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TGl Baskani Ahmet Tiryakioglu:

“Turkiye'yi dunya gida ticaretinde daha da yukanlara

tasiyacak iradeye sahibiz.”

Kiiresel gida ticareti 2026 yilina, 6zel-
likle bugdayda arz ve tiiketimdeki ar-
tis beklentileriyle gorece olumlu bir
gorliniimle girmeye hazirlaniyor. Cin,
Tiirkiye ve AB gibi biiyiik iiretici ve tii-
ketici tilkelerde donem basgi stoklarin-
daki daralma dikkat gekiyor olsa da
diinya bugday iiretiminin rekor sevi-
yelere ulasacagi ongoriliiyor. Temel
iiriinlerde arz giivenligi yeniden kiire-
sel giindemin merkezine otururken,
Tiirkiye sahip oldugu iiretim kapasi-
tesi, cografi avantajlar ve giiclii sanayi
altyapisiyla bu doniisiimiin stratejik
aktorlerinden biri haline geliyor. Ta-
rim-sanayi entegrasyonu, ilkemizin
gida sektoriindeki rekabet giiciinii her
gecen giin artirtyor. Iklimsel dalgalan-
malara, kiiresel fiyat baskilarina ve te-
darik zincirlerindeki kirilganliklara
ragmen, Tiirk gida sektorii dayaniklili-
g1, verimliligi ve yenilikci yaklagimiyla
gii¢lii konumunu koruyor. Bu tablo,
Tiirkiye'nin sadece {iiretici degil, aym
zamanda bolgesel bir gida iissii haline
geldigini gosteriyor.

Sektoriimiiziin ihracat performansina
baktigimizda, yilin geride kalan bolii-
miinde direncli bir tabloyla karsilasi-
yoruz. Deger bazh artig, 6zellikle ¢iko-
latal1 ve kakaolu mamuller ile aygicek
yag1 gibi katma degerli iiriinlerde bi-
rim fiyat avantajindan kaynaklaniyor.
Bu egilim, sektoriimiiziin diisiik ha-
cimli ama yiiksek fiyath iiriinlerdeki
rekabetciligini gliclendiriyor. Gelenek-
sel pazarlarimizda yasanan daralma-
lar, yeni pazarlardaki yiikseliglerle
dengeleniyor. Bu gelismeler, pazar ce-
sitlendirme stratejilerimizin 6nemini
teyit ederken; un ve makarna gibi ha-
cimli kalemlerdeki gerileme ise kiire-
sel tliketim aligkanliklarindaki degisi-
mi yansitiyor. Bu {irlin gruplarinda
rekabetciligimizi yeniden kazanabil-
mek icin iiriin—pazar uyumunu ve
maliyet yapimiz1 dikkate alarak strate-
jilerimizi giincellememiz gerekli. Re-
kabetin yogunlastigi boyle bir donem-
de, firmalarimizin mevcut pazarlarina
odaklanmakla yetinmeyip, yeni bolge-
lerde etkinliklerini artirmalar1, ku-
rumsallagmalarin1 hizlandirmalar ve
degisen dinamiklere uyum saglayacak
stratejiler gelistirmeleri gerekiyor.

Sektér Kurulumuz, ona bagh Thracatc
Birlikleri, TGDF ve ETUDER’i bir ara-
ya getiren “Tiirkiye Gida Platformu”

olarak, kiiresel vizyonumuzu daha ile-
riye tasityacak onemli bir adim daha
atiyoruz. TUYAP ve ALZ is birliginde,
1-4 Eyliil 2026 tarihlerinde gercekles-
tirilecek “Foodist Istanbul Gida ve Ige-
cek Uriinleri Fuar1” ile Tiirkiye'nin gi1-
da ihracatindaki iddiasini tiim diinya-
ya gostermeye hazirlaniyoruz. Bu fuar,
sadece ticari bir bulusma noktas1 de-
gil; ayn1 zamanda iilkemizin gida sek-
tortindeki yenilik¢i yaklagimini, ulus-
lararas1 pazarlardaki giiciinii ve gele-
cege dair vizyonunu yansitan bir vitrin
olacaktir. Amacimiz, Foodist Istan-
bul’u diinyanin en biiyiik ii¢ gida fua-
rindan biri haline getirerek Tiirkiye'yi
kiiresel gida ticaretinin gercek merke-
zi konumuna tagimaktir.

Bizler, topraktan gelen giiciimiizii sa-
nayiyle, ihracatla ve ortak hedeflerle
birlestirerek Tiirkiye’yi diinya gida ti-
caretinde daha da yukarilara tasiyacak
iradeye sahibiz. Bu yiiriiyiistimiizde
bizlere destek olan Ticaret Bakanligi-
miza, Tarim ve Orman Bakanhgimiza
ve 6 Thracatci Birligimize slikranlarimi
sunuyor; tiiretimin, emegin ve ihra-
catin bereketle taclandig1 bir donem
diliyorum.
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TOBB Turkiye Fuarcilik Sektor Meclisi Bagskani ve ALZ Grup Yonetim Kurulu Baskani Cihat Alagoéz ile
Tiyap Fuarlar Yapim A.$. Genel Midiri ilhan Ersozli:

“Foodist bolgenin gida ticaretini yonlendiren stratejik
bir platform olacak.”

Tiirkiye'nin gida sektoriindeki potansiyelini uluslararasi vitrine tagimay1 hedefleyen Foodist Istanbul Gida ve Icecek
Uriinleri Fuari, 1-4 Eyliil 2026 tarihlerinde Tiiyap Fuar ve Kongre Merkezi'nde diizenlenecek. Tiirkiye Gida Platformu
catis1 altinda; TIM Hububat, Bakliyat, Yagh Tohumlar ve Mamulleri Sektér Kurulu, Tiirkiye Gida ve Icecek Sanayii
Dernekleri Federasyonu (TGDF) ve Ev Dig1 Tiiketim Tedarikgileri Dernegi (ETUDER) g1b1 sektoriin gliclii paydaglarinin
destegiyle hayata gecirilen fuar, Tilyap Fuarciik Grubu ve ALZ Grup is birliiyle diizenleniyor. Amag, Tiirkiye'nin en
biiyiik gida fuarimi diizenlemenin otesinde; diinyada ilk ¢ arasinda yer alan, ticaretin ve markalasmanin merkez tssii
olacak kalic1 bir platform olusturmak. Bu vizyonu, projenin 6nciilerinden TOBB Tiirkiye Fuarcilik Sektor Meclisi Bagkani,
Hizmet Thracatcilart Birligi Fuarcihk Komitesi Baskam ve ALZ Grup Yonetim Kurulu Baskam Cihat Alagoz ve Tiiyap
Fuarlar Yapim A.S. Genel Miidiirii ilhan Ersozlii ile konugtuk.

Oncelikle Sayin Cihat Alagéz ile baslayalim.

Foodist istanbul, Tiirkiye’de gida sektoriiniin kolektif giiciinii temsil eden bir
fuar olarak goriilityor. Bu vizyonun arka planinda nasil bir birliktelik var?

Foodist Istanbul, Tiirkiye'de ilk kez tiim gida paydaslarmin tek bir vizyon etra-
finda bulustugu bir fuar. Bu girisimin arkasinda yalnizca organizasyonel bir ira-
de degil, ortak bir milli hedef var: Tiirkiye’yi gida ticaretinde kalic1 bir merkez
haline getirmek. Tiirkiye Gida Platformu ¢atis1 altinda tiretimden ihracata kadar
uzanan zincirin tiim halkalar1 temsil ediliyor. TIM Hububat, Bakliyat, Yagh To-
humlar ve Mamulleri Sektor Kurulu ve biinyesindeki Ihracatc;l Birlikleri, Tiirki-
ye Gida ve icecek Sanayii Dernekleri Federasyonu (TGDF) ve Ev Disi Tiiketim
Tedarikgileri Derneginin (ETUDER) olusturdugu sinerji, fuari klasik bir organi-
zasyon olmaktan ¢ikariyor. Bu birliktelik, Tiirkiye'nin “kapsayici ve entegre
fuarcilik modeli”nin ¢ok giizel bir 6rnegi. Biz burada yalnizca bir etkinlik degil,
Tiirk gida sanayisini diinyada goriiniir kilan siirdiiriilebilir bir yap1 kuruyoruz.

Diinyanin ilk ii¢c gida fuarindan biri olma hedefi biiyiik bir iddia. Bu hedefi
miimkiin kilacak dinamikler neler olacak?

Bu hedefin temelinde giiclii bir organizasyon kadar Tiirkiye'nin iiretim kapasite-
si ve lirlin ¢esitliligi var. Foodist Istanbul, Tiiyap'in 46 yillik fuarcilik deneyimi
ile ALZ'nin uluslararas: etkinlik yonetimi gliciinii birlestiriyor. Tiirkiye Gida
Platformu’nun olusturdugu koordinasyon, diinyada esi benzeri az goriilen bir
model. 100’den fazla iilkeden alim heyetleri, 1.000’i agkin profesyonel katilimc1

ve binlerce is baglantisi bu yapiy1 destekleyecek. Hedefimiz yalnizca ziyaretci sa- Cihat Alagéz _
yisim artirmak degil; ticari sonuclarin niteligiyle uluslararas: fuar takviminde g ggl?’r%lllj\;\keIZI?siF lég"li('(']'ﬁl' Iy
referans noktasi haline gelmek. Foodist Istanbul’'u “katihmc1 merkezli” ve “so- ALZ Grup Nabefin] Kutol Baskan

nuc odakli” bir anlayigla biiyiitmek.

Foodist istanbulu farkh kilan unsurlardan biri de takvimsel konumlandirmas gibi goriiniiyor. Bu planlama nasil bir
diisiinceye dayaniyor?

Foodist Istanbul’'un Eyliil ayinda diizenlenmesi, tamamen stratejik bir tercih. Gida sektdriinde yilin son g¢eyregi, ihracat
planlamalarinin ve siparis akislarinin gekillendigi en dinamik dénem olarak 6ne ¢ikiyor. Ozellikle Avrupa Birligi pazarina
calisan firmalar acisindan bu zamanlama, “sifir glimriiklii ihracat” imkanlarinin degerlendirilebilmesi agisindan kritik bir
oneme sahip. Firmalarin Ocak ve Subat aylarinda kota avantajlarindan yararlanabilmeleri i¢in siparislerini Eyliil’de alma-
lar1, Ekim-Kasim aylarinda iiretimlerini tamamlamalar: ve Aralik itibariyla sevkiyata hazir hale gelmeleri gerekiyor. Food-
ist Istanbul, iste tam da bu takvimin merkezine konumlaniyor. Bu sayede katihmcilar, fuar sirasinda kurduklar:1 baglan-
tilar1 dogrudan ticari is birliklerine doniistiirebiliyor. Boylece fuar, yalmzca bir tamtim alam degil, ihracat sonuclaria
dogrudan etki eden stratejik bir is platformu haline geliyor. Kisacasi, Foodist Istanbul’'un farki yalnizca 6lceginde degil,
sektorel ritme tam uyumunda yatiyor.

Katthma firmalar agismdan Foodist istanbul’un farka ne olacak? Burada rekabeti degil, sinerjiyi mi 6ne cikartyorsunuz?

Foodist Istanbul’daki rekabet, kaybedeni olmayan bir siirec olarak tasarlandi. Biz rekabeti, “gelisim ve goriiniirliik” araci
olarak goriiyoruz. Katilimcilar yalnizca iiriinlerini sergilemekle kalmayacak; marka hikayelerini, kalite anlayiglarim1 ve Ar-
Ge yatirnmlarim uluslararasi 6lgekte paylagsma firsati bulacak. Paneller, eslestirme seanslar1 ve tematik etkinlikler, marka-
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lara sadece ticari degil, kurumsal far-
kindalik acisindan da deger katacak.
Fuar, bir vitrinden o6te; firmalarin
kendilerini ve yenilik¢i yonlerini en
dogru bicimde ifade edebilecekleri et-
kin bir iletigim ve is gelistirme platfor-
mu olacak. Katilimcilar, global marka-
larla esit kosullarda yer alarak sektor-
lerinin giiclii temsilcileri olarak 6ne ¢1-
kacak ve sinerjinin rekabetten daha
fazla deger iirettigi bir ortamda
konumlanacak.

Tiirkiye'nin gida ihracatindaki konu-
munu diistindiigiimiizde, bu fuarm
sektore katkis1 mnasil  bir fark
yaratacak?

Tiirkiye'nin gida ihracati bugiin 30
milyar dolar seviyesine yaklagsmis du-
rumda ve istikrarli bicimde biiyiimeye
devam ediyor. Ancak nicelik kadar ni-
telik de biiyiik 6nem tasiyor. Katma
degerli iiriin ihracati, markalasma ve
ambalaj inovasyonu alanlarinda Tiir-
kiye'nin hala ciddi bir potansiyeli bu-
lunuyor. Foodist Istanbul, iste bu po-
tansiyeli gercege donu§turmek ama-
ciyla olusturulmus bir platform. Ureti-
ciler, ihracatcilar ve alicilar burada
yalnlzca ticaret yapmakla kalmayacak;
bilgi, deneyim ve teknoloji paylasi-
miyla sektoriin gelisimine katki suna-
cak. Katilmcilar, fuar sayesinde mev-
cut pazarlardaki konumlarim giiglen-
dirirken, Giineydogu Asya, Latin Ame-
rika ve Afrika gibi ylikselen pazarlarda
da goriiniirliik elde edecek.

