum degil; aym1 zamanda siirdiiriilebilir iiretimi
savunan, kirsalda refahi1 6nceleyen ve ¢iftcimizin emegini hakkiyla degerlendirmeyi
gorev bilen bir anlayigla hareket ediyoruz. Kadin iireticilerimizin desteklenmesini,
genclerin tarima kazandirilmasim ve iklim dostu iiretim modellerinin yayginlasma-
s onceliklerimiz arasinda goriiyoruz."

TARIMSAL GUC, IHRACA
MSABIHIZI Ehl'ﬂIIIYGII

AKSAM

Karadeniz Hububat Bakliyat Yagh Tohumlar ve Mamulleri Thracatcilar1 Birligi
Bagkani, Eren Giinhan Ulusoy:

“Tiirkiye'nin 10 yildir diinya ihracat sampiyonu olmasini saglayan un sanayisinin
tarihi, Anadolu'da yazildi. Insanlik tarihini degistiren Sanlurfa'daki Gobeklitepe,
ilk bugdaym ik iftcinin, ilk unun ve ilk ekmegin ortaya ¢ikmasina sahne olmug-
tur. Ulkemiz, diinyada bugdayin ilk yetistirildigi topraklardir ve tahil iiretimimizin
yiizde 60'1n1 bugday olusturmaktadir. Topragin hediyesi bugday, cift¢cinin emegiyle
hayat bulurken, sanayicilerin de ihracatla Tiirkiye bayragin1 diinyaya tasimasini =
saglamaktadir. Kendi bugdayimizdan daha fazla iiretip toplam tiiketimimizde yerli =
bugdayimizin payin1 maksimum diizeye ¢ikarmaliyiz.”
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AHBIB Yonetim Kurulu Baskani Veysel Memis:

“Yenilik¢i, surdurulebilir ve kapsayici tarim politikalanyla
Turkiye, iklim avantaji ve stratejik konumunu kuresel
rekabet avantajina donusturmelidir.”

Tiirkiye hububat, bakliyat ve yagh tohumlar sektoriiniin yillar icin-
deki gelisimini, ihracattaki etkinligini ve yurt dis1 pazarlardaki bili-
nirligini degerlendirir misiniz?

Tiirkiye, cografi konumu, iklim cesitliligi ve tarim kiiltiirli sayesinde hububat,
bakliyat ve yagh tohumlar iiretiminde koklii bir gegmise sahiptir. Bu sektor, gida
giivenliginin saglanmasinda ve dis ticaretin gelistirilmesinde stratejik bir 6neme
sahiptir. Ozellikle 2000°1i y1llardan itibaren modern tarim tekniklerinin yaygin-
lagmasi, tarima dayali sanayinin giiclenmesi ve lojistik altyapinin gelismesi ile
birlikte sektor 6nemli bir biiyiime ivmesi kazanmigtir.

Hububat ve bakliyat {iriinlerinde Tiirkiye hem iiretici hem de ihracatc iilke ola-
rak one ¢itkmaktadir. Nohut, mercimek ve bulgur gibi iiriinlerde Tiirkiye, diinya
pazarinda ilk siralarda yer almakta, bir¢ok iilkeye katma degerli {iriinler sun-
maktadir. Yagh tohumlarda ise 6zellikle aycicegi iiretimi ve iglenmis yag iiriin-
leri ihracat1 dikkat ¢ekmektedir. Tarimsal Ar-Ge faaliyetleri, lisanslh depoculuk
sistemleri ve ihracata yonelik desteklerle birlikte sektor, dis pazarlarda rekabet
giliclinii artirmigtir.

Thracat agisindan bakildiginda, sektér yillar icinde istikrarh bir artis gostermis-
tir. 2020 sonras1 donemde 6zellikle COVID-19 siireciyle birlikte temel gida mad-
delerine olan kiiresel talep artmig, Tiirkiye bu donemde giivenilir tedarikgi iilke
kimligiyle 6ne gikmigtir. Irak, Suriye, Cezayir, Sudan gibi Orta Dogu ve Afrika
iilkeleri 6nemli pazarlar arasinda yer almakla birlikte, son yillarda Avrupa ve
Asya pazarlarinda da Tiirk iiriinlerine olan ilgi artmaktadir.

Yurt dis1 pazarlarda bilinirlik acisindan sektor; "Made in Tiirkiye" markasinin
kalite ile 6zdeslesmesi, uluslararas1 gida fuarlarina katihm ve dijital taniim
faaliyetleriyle goriintirliigiinii artirmistir. Bununla birlikte, markalasma,
siirdiiriilebilirlik ve iiriin cesitliligi konularinda yapilacak yeni yatirimlarla
kiiresel pazarlarda daha fazla pay alinmasi miimkindiir. Sektor, hem i¢ pazar
talebini karsilayarak gida arz gtivenligini korumakta hem de ihracat yoluyla iilke
ekonomisine doviz girdisi saglamaktadar.

AHBIB olarak hedef pazarlarimizi belirlerken hangi kriterleri 6nceliklendiriyorsunuz? 2025 ve sonrasin-
da hangi iilkelerde biiyiime hedefliyorsunuz?

Hem pazarin potansiyelini hem de giris risklerini degerlendirmek 6nemlidir. En 6ncelikli kriterlerden biri pazar biiyiiklii-
gii ve biliyiime potansiyelidir. Hedef pazarda ilgili iiriin veya hizmete yonelik mevcut talep diizeyi, sektoriin gelisim ivmesi
ve tiiketici davraniglar dikkatlice analiz edilmelidir. Ayrica, rekabet yogunlugu da kritik bir faktordiir; pazarda ¢ok sayida
giiclii rakip varsa, yeni giris yapan bir firmanin fark yaratmasi ve karh bir sekilde konumlanmasi daha zor olabilir.

Ikinci olarak, yasal diizenlemeler ve Serbest Ticaret Anlasmalar1 dikkate alinmalidir. ithalat vergileri, kota uygulamalari,
teknik standartlar, sertifikasyon gereklilikleri gibi unsurlar, pazara girisin maliyetini ve zorluk derecesini etkiler. Lojistik
olanaklar, yani ulasim altyapisi, giimriik siirecleri ve teslimat siireleri de degerlendirilmelidir. Son olarak, kiiltiirel uyum
ve tiiketici tercihleri goz oniinde bulundurulmals; iiriiniin hedef pazara ne 6lciide adapte edilebilecegi analiz edilmelidir.
Tiim bu kriterler, pazar se¢iminin stratejik, gercekei ve siirdiiriilebilir olmasini saglar.

Tiirkiye, 2025 ihracat hedeflerini belirlerken 6zellikle Asya, Afrika ve Latin Amerika gibi gelismekte olan pazarlara yonel-
mistir. Ticaret Bakanligi'min "Uzak Ulkeler Stratejisi" kapsaminda Cin, Hindistan, Japonya, Giiney Kore, Endonezya, Ni-
jerya, Meksika ve Brezilya gibi iilkeler 6n plana ¢ikmaktadir. Bu iilkeler, yiiksek ithalat hacimleri ve Tiirkiye ile mevcut
ticaret hacminin potansiyelin oldukca altinda olmasi nedeniyle stratejik olarak hedeflenmektedir. Ayrica, Tiirkiye'nin AB
iilkeleri ve Orta Dogu’daki gii¢lii varliginm siirdiiriirken, bu yeni pazarlarda marka bilinirligini artirma ve pazar cesitliligini
saglama hedefi 6n plandadir.

Suriye ile ihracat iligkileri son donemde yeniden ivme kazanirken, 6zellikle Sam’da olusan yeni ticari yapilanmalar dikkat
¢ekmektedir. Tiirkiye, Suriye pazarina acilma noktasinda Sam’daki ekonomik hareketliligi yakindan takip etmekte ve bu
kapsamda Tiirk firmalarinin katilimiyla milli diizeyde bir fuar organizasyonu hazirlamaktadir.
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Bu pazarlara ulasmak icin ne tiir tanitim, fuar ya da ticaret heyeti faaliyetleri yiiriitityorsunuz? Yeni pa-
zarlara giriste karsilastigimiz temel zorluklar neler?