Kisacasi, Foodist Istanbul, Tiirkiye'nin
ihracat vizyonunda yeni bir sayfa agi-
yor: miktardan markaya, ihracattan
kiiresel etkiye gecisin donemi bashyor.

Foodist

Foodist
Foodist

Uluslararas1 kathmecilar agisindan
Foodist Istanbul ne ifade ediyor?
Yabana firmalar bu fuarda ne tiir
firsatlar bulacaklar?

Yabanci katilimcilar igin iki temel a-
vantaj one cikiyor: stratejik erisim ve
giiclii is ag1.

Tiirkiye, ti¢c kitanin kesisim noktasin-
da; Avrupa, Orta Dogu, Afrika ve Asya
pazarlarina tek merkezden ulasim
sagliyor. Bu sayede fuar, global firma-
lar i¢cin hem bolgesel merkez hem de
dagitim kapisi iglevi goriiyor. Tiirki-
ye'nin iiretim kapasitesi, nitelikli is
giicii ve lojistik altyapisi, yatirim ve is
birligi olanaklarini artiriyor. Yabanci
firmalar, Tirk tireticilerle ortak proje-
ler, distribiitorliik anlagmalari ve tek-
noloji transferleri gelistirebilecek. Ay-
rica fuarin iletisim dili uluslararasi
standartta; B2B eglestirme platformu
gibi araclarla global katihmecilar igin
etkin bir is ortami sunulacak.

Hububat, bakliyat ve yagh tohumlar
sektorii, fuarm 6nemli bashklarmdan
biri. Bu alanda nasil bir gortiniirlitk
ve katka planlaniyor?

Bu sektor, Tiirkiye'nin tarimsal ihra-
catinin bel kemigi. Foodist Istanbul’da
bu alana 6zel tematik sergi alanlar yer
alacak. Sektoriin 6ncii firmalariyla ya-
pilacak panellerde; siirdiiriilebilir tire-
tim, izlenebilir tedarik zinciri, enerji
verimliligi ve dijitallesme konular ele
alinacak. Bu yalnizca iiriinlerin taniti-
m1 degil, Tiirkiye'nin tarim vizyonu-
nun paylasilmasi anlamina geliyor.
Bolgesel birliklerin katilimiyla Tiirki-
ye’nin alt1 farkh ihracat merkezinden

iireticiler, ayn1 platformda {iiriinlerini
sergileyerek {ilkemizin iiretim giiciinii
kolektif bicimde gosterecek. Foodist
Istanbul, hububat ve bakliyat sekto-
riinii yalnizca bir alt baghk degil, Tiirk
gida ihracatinin stratejik temeli olarak
konumlandiriyor.

Foodist istanbul’un fuarcihk anlayis:
ve gelecek vizyonu, Tiirkiye’de yeni
bir donemi mi temsil ediyor?

Kesinlikle. Foodist Istanbul, Tiirkiye
fuarciliginin yalnizca kapsam acgisin-
dan degil, anlayis olarak da yeni bir
evreye gectigini gosteriyor. Uzun yillar
fuarcilik, belirli sektorlerin bireysel
cabalariyla siirdiiriiliirken; bu organi-
zasyon, tiim paydaslarin ortak bir he-
def dogrultusunda bulustugu giiclii bir
is birligi modeli ortaya koyuyor. Bu
yoniiyle fuar, yalnizca bir etkinlik de-
gil, stirdiiriilebilir bir endiistri modeli
niteliginde. Foodist Istanbul, Tiirk fu-
arciliginin uluslararasi rekabette gitay
yiikseltecek dijital altyapiya sahip. Ka-
tilmc1 deneyimini giiclendiren sis-
temleri, hedefli ziyaretci planlamasi ve
veri odakli analizleriyle markalara yal-
nizca goriiniirliik degil, olgiilebilir ti-
cari fayda sagliyor.

ilhan Ers6zli
Tiyap Fuarlar Yapim:A.§. Genel Midiri

Simdi TiUyap Fuarlar Yapim A.S.
Genel Miduri Sayin ilhan Ersézli
ile devam edelim.

Foodist istanbul, Tiiyap Fuarchk
Grubu agsindan nasil bir anlam
tasiyor?

Foodist Istanbul, Tiiyap’n fuarcilik a-
laninda yarim asra yaklasan deneyi-
mini gida endiistrisine tasiyan stra-
tejik bir adim. Bu organizasyon, yal-
nizca alicilarla saticilarin bulustugu
bir platform degil; ayn1 zamanda Tiir-
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kiye’nin iiretim giiciinii uluslararasi
Olgekte goriiniir kilan bir vitrin. Biz,
Foodist Istanbul ile gida sektoriine
Tiiyap, ALZ ve Tiirkiye Gida Plat-
formu ile igbirligi igerisinde kiiresel
fuarcilik standartlarim sunuyor, Tiir-
kiye'nin marka degerini biiyiiten bir
altyapi olusturuyoruz.

Fuarmn global rekabette 6ne c¢ikmasi
icin nasil bir model benimsediniz?

Burada “klasik fuarcilik” anlayisinin
otesinde, Olciilebilir ticari fayday: esas
alan bir yap1 kurduk. Katilimc1 mem-
nuniyetini ve verimliligi artirmak a-
maciyla dijital eslestirme sistemleri,
hedefli ziyaret¢i yonetimi ve veri ana-
litigi gibi cagdas araclari devreye ali-

yoruz. Boylece markalar yalmzca go-
riiniirliik degil, somut is baglantilar
elde ediyor. Bu yaklagim, Foodist Is-
tanbul’u kisa siirede global fuar tak-
viminde en iist siralara tasiyacak.

Tiiyap'm farkh sektorlerdeki birikimi,
Foodist istanbuPa nasil yansiyacak?

Tiiyap olarak yillardir sanayiden tari-
ma, makineden kitaba kadar ¢ok genis
bir yelpazede fuarlar diizenliyoruz. Bu
cesitlilik bize benzersiz bir operasyo-
nel bilgi birikimi kazandirdi. Foodist
Istanbul’da da bu tecriibeyi kullana-
rak, gida sektoriine hem profesyonel
hem de deneyimsel acgidan yiiksek
standartta bir organizasyon sunuyo-
ruz. Gida sektorii 6zelinde ilk kez bu

Olgekte bir uluslararasi bulugsmaya ev
sahipligi yapiyoruz, bu da bizim i¢in
biiyiik bir gurur.

Foodist Istanbul’un Tiirkiye’nin fuar-
cilik vizyonundaki yeri nedir?

Bu fuar, Tiirkiye fuarciliginin geldigi
noktay1 diinyaya gosterecek bir proje-
dir. 46 yildir olusturdugumuz altyapa,
uluslararas1 agimiz ve dijital ¢oziimle-
rimizle, Tiirkiye’yi yalmzca bolgesel
degil, kiiresel bir fuarcilik merkezi ha-
line getirme yolunda kararlilikla ilerli-
yoruz. Foodist Istanbul, bu vizyonun
gida sektorii 6zelindeki en giiclii yan-
simasl olacak.

Foodist

ISTANBUL

Tirkiye Gida
powered by TGP Platformu

Gida
sektorunun
kuresel
bulusmasi

Siz DE YERINIZI ALIN!

N_0N—-0-0N
UUTUU

1-4 EYLUL 2026

TUYAP FUAR VE
KONGRE MERKEZi
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“Tiirkiye Gida Platformu” ad1 altinda giiclerini birlestiren; TIM Hububat Bakliyat Yagh Tohumlar ve Mamulleri Sektér
Kurulu ve biinyesinde bulunan tiim Thracatc: Birlikleri, TGDF ve ETUDER; diinyada ilk 3’e girme hedefiyle TUYAP ve
ALZ is birliginde “Foodist Istanbul Gida ve Igecek Uriinleri Fuar1” hazirliklarini baslatt.

Tiiyap Fuarcilik Grubu ve ALZ Grup, Tiirkiye Gida Platformu’nun (TGP) giiclii destegiyle gida sektoriinii Tiirkiye'nin en
kapsaml ve en verimli fuar1 olacak Foodist Istanbul Gida ve Igecek Uriinleri Fuar’'nda 1-4 Eyliil 2026 tarihlerinde Tiiyap
Fuar ve Kongre Merkezi'nde bulusturuyor.

“Tiirkiye Gida Platformu” ¢atis1 altinda birlesen; Tiirkiye Thracatcilar Meclisi (TIM) Hububat, Bakliyat, Yagh Tohumlar ve
Mamulleri Sektér Kurulu ve bagh tiim Thracatc1 Birlikleri, Tiirkiye Gida ve I(;ecek Sanayii Dernekleri Federasyonu (TGDF)
ve Ev Dis1 Tiiketim Tedarikgileri Dernegi (ETUDER), dunyamn en biiyiik ii¢ gida fuarindan biri olma hedefiyle, Tiiyap
Fuarcilik Grubu ve ALZ is birliginde Foodist Istanbul Gida ve Igecek Uriinleri Fuar1 hazirliklarina basladi.

Foodist Istanbul, Tiirkiye'nin gida it Foodist F t roodist F
sektoriindeki  potansiyelini  kiiresel W oot lls s
pazara tasiyarak uluslararasi ticari is Gida ve icecek

birliklerine zemin hazirlayacak. Kati-
Iimcilara yeni pazarlara acgilma, alici-
larla dogrudan temas kurma ve giiclii
is baglantilar1 olusturma imkani su-
nacak.

Tiyapin fuarcilik sektoriindeki 46
yilik deneyimi ve ALZnin ulus-
lararas: is tecriibesiyle diizenlenecek
olan Foodist Istanbul, 100in {ize-
rinde iilkeden gelecek 1.000’den fazla
sektor profesyonelini yurt dist alim
heyeti programinda bulusturacak. Bu
sayede iiriinler, diinya capinda genis
kitlelere ulasacak.

Gida profesyonelleri, biiyiik toptancilar, zincir market satin almacilar1 ve karar vericilerin bir araya gelecegi Foodist
Istanbul, Tiirkiye'nin kiiresel gida ticaretinde arz ve talebin bulustugu stratejik merkez konumunu giiclendirecek.

TiM Hububat, Bakliyat, Yagh Tohumlar ve Mamulleri Sektor Kurulu; TGDF ve ETUDER'in ortak calismalariyla sekillenen
Foodist Istanbul, kiiresel gida ve icecek sektoriiniin kiiresel bulusma noktasi olacak. Bu dogrultuda kurulan Foodist Fuar
Konseyi, sektoriin 6nde gelen temsilcilerini bir araya getirdi:

Ahmet Tiryakioglu
TiM Hububat Bakliyat Yagh Tohumlar ve Mamulleri Sektér Kurulu Bagkam

“Tiirkiye, sahip oldugu verimli topraklar, giiglii iiretim kapasitesi ve asirlara dayanan
tarimsal birikimiyle diinya gida sektoriinde zaten 6nemli bir konuma sahip. Ancak biz bu
giicii, kiiresel 6lcekte ¢ok daha ileriye tagimak istiyoruz. Foodist Istanbul, yalnmizca bir ticaret
fuar1 degil; Tiirkiye'nin gida ihracatindaki vizyonunu, yenilik¢i yaklagimini ve uluslararasi
alandaki iddiasimi gozler oniine serecek bir bulugsma noktasi olacak.

Bu fuar sayesinde, iireticilerimiz ve ihracatcilarimiz diinyanin doért bir yanindan gelen
alicilarla dogrudan temas kuracak, yeni is birlikleri dogacak ve iilkemizin gida sektorii
uluslararasi pazarlarda ¢ok daha giiclii bir sekilde temsil edilecek. Bizler Hububat, Bakliyat,
Yagh Tohumlar ve Mamulleri Sektor Kurulu olarak, tiim paydaslarimizla birlikte bu vizyonu
gergeklestirmek igin kararhlikla galisiyoruz. Amacimiz, Foodist Istanbul'u diinyanin en
biiyilik ve en saygin gida fuarlarindan biri haline getirerek Tiirkiye’yi gida ticaretinin gercek
merkezi haline getirmektir. Bu hedefe cok kisa siirede ulasacagimiza olan inancim tamdir.”
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Demir Sarman
Tiirkiye Gida ve Icecek Sanayii Dernekleri Federasyonu Bagkani

“Foodist Istanbul, Tiirk gida sektoriiniin tiim aktorlerini tek bir cat1 alinda bulusturarak
kiiresel Olcekte giiclii bir sinerji yaratacak. Bu fuar sayesinde {ireticilerimiz, ihracatcilarimiz
ve tedarikcilerimiz diinya pazarindaki gelismeleri yakindan takip etme, ayni zamanda kendi
markalarimi uluslararasi alanda tanitma imkani bulacak.

TGDF olarak biz, sektoriin rekabet giiciinii artiracak bu bulusmay: biiyiik bir heyecanla
destekliyoruz. Foodist Istanbul'un kisa siirede diinyanin en saygin gida fuarlar arasina
girecegine ve iilkemize 6nemli katkilar saglayacagina inancimiz tamdir.”

Melih Sahinéz
Ev Dig1 Tiiketim Tedarikgileri Dernegi Bagkani

“Tiirkiye, tarimdan gastronomiye uzanan zenginlikleriyle diinya gida sektdriinde essiz bir
potansiyele sahip. Bu potansiyelin kiiresel 6lgekte goriiniir hale gelmesi i¢in Foodist Istanbul
cok onemli bir rol istleniyor. Fuar, yalmzca iireticilerimiz i¢in ticari firsatlar yaratmakla
kalmayacak, ayn1 zamanda Istanbul’u uluslararasi ticaretin ve gida trendlerinin bulusma
noktasi haline getirecek.