Turquality Tamitim Projesi ile Anadolu’nun lezzetlerini diinyaya tanitarak, Rusya’ya olan ihracatimizi %80 artirarak 29,7
milyon dolara ulagtirmay1 basardik. 2025-2026 doneminde de projeye devam ediyor olacagiz. Yeni nesil tiiketici taleple-
rine uygun iiriin gelistirme ve uluslararasi fuarlara katilim ile yeni pazarlar hedeflenmektedir. Thracatta en biiyiik zorluk-
lar arasinda hedef pazar bilgisinin yetersizligi, kiiltiirel ve yasal farkliliklar, giivenilir is ortaklarina ulasgamama ve rekabet
analizindeki eksiklikler bulunuyor. Ayrica glimriik vergileri, kotalar, teknik standartlar, déviz riskleri, finansman zorlukla-
11 ve yiiksek lojistik maliyetleri ihracatgilar i¢in 6nemli engeller olusturuyor. Bu nedenle pazara girig 6ncesinde kapsamli
aragtirma yapmak ve riskleri etkin yonetmek kritik 6nem tagimaktadir.

ihracatc firmalarin siirdiiriilebilirlik, kalite standartlar: ve izlenebilirlik gibi konularda karsilastig: giin-
cel beklentiler neler? Sektor bu taleplere nasil yanit veriyor?

Tiirkiye hububat, bakliyat ve yagh tohumlar sektorii, Avrupa Birligi'nin Yesil Mutabakat ve Sinirda Karbon Diizenlemesi
gibi politikalarina uyum saglamak icin ¢evre dostu, teknolojiye entegre ve siirdiiriilebilir iiretime yoneliyor. Siirdiiriilebilir
tarim; karbon ayak izinin diisiiriilmesi, su ve toprak kaynaklarinin korunmasi, GDO’suz ve kimyasal kullanimim azaltan
iiretim stireclerini kapsiyor. Thracat pazarlarinda rekabet i¢in uluslararasi gida giivenligi standartlarma (ISO 22000, BRC,
HACCP) uyum, pestisit ve aflatoksin sinirlarina dikkat ve tam izlenebilirlik zorunlu hale gelmis durumda. Blockchain gibi
teknolojilerle seffaflik artirtlirken, Bakanlhigimiz onciiliigiinde yiiriitiilen projeler ve “Iyi Tarim Uygulamalar1” sertifikalar
iireticilerin doniistimiinii destekliyor. Firmalar kalite kontrol, analiz, paketleme ve standardizasyon yatirimlarini
gliclendirerek pek ¢ok pazarda rekabet¢i konuma geliyor. Bu doniisiimiin kalic1 olabilmesi igin iiretici egitimi, finansal
tegvikler ve teknoloji yatirimlari kritik 6neme sahip.

Tiirkiye Gida ihracatcilar1 catis1 altinda yiiriitillen ortak calismalar hakkinda goriislerinizi alabilir
miyiz? Farkl bolgelerdeki ihracatci birlikleriyle kurulan bu giic¢ birligini nasil degerlendiriyorsunuz?

Sektorel sinerji yaratilmasi ve uluslararasi pazarlarda daha etkin bir varlik gosterilmesi agisindan oldukga degerli bir a-
dimdir. Bu tiir ig birlikleri, tanitim faaliyetlerinde ortak hareket etmeyi, marka bilinirligini artirmay ve iirtin kalitesini tek
bir cat1 altinda temsil etmeyi miimkiin kilar. Uluslararasi fuarlarda, ticaret heyetlerinde ve tanitim kampanyalarinda ortak
stratejilerle hareket edilmesi, hem kaynaklarin etkin kullanimini saglar hem de Tiirk gida iiriinlerinin imajini gii¢lendirir.

Farkli bolgelerdeki ihracatc birlikleriyle kurulan bu giic birligi ise, Tiirkiye'nin sahip oldugu tarimsal ve gida cesitliligini
daha biitiinciil bir sekilde diinya pazarina sunma firsat1 yaratir. Her bolgenin kendine has iiriinleri ve uzmanlik alanlari
oldugundan, bu cesitliligin koordine edilmesi hem rekabet giiciinii artirir hem de pazarlarda daha kapsamli bir Tiirkiye
algisi olusturur. Bu tiir koordineli ¢caligmalarin siirdiiriilebilir ihracat artis1 icin kritik 6nemde oldugu degerlendirilebilir.

Son olarak, sektoriin Oniinii aca-
cak yapisal degisiklikler veya ka-
mudan beklentiler anlaminda
hangi adimlarin o6ncelikli oldu-
gunu diisiiniiyorsunuz?

Sektoriin rekabet giiciinii ve siirdiirii-
lebilir biiylimesini artirmak igin yapi-
sal reformlar ve kamu destekleri ge-
reklidir. Uriin bazli ve verim odakh
destekler onceliklendirilmeli, lisansh
depoculuk yayginlastirilmal, ciftgilere
iyi tarim, su verimliligi gibi konularda
siirekli egitim verilmelidir. Dijital
tarim teknolojilerine tesvik saglanma-
Ii, firmalarin is birligi ve marka olus-
turma kapasitesi artirilmalidir. Yeni-
lik¢i, siirdiiriilebilir ve kapsayici tarim
politikalariyla Tiirkiye, iklim avantaji
ve stratejik konumunu kiiresel rekabet
avantajina doniistiirmelidir.
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TURKIYENIN |
500 BUYUK SANAY

KURULUSU
2024

GAIB, iiB, AKIB OAIB, EiB ve KiB catsi alhndaki 6 Hububat Bakllyqt Yagh Tohumlar ve
Mamulleri Ihracatgllqu Birligi'ne bagl 60 firma iSO 500 listesinde yer aldh.

Genel Sira  Kurulug Adi i Genel Sira Kurulug Adx

25 Eti Gida San. ve Tic. A.S. Eskisehir 336 Kaanlar Gida San. ve Tic. A.S. Istanbul
27 Unilever San. ve Tic. T.A.S. Istanbul 338 Lesaffre Turquie Mayacilik Uretim ve Ticaret A.S. Kirklareli
56 Toros Tarim San. ve Tic. A.S. Istanbul 355 Akyem Adana Yem Yag Biodizel Tarim ve San. Tic. A.S. Adana

57 Konya Seker San. ve Tic. A.S. Konya 362 Teksiit Stit Mamiilleri San. ve Tic. A.S. Balikesir
58 Altinmarka Gida San. ve Tic. A.S. istanbul 363 Besler Makarna Un irmik Gida San. ve Tic. A.S. Gaziantep
63 Abdi ibrahim flag San. ve Tic. A.S. Istanbul 364 Staret Entegre Gida San. ve Tic. A.S. Gaziantep
72 Abalioglu Yag San. ve Tic. A.S. Denizli 376 Lidersan Saghk ve Gida Uriinleri A.S. Gaziantep
87 Tiirkiye Seker Fabrikalar1 A.S. Ankara 378 Sayinlar Gida Maddeleri San. ve Tic. A.S. Gaziantep
90 Bunge Gida San. ve Tic. A.S. istanbul 397 Della Gida San. ve Tic. A.S. istanbul
98 Dogus Cay ve Gida Maddeleri Uretim Pazarlama ith. fhr. A.S. Ordu 398 Sunar Misir Entegre Tesisleri San. ve Tic. A.S. Adana
101 Solen Cikolata Gida San. ve Tic. A.S. Gaziantep 402 Bifa Biskiivi ve Gida Sanayi A.S. Karaman
102 Cargill Tarim ve Gida San. Tic. A.S. Istanbul 403 Kozlu Gida Imalat San. Tic. ve Tagimacilik A.S. Amasya
112 Baghan Agro Gida San. ve Tic. A.S. Mersin 424 Ulusoy Un San. ve Tic. A.S. Samsun
128 Anadolu Efes Biracilik ve Malt Sanayii A.S. Istanbul 435 Sunrise Foods International Tarim Uriinleri Ticaret A.S. Gaziantep
130 Tarim Kredi Yem San. ve Tic. A.S. Ankara 462 Durum Gida San. ve Tic. A.S. Mersin
134 Sofra Yemek Uretim ve Hizmet A.S. Istanbul 471 TARFAS Tarimsal Faaliyetler Uretim San. ve Tic. A.S. Bursa

151 Mutlu Makarnacilik San. ve Tic. A.S. Gaziantep 473 Lider Petfood Yem San. ve Tic. A.S. Manisa
152 Aves Enerji Yag ve Gida Sanayi A.S. Mersin 478 Unat Yag Gida San. ve Tic. A.S. Gaziantep
194 Oba Makarnacilik San. ve Tic. A.S. Gaziantep 481 Pamyag Gida San. Tic. A.S. Gaziantep
197 Kadooglu Yag San. ve Tic. A.S. Gaziantep 485 Pier Agro Gida San. ve Tic. A.S. Adana
199 Memisoglu Tarim Uriinleri Ticaret Ltd. Sti. Mersin 492 Enka Siit ve Gida Mamiilleri San. ve Tic. A.S. Konya
206 Arbel Bakliyat Hububat San. ve Tic. A.S. Mersin

215 Kent Gida Maddeleri San. ve Tic. A.S. Kocaeli

222 Reka Bitkisel Yaglar San. ve Tic. A.S. Tekirdag FORTUNE HU b Y b Gt I hir aca f GIS|l

242 Elita Gida San. ve Tic. A.S. Adana i) @ 3 9 0 y e m i 7L
246 S.S. Trakya Yagh Tohumlar Tarim Satig Kooperatifleri Birligi Edirne F
orfune 500
|

258 Yayla Agro Gida San. ve Tic. A.S. Ankara
l i ) @)

271 Tarim Kredi Tedarik ve Uretim A.S. Ankara I I S t e S I n d e
274 As Ofis Damizlik Yumurta Yem Gida San. ve Tic. A.S. Ankara o 5.0 2 o o . o e o

§ Tiirkiyenin en biiyiik 500 sirketinin siralandig
281 Tadim Gida Maddeleri San. ve Tic. A.§. Kocaeli Fortune 500 Tiirkiye arastirmasi, gida ihracatcila-
287 Eksun Gida Tarim San. ve Tic. AS. Tekirdag rimin 2024 yilinda da net satig, ihracat ve kér anla-

minda biiyiime ve artig yakaladiklarin ortaya koy-

288 Ofis Yem Gida San. Tic. A.S. Ankara T

du. Liste agiklamasinda Endiistriyel Gida Imalati
298 Yonca Gida Sanayi isletmeleri i¢ ve Dis Tic. A.S. Manisa alaninda faaliyet gosteren sirketlerin yiikselisine
dikkat cekilirken, Endiistriyel Gida Imalati ile

%08 Petay Gida San. ve Tic. A5 istanbul Tarimsal, Tahil, Siit, Et ve Su Urlinleri kategorileri
311 Nuh'un Ankara Makarnasi San. ve Tic. A.S. Ankara altinda Hububat Bakhyat Yagh Tohumlar ve Ma-
315 s b B T, S 5 Mersin mulleri Ihracatgl Birliklerimize bagh toplam 39

, adet firma yer aldi. Ana istigal alani Thracatci Bir-
320 ADM Besin ve Tarim A.S. Adana

liklerimize bagh iiyelerinden Ulker Biskiivi, Tiryaki
328 Kervan Gida San. ve Tic. A.S. istanbul Agro, Ulusoy Un ve Toros Tarim ilk 100'e girmeyi

333 Omnia Nisasta San. ve Tic. A.S. Adana ba§aran firmalar arasinda yer ald.
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Turkiye’'nin ilk 1000 ihracatcisi Arastirmasi’nda

77 hububat firmasi

Turkiye ihracatcilar Meclisi (TIM) tarafindan her yil gerceklestirilen ve firmalann ihracat
performanslarina gore siralandigi “Turkiye’nin llk 1000 lhracatgisi Arashrmasi 2024” acgiklandi.
Arastirmada bu yil Hububat, Bakliyat, Yagh Tohumlar ve Mamulleri sektorunden 77 firma yer

ald.

Sektorel
Sira

1
2

Kurulug Adi

SOLEN GIKOLATA GIDA SAN. VETIC. A.S.
ISTANBUL GIDA DIS TC. A.§.

0BA FOOD GIDA SAN. TiC. A§.

MUTLU MAKARNACILIK SAN. VETIC. A.§.

ARBEL BAKLIYAT HUBUBAT SAN. TiC. A.§.
ARASTIRMAYA KATILMIYOR

KADOOGLU YAG SAN. VETIC. A.S.

PERFETTI VAN MELLE GIDA SAN. VETIC.A.S.
ABALIOGLU YAG SANAYi VE TICARET A.§.
TOPRAK MAHSULLERI OFiSi GENEL MUDURLUGU
ALTINMARKA GIDA SAN. VETIC. A.S.
ARASTIRMAYA KATILMIYOR

YONCA GIDA SANAYT ISLETMELERT IG VE DIS TICARET A.S.
ARASTIRMAYA KATILMIYOR

ARASTIRMAYA KATILMIYOR

ARASTIRMAYA KATILMIYOR

AVES ENERJI YAG GI.SAN. A §.

ARASTIRMAYA KATILMIYOR

KONYA SEKER SANAYI VE TICARET A.S.
ARASTIRMAYA KATILMIYOR

ARASTIRMAYA KATILMIYOR

ADM BESIN VE TARIM A.§.

FERRERO TURKIYE GIKOLATA VE TARIM URUN. SAN. VE DI§ TIC. A.S.
MEMISOGLU TARIM URN.TIC.LTD. §1I.

ULAS GIDA UN TEKSTIL NAKLIYE TIC. VE SAN A.S.
LESAFFRE TURQUIE MAYACILIK UR.TIC. A.§.
ARASTIRMAYA KATILMIYOR

ELITA GIDA SAN. VETIC. A.§.

DICLE GIDA VE TARIM URN.SAN. TiC. LTD. §Ti.
SELGUK YEM GIDA SAN. VETIC. LTD. §Ti.
BASHAN AGRO GIDA SANAYI VE TICARET A.S.
HACISAKIROGULLARI UN GIDA TAR. SAN. VE TiC. LID. §Ti.
SAYINLAR GIDA MAD. SAN. TIC. A.S.

TAYAS GIDA SAN. VETIC. A.S.

ULUSOY UN SANAYI VETIC. A.§.

UNAT YAG GIDA SAN. VETIC. A.§.

Sektorel
Sira

31
38
39
40
]
42
43
4
4
46
a
48
49

9
60
61
62
63
64
65
66
67
68
69
70
n
1

Kurulug Adi gﬁl;ltjrel Kurulug Ad

ARASTIRMAYA KATILMIYOR 73 ARASTIRMAYA KATILMIYOR

BUNGE GIDA SAN. VETIC. A.§. I ARASTIRMAYA KATILMIYOR

ARMADA GIDA TC. SAN. A.S. 75 SUNAR PAZARLAMA VE DIS TiC. LTD. §Ti.
DURUM GIDA SAN. TiC. A.S. 76 ETSUN DIS TIC. A.S.

ARASTIRMAYA KATILMIYOR 1l SUNAR MISIR ENTEGRE TESISLERI SAN. TiC. A.§.

ACARSAN MAKARNA UN GIDA INSAAT SAN. VE TiC. A.§.
OMNIA NIGASTA SANAY] VE TIGARET A 5.

THREN GIDA SAN. VETIC. A.§.

BESLER MAKARNA UN IRMIK GIDA SAN. VE TiC. A5,
ARASTIRMAYA KATILMIYOR

ERISLER GIDA SANAYI VE TIC. A,

TAT NISASTA SAN. TiG. A,

ARASTIRMAYA KATILMIYOR

IER YAG SANAYI VE TICARET A.§.

CEREMONY GIDA SAN. VETIC. A.§.

AN BISKUVI GIDA SAN. T, A,

NUR GIDA ITHALAT IHRAGAT LTD. §T.

UNSAN-UN SANAYI VE TICARET A.§.

UNILEVER SAN. VE TIC.TURK A.§.

ARASTIRMAYA KATILMIYOR

UNIPA DI§ TiC. LTD. .

EKSUN GIDA TARIM SAN. VETIC. A.S.
ARASTIRMAYA KATILMIYOR

EFOR g VE DIS TICARET L7D. §11

AKANLAR GIKOLATA IGECEK GIDA SANAY] VE NAKLIYAT Tc. 170, §1I.
LIDER PETFOOD YEM SANAY] VE TIGARET A.S.
BESYEM TARIN HAYV. GIDA SAN. TiC. A.5.

PAKLAR GIDA SAN. VE TiC. LTD. §T.

BESSAN MAKARNA GIDA SAN. VE Tic. A.5.

DORUK UN SAN. A.S.

CARGILL TARIM SAN. VE TiC. A.5.

ARASTIRMAYA KATILMIYOR

BOOMEX COMPANY KARGO VE TIC. ITH. IHR. SAN. LTD. §T.
AK NISASTA SAN. VETIC.A.S.

BIFA BISKUVI VE GIDA SAN. A.§.