ETUDER olarak biz, Foodist Istanbul'un iilkemizin tanitimina, turizmine ve ekonomisine
uzun vadeli katkilar saglayacagina inaniyor, bu siirecin bir parcasi olmaktan gurur
duyuyoruz.”

Celal Kadooglu )
Giineydogu Anadolu Hububat, Bakliyat, Yagli Tohumlar ve Mamulleri Thracatcilar1 Birligi
Bagkani

“Tiirk gida sektort, sahip oldugu dinamizm ve iiretim giiciiyle kiiresel olcekte biiytik bir
potansiyele sahip. Foodist Istanbul, bu potansiyeli diinyaya tanitmak ve sektoriimiizi en tist
lige tasimak igin essiz bir firsat sunuyor.

Bizler GAIB olarak, Tiirkiye Gida Platformu catis1 altinda sergilenen birlik ve dayanismanin,
bu fuar1 diinyamin en prestijli organizasyonlarindan biri haline getirecegine yiirekten
inaniyoruz. Foodist Istanbul’un, iilkemizin gida sektoriine ve ihracatina tarihi katkilar
saglayacagina eminiz.”

. . Kazim Tayci
Istanbul Hububat, Bakliyat, Yaglhh Tohumlar ve Mamulleri IThracatcilar Birligi Bagkani

“Tirk gida sektorii, kalite ve cesitlilik acisindan diinyanin onde gelen tedarikgileri arasinda
yer aliyor. Foodist Istanbul, bu giiclimiizii uluslararasi alicilara en dogru sekilde tanitacak ve
yeni ticaret firsatlari icin benzersiz bir zemin olusturacak.

Istanbul’un stratejik konumu ve sektoriimiiziin iiretim kapasitesiyle birlesen bu fuarin, kisa
siirede diinyanin en ¢ok konusulan gida fuarlarindan biri olacagina inaniyorum. IHBIR
olarak hedefimiz, Foodist Istanbul’u kiiresel Olcekte markalagtirmak ve iilkemizin gida
ihracatina giiclii katkilar saglamaktir.”

Veysel Memis )
Akdeniz Hububat, Bakliyat, Yagh Tohumlar ve Mamulleri Thracatcilar Birligi Bagkani

“Gida sektoriinde kiiresel rekabet her gecen giin artarken, Tiirkiye sahip oldugu iiretim giicii
ve cesitliligiyle 6ne cikiyor. Foodist Istanbul, bu giicii uluslararasi alanda en goriiniir hale
getirecek ve sektorlimiiziin diinya capinda daha giiclii bir marka olmasina katk: saglayacak.

Bu fuarin yalnizca ticari baglantilar acisindan degil, ayni zamanda Tiirkiye'nin tanitimi ve
prestiji acisindan da 6nemli bir adim olduguna inaniyorum. AHBIB olarak bu olusumun
icinde yer almaktan biiyiik memnuniyet duyuyoruz.”
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Nihat Uysalh .
Orta Anadolu Hububat, Bakliyat, Yaglh Tohumlar ve Mamulleri IThracatcilar: Birligi Bagskani

“Diinya gida sektoriinde dengeler hizla degisirken, Tiirkiye iiretim giicii ve stratejik
konumuyla bu doniisiimiin merkezinde yer alma potansiyeline sahip. Foodist Istanbul,
iilkemizin sahip oldugu bu avantajlar: kiiresel pazara dogru sekilde aktarmak icin essiz bir
firsat sunuyor.”

) Muhammet Oztiirk
Ege Hububat, Bakliyat, Yagli Tohumlar ve Mamulleri Thracatcilar: Birligi Bagkan

-

“Tiirkiye, saghkl ve giivenilir gida iiriinlerinde diinyanin 6nde gelen tedarikcilerinden biri
olarak dikkat gekiyor. Foodist Istanbul, bu gii¢lii konumu pekistirmek ve ihracatcgilarimiz1
yeni alicilarla bulusturmak acisindan stratejik bir platform niteligi tasiyor. Bu
organizasyonun, yabanci firmalarin Tiirk gida sektoriinii daha yakindan tanimasina ve yeni
pazarlara agilim saglamasina biiyiik katki sunacagina inaniyorum.”

Eren Giinhan Ulusoy .
Karadeniz Hububat, Bakliyat, Yagh Tohumlar ve Mamulleri Ihracatcilar Birligi Bagkani

“Foodist Istanbul, Tiirk gida sektoriiniin uluslararas1 alandaki konumunu giiclendirecek ve
markalarimiza kiiresel goriiniirlik kazandiracak stratejik bir fuardir. Tirkiye Gida
Platformu ile kurulan is birligi, bu organizasyonun hem sektoriimiiziin tanitimina hem de
ihracatimiza giiclii katkilar sunmasini saglayacaktir.

Oniimiizdeki yillarda Foodist Istanbul’un etkisinin daha da artacagina, kisa siirede diinyanin
en biiyiik gida fuarlar1 arasina girecegine ve Tiirkiye’yi bu alanda kiiresel bir merkez haline
getirecegine goniilden inaniyorum.”

Foodist SUSEan
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Turkiye Gida ihracatgilan Kiresel Bir Gida Fuarn igin Yola Cikh

TIM Hububat Bakliyat Yagh Tohumlar ve Mamulleri Sektér Kurulu toplantisi; Sektor Kurulu Bagkam Ahmet Tiryakioglu
baskanhiginda, Sektér Kurulu Uyelerinin katihmiyla, ITHBIR ev sahipliginde Istanbul’da gerceklestirildi. Toplantida,
sektoriin kisa ve orta vadeli glindeminde yer alan kritik baghklar detayl sekilde ele alimirken, kiiresel rekabetin hizla
degistigi gida sektoriinde Tiirkiye'nin konumunu giiclendirecek stratejik adimlar da tartisildi. Toplanti boyunca, Sektor
Kurulu iiyeleri arasinda; sektorel isbirligini daha goriiniir kilacak, uluslararas: arenada Tiirkiye'nin iretim kapasitesini,
inovasyon Kkabiliyetini ve siirdiiriilebilirlik vizyonunu oOne ¢ikaracak projelerde birlikte yer alma konusunda tam bir
mutabakat saglandi.

Kurul iiyeleri, sektoriin mevcut potan-
siyelini agarak diinya markasi yaratma
yolunda yalnizca takip eden degil, yon
veren bir aktor olma hedefini paylasti.
Bu dogrultuda, sektoriin giiciinii tiim
diinyaya acacak yeni bir igbirligi mo-
delinin hayata gecirilmesi kararlasti-
rildi. Yeni donemde, uluslararasi 6l-
cekte diinyanin 6nde gelen gida fuar-
larindan biri olma iddiasiyla hareket
eden Foodist Istanbul Fuari’min, sek-
toriin kiiresel vitrini haline getirilme-
sine dair ortak irade ortaya konuldu.

Bu kapsamda, fuar ¢caligmalarina yon vermek ve sektor adina bu siirece onciiliik etmek tlizere ALZ Grup ve TUYAP ile stra-
tejik bir igbirligi yapilmasina karar verildi. Toplantida Foodist Istanbul Fuarr’'nin, sektoriin ortak ¢at1 markasi olan Tiirki-
ye Gida Platformu biinyesinde konumlandirilmas: ve platformun resmi partneri olarak yer almasi hiikkme baglandi. Boy-
lece, Tiirkiye'nin gida ihracatindaki yiikselisini giiclendirecek, iilkeyi global arenada daha goriiniir kilacak biitiinlesik bir
iletisim ve etkinlik stratejisinin temelleri atilmig oldu.

Turk ihrag Urinleri Fuan Pakistan’da Gergeklestirildi

Tiirk Ihrac Uriinleri Fuari, 9-11 Eyliil
tarihlerinde Pakistan’in Lahor kentin-
de, The Nishat Hotel Johar Town’da
gerceklestirildi. Fuar, Tiirkiye menseli
ihrag tirtinlerinin ve iilkemizin potan-
siyel ticaret imkanlarinin tanitildigi,
yerel ig diinyas1 ile alicilarin sektor
temsilcilerimizle bir araya geldigi bir
organizasyon olarak one ¢ikti. Tiirkiye
Gida Thracatcilari, 6 Hububat Birligini
temsilen stantla fuarda yer aldi. Acilis
torenine Ticaret Bakanhg Thracat Ge-
nel Miidiirii Mehmet Ali Kilickaya,
TIM Bagkan Vekili ve GAIB Koor-
dinatér Bagkani Ahmet Fikret Kileci
ile birlik yoneticileri katihm sagladi.
Heyet, stant acan katilimci firmalar:
ziyaret ederek destek desteklerini
sundu.
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Turkiye Pavilyonu 62. Uluslararasi §am Fuar’'nda Yer Aldi

62. Uluslararas1 Sam Fuari, Ticaret
Bakanlig1 koordinasyonu ve GAIB or-
ganizasyonu ile gerceklestirildi. Acilig
programina Ticaret Bakan1 Prof. Dr.
Omer Bolat, Ticaret Bakan Yardimeci-
lan1 O. Volkan Agar ve Sezai Ucarmak,
Thracat Genel Miidiirii Mehmet Ali Ki-
lickaya, TIM Bagkan1 Mustafa Giiltepe
ve GAIB Hububat Bagkani Celal Kado-
oglu ile ¢ok sayida firma, Suriyeli bii-
rokrat ve is insami katihm sagladu.
Tiirkiye pavilyonu, 772 metrekarelik
alanda 33 stant ile yer aldi1 ve 5 Eyliil
tarihine kadar ziyaretgilerini agirladi.

GAIB Hububat taraflndan Vietnam ve Malezya’da duzenlenen sektorel ticaret heyeti programi 6ncesinde hazirlik ve 6n
heyet ziyaretleri gergeklegtlrlldl On heyet programina GAIB Hububat Yénetim Kurulu Uyesi Erhan Sayin ve GAIB Genel
Sekreter Yardimcis1 Ahmet Sahbudak katildi. Vietnam ayaginda Ho Chi Minh City’de gerceklestirilen 6n heyet ziya-
retlerinde, MM Mega Market, Nam An Market, Annam Gourmet, AEON Mall market zincirleri ve Vietnam Perakendeciler
Birligi ziyaret edilerek heyet hakkinda goriis aligverisinde bulunuldu. Ayrica Vietnam Ticaret ve Sanayi Odasi, Vietnam
Yatirim ve Ticaret Gelistirme Merkezi ve IPP GROUP firmasi ziyaret edilerek sektor ve ihrag iiriinleri hakkinda bilgi
paylasildi ve potansiyel alicilar heyete davet edildi. Malezya ayaginda Kuala Lumpur’da, Ticaret Miisavirlerimiz Miinevver
Kocak ve Merve Kadiroglu ile birlikte resmi kurumlar, firmalar ve pazar/market ziyaretleri gerceklestirildi. Malezya Kadin
Girigsimciler Birligi ve sektorel firmalar ile yapilan goriismelerde heyete katilimlar: ve destekleri talep edildi.

2-9 Agustos 2025 tarihlerinde gergeklestirilen heyet programinin Vietnam ayagi, Vietnam Ticaret ve Sanayi Odasi, firma
ve pazar ziyaretleri ile bagladi ve 10 iiye firmamizin katihmiyla gergeklestirilen B2B ikili i goriismeleriyle devam etti.
Programin Malezya ayaginda da B2B ikili is goriismeleri basariyla tamamlandi; katilimeilar, firmalarimiza ve iirtinlerimi-
ze yogun ilgi gosterdi.

GAIB Hububat Sektérel Alim Heyeti Gergeklestirildi

v - GAIB Hububat tarafindan Birlesik
"""L"..'.‘.‘_':-,_-—--_::..__ Krallikk ve Avrupa iilkelerine yonelik

R ) diizenlenen Sektorel Alim Heyeti
e programi, 25 Eyliil 2025’te GAIB hiz-

= met binasinda GAIB Hububat Bagkani

Celal Kadooglu'nun acilis konusma-
styla bagladi. Bagkan Kadooglu, Birle-
sik Krallik, Almanya, Bosna-Hersek,
Bulgaristan ve Sirbistan’dan 16 firma-
nin katildigi programin, bolgenin u-
————— luslararas ticaretteki cazibesini ortaya

PR SRR et koydugunu ve uzun vadeli ortaklik-
B S il e v veent & larin baslangic1 olacagin1 vurguladi.
QPSS U Program kapsaminda firmalarla yapi-
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xl" var 2025

== ord gordii ve ikinci giin de GAIB hizmet

g, binasinda devam etti. Sektérel Alim

3 -l R Heyeti programi, iiye firmalarin ire-

tim tesislerine gerceklestirilen saha zi-
yaretleri ile tamamland.
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Turkiye, Americas Food & Beverage Show 2025'te Milli Katilim ile Yer Aldi

10 Eyliil 2025’te Miami/ABD’de 29. kez diizenlenen Americas Food & Beverage
Show Fuarr’'nda Tiirkiye, iilke pavilyonlar1 arasinda en yogun katihma sahip
ikinci iilke olarak yer aldi. Tiirkiye Milli Katihmi, T.C. Miami Baskonsolosu
Resul Sahinol'un tesrifleriyle, T.C. Miami Ticaret Atasesi Omer Ince, World
Trade Center Bagkani Ivan Barrios ve THBIR Bagkan1 Kazim Tayci, Bass:kan Yar-
dimcis1 Kadir Kiirsad Giilbahar ve Yonetim Kurulu Uyesi Mehmet Tag tarafin-
dan acildi. Agilista World Trade Center Bagkani Ivan Barrios, Birlige stirekli des-
tek ve is birligi icin nazik hediyelerini takdim etti. Ayrica, IHBIR Sekerli Mamul-
ler ve Pastacilik Sektorleri Thracat Atiimu UR-GE Projesi kapsaminda 13 ihra-
catgimiza ve milli katilimda yer alan 10 ihracatgimiza sertifikalari takdim edildi.