ARASTIRMAYA KATILMIYOR
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TG I i nfo January-June 2025

Cereals, Pulses, Oil Seeds and Products Export

Prod UCi‘S Other Food Prep. w/ Chocolate & Cocoa
Sunflower Ol

Sweet Biscuits and Wafers

Cocoa-free Sugar Products

Pasta
Wheat Flour

Other Food Preparations
6 1 Soybean Oil and Its Fractions
, Barley

bi"ion dO"G rs Other Pastry Products
Sunflower Seeds
Feeds
Red Lentils
Yeasts and Baking Powders
Other Sugars million dollars
600 700

. Algeria German
Countries 235 19 Ly
United Kingdom__ 147
158
417 Iran

Arabia

Djibouti
189

million dollars

Associations n-
GAIB

million dollars
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TGI Chairman Ahmet Tiryakioglu:

“It is extiremely important for the food sector to progress

in a structure that protects its workforce.”

Global food trade is undergoing a sig-
nificant transformation process due to
recent economic, political and climatic
developments. Disruptions in logistics
chains, high energy costs and yield
problems linked to climate change
have disrupted production and ship-
ment processes worldwide. When we
add to this picture the contraction in
demand in major importing countries
such as China and the restriction of
supply of certain products by major
exporters such as Brazil and Russia, a
general slowdown in food product
trade has become inevitable. In this
challenging environment, Tiirkiye's
increase in grain exports in terms of
volume highlights the resilience of our
sector and its position in global com-
petition. This stability in markets
where our products are regularly pur-
chased is closely linked not only to
price advantages but also to factors
such as quality, reliability and timely
delivery. From this perspective, our
grain sector stands out not only for its
foreign trade performance but also for
its reputation in international mar-
kets.

In the domestic market, we see that
our sector has taken on a strategic role
in the fight against inflation. The sta-
bility in the production and supply of
food products makes a significant
contribution to limiting price volatility
and maintaining supply security. In
particular, meeting the demand for
basic food products through domestic
production reduces foreign exchange
demand, which also has a positive im-
pact on macroeconomic balance.

This situation once again highlights
the importance of our sector in terms
of employment, production and ex-
ports. It is particularly important that
the food products sector continues to
preserve and even increase its work-
force at a time when employment is
declining in many areas.

One of the most pressing issues in the
coming period will be market balance
for the new harvest season. The wheat
purchase price announced this year by
the Grain Board provides a carefully
prepared framework. This approach,
which protects producers while also
considering public financial balance,

is in line with the fight against infla-
tion. Of course, structural challenges
such as logistics costs remain on the
agenda during this process. Rising
transportation costs are pushing up
costs, especially for our industrialists
operating in regions far from the sour-
ce of the product. Nevertheless, our
sector has the strength to overcome
these challenges with its production
approach based on efficiency and its
export-driven growth strategy.

In light of all these developments, we
continue to work to maintain and ad-
vance our sector's strategic position in
both domestic and international mar-
kets. I would like to once again thank
all our stakeholders who support us in
the sector board's work, which is car-
ried out with the valuable contri-
butions of our Ministry of Trade, Mi-
nistry of Agriculture and Forestry, and
our six Exporters' Associations.

Ahmet Tiryakioglu
Chairman of TIM Cereals, Pulses,
Qil Seeds and Products Sector Board
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Chef Arda Turkmen:

“Bulgur is one of Turkiye's most important, ancient and
sacred products.”

When it comes to gastronomy and chefs in Turkey, one of the first names that comes to mind
is Arda Turkmen. Through the catering services he provided for concerts and events early in
his career, his ongoing successful restaurant business, his television programme “Arda’'s Kit-
chen” and his newspaper articles, he has made significant contributions to the development
and recognition of Turkish culinary culture. We had an enjoyable conversation with Arda
Turkmen about the basic commodities of our cereals, pulses, oilseeds and products sector.

“In terms of creativity,
working with ingredients that
have been grown in our
region for thousands of years
in unconventional ways is a
huge opportunity for all
Turkish chefs.”

How do you think the variety of
plant-based raw materials such
as pulses, grains and oilseeds in
traditional = Turkish cuisine
shapes the character of our
cuisine?

5

As the world is plunged into a climate
and food crisis, the fact that these
types of specialised raw materials are
grown in our region is a huge oppor-
tunity for us. It is our responsibility to
ensure the continuity of these pro-
ducts. These products add depth, ver-
satility and richness to our cuisine.

How does working with local
products inspire chefs in terms
of creativity? What potential do
raw materials grown in Tiirkiye
offer in this regard?

Chefs around the world are turning to
local products. Everyone wants to
work with the produce of their own re-
gion and prepare dishes with those
ingredients. In terms of creativity,
working with ingredients that have
been grown in our region for thou-
sands of years in unconventional ways
is a huge opportunity for all Turkish
chefs, as plating traditional ingredi-
ents in unusual ways is an unparal-
leled opportunity to showcase their
talents.

How does Tiirkiye's high quality in many agricultural products, from wheat to chickpeas, lentils to sun-
flowers, reflect in your kitchen?

When agricultural products meet animal protein and quality vegetables, good dishes are guaranteed, because as we all
know, good food is made with good ingredients. No matter how talented you are, it is impossible to create good dishes
with poor ingredients.
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How do you assess the compati-
bility of traditional recipes in
Turkish cuisine with the rising
trends of plant-based nutrition
around the world?

Vegetarian tendencies are increasingly
coming to the fore around the world.
In this regard, ensuring that our
plant-based raw materials are proper-
ly formulated to create rich dishes will
also gain acceptance in world cuisines.

Pulses have a long-standing
place in Turkish cuisine. What
innovative recipes do you think
could make pulses popular again
in modern gastronomy?

Pulses can be used to create beautiful
starter dishes, and they can be paired
very clearly with a protein in the main
course. In fact, in recent times, we
have seen pulses being used in many
desserts instead of flour and similar
ingredients. The simplest examples
are recipes that have gained populari-
ty in cuisines around the world, such
as brownies made with beans and
chocolate mousse made with chick-
peas and chickpea water.

Could Tiirkiye's agricultural pro-
duct exports also serve as an im-
portant tool for promoting our
culinary culture? What percep-
tion should we aim to create
when foreigners taste Turkish
products?

Absolutely, because we are extremely
knowledgeable about our own pro-
ducts. If we want foreign cuisines and
chefs to be familiar with these pro-
ducts and the dishes made with them,
we must export these products, reci-
pes, and even chefs. We must go ab-
road and explain our products. We
must teach how they are cooked and
ensure that our products are in de-
mand.

A “Bulgur Promotion Project” is
being carried out under the Tur-
kish Food Exporters brand to in-
crease bulgur consumption and
exports. At the promotional e-
vent in Moscow, the Russians
showed great interest in the bul-
gur dishes you prepared. In your
opinion, does this interest show
how much potential bulgur has
in international cuisines?

The feedback we received from our
Russian guests at the event where I
prepared the dishes was very impres-
sive. Turkish dishes are already highly
popular around the world. Especially
when they are prepared according to
international standards, we obtain re-
cipes that are valid anywhere in the
world.

Bulgur is a special product for
us, both culturally and nutri-
tionally. What kind of promo-
tion and usage strategy do you
think should be followed to
make bulgur more widely recog-
nised on the world gastronomic
stage?

Bulgur is one of Tiirkiye's most impor-
tant, ancient and sacred products. It is
a very special and sacred product that
is found in every home and is indis-
pensable to every household. There is
no limit to the number, variety or type
of dishes that can be made with bul-
gur. Ensuring that our chefs working
abroad include bulgur recipes in their
menus is the easiest and most practi-
cal way to achieve this.

51 RN S
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News from our Associations

APEIB

GAB IHBIR

Talks to develop trade with Iraq continued
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Sector Board Chairman Ahmet Tiryakioglu attended the Tiirkiye-Iraq Round
Table Meeting, held with the honourable presence of Trade Minister Prof. Dr.
Omer Bolat and Iragi Republic Trade Minister Atir El-Gireyri. The meeting ass-
essed opportunities for economic cooperation between the two countries and
discussed opportunities for joint work. The “Agricultural Diplomacy Work-
shop”, organised in cooperation with the Turkish Ministry of Trade, the Turkish
Mlnlstry of Agriculture and Forestry, and the TIM Agriculture Board was held
at the Foreign Trade Complex. The programme, attended by Mlnlster of Agri-
culture and Forestry Ibrahim Yumakli, Minister of Trade Prof. Dr. Omer Bolat,
Azerbaijani Minister of Agriculture Mecnun Mamadov, and Syrian Minister of
Agriculture Ecmed Bedir, was also attended by ITHBIR Deputy Chairmen Kadir
Kiirsad Giilbahar and Semsettln Memis.

The event, addressing the strategic role of agriculture in foreign trade, evaluated
important steps towards strengthening cooperation between countries.