T.C. Ticaret Bakanh§ koordinasyonu
ve IIB Genel Sekreterligi organizasyo-
nunda 1-2 Eyliil 2025 tarihlerinde Is-
tanbul’da Ozel Nitelikli Alm Heyeti
programi gerceklestirildi. Programda,
Ekvator’daki en biiyiik perakende sir-
ketlerinden biri olan Corporacién Fa-
vorita C.A. yetkilileri, 21 Tiirk firmasi
ile bir araya gelerek ikili goriismeler
yapti. Heyet, Tiirk ihracatcilar: ile Ek-
vatorlu perakende yetkililerinin dog-
rudan iletisim kurmasina olanak sag-
layarak iki iilke arasindaki ticari iligki-
lerin gelistirilmesine katk: sagladi.

AL
unqu“l!
puLsis, gu. TR AND PROCUCTS

Orta Anadolu Hububat, Bakliyat, Yagh Tohumlar ve Mamulleri Thracatcilar Birligi organizasyonunda, 30 Eyliil-2
Ekim 2025 tarihleri arasinda Sili’'nin bagkenti Santiago’da diizenlenen Espacio Food & Service Fuari’na bu yil ikinci
kez Milli Katilm Oganizasyonu gergeklestirildi. Ttirkiye'nin gida ihracatindaki hedef pazarlardan biri olan Latin
Amerika’da sektoriin goriintirliigiinii artirmay1 amaclayan organizasyon, Tiirk firmalarina bolgesel alicilarla dogru-
dan temas imkan sundu. Fuarin ilk giiniinde T.C. Santiago Biiyiikelcisi Ali Thsan Kiziltan ve Ticaret Miisaviri
Peyman Giilfam Bilgin, milli katilim kapsaminda yer alan Tiirk firmalarinin stantlarim ziyaret ederek katilimeilarla
goriismeler gerceklestirdi. OAIB Hububat Baskani Nihat Uysalli, Yonetim Kurulu Uyeleri ve Genel Sekreter Musa
Demir de fuarin acilis giiniinde firmalarla bir araya gelerek goriis aligverisinde bulundu. Katilima firmalar, Latin
Amerika pazarinda yeni is birlikleri i¢cin 6nemli firsatlar sundugunu belirttikleri organizasyondan duyduklarl
memnuniyeti dile getirerek tesekkiirlerini iletti. Birlik, ihracatci firmalarin yeni pazarlara erisimini kolaylagtirmak
amaciyla benzer organizasyonlari 6niimiizdeki donemde de siirdiirmeyi hedefliyor.
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Tirkiye Gida ihracatcilan Rusya’daydi
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85097 TURKISH FOOD EXPORTERS

16—19 Eyliil 2025 tarihleri arasinda Moskova’'da diizenlenen Gida ve Icecek
Fuari, Tiirkiye mensgeli gida iriinlerinin tanitildig1 ve yerel alicilarla sektor tem-
s11011er1n1n bir araya geldigi bir organizasyon olarak gerceklesti. Tiirkiye Gida
Thracatcilari, 6 Hububat Birligini temsilen 15. Salon, B5097'deki standiyla fuar-
da yer ald1. Uc giin boyunca devam eden tadim etklnhklerlnde ana ihrag tiriin-
lerinden hazirlanan meniiler ziyaretciler tarafindan ilgiyle kargllandl. Fuarin
ikinci giiniinde T.C. Moskova Biiyiikelgisi Tanju Bilgic, Ticaret Bagmiisavirleri
Cigdem Samiloglu Erko¢ ve Kadir Sarikaya ile Ticaret Miisaviri Ahmet Onur
Oztiirk stand1 ziyaret ederek Sektor Kurulu Uyesi ve AHBIB Bagkami1 Veysel
Memis ile fuar ve sektore iligkin goriis alisverisinde bulundu.

AHBIB Bagkam Veysel Memis ve Yonetim Kurulu Uyesi Serdar Yildizgorer ile
IHBIR Yénetim Kurulu Uyeleri Sabahattin Fidan ve Muzaffer Hikmet Tonbil de
fuan ziyaret ederek katilim saglayan ihracatcilarla bir araya geldi ve Sektor
Kurulu'nun Rusya’da yiiriittiigi Bulgur Tanitim Turquality Projesi kapsaminda
diizenlenen tadim etkinligi ve resepsiyonuna katilim sagladi.

AHBIB, Moskova’daki Gida ve icecek
Fuar ile es zamanli olarak Rusya Sek-
torel Ticaret Heyeti diizenledi. Heyet
kapsaminda, Moskova Ticaret Miisa-
virligi ziyaret edilerek Ticaret Bas-
miisavirleri Cigdem Samiloglu Erkog
ve Kadir Sarikaya ile Ticaret Miisaviri
Ahmet Oztiirk’ten Rusya pazari hak-
kinda bilgi alindi. Ardindan AHBIB
iiyesi firmalar, pazardaki iiriinleri ye-
rinde inceleme firsati buldu ve Rus
Grande Trade firmasi ziyaret edildi.

Bulgur Turquality Projesi kapsaminda Moskova’da diizenlenen basin toplanti-
sinda AHBIB Bagkani Veysel Memis, Tiirk bulgurunun binlerce yillik Anadolu
mirasini, saglikl ve siirdiiriilebilir yapisin1 Rus kamuoyuyla paylasti. Toplantida
bulgurun Rus mutfagiyla uyumu, saglikli yasam trendlerine katkisi, ihracattaki
artis ve tanitim stratejileri ele alindi. Bu yilki kampanya mottosu “Tiirk Bulguru
Rus Sofralarinda” olarak belirlendi. Bagkan Memis, projeyle ilgili temaslarin
Moskova’da siirdiirerek Komsomolskaya Pravda radyo programina ve RBK
(Russian Business Channel) muhabirine roportaj verdi. Goriismelerde Tiirk
bulgurunun saghklh yapisi, Rus mutfagiyla uyumu, ihracat hedefleri ve iki iilke
arasindaki ticari is birligi firsatlar1 aktarildi. Proje kapsaminda diizenlenen ta-
dim etkinliginde iinlii sef Arda Tiirkmen, Tiirk bulguruyla hazirladig1 6zel lez-
zetleri katilimecilara sundu. Etkinlige Tiirkiye Cumhuriyeti Moskova Biiyiikelgisi
Tanju Bilgi¢ de katilarak destek verdi. Katihmcilar, Tiirk bulgurunun zengin lez-
zetlerini deneyimleme firsati buldu.

Turkish
\O Rurker
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Orta Anadolu Hububat, Bakliyat, Yagh Tohumlar ve Mamulleri ihracatgilan Birligi
Yonetim Kurulu Baskani Nihat Uysalii:

“Arhk dunyaya sadece makarna degil, ayni zamanda
Turk gida kulturunun ¢agdas yuzunu ihra¢ edecegiz.”

Tiirkiye hububat, bakliyat ve yagh tohumlar sektoriiniin gelisimini
ve ihracattaki konumunu nasil degerlendiriyorsunuz?

Tiirkiye’nin bu alandaki hikayesi aslinda Anadolu’nun tarihinden baslhyor. Bin-
lerce yildir tahilin, bakliyatin, yagh tohumlarin kalbiyiz. Gébeklitepe gibi, insan-
lik tarihinin ilk tarim izlerini tagiyan bir mirasa sahibiz. Bu kadim topraklar, yal-
nizeca bir liretim alani degil, ayn1 zamanda tarimin, topraga sayginin ve gidanin
bereketinin dogdugu yer. Iste bu miras bize, bugiin diinya gida ticaretinde ¢ok

\ a 6 ’ giiclii bir tarihsel derinlik ve dogal bir giiven sermayesi kazandiriyor.
SN r: Biz bu koklii gelenegi modern iiretim teknolojileri, giiglii sanayi altyapisi ve diin-
e ya standartlarinda kalite anlayisiyla bulugturduk. Son 20 yilda sektor, sadece

hammadde ihrag¢ eden bir yapidan ¢ikip marka, kalite ve katma deger odakh bir
ekosisteme dontistii. Makarna, bulgur, bakliyat gibi iirlinlerde artik yalmzca
“miktar”la degil; iiriin hikayemiz, siirdiiriilebilir iiretim kabiliyetimiz ve kaliteyle
aniliyoruz.

“Bizim en buUyik hedefimiz, ‘Tirk gidasr’ dendiginde
tuketicinin aklina ilk gelen kelimenin given olmasi.”

Elbette bu hedefe giden yolda hala yapmamiz gereken ¢ok sey var. Ancak son
yillarda ¢ok ciddi bir mesafe kat ettigimizi de agikca sGyleyebilirim. Bugiin artik
diinya pazarlarinda ‘Tiirk gidasi’ denildiginde insanlarin giiven duydugu, tercih
ettigi ve kalitesiyle 6ne ¢ikan bir iilke konumuna gelmemize ¢ok az kaldi. Bizim
en biiyiik hedefimiz, ‘Tiirk gidas1’ dendiginde tiiketicinin aklina ilk gelen kelime-
nin giiven olmasi. Bu algiy1 kalici hale getirmek ve Tiirk markalarini diinyanin
her yerinde tercih edilir noktaya tagimak i¢in var giiclimiizle ¢alisiyoruz.

Orta Anadolu Hububat, Bakliyat, Yagh Tohumlar ve Mamulleri ihra-
catcilar: Birligi olarak hedef pazarlarimizi belirlerken hangi kriter-
leri Onceliklendiriyorsunuz? 2025 ve sonrasi icin hangi iilkelere
odaklanacaksiniz?

Biz pazar secimini sadece rakamla degil, kiiltiirel yakinlik, tiiketim aligkanliklar
ve lojistik gerceklerle degerlendiriyoruz. 2025 sonras1 dénemde Uzak Dogu’nun
kaliteli gida arayisi, Latin Amerika’daki gesitlilik istegi ve Afrika’daki yukselen
sehirlesme bizim igin 6n planda. Yani artik sadece komsularimiza degil, Tiirk
markasiyla gurur duyabilecegimiz uzak pazarlara da gidiyoruz.

Bu bolgelerdeki tiiketici aligkanliklar: ve iiriin tercihlerinin bizim geleneksel iirtinlerimizden farklilik gosterdiginin bilin-
cindeyiz. Dolayisiyla sadece iiriin ihra¢ etmekle kalmiyor, ayn1 zamanda o iilkenin damak tadina, talep yapisina ve stan-
dartlarina uygun ¢oziimler gelistiriyoruz. Uriin formiilasyonlarindan ambalaj tasarimlarina, raf émrii beklentilerinden
gramaj seceneklerine kadar her detayda bolgesel uyumu gozetiyoruz. Bu esnek ve yenilikgi yaklasim sayesinde, Tiirk gida
sanayisinin kalitesini diinyanin her yerinde hissettirmeyi, ‘Tiirk malr’ algisini giiven ve lezzetle 6zdes hale getirmeyi hedef-
liyoruz. Yani artik sadece komsularimiza degil, “Tiirk markasiyla gurur duyabilecegimiz uzak pazarlara” da gidiyoruz.

Bu pazarlara ulasmak icin hangi tanitim, fuar ya da ticaret heyeti faaliyetlerini yiiriitityorsunuz? Karsi-
lastigimiz temel zorluklar neler?

Biz Orta Anadolu Hububat, Bakliyat, Yagh Tohumlar ve Mamulleri Thracatcilar Birligi olarak klasik fuar katihmlarinin
oOtesine geciyoruz. Gittigimiz her fuarda Tiirk sofralarinin hikayesini anlatiyoruz - sadece iiriin degil, bir kiiltiir tanitiyoruz.
Tadim etkinlikleri, alici-satici bulusmalar ve sektorel heyetler iizerine yogun calismalar yapiyoruz.

Birligimizin en Oonemli etkinliginin basinda Tayland'in bagkenti Bangkok’ta diizenlenen Giineydogu Asya’nin en biiyiik
gida fuar1 olan Thaifex Anuga Asia Fuari’'nda diizenledigimiz Milli Katilim organizasyonu geliyor. Fuara 2025 yilinda 10.
kez Milli Katilim organizasyonu gerceklestirdik ve 58 firmamizi alicilar ile bulusturduk. Her gecen y1l katilimer sayisim ar-
tirdigimiz fuar kapsaminda edindigimiz izlenimlerle sektore yonelik yeni stratejiler gelistirmeyi ve bolge ihracatcilarimiza
yol gosterici olmay: siirdiirecegiz. Tayland’da yakaladigimiz bu basari ivmesini, diger hedef pazarlarda da siirdiirmek
adina calismalarimiza kararlilikla devam ediyoruz.
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Bir diger 6nemli fuar katiimimiz bu yil ikinci kez 14 firma ile Milli Katilim organizasyonu diizenledigimiz Latin Amerika
gida sektoriiniin en 6nemli fuarlarindan biri olarak kabul edilen Espacio Food & Service Fuarr’dir. Gida sektoriiniin ulus-
lararas1 bulugsma noktalarindan biri olarak kabul edilen Sili'nin bagkenti Santiago’da gerceklestirilen fuarda Tiirkiye'nin
ihracat potansiyelini diinyaya tanittik.