KiB

Sector Board in Gaziantep

The TIM Cereals, Pulses, Oilseeds and
Products Sector Board meeting was
held in Gaziantep, one of Tiirkiye's
important agricultural and export
centres, with the participation of Sec-
tor Board Chairman Ahmet Tirya-

kioglu, Board Member Exporters'
Associations Chairmen and other Sec-
tor Board Members. During the meet-
ing, the problems faced by the sector
and proposed solutions were dis-
cussed in detail, with a focus on steps
to further advance Tiirkiye's exports
and consultations on increasing sector
exports.

Turkish Food Exporters seek new opportunities in the Asian market

Turkish
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FHA Food & Beverage, one of the
most important food fairs in the Far
East, was held in Singapore from 8 to
11 April 2025. Recognised as a regio-
nal meeting point for the food sector,
FHA stands out for offering strategic
opportunities for companies seeking
to enter the Asian market. Singapore's
robust logistics infrastructure and o-
pen trade environment make the fair
an effective platform not only locally
but also globally. At the FHA Food &
Beverage fair, where Turkish Food Ex-
porters participated with a stand, a
tasting event featuring menus compo-
sed of the sector's main export pro-
ducts received significant interest and
appreciation from visitors. Turkish
Ambassador to Singapore Mehmet B.
Gonenli and Singapore Trade Coun-
sellor M. Esin Arslan visited the TGI
stand and exchanged views on deve-
loping exports to the region.
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The cereals sector became the centre of attention in New York with its events and projects

AT

Between 29 June and 1 July, Turkish Food Exporters participated in the Summer Fancy Food Show held at the Javits
Center in New York with a stand. Coordinated by GAIB Cereals Association, managers of our member associations within
the sector board participated in the fair under the Turkish Food Exporters brand; Turkish exporting companies with
stands were visited and support was provided. Also within the scope of the fair, the Baklava Tasting Event organised as
part of the US Confectionery Turquality Project run by GAIB, THBIR, AKIB, OAIB and EiB, and tasting events featuring
special menus prepared from our main export products attracted great interest. At the fair, where THBIR participated with
11 member companies within the scope of the “Confectionery and Pastry Sectors Export Initiative ICD Project”, Chairman
Kazim Tayci and Deputy Chairmen Semsettin Memis and Kiirsad Giilbahar visited the member stands and provided
support to the companies. Meanwhile, at the fair, where 10 companies participating in the “Southeast Anatolia Food
Cluster” ICD Project run by GAIB had information stands, one-on-one meetings were held with buyers, distributors and
potential business partners. The fair, which was also attended by Muhammet Oztiirk, Chairman of the Aegean Grain,
Pulses, Oilseeds and Products Exporters' Association, and Moiz Hemsi, Deputy Chairman, was also visited by Muhittin
Ahmet Yazal, Consul General of the Republic of Tiirkiye in New York.

TiM General Assembly and Export Champions Awards GAIB Cereals supports the
Ceremony MFF Middle East Food Fair
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The 32nd TiM Ordinary General As-
sembly and Export Champions A-
wards Ceremony, held with the ho-
nourable presence of President Recep
Tayyip Erdogan, relevant Ministers
and TIM Chairman Mustafa Giiltepe,
is attended by TGI Chairman Ahmet
Tiryakioglu, GAIB Cereals Chairman
Celal Kadooglu, Sector Board Mem-
bers, and TIM Delegates. Solen Cho-
colate was ranked first in the cereals,
pulses, oilseeds and products sector in
the Export Champions List of TIM.
Solen CEO Erdogan Coban received
the championship award from Trade
Minister Prof. Dr. Omer Bolat and
TIM Chairman Mustafa Giiltepe.

The MFF Middle East Food and Food
Technologies Fair, organised for the
first time with the support of the
GAIB Cereals Association on 7-9 May
with the aim of becoming one of the
most important fairs in the Middle
East, was successfully completed.
Held at the Gaziantep Middle East
Fair Centre, the fair is expected to fur-
ther strengthen Gaziantep's position
in international fairs. Attracting in-
tense interest from day one, the fair
saw professional food buyers and
participants from 29 countries engage
in talks and establish business con-
nections that will contribute to open-
ing to new markets.
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GAIB was on the field for the Australian sectoral trade delegation

GAS  Tiirkiye
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The Australian sectoral trade delegation programme organised by the Southeast Anatolian Cereals, Pulses, Oilseeds
and Products Exporters' Association between 17 and 25 May in Sydney and Melbourne commenced with visits to
institutions and sites in Sydney. During the meetings held in Sydney, the Turkish Consul General in Sydney, Belgin
Ergiines, the Commercial Attaché in Sydney, Yavuz Gokcayir, the DTIK Representative in Australia, Hasan Geng-
tiirk, and the President of MUSIAD Sydney, Hasan Evecek, were visited; information was provided about the dele-
gation programme and opportunities for cooperation were discussed. In Melbourne, contacts were established with
the Turkish Consul General in Melbourne, Dogan F. Isik, the Trade Attaché in Melbourne, Hazal Oguz Sarikaya,
and representatives of the private sector. The delegation programme in Sydney and Melbourne, which included vi-
sits to many institutions and companies, including the headquarters of Harris Farm Market, one of the country's
leading retail chains, was completed with B2B bilateral meetings, where our companies and products received con-
siderable interest.

IHBIR's promotional activities in the US continued in Indianapolis

The Sweets & Snacks Expo 2025 Fair opened its doors to visitors for the 28th ™ “'J | %
| e

time on 13 May. On the first day of the fair, Ahmet Samet Tekoglu, Trade A
Attaché of the Republic of Tiirkiye in Chicago, visited the Turkish National e
Participation Organisation, organised by the General Secretariat of IIB, and met
with Kazim Tayci, Chairman of IHBIR, and Ismail Giil, Board Member.
Following discussions on the association's activities and potent1al cooperation
between the two countries, certificates were presented to the participants of the
Sweets & Snacks Expo 2025 Fair. While the IHBIR info stand, where tasting
events were held for the most popular Turkish confectionery products such as
Turkish coffee, lokum and chocolate, attracted great interest from visitors,
numerous visitors from almost every country in the world were informed about
Turkish flavours, the Association and its activities.

The great pride of Turkish Food Exporters

In Russia, one of Tiirkiye's most important export markets, the “Turkish
Bulgur” promotional campaign, carried out under the Ministry of Trade's
Turquality support programme, was awarded in the “Modern Legends”
category. AHBIB Chairman Veysel Memis accepted the award on behalf of the
Sector Board at a ceremony held in Moscow. The Turkish Bulgur campaign,
which won an award in the “Modern Legends” category as part of the “50
Legendary Brands Awards” organised by Komsomolskaya Pravda, one of
Russia's established media organisations, where the promotional campaigns of
165 institutions were evaluated by public vote, was a source of pride for Turkish
Food Exporters.
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OAIB and iHBIR delegations attended THAIFEX-Anuga Asia

IHBIR's push into Russia

Central Anatolian Cereals, Pulses, Oilseeds and Products Exporters' Association
participated in the THAIFEX—Anuga Asia Fair for the 10th time this year with a
national participation organisation. 58 Turkish companies took part in the fair,
which opened its doors on 27 May in Bangkok, Thailand, and attracted conside-
rable interest from the very first day. In particular, the sand art show and tast-
ing event featuring our main export products were very well received by visitors.
OAIB Cereals Chairman Nihat Uysalli, Deputy Chairman Abdullah Kara, Board
Members Adnan Hekimoglu, Fatih Dogan, Fatih Tathisumak and Secretary Ge-
neral Musa Demir visited the stands of Turkish companies at the fair. At the
same fair, 13 member companies participated with stands as part of the “Sugar
Products and Pastry Sectors Export Initiative ICD Project” carried out by
IHBIR. IHBIR Chairman Kazim Tayci and Board Member Hiiseyin Eviz
presented participation certificates to the companies within the scope of the ICD
project. Chairman Tayci, Board Member Eviz, and representatives of member
companies met with Ramazan Bingdl, Member of the Turkish Presidency's
Agriculture and Food Policies Board, and Emrullah Gokhan, Chairman of the
MUSIAD Agriculture, Food, and Livestock Sector Board, durlng the fair.

The Russia and Neighbouring Count-
ries Purchasing Delegation Program-
me, organised on 7-8 May as part of
the ICD Project for the Export Push of
the Confectionery and Pastry Sectors
run by the Istanbul Cereals, Pulses,
Oilseeds and Products Exporters'
Association, was successfully comple-
ted. Aimed at enhancing the sector's
global competitiveness and expanding
its current trade volume, the event,
which saw the participation of 15 fo-
reign buyers from 7 different count-
ries, provided 13 Turkish companies
with the opportunity to showcase their
products to international buyers and
establih business connections.

AHBIB promoted Turkish food products in Morocco

The Morocco Sectoral Trade Delegation Programme, organised by the Mediter-
ranean Cereals, Pulses, Oilseeds and Products Exporters' Association on 16-19
April, was successfully completed. During the B2B bilateral business meetings
held as part of the programme, which involved 30 member companies of the As-
sociation, over 140 Moroccan import companies gained information about Tur-
kish food products and established business connections. The participating
companies also made field visits and had the opportunity to gain first-hand
knowledge about the Moroccan market during the Delegation Programme,
which included a presentation by Casablanca Trade Counsellor Burcu O. Colak.

Within the scope of the “Saudi Arabia Sectoral Food Delegation” programme
organised by the Aegean Exporters' Associations on 20-23 April, 18 Turkish
companies held bilateral business meetings in Riyadh, the capital of Saudi Ara-
bia. The delegation, which aimed to strengthen the position of Turkish food pro-
ducts in the Gulf market, was led by Muhammet Oztiirk, Chairman of the Ae-
gean Cereals Association. The delegation was also accompanied by the Turkish
Commercial Counsellor in Riyadh. During the meetings held in Riyadh, Turkish
companies had the opportunity to meet with local importers, distributors and
chain store representatives to showcase their products and establish new busi-
ness connections. The high purchasing power of consumers in the region and
the large import volume in the food sector presented significant potential for the
companies. Throughout the programme, there was notable interest in Turkish
products, particularly in the categories of pulses, bakery products and snacks.
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Our Associations, which represent our products and exporter companies around the world
with the promotional activities carried out under the Turkish Food Exporters brand, attract
great interest from the press in Turkiye with the communication activities they realize. While
the monthly data of the cereals, pulses, oilseeds and products sector in Turkiye are regularly
announced to the press by the Sector Board, our Associations under the umbrella of the TGI
share the results and activities carried out in their regions of activity with the press.
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Chairman of TIM Cereals, Pulses, Oil Seeds and Products Sector Board,
Ahmet Tiryakioglu:

“The US's new customs policy, which imposes high tariffs of 20 percent on the EU
and 26 percent on India, has increased our interest in this market as Tiirkiye enjoys
a relative tariff advantage. I believe that American consumers' demand for healthy
products, the rise of gluten-free cuisine, vegan dietary trends, and the shift towards
functional foods have opened a window of opportunity for Turkish agricultural pro-
ducts. As our traditional products such as bulgur, chickpeas, and lentils are options
that align with modern dietary trends, I think our commercial collaborations will
increase.”

BusinésSNews

Chairman of Southeast Anatolian Cereals, Pulses, Oil Seeds and Products
Exporters' Association, Celal Kadooglu:

“Tiirkiye is at the forefront of countries that will play a key role in establishing regi-
onal stability and rebuilding Syria in the new era. In addition to being a humani-
tarian and political responsibility, this presents us with an economic and strategic
opportunity. In the new era, there will be a significant need for investment and sup-
ply in fundamental areas such as energy, infrastructure, health, education, cons-
truction and food in Syria. Tiirkiye's constructive and multi-dimensional diploma-
cy, which it has pursued from the outset, will undoubtedly bear fruit. We will soon
see the effects of the climate of confidence in the markets and the reopening of S
trade channels following the easing of international sanctions.” 100
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AKSAM

Chairman of Istanbul Cereals, Pulses, Oil Seeds and Products Exporters'
Association, Kazim Taycu:

“Tiirkiye increased its grain and legume exports by 6 percent in May. We are target-
ing a 5 percent growth in total exports to reach $12.6 billion by the end of the year.
According to global customs data, the export value of the global confectionery and
chocolate market has reached $360 billion. Tiirkiye has a 1 per cent share of this
market. However, the confectionery, cocoa and flour products group is growing by
4 to 6 percent annually. Keeping pace with this momentum alone would bring sig-
nificant increases. The US imports $40 billion worth of confectionery and chocolate
products annually. Our total exports in this area are only $3 billion. This picture
clearly shows what a huge opportunity we are facing.”
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Chairman of Mediterranean Cereals, Pulses, Oil Seeds and Products Exporters'
Association, Veysel Memis:

“According to the matrix of products with high export potential, Morocco's annual
import volume in the cereals sector stands at $914.7 million. Tiirkiye only exported
$38.2 million worth of this product group in 2023. In the first four months of 2025,
Tiirkiye's exports to Morocco in this sector increased by 70 percent to $4 million.
During the same period, AHBIB's exports to Morocco amounted to 1.8 million
dollars. This increase demonstrates the growing effectiveness of both the sector and
AHBIB in the market. With a population of approximately 38 million, Morocco is
experiencing a rapid increase in demand for packaged food and offers significant
opportunities with its open import structure.”

nastl bir
ckonomi
Chair{nzi'n of Central Anatolian Cereals, Pulses, Oilseeds and Products Exporters' 9 guntatllsoylentllerl
Association, Nihat Uysallx: ihracatciyi tedirgin etti

“Especially for businesses facing access to finance issues, prolonged closures are
causing significant difficulties. During this period, disrupted services due to go-
vernment employees being granted administrative leave are placing considerable
pressure on the private sector. Many large and small exporting firms, already strug-
gling with competition and export challenges, are facing considerable hardship due
to extended holidays. Recent customs barriers and increased protectionist mea-
sures represent a kind of “new economic order”. While it is vitally important for us
to become a more industrious society, we consider these practices, which encou-
rage idleness, to be highly risky.”

DONYA

Chairman of Mediterranean Cereals, Pulses, Oil Seeds and Products Exporters'
Association, Muhammet Oztiirk:

“As in every area of agriculture, our farmers are the first link in the chain of pro-
duction in the cereals, pulses, oilseeds and their products sector. Without their la-
bour, exports would not be possible. Agriculture means food security. And it is our
hard-working and loyal farmers who provide our food security. As Association, we
are not just an organisation focused on increasing exports; we also act with an un-
derstanding that advocates sustainable production, prioritises prosperity in rural
areas, and considers it our duty to properly value the labour of our farmers. We see
supporting women producers, attracting young people to agriculture, and promo-
ting climate-friendly production models as our priorities."

TARIMSAL GUC, IHRACAT

BASARIMIZI ARTIRIYOR
AKSAM =

Chairman of Black Sea Cereals, Pulses, Oil Seeds and Products Exporters'
Association, Eren Giinhan Ulusoy:

“The history of Tiirkiye's flour industry, which has made the country the world's ex-
port champion for the past 10 years, was written in Anatolia. Gobeklitepe in Sanli-
urfa, which changed human history, was the scene of the emergence of the first
wheat, the first farmer, the first flour and the first bread. Our country is where
wheat was first cultivated in the world, and wheat accounts for 60 percent of our
grain production. Wheat enables industrialists to carry the Turkish flag around the =
world through exports. We must produce more of our own wheat and maximise the EEEE
share of domestic wheat in our total consumption.”
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AHBIB Chairman Veysel Memis:

“With innovative, sustainable and inclusive agricultural
policies, Turkiye should transform its climate advantage
and strategic location into a global competitive advantage”

Could you assess the development of Tiirkiye's cereals, pulses and
oilseeds sector over the years, its effectiveness in exports and its re-
cognition in foreign markets?

Thanks to its geographical location, climate diversity and agricultural culture,
Tiirkiye has a long-standing history in the production of cereals, pulses and oil-
seeds. This sector is of strategic importance in ensuring food security and deve-
loping foreign trade. The sector has gained significant momentum, particularly
since the 2000s, with the spread of modern agricultural techniques, the
strengthening of agriculture-based industry, and the development of logistics
infrastructure.

Tiirkiye stands out as both a producer and exporter of cereals and pulses. Tiir-
kiye ranks among the top countries in the global market for products such as
chickpeas, lentils and bulgur, supplying value-added products to many count-
ries. In oilseeds, sunflower production and processed oil exports are particularly
noteworthy. With agricultural R&D activities, licensed warehousing systems and
export support, the sector has increased its competitiveness in foreign markets.

In terms of exports, the sector has shown steady growth over the years. After
2020, global demand for staple foods increased, particularly with the COVID-19
pandemic, and Tiirkiye stood out as a reliable supplier during this period.
Countries in the Middle East and Africa, such as Iraq, Syria, Algeria and Sudan,
are among the important markets, but in recent years, interest in Turkish pro-
ducts has also increased in European and Asian markets.