Zorluklar elbette var; baz1 pazarlarda sertifikasyon siirecleri, lojistik maliyetleri, d6viz dalgalanmalar bizi zorluyor. Ama
biz bunlar1 bahane degil, 6grenme alam olarak goriiyoruz. Tiirk ihracatgisi artik sadece satici degil, ¢ozlim ortagi. Bu bakis
acist bizi farklilagtiriyor.

Tiirkiye Gida ihracatcilar: catis1 altinda yiiriitiilen ortak calismalar: nasil degerlendiriyorsunuz?

Ben bu birlikteligi “rekabetten dogan isbirligi” olarak goriiyorum. Her bolgesel birlik kendi sahasinda giiclii, ama artik
diinya Ol¢eginde ses getirmek istiyorsak ayni masada oturmaliyiz. Tiirkiye Gida IThracatcilar platformu bu agidan ¢ok
kiymetli. Ulkenin dort bir yanindaki sanayicinin tecriibesi, verisi, vizyonu burada birlesiyor. Ben, Tiirkiye'nin gida
ihracatinda kolektif bir akilla biiyliyecegine inaniyorum. Birlikte hareket ettikce hem markamiz giicleniyor hem de dis
pazarlarda “Tiirkiye mensei” bir kalite sembolii haline geliyor.

Diinya Makarna Giinii bu y1l istanbul’da gerceklestirilecek. Bu etkinlikte OAIB olarak nasil bir rol
iistleneceksiniz?

Bugiin diinyamn her yerinde Tiirk makarnas: tiiketiliyor. Diinya Makarna Giinii'niin bu y1l istanbul’da yapilmasi, aslinda
Tiirkiye’nin bu alandaki konumunun bir gostergesi. Diinya markalariyla ayn1 masada oturacagiz, bu etkinlikte hem sekt6-
riimiizii hem de iilkemizi gururla temsil edecegiz. Hem iiretim hem de siirdiiriilebilirlik konularinda Tiirk sanayisinin
geldigi noktay1 gosterecegiz. Ayrica yabanci alicilarla B2B goriismeler, tadim etkinlikleri ve sektorel panellerde aktif rol
alacagiz. Amacimiz sadece tanitim degil - Tiirkiye’'yi makarnada Kkalitenin ve siirdiiriilebilirligin merkezi olarak
konumlandirmak.

Kiiresel gida arz giivenligi tartismalarinda makarnanin stratejik konumu ve Tiirkiye’nin avantaji nedir?

Makarnanin en biiyiik giici “dayanikliligi”dir. Uzun raf 6mrii, kolay tasinabilirligi ve besleyiciligi sayesinde, kriz dénemle-
rinde diinyanin en giivenilir gidalarindan biri haline gelir. Tiirkiye bu noktada iki biiyiik avantaja sahip: Birincisi, kaliteli
durum bugdayina erigim - bu bizim genetik iistiinliigiimiiz. Ikincisi, sanayi altyapisi ve ihracat refleksimiz - ihtiya¢ olan
iilkeye cok kisa siirede iiriin gonderebiliyoruz. Kiiresel gida arzinda giivenilir tedarik¢i olmanin yolu sadece liretimden
degil, istikrarli ve seffaf bir tedarik zincirinden geciyor. Biz bunu kurduk. O ylizden Tiirkiye artik makarnada yalnizca
iiretici degil, stratejik bir gliven unsuru.

Tiirkiye makarna sanayi olarak,
diinya ticaretinde hangi hedef-
leri koydunuz?

Bizim hedefimiz ¢ok net: Tonajla de-
gil, marka degeriyle ilk iicte olmak.
Yani artik “en cok ihra¢ eden iilke”
degil, “en cok tercih edilen iilke” ol-
mak istiyoruz. Bunu da ancak iiriinle-
rimizi “Tlirk damak zevkiyle ve diinya
standartlarinda” sunarak basarabili-
riz. Yeni donemde iilke olarak marka-
lagsma, ambalaj tasarimy, iiriin inovas-
yonu ve slirdiiriilebilir {iretim alan-
larina daha fazla yatinm yapacagiz.
Artik diinyaya sadece makarna degil,
ayni zamanda Tiirk gida kiiltiiriiniin
cagdas yliziinii ihrac edecegiz.
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Turkiye Gida lhracatgilan markasi ile yuriotilen tanitim c¢alismalariyla, UrUnlerimizi ve
ihracat¢i firmalanmizi dinya genelinde temsil eden Birliklerimiz, hayata gecirdigi iletisim
calismalanyla yurt icinde de basindan buyuk ilgi goruyor. Hububat, bakliyat, yagh tohumlar
ve mamulleri sektorinun Turkiye geneline dair ayhk verileri duzenli olarak Sektor Kurulu
tarafindan basina ilan edilirken, TGI ¢atisi allindaki birliklerimiz de kendi istigal bolgelerine
dair sonuclan ve yuruttukleri galismalan basinla paylasiyor.

Er——p—]
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TIM Hububat Bakliyat Yagh Tohumlar ve Mamulleri Sektér Kurulu Baskani,
Ahmet Tiryakioglu:

“Ihracattaki deger bazh artis, 6zellikle cikolatal ve kakaolu mamuller ile aycicek ya-
ginda birim fiyatlara dayali katma deger artisindan kaynaklanmakta; bu veriler
sektoriimiiziin diisiik hacimli ama yiiksek fiyath iiriinlerde rekabet giiciinii pekistir-
digini gostermektedir. Irak gibi geleneksel pazarlarimizda yasanan diisiis, ABD ve
Suriye gibi ylikselen pazarlarda kaydedilen yiikselislerle dengelenirken, bu gelisme-
ler pazar cesitlendirme stratejilerimizin 6nemini ve bu yondeki girisimlerimizin
karsilik buldugunu teyit ediyor. Ancak un ve makarna gibi hacimli kalemlerdeki
gerileme, kiiresel tiiketim trendlerinin ve bolgesel talepteki degisimin etkilerini
acikca yansitiyor.”

“Irak'takisorunlanncoziimii
pazardakikayiplarigiderir”

Giineydogu Anadolu Hububat Bakliyat Yagh Tohumlar ve Mamulleri Thracatcilari
Birligi Bagkani, Celal Kadooglu:

“TIM Suriye Masas1 olarak ayrica Suriye Ekonomi ve Sanayi Bakanlhig1 heyetiyle de
bir araya geldik ve Tiirkiye-Suriye ticari iliskileri, bolgesel yatinm konulari ve
kurumlar arasi is birligine yonelik degerlendirmelerde bulunduk. iki iilke arasinda
ticari iligkileri gelistirme konusunda biiyiik bir istek ve karsilikl giiven mevcut. Su-
riye ile daha 6nce imzalanan ancak 2011°den sonra fiilen islemeyen serbest ticaret
anlagmasinin yerine, cok daha kapsamli bir ekonomik ortaklik anlagmasi yapilmasi
yoniinde Bakanligimizin énemli girisimleri var. Bu siirecte Suriye Ekonomi ve Sa-
nayi Bakani'min, Tiirkiye'nin kendileri i¢in ikinci bir vatan oldugunu ve pazarlari-
miz1 entegrasyon i¢inde biiyiitme arzusunu ifade etmesi, glivenimizi tazeledi.”

HUBUBAT VE BAI(I.lYA'I'
IHRACATINDA:

BﬂWKNME

Hububat, bakliyat,
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Istanbul Hububat Bakliyat Yagh Tohumlar ve Mamulleri Thracatcilar1 Birligi
Bagkani, Kazim Taycu:

“Birim ihracat fiyatlarindaki yilizde 8,2'lik artis ihracat degerine yilizde 5'lik artis
olarak yansid. Thracat artigindaki en buyuk etken pazar cesitliligi ve islenmis tarim
iiriinlerinde 'Made in Tiirkiye' imajinin her gecen giin gelismesi oldu. Uluslararasi
pazarda degisen dinamiklerin ve bolgesel rakiplerin ¢ogalmasi ihracatcilari yeniden
pozisyon almaya yoneltti. Bu yil c¢ikolata ve kakaolu mamullerle ile yeni pazarlara
acihm yaptik. Seker ve kakaolu mamuller ihracatinda ABD, sektoriin en yiiksek po-
tansiyeline sahip pazari. Cikolata ve kakaolu mamullerin yan sira aygicek yag: gibi
baz iiriinlerde artiglar dikkat cekiyor. Suriye, Almanya, Suudi Arabistan ve Ingil-
tere en ¢ok ihracat gercgeklestirdigimiz diger iilkeler arasinda.”
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- Akdeniz Hububat Bakliyat Yagh Tohumlar ve Mamulleri Ihracatcilar1 Birligi
Bagkani, Veysel Memis:

nasil bir

“Kuraklik ve iklim degisikligi gibi faktorler nedeniyle baz iiriinlerde rekolte kayip-
lar1 yasayan Tiirkiye artik su sorunu yasayan iilkelerden biri olarak kabul ediliyor
ve tarimsal iiretimi artirabilmek icin daha az su tiiketen bakliyat cesitlerinin ekimi-
nin tercih edilmesi ve ekilmemis arazi birakilmamasi gerekiyor. Ulkemizin sahip ol-
dugu arazileri en iyi sekilde degerlendirebilirsek bugiinkii tiretim kapasitemizi 2-3
kat artirabiliriz. Bu iiriinleri isleyebilecek kapasiteye sahip fabrikalarimiz var. Kiire-
sel pazarda alicilar da var. Uretimi artirarak hem insanimizin uygun fiyath saghkh
gida liriinlerine ulagmasini saglayabiliriz hem de ihracati artirarak iilkemize daha
fazla doviz kazandirabiliriz.”

Orta Anadolu Hububat Bakliyat Yagh Tohumlar ve Mamulleri Ihracatcilar Birligi
Bagkani, Nihat Uysalli:

“Her y1l Uluslararas1 Makarna Organizasyonu (IPO) tarafindan diinyanin farkh bir
iilkesinde kutlanan Diinya Makarna Giinii, bu y1l iilkemiz ev sahipliginde Makarna
Ureticileri ve Sanayicileri Dernegi (MUSAD) ve Tiirkiye Makarna Sanayicileri
Dernegi (TMSD) is birligi ile gerceklestirilecek. Bu 6nemli etkinlige ev sahipligi ya-
piyor olmaktan biiyiik gurur duyuyoruz. Ureticilerden, tedarik¢ilere, akademisyen-
lerden karar alicilara, sektoriin tiim aktorlerinin yer alacagi bu bulusma yalnizca
sektoriimiiziin degil, aynm1 zamanda kiiresel makarna pazariin gelecegi agisindan
da biiyiik 6nem tagimaktadir.”

Cikolata ihracatgilafi _"_J M i“ivet
TA S

Ege Hububat Bakliyat Yagh Tohumlar ve Mamulleri Thracatcilar Birligi Bagkan,
Muhammet Oztiirk:

“Cikolatal1 sekercilik mamulleri sektorii 2025 yilinda ihracatta daha basarili bir
grafik ortaya koydu.Belgika ve Almanya disinda; ABD, Fransa, Ingiltere, Polonya,
Urdiin, Macaristan, Romanya, Beyaz Rusya, Litvanya, Avustralya, Norvec, Cekya ve
Ukrayna’ya da ii¢ haneli ihracat artisina imza att1. Cikolatal {iriinlerde ana ham-
madde kakaonun diinya genelindeki fiyat1 hizla artarken ¢ikolata ihracatinda artig
gercekten biiyiik basar1. Cikolatali sekercilik mamulleri sektoriimiiziin 2025 yilinin
ikinci yarisinda ihracattaki artis hizin1 koruyarak 2025 yili sonunda 2 milyar dolar
ihracat gelirini Tiirkiye'ye kazandiracagina inaniyoruz. Cikolatali sekercilik mamul-
leri sektoriimiizii bagarih performansindan dolayr kutluyoruz."

ckonomi

Karadeniz Hububat Bakliyat Yagh Tohumlar ve Mamulleri fhracatcilar1 Birligi
Bagkani, Eren Giinhan Ulusoy:

“2024 yilim 3 milyon 60 bin ton un ihracatina karsilik 1 milyar 160 milyon dolar Dl,myamsmmu_eyl@,ek'ftm‘l,l‘m‘ld?‘?muwak
gelirle kapatan Tiirkiye un ihracatiyla diinya pazarindan yiizde 23 pay aliyor ve her
4 un paketinden birinde Tiirkiye'nin imzasi bulunuyor. Son 10 yildir iist iiste siir-
diirdiigiimiiz diinya un ihracati liderligini bu y1l da koruyacagiz. Diinya genelinde
un degirmenciliginde kapasite kullanim orani ortalama yiizde 65 iken, Tiirkiye'de
bu oranin yiizde 49 seviyelerinde olmasi sektorde atil kapasite bulunduguna isaret
ediyor. Bugday ithalat yasagi uygulamasi1 nedeniyle diisen kapasite kullanim
oranlarina kargilik, yasagin kalkmasiyla birlikte kapasite kullanim artigsa gecmeye
basladi.”
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TGI Chairman Ahmet Tiryakioglu:

“We have the determination to elevate Turkiye to even

greater heights in the global food trade.”

Global food trade is poised to enter
2026 with a relatively positive out-
look, particularly driven by expecta-
tions of increased supply and con-
sumption in wheat. While the decline
in opening stocks in major producer
and consumer countries such as Chi-
na, Tiirkiye, and the EU is note-
worthy, global wheat production is
projected to reach record levels. As
supply security for staple products,
particularly wheat, returns to the cen-
ter of the global agenda, Tiirkiye is be-
coming one of the strategic actors in
this transformation thanks to its pro-
duction capacity, geographical advan-
tages and strong industrial infra-
structure. Despite climatic fluctua-
tions, global price pressures and vul-
nerabilities in supply chains, the Tur-
kish food sector maintains its strong
position through its resilience, effi-
ciency and innovative approach. This
picture shows that Tiirkiye has be-
come not only a producer but also a
regional food hub.