In terms of awareness in foreign markets, the sector has increased its visibility
through the association of the ‘Made in Tiirkiye’ brand with quality, par-
ticipation in international food fairs, and digital promotion activities. However,
with new investments in branding, sustainability, and product diversity, it is
possible to gain a greater share in global markets. The sector both meets do-
mestic market demand, thereby safeguarding food supply security, and con-
tributes to the national economy through exports.

As AHBIB, what criteria do you prioritise when determining your target markets? In which countries are
you targeting growth in 2025 and beyond?

It is important to assess both the market's potential and the risks of entry. One of the most important criteria is market
size and growth potential. The current level of demand for the relevant product or service in the target market, the sector's
growth momentum, and consumer behaviour must be carefully analysed. Furthermore, the intensity of competition is also
a critical factor; if there are many strong competitors in the market, it may be more difficult for a new entrant to differen-
tiate itself and position itself profitably.

Secondly, legal regulations and Free Trade Agreements must be taken into account. Factors such as import duties, quota
applications, technical standards, and certification requirements affect the cost and difficulty of market entry. Logistical
capabilities, namely transport infrastructure, customs processes, and delivery times, should also be evaluated. Finally,
cultural compatibility and consumer preferences should be considered; the extent to which the product can be adapted to
the target market should be analysed. All these criteria ensure that market selection is strategic, realistic and sustainable.

In setting its 2025 export targets, Tiirkiye has focused particularly on emerging markets. Under the Ministry of Trade's
‘Distant Countries Strategy,” countries like China, India, Japan, South Korea, Indonesia, Nigeria, Mexico, and Brazil are at
the forefront. These countries are strategically targeted due to their high import volumes and the fact that the current
trade volume with Tiirkiye is below its potential. Furthermore, while maintaining its strong presence in EU countries and
the Middle East, Tiirkiye's primary goal is to increase brand awareness and ensure market diversity in these new markets.

Export relations with Syria have gained momentum again in recent times, with new commercial structures emerging in
Damascus attracting particular attention. Tiirkiye is closely monitoring economic activity in Damascus as it seeks to enter
the Syrian market and is preparing a national trade fair with the participation of Turkish companies.
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What kind of promotional, trade fair or trade delegation activities are you carrying out to reach these
markets? What are the main challenges you face when entering new markets?

Through the Turquality Promotion Project, we have succeeded in introducing the flavours of Anatolia to the world, increa-
sing our exports to Russia by 80% to reach $29.7 million. We will continue the project in the 2025-2026 period. New mar-
kets are being targeted through participation in international trade fairs. The biggest challenges in exporting include
insufficient knowledge of the target market, cultural and legal differences, inability to find reliable business partners, and
gaps in competitive analysis. In addition, customs duties, quotas, technical standards, currency risks, financing difficul-
ties, and high logistics costs pose significant obstacles for exporters. Therefore, conducting comprehensive research and
effectively managing risks prior to market entry is of critical importance.

What are the current expectations faced by exporting companies in terms of sustainability, quality
standards and traceability? How is the sector responding to these demands?

The Turkish cereals, pulses and oilseeds sector is shifting towards environmentally friendly, technology-integrated and
sustainable production to comply with European Union policies such as the Green Deal and CBAM. Sustainable agricultu-
re encompasses reducing the carbon footprint, protecting water and soil resources, and production processes that are
GMO-free and reduce chemical use. To compete in export markets, compliance with inter-national food safety standards,
attention to pesticide and aflatoxin limits, and full traceability have become mandatory. Companies are strengthening
their investments in quality control, analysis, packaging and standardisation, enabling them to become competitive in
many markets. Producer training, financial incentives and technology investments are critical for this transformation to
be sustainable.

Could we hear your views on the joint efforts undertaken under the umbrella of the Turkish Food
Exporters? How do you assess this alliance formed with exporters' associations in different regions?

It is a highly valuable step in terms of creating sectoral synergy and establishing a more effective presence in international
markets. Such collaborations enable joint promotional activities, increase brand awareness, and represent product quality
under a single umbrella. Acting with common strategies at international fairs, trade delegations, and promotional cam-
paigns ensures the effective use of resources and strengthens the image of Turkish food products.

This alliance with exporters' associations in different regions creates an opportunity to present Tiirkiye's agricultural and
food diversity to the global market in a more comprehensive manner. As each region has its own unique products and are-
as of expertise, coordinating this diversity both increases competitiveness and creates a more comprehensive perception
of Tiirkiye in the markets. Such coordinated efforts can be considered critical for sustainable export growth.

Lastly, what steps do you think
should be prioritised in terms of
structural changes or public
sector expectations ?

Structural reforms and public support
are necessary to increase the sector's
competitiveness and  sustainable
growth. Product-based and efficiency-
focused support should be prioritised,
licensed warehousing should be ex-
panded. Incentives should be provi-
ded for digital agricultural technolo-
gies, and companies' capacity for col-
laboration and brand building should
be increased. Overseas promotional
activities should be strengthened.
With innovative, sustainable and in-
clusive agricultural policies, Tiirkiye
should transform its climate advan-
tage and strategic location into a glo-
bal competitive advantage.
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60 companies dffiliated to é Cereals, Pulses, Oil Seeds and Products Exporters’ Associations
under the umbrella of GAIB, iiB, AKIiB, OAIB, EiB and KiB were included in the ISO 500 list.

Ranking  Name of the Company ity Ranking  Name of the Company

25 Eti Gida San. ve Tic. A.S. Eskisehir 336 Kaanlar Gida San. ve Tic. A.S. Istanbul
27 Unilever San. ve Tic. T.A.S. Istanbul 338 Lesaffre Turquie Mayacilik Uretim ve Ticaret A.S. Kirklareli
56 Toros Tarim San. ve Tic. A.S. Istanbul 355 Akyem Adana Yem Yag Biodizel Tarim ve San. Tic. A.S. Adana

57 Konya Seker San. ve Tic. A.S. Konya 362 Teksiit Stit Mamiilleri San. ve Tic. A.S. Balikesir
58 Altinmarka Gida San. ve Tic. A.S. istanbul 363 Besler Makarna Un irmik Gida San. ve Tic. A.S. Gaziantep
63 Abdi ibrahim flag San. ve Tic. A.S. Istanbul 364 Staret Entegre Gida San. ve Tic. A.S. Gaziantep
72 Abalioglu Yag San. ve Tic. A.S. Denizli 376 Lidersan Saghk ve Gida Uriinleri A.S. Gaziantep
87 Tiirkiye Seker Fabrikalar1 A.S. Ankara 378 Sayinlar Gida Maddeleri San. ve Tic. A.S. Gaziantep
90 Bunge Gida San. ve Tic. A.S. istanbul 397 Della Gida San. ve Tic. A.S. istanbul
98 Dogus Cay ve Gida Maddeleri Uretim Pazarlama ith. fhr. A.S. Ordu 398 Sunar Misir Entegre Tesisleri San. ve Tic. A.S. Adana
101 Solen Cikolata Gida San. ve Tic. A.S. Gaziantep 402 Bifa Biskiivi ve Gida Sanayi A.S. Karaman
102 Cargill Tarim ve Gida San. Tic. A.S. Istanbul 403 Kozlu Gida Imalat San. Tic. ve Tagimacilik A.S. Amasya
112 Baghan Agro Gida San. ve Tic. A.S. Mersin 424 Ulusoy Un San. ve Tic. A.S. Samsun
128 Anadolu Efes Biracilik ve Malt Sanayii A.S. Istanbul 435 Sunrise Foods International Tarim Uriinleri Ticaret A.S. Gaziantep
130 Tarim Kredi Yem San. ve Tic. A.S. Ankara 462 Durum Gida San. ve Tic. A.S. Mersin
134 Sofra Yemek Uretim ve Hizmet A.S. Istanbul 471 TARFAS Tarimsal Faaliyetler Uretim San. ve Tic. A.S. Bursa

151 Mutlu Makarnacilik San. ve Tic. A.S. Gaziantep 473 Lider Petfood Yem San. ve Tic. A.S. Manisa
152 Aves Enerji Yag ve Gida Sanayi A.S. Mersin 478 Unat Yag Gida San. ve Tic. A.S. Gaziantep
194 Oba Makarnacilik San. ve Tic. A.S. Gaziantep 481 Pamyag Gida San. Tic. A.S. Gaziantep
197 Kadooglu Yag San. ve Tic. A.S. Gaziantep 485 Pier Agro Gida San. ve Tic. A.S. Adana
199 Memisoglu Tarim Uriinleri Ticaret Ltd. Sti. Mersin 492 Enka Siit ve Gida Mamiilleri San. ve Tic. A.S. Konya
206 Arbel Bakliyat Hububat San. ve Tic. A.S. Mersin