Looking at our sector's export perfor-
mance, we see a resilient picture for
the remainder of the year. The value-
based increase stems from unit price
advantages, particularly in value-ad-
ded products such as chocolate and
cocoa products and sunflower oil. This
trend strengthens our sector's compe-
titiveness in low-volume but high-
priced products. Contractions in our
traditional markets are being offset by
growth in new markets. These deve-
lopments confirm the importance of
our market diversification strategies,
while the decline in high-volume i-
tems such as flour and pasta reflects
changing global consumption habits.
In order to regain our competitiveness
in these product groups, we need to
update our strategies by considering
product-market fit and our cost struc-
ture. In such a period of intense com-
petition, our companies must not only
focus on their existing markets, but al-
so increase their activities in new re-
gions, accelerate their institutionali-
sation, and develop strategies that a-
dapt to changing dynamics.

Our Sector Board, together with the
Exporters' Associations affiliated to it,
TGDF and ETUDER, are taking anot-
her significant step towards advancing

our global vision as the “Tiirkiye Food
Platform”. In collaboration with
TUYAP and ALZ, we are preparing to
showcase Tiirkiye's ambition in food
exports to the world at the ‘Foodist Is-
tanbul Food and Beverage Products
Fair’ to be held on 1-4 September
2026. This fair will not only be a com-
mercial meeting point, but also a
showcase reflecting our country's in-
novative approach in the food sector,
its strength in international markets,
and its vision for the future. Our aim
is to make Foodist Istanbul one of the
world's three largest food fairs, posi-
tioning Tiirkiye as the true centre of
global food trade.

We have the determination to elevate
Tiirkiye even higher in global food
trade by combining our strength from
the land with industry, exports, and
common goals. I would like to express
my gratitude to the Ministry of Trade,
the Ministry of Agriculture and Fo-
restry, and our six Exporters' Associ-
ations for supporting us on this jour-
ney; I wish for a period where pro-
duction, labour, and exports are
crowned with abundance.

Ahmet Tiryakioglu
TGI Chairman
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Chairman of the TOBB Turkiye Exhibition Sector Assembly and Chairman of ALZ Group,
Cihat Alagdz, and General Manager of Tiyap Fairs Group, ilhan Ersézli:

“Foodist will be a strategic platform guiding the region's
food trade.”

The Foodist istanbul Food and Beverage Products Fair, which aims to showcase Tiirkiye's potential in the food sector on
the international stage, will be held at the Tiiyap Fair and Congress Center on 1-4 September 2026. Under the umbrella of
the Tiirkiye Food Platform; the fair is being organised with the support of strong industry stakeholders such as the TIM
Cereals, Pulses, Oilseeds and Products Sector Board, the Federation of Food and Drink Industry Associations of Tiirkiye
(TGDF) and the Out-of-Home Consumption Suppliers Association (ETUDER), in collaboration with the Tiiyap Fairs
Group and ALZ Group. The aim goes beyond organising Tiirkiye's largest food fair; it is to create a permanent platform
that will be among the top three in the world, serving as a hub for trade and branding. We discussed this vision with Cihat
Alagoz, Chairman of the TOBB Tiirkiye Exhibition Sector Assembly, Chairman of the Fairs Committee of the Service Ex-
porters’ Association and Chairman of the Board of ALZ Group, and Ilhan Ersozlii, General Manager of Tiiyap Fairs Group.

First, let us begin with Mr. Cihat Alagoz.

Foodist istanbul is seen as a trade fair representing the collective strength of
the food sector in Tiirkiye. What kind of unity lies behind this vision?

Foodist Istanbul is the first exhibition in Tiirkiye to bring together all food
stakeholders under a single vision. Behind this initiative lies not only organisati-
onal will, but also a shared national goal: to establish Tiirkiye as a permanent
hub for food trade. Under the umbrella of the Tiirkiye Food Platform, all links in
the chain from production to export are represented. The synergy created by the
TIM Cereals, Pulses, Oilseeds and Products Sector Board and its Exporters'
Associations, TGDF and ETUDER elevates the fair beyond a conventional orga-
nisation. This collaboration is a fine example of Tiirkiye's ‘inclusive and integra-
ted exhibition model.” Here, we are not just organising an event, but building a
sustainable structure that makes the Turkish food industry visible worldwide.

The goal of becoming one of the world's top three food fairs is a bold claim.
‘What dynamics will make this goal possible?

This goal is underpinned by Tiirkiye's production capacity and product diver-
sity, as well as a strong organisation. Foodist Istanbul combines Tiiyap's 46
years of experience in organising trade fairs with ALZ's international event ma-
nagement expertise. The coordination established by the Turkish Food Platform
is a model rarely seen anywhere else in the world. Purchasing delegations from
over 100 countries, more than 1,000 professional participants and thousands of

business connections will support this structure. Our goal is not only to increase Cihat Alagéz Ak
visitor numbers but to become a benchmark in the international exhibition ca- NI A A
lendar in terms of the quality of commercial outcomes. We aim to grow Foodist Chairman of ALZ Group L

Istanbul with a ‘participant-centred’ and ‘results-oriented’ approach.

One of tgs elements that sets Foodist istanbul apart seems to be its calendar positioning. What is the thinking behind this
planning?

The decision to hold Foodist Istanbul in September is entirely strategic. The final quarter of the year is the most dynamic
period in the food sector, when export plans and order flows take shape. For companies working with the EU market in
particular, this timing is critical in terms of being able to take advantage of ‘zero-tariff exports’. For companies to benefit
from quota advantages in January and February, they need to receive their orders in September, complete production be
ready for shipment by December. Foodist Istanbul is positioned right at the centre of this calendar. This allows partici-
pants to directly convert the connections they establish during the fair into commercial partnerships. Thus, the fair be-
comes not just a promotional space, but a strategic business platform that di-rectly impacts export results. In short, the
difference of Foodist Istanbul lies not only in its scale, but in its perfect align-ment with the sector's rhythm.

‘What will be the difference for participating companies at Foodist Istanbul? Are you emphasising synergy rather than
competition here?

Foodist Istanbul's competition has been designed as a process with no losers. We view competition as a tool for “develop-
ment and visibility”. Participants will not only showcase their products; they will also have the opportunity to share their
brand stories, quality philosophies and R&D investments. Panels, match-making sessions, and thematic events will add
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value to brands not only commercially
but also in terms of corporate aware-
ness. The fair will be an effective com-
munication and business development
platform where companies can ex-
press themselves and their innovative
aspects in the most accurate way. Par-
ticipants will stand out as strong rep-
resentatives of their sectors by compe-
ting on equal terms with global brands
and positioning themselves in an envi-
ronment where synergy generates
more value than competition.

Considering Tiirkiye's position
in food exports, how will this fair
make a difference to the sector?

Tirkiye's food exports are now appr-
oaching the 30 billion dollar mark and
continue to grow steadily. However,
quality is just as important as quan-
tity. Tiirkiye still has significant po-
tential in the areas of value-added
product exports, branding and pack-
aging innovation. Foodist Istanbul is a
platform created to realise this poten-
tial. Producers, exporters and buyers
will not only trade here; they will con-
tribute to the development of the sec-
tor by sharing knowledge, experience
and technology. Thanks to the fair,
participants will strengthen their posi-
tion in existing markets while gaining
visibility in emerging markets such as
Southeast Asia, Latin America and
Africa.

In short, Foodist Istanbul is turning a
new page in Tiirkiye's export vision:
the era of transition from quantity to
brand, from export to global impact is
beginning.

Foodist

Foodist

Foodist

What does Foodist istanbul mean for
international participants? What
kind of opportunities will foreign
companies find at this fair?

Two key advantages stand out for fo-
reign participants: strategic access
and a strong business network.

Tiirkiye is located at the crossroads of
three continents. This enables the fair
to serve as both a regional centre and
a distribution gateway for global com-
panies. Tiirkiye's production capacity,
skilled workforce and logistics infra-
structure increase opportunities for
investment and cooperation. Foreign
companies can develop joint projects,
distribution agreements and techno-
logy transfers with Turkish manufac-
turers. Furthermore, the exhibition's
communication language meets inter-
national standards; tools such as a
B2B matching platform will provide
an effective business environment.

The cereals, pulses and oilseeds sec-
tor is one of the key themes of the fair.
What visibility and contribution is
planned in this area?

This sector is the backbone of Tiirki-
ye's agricultural exports. Foodist Is-
tanbul will feature special thematic
exhibition areas for this field. Panels
with leading companies in the sector
will address topics such as sustainable
production, traceable supply chains,
energy efficiency and digitalisation.
This is not merely about promoting
products, but also about sharing Tiir-
kiye's agricultural vision. With the
participation of regional associations,

producers from six different export
centres across Tiirkiye will showcase
their products on the same platform,
collectively demonstrating our count-
ry's production power. Foodist Istan-
bul positions the cereals and pulses
sector not merely as a sub-heading,
but as the strategic foundation of Tur-
kish food exports.

Does Foodist istanbul's approach to
trade fairs and its vision for the future
represent a new era in Tiirkiye?

Absolutely. Foodist Istanbul demons-
trates that Turkish trade fairs have en-
tered a new phase, not only in terms
of scope but also in terms of under-
standing. This organisation, presents
a powerful model of cooperation
where all stake-holders come together
with a common goal. In this respect,
the fair is not just an event, but a
sustainable industry model. Foodist
Istanbul has the digital infrastructure
to raise the bar for Turkish trade fairs
in international competition. Its sys-
tems that enhance the participant ex-
perience, targeted visitor planning,
and data-driven analysis provide

brands not only with visibility but also
with measurable commercial benefits.

ilhan Ersozli
General Manager of Tiyap Fairs Group

Now let us continue with Mr. ilhan
Ers6zli, General Manager of Tiyap
Fairs Group.

‘What significance does Foodist istan-
bul hold for the Tiiyap Fairs Group?

Foodist Istanbul is a strategic step
that brings Tiiyap's nearly half-cen-
tury of experience in the exhibition in-
dustry to the food sector. This organi-
sation is not merely a platform where
buyers and sellers meet; it is also a
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showcase that makes Tiirkiye's pro-
duction power visible on an internati-
onal scale. Through Foodist Istanbul,
we are offering global exhibition stan-
dards to the food sector in collabora-
tion with ALZ and the Tiirkiye Food
Platform, creating an infrastructure
that enhances Tiirkiye's brand value.

‘What model did you adopt to make
the fair stand out in global com-

petition?

Here, we have established a structure
that goes beyond the traditional con-
cept of trade fairs, focusing on measu-
rable commercial benefits. We are
implementing modern tools such as
digital matching systems, targeted vi-

sitor management and data analytics
to increase participant efficiency. This
enables brands to gain not only visi-
bility but also concrete business con-
nections. This approach will quickly
propel Foodist Istanbul to the top of
the global trade fair calendar.

How will Tiiyap's expertise in diffe-
rent sectors be reflected in Foodist
Istanbul?

As Tiiyap, we have been organising
exhibitions across a wide range of sec-
tors for years. This diversity has pro-
vided us with unique operational ex-
pertise. At Foodist Istanbul, we are le-
veraging this experience to deliver a
high-standard event for the food sec-

tor, both professionally and experi-
entially. We are hosting an interna-
tional gathering of this scale for the
food sector for the first time, which is
a great source of pride for us.

What is Foodist istanbul's place in
Tiirkiye's exhibition industry vision?

This fair is a project that will show-
case the progress of Turkish exhibi-
tion industry to the world. With the
infrastructure we have built over 46
years, our international network and
digital solutions, we are resolutely ad-
vancing towards making Tiirkiye a
global exhibition centre. Foodist Is-
tanbul will be the strongest manifes-
tation of this vision in the food sector.

Foodist
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Under the name “Tiirkiye Food Platform”, the Turkish Exporters Assembly (TIM) Cereals, Pulses, Oilseeds and Products
Sector Board and all Exporters' Associations within it, Federation of Food and Drink Industry Associations of Tiirkiye
(TGDF) and Out-of-Home Consumption Suppliers’ Assomatlon (ETUDER) have joined forces and, in collaboration with
TUYAP and ALZ, have begun preparations for the “Foodist Istanbul Food and Beverage Products Fair” with the goal of
ranking among the top three in the world.

Tiiyap Fairs Group and ALZ Group, with the strong support of the Tiirkiye Food Platform (TGP), will bring the food sector
together at the Foodist Istanbul Food and Beverage Products Fair, which will be Tiirkiye's most comprehensive and
productive fair, at the Tiiyap Fair and Congress Centre from 1 to 4 September 2026.

Tiirkiye Food Platform, has commenced preparations for the Foodist Istanbul Food and Beverage Products Fair in colla-
boration with Tiiyap and ALZ, with the aim of becoming one of the world's three largest food fairs.

Foodist Istanbul will bring Tiirkiye's it Foodist roodist  F
potential in the food sector to the glo- N FOOd I St i e
bal market, paving the way for inter- ) Gida ve icecek '

national commercial partnerships. It
will offer participants the opportunity
to open up new markets, establish di-
rect contact with buyers and forge
strong business connections.

Organised by Tiiyap, with its 46 years
of experience in the exhibition indust-
ry, and ALZ, with its international bu-
siness expertise, Foodist Istanbul will
bring together more than 1,000 in-
dustry professionals from over 100
countries in a foreign buyer delegation
programme. This will enable products
to reach a wide audience worldwide.

Foodist Istanbul, which will bring together food professionals, major wholesalers, chain store buyers and decision-
makers, will strengthen Tiirkiye's position as a strategic hub where global food trade supply and demand meet.

Foodist Istanbul, shaped by the joint efforts of the TIM Cereals, Pulses, Oilseeds and Products Sector Board, TGDF and
ETUDER, will be the global meeting point for the global food and beverage sector. The Foodist Fair Council, established in
this direction, brought together leading representatives of the sector:

Ahmet Tiryakioglu
Chairman of TIM Cereals, Pulses, Oil Seeds and Products Sector Board

“Tiirkiye already holds a significant position in the global food sector thanks to its fertile
lands, strong production capacity and centuries of agricultural expertise. However, we want
to take this strength much further on a global scale. Foodist Istanbul is not just a trade fair;
it will be a meeting point that showcases Tiirkiye's vision for food exports, its innovative
approach and its international ambitions.

Thanks to this fair, our producers and exporters will establish direct contact with buyers
from all over the world, new partnerships will emerge, and our country's food sector will be
represented much more strongly in international markets. As the Cereals, Pulses, Oilseeds
and Products Sector Board, we are working resolutely with all our stakeholders to realise
this vision. Our aim is to make Foodist Istanbul one of the world's largest and most
prestigious food fairs, thereby establishing Tiirkiye as the true centre of the food trade. I am
fully confident that we will achieve this goal in a very short time.”
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Demir Sarman
Chairman of Federation of Food and Drink Industry Associations of Tiirkiye

“Foodist Istanbul will bring together all players in the Turkish food sector under one roof,
creating powerful synergy on a global scale. This fair will enable our producers, exporters
and suppliers to closely follow developments in the world market, while also providing them
with the opportunity to promote their brands internationally.

As TGDF, we enthusiastically support this gathering, which will increase the sector's
competitiveness. We firmly believe that Foodist Istanbul will soon become one of the world's
most prestigious food fairs and make significant contributions to our country.”

Melih Sahin6z
Chairman of Out-of-Home Consumption Suppliers’ Association

“Tiirkiye possesses unique potential in the global food sector, with its wealth of resources
spanning from agriculture to gastronomy. Foodist Istanbul plays a crucial role in making
this potential visible on a global scale. The fair will not only create commercial opportunities
for our producers but will also establish Istanbul as a meeting point for international trade
and food trends.

At ETUDER, we believe that Foodist Istanbul will make long-term contributions to our
country's promotion, tourism and economy, and we are proud to be part of this process.”

Celal Kadooglu
Chairman of Southeast Anatolian Cereals, Pulses, Oil Seeds and Products Exporters'
Association

“The Turkish food sector possesses significant global potential due to its dynamism and
production capacity. Foodist Istanbul presents a unique opportunity to showcase this
potential to the world and elevate our sector to the highest level.

We at GAIB wholeheartedly believe that the unity and solidarity displayed under the
umbrella of the Tiirkiye Food Platform will make this fair one of the most prestigious events
in the world. We are confident that Foodist Istanbul will make a historic contribution to our
country's food sector and exports.”

Kazim Tayc1
Chairman of Istanbul Cereals, Pulses, Oil Seeds and Products Exporters' Association

“The Turkish food sector ranks among the world's leading suppliers in terms of quality and
variety. Foodist Istanbul will showcase this strength to international buyers in the most
effective way and create a unique platform for new trade opportunities.

I believe that this fair, combined with Istanbul's strategic location and our sector's

production capacity, will quickly become one of the most talked-about food fairs in the

world. As ITHBIR, our goal is to brand Foodlst Istanbul on a global scale and make a strong
contribution to our country's food exports.”

Veysel Memis
Chairman of Mediterranean Cereals, Pulses, Oil Seeds and Products Exporters' Association

“As global competition in the food sector increases day by day, Tiirkiye stands out with its
production power and diversity. Foodist Istanbul will make this power most visible
internationally and contribute to our sector becoming a stronger brand worldwide.

I believe this fair is an important step not only in terms of commercial connections but also
in terms of promotlng Tiirkiye and enhancing its prestige. As AHBIB, we are delighted to be
part of this initiative."
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Nihat Uysall
Chairman of Central Anatolian Cereals, Pulses, Oilseeds and Products Exporters' Association

“As the global food industry undergoes rapid change, Tiirkiye has the potential to be at the
heart of this transformation thanks to its production capacity and strategic location. Foodist
istanbul offers a unique opportunity to properly convey these advantages to the global
market.”

Muhammet Oztiirk
Chairman of Aegean Cereals, Pulses, Oil Seeds and Products Exporters' Association

-

“Tiirkiye stands out as one of the world's leading suppliers of healthy and reliable food
products. Foodist Istanbul serves as a strategic platform to reinforce this strong position and
connect our exporters with new buyers. I believe this organisation will greatly contribute to
foreign companies gaining a closer understanding of the Turkish food sector and opening up
new markets.”

Eren Giinhan Ulusoy
Chairman of Black Sea Cereals, Pulses, Oil Seeds and Products Exporters' Association

“Foodist Istanbul is a strategic trade fair that will strengthen the Turkish food sector's
position internationally and give our brands global visibility. The partnership established
with the Tirkiye Food Platform will ensure that this organisation makes a strong
contribution to both the promotion of our sector and our exports.

I wholeheartedly believe that Foodist Istanbul's impact will increase in the coming years,
that it will soon become one of the world's largest food fairs, and that it will make Tiirkiye a
global centre in this field."
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Turkish Food Exporters Set Off for a Global Food Fair

The TIM Cereals, Pulses, Oilseeds and Products Sector Board meeting was held in Istanbul, chaired by Sector Board
Chairman Ahmet Tiryakioglu, with the participation of Sector Board Members and hosted by THBIR. During the meeting,
critical issues on the sector's short-and-medium-term agenda were discussed in detail, and strategic steps to strengthen
Tiirkiye's position in the rapidly changing global food sector were also debated. Throughout the meeting, full consensus
was reached among Sector Boardl members on collaborating on projects that would make sectoral cooperation more
visible and highlight Tiirkiye's production capacity, innovation capabilities, and sustainability vision on the international
stage.

Members shared the goal of becoming
not just a follower but a leading actor
in creating a global brand that trans-
cends the sector's current potential. In
this regard, it was decided to imple-
ment a new cooperation model that
would showcase the sector's strength
to the entire world. In the new period,
a common will was expressed to make
the Foodist Istanbul Fair, which
operates with the ambition of beco-
ming one of the world's leading food
fairs on an international scale, the glo-
bal showcase of the sector.

In this context, it was decided to establish a strategic partnership with ALZ Group and TUYAP to guide the exhibition
activities and lead the process on behalf of the sector. The meeting ruled that the Foodist Istanbul Fair should be
positioned within the Tirkiye Food Platform, the sector's umbrella brand, and that it should be the platform's official
partner. This laid the foundations for an integrated communication and event strategy that will strengthen Tiirkiye's rise
in food exports and make the country more visible on the global stage.

Turkish Export Products Fair Held in Pakistan

The Turkish Export Products Fair was
held in Lahore, Pakistan, from 9 to 11
September. The fair stood out as an e-
vent showcasing Turkish export pro-
ducts and our country's trade oppor-
tunities, bringing together the local
business community and buyers with
our sector representatives. Turkish
Food Exporters participated in the fair
with a stand representing 6 Cereals
Associations. The opening ceremony
was attended by Mehmet Ali Kilic-
kaya, Director General of Exports at
the Ministry of Trade, Ahmet Fikret
Kileci, Deputy Chairman of TIM and
Coordinator Chairman of GAIB, and
executives. The delegation visited the
participating companies that had
stands and offered their support.
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The Turkish Pavilion was present at the 62nd International Damascus Fair

The 62. International Damascus Fair
was held under the coordination of
the Ministry of Trade and organised
by GAIB. The opening ceremony was
attended by Minister of Trade Prof.
Dr. Omer Bolat, Deputy Ministers O.
Volkan Agar and Sezai Ucarmak, Ge-
neral Director of Exports Mehmet Ali
Kilickaya, TIM Chairman Mustafa
Giiltepe, GAIB Cereals Chairman Celal
Kadooglu, and numerous companies,
Syrian bureaucrats, and businessman.
The Turkish pavilion occupied an area
of 772 square metres with 33 stands.

Prior to the sectoral trade delegation programme orgamsed by GAIB Cereals in Vietham and Malaysia, preliminary
delegation visits were conducted. Erhan Sayin, Board Member of GAIB Cereals, and Ahmet Sahbudak, Deputy Secretary
General of GAIB, participated in the preliminary delegation programme. Durlng the visits held in Ho Chi Minh City,
Vietnam, numerous market chains and the Vietnam Retailers Association were visited to exchange views about the
delegation. In addition, the Vietnam Chamber of Commerce and Industry, the Vietnam Investment and Trade
Development Centre, and the IPP Group company were visited to share information about the sector and export products,
and potential buyers were invited to the delegation. In Kuala Lumpur, Malaysia, our Trade Counsellors Miinevver Kocak
and Merve Kadiroglu, official institutions, companies, and markets were visited. During meetings with the Malaysian
Women Entrepreneurs Association and sectoral companies, the delegation requested their participation and support.

The Vietnam leg of the delegation programme, held from 2 to 9 August 2025, began with visits to the Vietnam Chamber of
Commerce and Industry, companies and markets, and continued with B2B bilateral business meetings attended by 10
member companies. B2B bilateral business meetings were also successfully completed during the Malaysia leg of the
programme, with participants showing keen interest in our companies and products.
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The Sectoral Procurement Delegation
programme organised by GAIB Cere-
als for the United Kingdom and Euro-
pean countries commenced on 25
September 2025 at the GAIB building
with an opening speech by GAIB Cere-
als Chairman Celal Kadooglu. Kado-
oglu emphasised that the programme,
attended by 16 companies from UK,
Germany, Bosnia and Herzegovina,
Bulgaria and Serbia, demonstrated
the region's appeal in international
trade and marked the beginning of
long-term partnerships. The B2B
bilateral meetings held with the
companies as part of the programme
attracted considerable interest. The
programme concluded with field visits
to the production facilities of member
companies on the second day.

GAIB Cereals Sector Procurement Delegation Held
b~
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Turkiye Participated in the Americas Food & Beverage Show with a National Participation

On 10 September 2025, Tiirkiye ranked as the second most represented country
among the national pavilions at the 29th Americas Food & Beverage Show Fair
held in Miami, USA. The Turkish National Participation was opened by the
Consul General of the Republic of Tiirkiye in Miami, Resul Sahinol, Commercial
Attaché of the Republic of Tiirkiye in Miami, Omer Ince, World Trade Centre
President Ivan Barrios, IHBIR Chairman Kazim Tayci, Deputy Chairman Kiir-
sad Giilbahar, and Board Member Mehmet Tas. At the opening, World Trade
Centre President Ivan Barrios presented gifts to the IHBIR in appreciation of its
continuous support and cooperation. In addition, certificates were presented to
13 exporters under the IHBIR Confectionery and Pastry Sectors Export Ini-
tiative Project and to 10 exporters participating in the national pavilion.

Under the coordination of the Minist-
ry of Trade and organised by IIB, a
Special Procurement Delegation prog-
ramme was held in Istanbul on 1-2
September 2025. During the prog-
ramme, representatives from Corpo-
racion Favorita C.A., one of Ecuador's
largest retail companies, met with 21
Turkish companies. The delegation
facilitated direct communication bet-
ween Turkish exporters and Ecua-
dorian retail representatives, contri-
buting to the development of commer-
cial relations between two countries.

AL,
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The Central Anatolian Cereals, Pulses, Oilseeds and Products Exporters' Association organised the National
Participation Organisation for the second time this year at the Espacio Food & Service Fair, held in Santiago, Chile,
between 30 September and 2 October 2025. Aiming to increase the visibility of the sector in Latin America, one of
Tiirkiye's target markets for food exports, the organisation provided Turkish companies with the opportunity to
connect directly with regional buyers. On the first day of the fair, Turkish Ambassador to Santiago Ali Ihsan Kiziltan
and Trade Counsellor Peyman G. Bilgin visited the stands of Turkish companies participating in the fair and held
meetings with participants. OAIB Cereals Chairman Nihat Uysalli, Board Members and Secretary General Musa
Demir also met with companies on the opening day of the fair and exchanged views. Participating companies
expressed their satisfaction with the organisation, stating that it offered important opportunities for new business
partnerships in the Latin American market, and conveyed their thanks. The OAIB Cereals aims to continue similar
organisations in the coming period to facilitate exporting companies' access to new markets.
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Turkish Food Exporters were in Russia
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The Food and Beverage Fair, held in Moscow between 16 and 19 September
2025, was an event showcasing Turkish food products and bringing together
local buyers and industry representatives. Turkish Food Exporters participated
in the fair with a stand in Hall 15, B5097, representing the 6 Ce-reals
Association. During the three-day tasting events, menus prepared from main
export products were met with great interest by visitors. On the second day of
the fair, Turkish Ambassador to Moscow Tanju Bilgi¢, Commercial Counsellors
Cigdem Samiloglu Erko¢ and Kadir Sarikaya, and Commercial Advisor Ahmet
Onur Oztiirk visited the stand and exchanged views on the fair and the sector
with Sector Board Member and AHBIB Chairman Veysel Memis.