215 Kent Gida Maddeleri San. ve Tic. A.S. Kocaeli

222 Reka Bitkisel Yaglar San. ve Tic. A.S. Tekirdag FORTUNE 3 9 o f o U r

242 Elita Gida San. ve Tic. A.S. Adana

246 S.S. Trakya Yagh Tohumlar Tarim Satig Kooperatifleri Birligi Edirne Sl I (4 p Olf t? I

258 Yayla Agro Gida San. ve Tic. A.S. Ankara Sk b SIS €S il th S

271 Tarim Kredi Tedarik ve Uretim A.S. Ankara ' ' F o ri U n e 5 0 O

274 As Ofis Damizlik Yumurta Yem Gida San. ve Tic. A.S. Ankara The Fortune 500 Turklye survey, N T
281 Tadim Gida Maddeleri San. ve Tic. A.§. Kocaeli Tiirkiye's 500 largest companies, revealed that food
287 Eksun Gida Tarim San. ve Tic. A.S. Tekirdag eXporterS' achieved gI‘OWth and. increase in terrps
I~ OffsYem Guda San. Tio A, o of net sales, exports and profits in 2024. In the list

announcement, attention was drawn to the rise of
298 Yonca Gida Sanayi isletmeleri i¢ ve Dis Tic. A.S. Manisa companies operating in the field of Industrial Food
Manufacturing, and a total of 39 companies affi-

508 RO Istanbul liated to our Cereals, Pulses, Oil Seeds and Pro-
311 Nuh'un Ankara Makarnast San. ve Tic. A.§. Ankara ducts Exporters' Associations were included under
315 s b B T, S 5 Mersin the Industrial Food Manufacturing and Agricul-

, tural, Grains, Dairy, Meat and Aquaculture ca-
320 ADM Besin ve Tarim A.S. Adana

tegorles Ulker Biskiivi, Tiryaki Agro, Ulusoy Un
328 Kervan Gida San. ve Tic. A.S. Istanbul and Toros Tarim were among the companies that

333 Omnia Nisasta San. ve Tic. A.S. Adana managed to enter the tOp 100.
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77 cereals companies in
Turkiye's Top 1000 Exporters Survey

The “Turkiye's Top 1000 Exporters Survey 2024”, which is conducted annually by the Turkiye
Exporters Assembly (TIM) and in which companies are ranked according to their export
performance, has been announced. This year, 77 companies from the Cereals, Pulses and
Oil Seeds sector took part in the survey.

Sectoral
Rank

1
2

Name of the Company

SOLEN GIKOLATA GIDA SAN. VETIC. A.S.
ISTANBUL GIDA DIS TC. A.§.

0BA FOOD GIDA SAN. TiC. A§.

MUTLU MAKARNACILIK SAN. VETIC. A.§.

ARBEL BAKLIYAT HUBUBAT SAN. TiC. A.§.
ARASTIRMAYA KATILMIYOR

KADOOGLU YAG SAN. VETIC. A.S.

PERFETTI VAN MELLE GIDA SAN. VETIC.A.S.
ABALIOGLU YAG SANAYi VE TICARET A.§.
TOPRAK MAHSULLERI OFiSi GENEL MUDURLUGU
ALTINMARKA GIDA SAN. VETIC. A.S.
ARASTIRMAYA KATILMIYOR

YONCA GIDA SANAYT ISLETMELERT IG VE DIS TICARET A.S.
ARASTIRMAYA KATILMIYOR

ARASTIRMAYA KATILMIYOR

ARASTIRMAYA KATILMIYOR

AVES ENERJI YAG GI.SAN. A §.

ARASTIRMAYA KATILMIYOR

KONYA SEKER SANAYI VE TICARET A.S.
ARASTIRMAYA KATILMIYOR

ARASTIRMAYA KATILMIYOR

ADM BESIN VE TARIM A.§.

FERRERO TURKIYE GIKOLATA VE TARIM URUN. SAN. VE DI§ TIC. A.S.
MEMISOGLU TARIM URN.TIC.LTD. §1I.

ULAS GIDA UN TEKSTIL NAKLIYE TIC. VE SAN A.S.
LESAFFRE TURQUIE MAYACILIK UR.TIC. A.§.
ARASTIRMAYA KATILMIYOR

ELITA GIDA SAN. VETIC. A.§.

DICLE GIDA VE TARIM URN.SAN. TiC. LTD. §Ti.
SELGUK YEM GIDA SAN. VETIC. LTD. §Ti.
BASHAN AGRO GIDA SANAYI VE TICARET A.S.
HACISAKIROGULLARI UN GIDA TAR. SAN. VE TiC. LID. §Ti.
SAYINLAR GIDA MAD. SAN. TIC. A.S.

TAYAS GIDA SAN. VETIC. A.S.

ULUSOY UN SANAYI VETIC. A.§.

UNAT YAG GIDA SAN. VETIC. A.§.

Sectoral
Rank

31
38
39
40
]
42
43
4
4
46
a
48
49

9
60
61
62
63
64
65
66
67
68
69
70
n
1

Name of the Company SECHaL yame of the Company

ARASTIRMAYA KATILMIYOR 7 ARASTIRMAYA KATILMIYOR

BUNGE GIDA SAN. VETIC. A, 7 ARASTIRMAYA KATILMIYOR

ARMADA GIDA TC. SAN. A.5. 7 SUNAR PAZARLAMA VE DIS TC. LT. §i.
DURUM GIDA SAN. TiC. A, 76 EISUN DIS TiC. A,

ARASTIRMAYA KATILMIYOR m SUNAR MISIR ENTEGRE TESISLERI SAN. Tic. A.5.

ACARSAN MAKARNA UN GIDA INSAAT SAN. VE TiC. A.§.
OMNIA NIGASTA SANAY] VE TIGARET A 5.

THREN GIDA SAN. VETIC. A.§.

BESLER MAKARNA UN IRMIK GIDA SAN. VE TiC. A5,
ARASTIRMAYA KATILMIYOR

ERISLER GIDA SANAYI VE TIC. A,

TAT NISASTA SAN. TiG. A,

ARASTIRMAYA KATILMIYOR

IER YAG SANAYI VE TICARET A.§.

CEREMONY GIDA SAN. VETIC. A.§.

AN BISKUVI GIDA SAN. T, A,

NUR GIDA ITHALAT IHRAGAT LTD. §T.

UNSAN-UN SANAYI VE TICARET A.§.

UNILEVER SAN. VE TIC.TURK A.§.

ARASTIRMAYA KATILMIYOR

UNIPA DI§ TiC. LTD. .

EKSUN GIDA TARIM SAN. VETIC. A.S.
ARASTIRMAYA KATILMIYOR

EFOR g VE DIS TICARET L7D. §11

AKANLAR GIKOLATA IGECEK GIDA SANAY] VE NAKLIYAT Tc. 170, §1I.
LIDER PETFOOD YEM SANAY] VE TIGARET A.S.
BESYEM TARIN HAYV. GIDA SAN. TiC. A.5.

PAKLAR GIDA SAN. VE TiC. LTD. §T.

BESSAN MAKARNA GIDA SAN. VE Tic. A.5.

DORUK UN SAN. A.S.

CARGILL TARIM SAN. VE TiC. A.5.

ARASTIRMAYA KATILMIYOR

BOOMEX COMPANY KARGO VE TIC. ITH. IHR. SAN. LTD. §T.
AK NISASTA SAN. VETIC.A.S.

BIFA BISKUVI VE GIDA SAN. A.§.

ARASTIRMAYA KATILMIYOR

TGi report - Issue 7




¥ .. o LANE
tgigindem’in tum sayilarina
web sitemizden vlasabilirsiniz.

Tirkiye: Gida Inracatgilan, Rusya'ya bulquru tanith

| e furiy Byearimi. Wogiacd lstyedul
i Kalbitibekd Gala Dehldiinil dederndind

|} wvini KONUGH

HUSEYIN AYDIN

L N

4 w Itglgundem

T

Gida Urdnieri ticoreninge nszier TURKIYE'de

S 727 114 el d0aeR

MEHMET ALI |
KILICKAYA
I

TURKIYE GIDA
IHRACATQILARI

—

COMMPASS

Commpass Kurumsal lletisim ve Yénetim Danismanhidi tarafindan hazirlanmigtr.
www.commpass.com.tr