AHBIB Chairman Veysel Memis and Board Member Serdar Yildizgérer, along
with IHBIR Board Members Sabahattin Fidan and Muzaffer Hikmet Tonbil,
also visited the fair, met with participating exporters, and attended the tasting
event and reception organised as part of the Bulgur Promotion Turquality
Project carried out by the Sector Board in Russia.

AHBIB organised a Russian Sectoral
Trade Delegation to coincide with the
Food and Beverage Fair in Moscow.
As part of the delegation, the Moscow
Trade Office was visited and informa-
tion about the Russian market was ob-
tained from Chief Trade Counsellors
Cigdem $. Erkog¢ and Kadir Sarikaya,
and Trade Counsellor Ahmet O. Oz-
tirk. AHBIB member companies had
the opportunity to examine products
in the market and visited the Russian
company Grande Trade.

As part of the Bulgur Turquality Project, AHBIB ChairmanVeysel Memis shared
the thousands of years of Anatolian heritage and the healthy and sustainable
nature of Turkish bulgur with the Russian public at a press conference held in
Moscow. The meeting addressed bulgur's compatibility with Russian cuisine, its
contribution to healthy living trends, the increase in exports, and promotional
strategies. This year's campaign motto was set as “Turkish Bulgur on Russian
Tables”. Chairman Memis continued his project-related contacts in Moscow by
giving interviews to a radio programme and an RBK tv reporter. Discussions
covered the healthy composition of Turkish bulgur, its compatibility with Rus-
sian cuisine, export targets, and opportunities for commercial cooperation. At a
tasting event organised as part of the project, renowned chef Arda Tiirkmen pre-
sented special dishes prepared with Turkish bulgur to the participants. The
event was also attended by Tanju Bilgic, Ambassador of the Republic of Tiirkiye
to Moscow.

Turkish
\O Rurker
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Chairman of Central Anatolian Cereals, Pulses, Oilseeds and Products Exporters'
Association, Nihat Uysalli:

‘We will now export not only pasta to the world, but also
the contemporary face of Turkish food culture.’

How do you assess the development of Tiirkiye's cereals, pulses and
oilseeds sector and its position in exports?

Tiirkiye's story in this field actually begins with the history of Anatolia. For
thousands of years, we have been the heart of cereals, pulses and oilseeds. We
possess a heritage such as Gobeklitepe, which bears the earliest traces of agri-
culture in human history. These ancient lands are not merely a production area,
but also the birthplace of agriculture, respect for the soil and the bounty of food.
| A 6 ’ This heritage gives us a very strong historical depth and natural capital of trust
‘ . : 5’ in today's global food trade.
SN

i) We have combined this deep-rooted tradition with modern production techno-

b logies, a strong industrial infrastructure and a world-class understanding of
quality. Over the past 20 years, the sector has evolved from a structure that me-
rely ex%)orted raw materials into an ecosystem focused on brand, quality and ad-
ded value. In products such as pasta, bulgur and pulses, we are now recognised
not only for ‘quantity’ but also for our product story, our sustainable production
capabilities and our quality.

Of course, there is still much to be done on the path to achieving this goal. How-
ever, I can state that we have made significant progress in recent years. We are
now very close to becoming a country that people trust, prefer and recognise for
its quality when they hear the words “Turkish food” in global markets. Our main
goal is for “trust” to be the first word that comes to consumers' minds when they
hear “Turkish food”. We are working hard to make this perception permanent
and to ensure that Turkish brands are preferred all over the world.

As the Central Anatolian Cereals, Pulses, Oilseeds and Products Ex-
porters Association, what criteria do you prioritise when determi-

ning your target markets? Which countries will you focus on for
2025 and beyond?

We evaluate market selection not only based on figures, but also on cultural affi-
nity, consumption habits and logistical realities. In the period after 2025, the
Far East's search for quality food, Latin America's desire for diversity and Afri-
ca's rising urbanisation are at the forefront for us. In other words, we are no lon-
ger just targeting our neighbours, but also distant markets where we can be
proud of the Turkish brand.

We are aware that consumer habits and product preferences in these regions differ from those of our traditional products.
Therefore, we do not merely export products; we also develop solutions tailored to the taste preferences, demand
structure, and standards of each country. We ensure regional compatibility in every detail, from product formulations and
packaging designs to shelf life expectations and weight options. Thanks to this flexible and innovative approach, we aim to
showcase the quality of the Turkish food industry worldwide and make the perception of “Turkish products” synonymous
with trust and taste.

What promotional, trade fair or trade delegation activities are you undertaking to reach these markets?
What are the main challenges you face?

As the Central Anatolian Cereals, Pulses, Oilseeds and Products Exporters' Association, we go beyond traditional trade fair
participation. At every fair we attend, we tell the story of Turkish cuisine - promoting not just products, but a culture. We
focus intensively on tasting events, buyer-seller meetings and sectoral delegations.

The most important event for our association is the National Participation organisation we hold at Thaifex Anuga Asia
Fair, Southeast Asia's largest food fair held in Bangkok, the capital of Thailand. We organised the National Participation
event for the 10th time at the fair in 2025 and brought 58 of our companies together with buyers. Based on the insights
gained from this fair, where we have increased the number of participants each year, we will continue to develop new stra-
tegies for the sector and guide regional exporters. We are determined to continue our efforts to sustain this momentum of
success achieved in Thailand in other target markets as well.
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Another significant trade fair participation this year was the Espacio Food & Service Fair, considered one of the most im-
portant trade fairs in the Latin American food sector, where we organised a National Participation event for the second
time with 14 companies. At the fair, held in Santiago, the capital of Chile, recognised as one of the international meeting
points of the food sector, we showcased Tiirkiye's export potential to the world.

Challenges certainly exist; certification processes, logistics costs, and currency fluctuations in some markets pose difficul-
ties for us. But we see these not as excuses, but as learning opportunities. Turkish exporters are no longer just sellers, but
solution partners. This perspective sets us apart.

How do you assess the joint efforts undertaken under the umbrella of the Turkish Food Exporters?

I see this partnership as ‘cooperation born out of competition’. Each regional association is strong in its own field, but if
we now want to make our voice heard on a global scale, we must sit at the same table. The Turkish Food Exporters
platform is invaluable in this regard. The experience, data and vision of industrialists from all corners of the country come
together here. I believe that Tiirkiye will grow in food exports through collective intelligence. As we move forward toget-
her, our brand strengthens and ‘Made in Tiirkiye’ becomes a symbol of quality in foreign markets.

World Pasta Day will be held in istanbul this year. What role will OAIB play in this event?

Today, Turkish pasta is consumed all over the world. The fact that World Pasta Day is being held in Istanbul this year is
actually an indication of Tiirkiye's position in this field. We will sit at the same table with global brands and proudly rep-
resent both our sector and our country at this event. We will showcase the progress made by Turkish industry in terms of
both production and sustainability. We will also play an active role in B2B meetings with foreign buyers, tasting events
and sectoral panels. Our aim is not just promotion - it is to position Tiirkiye as the centre of quality and sustainability in
pasta.

‘What is the strategic position of pasta in global food security discussions and what is Tiirkiye's advantage?

Pasta's greatest strength is its ‘durability’. Thanks to its long shelf life, easy transportability and nutritional value, it be-
comes one of the world's most reliable foods during times of crisis. Tiirkiye has two major advantages in this regard: First-
ly, access to high-quality durum wheat - this is our genetic superiority. Second, our industrial infrastructure and export
reflexes - we can deliver products to countries in need in a very short time. The path to becoming a reliable supplier in the
global food supply chain lies not only in production but also in a stable and transparent supply chain. We have established
this. Therefore, Tiirkiye is no longer just a producer of pasta but a strategic element of trust.

As the Turkish pasta industry,
what targets have you set in
world trade?

Our goal is very clear: to be among the
top three in terms of brand value, not
tonnage. In other words, we no longer
want to be the “country that exports
the most”, but rather the “country that
is most preferred”. We can only
achieve this by offering our products
in line with ‘Turkish taste and global
standards.’ In the new era, as a count-
ry, we will invest more in branding,
packaging design, product innovation
and sustainable production. We will
no longer just export pasta to the
world, but also the contemporary face
of Turkish food culture.
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Our Associations, which represent our products and exporter companies around the world
with the promotional activities carried out under the Turkish Food Exporters brand, attract
great interest from the press in Turkiye with the communication activities they realize. While
the monthly data of the cereals, pulses, oilseeds and products sector in Turkiye are regularly
announced to the press by the Sector Board, our Associations under the umbrella of the TGI
share the results and activities carried out in their regions of activity with the press.
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Chairman of TIM Cereals, Pulses, Oil Seeds and Products Sector Board,
Ahmet Tiryakioglu:

“The value-based increase in exports stems primarily from the rise in unit prices for
chocolate and cocoa products, as well as sunflower oil; these figures demonstrate
that our sector has strengthened its competitive edge in low-volume but high-
priced products. The decline in traditional markets such as Iraq is balanced by the
rise recorded in emerging markets such as the US and Syria, confirming the
importance of our market diversification strategies and the success of our
initiatives in this direction. However, the decline in high-volume items such as
Smormese Eermies flour and pasta clearly reflects the effects of global consumption trends and
Sy T changes in regional demand.”

“Irak'takisorunlanncoziimii
m pazardakikayiplarigiderir”

Chairman of Southeast Anatolian Cereals, Pulses, Oil Seeds and Products
Exporters' Association, Celal Kadooglu:

“As TIM Syria Desk, we met with a delegation from the Syrian Ministry of Economy
and Industry and discussed Tiirkiye-Syria trade relations, regional investment is-
sues and inter-institutional cooperation. There is a strong desire and mutual trust
between the two countries to develop trade relations. Our Ministry is making im-
portant efforts to replace the free trade agreement previously signed with Syria,
which has not been in effect since 2011, with a much more comprehensive econo-
mic partnership agreement. During this process, the Syrian Minister of Economy
and Industry expressed that Tiirkiye is a second homeland for them and that they
wish to grow our markets through integration, which renewed our confidence.”
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Chairman of Istanbul Cereals, Pulses, Oil Seeds and Products Exporters'
Association, Kazim Tayci:

“The 8.2 per cent increase in unit export prices translated into a 5 per cent increase
in export value. The main factors behind the increase in exports were market diver-
sification and the growing “Made in Tiirkiye” image for processed agricultural
products. Changing dynamics in the international market and the proliferation of
regional competitors prompted exporters to reposition themselves. This year, we
opened up new markets with chocolate and cocoa products. The US is the market
with the highest potential for sugar and cocoa product exports. In addition to
chocolate and cocoa products, increases in some products such as sunflower oil are
noteworthy. Syria, Germany, Saudi Arabia and the UK are among the other count-
ries to which we export the most.”
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Chairman of Mediterranean Cereals, Pulses, Oil Seeds and Products Exporters'
Association, Veysel Memis:

“Due to factors such as drought and climate change, Tiirkiye, which has experien-
ced crop losses in certain products, is now considered one of the countries facing
water issues. To increase agricultural production, it is necessary to prioritise the
cultivation of pulses varieties that consume less water and to avoid leaving land un-
cultivated. If we can make the best use of our land, we can increase our current pro-
duction capacity by 2-3 times. We have factories with the capacity to process these
products. There are also buyers in the global market. By increasing production, we
can both ensure that our people have access to affordable, healthy food products
and increase exports, thereby earning more foreign currency for our country.”

Chairman of Central Anatolian Cereals, Pulses, Oilseeds and Products Exporters'
Association, Nihat Uysall:

“World Pasta Day, celebrated each year in a different country around the world by
the International Pasta Organisation (IPO), will be hosted this year in our country
in collaboration with the Pasta Manufacturers and Industrialists Association
(MUSAD) and the Turkish Pasta Manufacturers Association (TMSD). We are
immensely proud to be hosting this important event. This gathering, which will
bring together all actors in the sector, from producers to suppliers, academics to
decision-makers, is of great importance not only for our sector but also for the
future of the global pasta market.”

Cikolata ihracatcilaf = _"_J M i“ivet

Chairman of Aegean Cereals, Pulses, Oil Seeds and Products Exporters'
Association, Muhammet Oztiirk:

“The chocolate confectionery sector achieved successful export performance in
2025. In addition to Belgium and Germany, it recorded triple-digit export growth
to the US, France, the United Kingdom, Poland, Jordan, Hungary, Romania,
Belarus, Lithuania, Australia, Norway, the Czech Republic and Ukraine. With the
global price of cocoa rising rapidly, the increase in chocolate exports is truly a great
success. We believe that our chocolate confectionery products sector will maintain
its export growth rate in the second half of 2025 and generate $2 billion in export
revenue for Tiirkiye by the end of 2025. We congratulate our chocolate confec-
tionery products sector on its successful performance."
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Chairman of Black Sea Cereals, Pulses, Oil Seeds and Products Exporters'
Association, Eren Giinhan Ulusoy:
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“Tiirkiye closed 2024 with an export of 3 million 60 thousand tonnes of flour, gene-
rating 1 billion 160 million dollars in revenue. Tiirkiye holds a 23 percent share of
the global flour market, with one in every four packets of flour bearing Tiirkiye's
mark. We will maintain our position as the world leader in flour exports this year, a
position we have held for the past 10 consecutive years. While the average capacity
utilisation rate in global flour milling is 65 percent, the rate in Tiirkiye is around 49
percent, indicating idle capacity in the sector. Capacity utilisation rates had fallen
due to the wheat import ban, but began to increase once the ban was lifted.”
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Commpass Kurumsal lletisim ve Yénetim Danismanhidi tarafindan hazirlanmigtr.
www.commpass.com.tr



