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TGI Chairman Nihat Uysall:

“We Will Continue to Fortify Our Position as a Strong Hub”

We are passing through a period in
which global economic and geopoli-
tical developments have amplified
volatility across regional trade routes
and commodity markets. As data from
the Food and Agriculture Organiza-
tion of the United Nations also
confirms, grain and sugar prices - the
core inputs for our main export items
such as bakery products, pasta and
confectionery - have traced an upward
curve over this period, while other
segments, vegetable oils among them,
have recorded declines. When these
opposing price movements in world
commodity markets combine with the
additional costs that geopolitical
tensions impose on energy and
logistics, striking a competitive price
balance in international markets and
sustaining  profitability =~ become
considerably harder. For this reason,
the cyclical contraction in exporters'
volumes should be read not as the
food industry losing its market power,
but purely as a reflection of global
uncertainty and cost pressures.

Against these intense global pres-
sures, the greatest assurance for Tiir-
kiye's food industry lies in the sector
keeping its raw material access chan-
nels open, and in the historic harvest
levels projected for agricultural pro-
duction this year. The record output
forecasts indicated for wheat, red
lentils and sunflower will constitute a
vital raw material supply for our flour,
pasta, vegetable oil and pulses indust-
ries. The proactive procurement pre-
parations undertaken by our Turkish
Grain Board (TMO) will likewise
continue to give our manufacturers
confidence. I believe our sector will
navigate these cyclical conditions
through public—private coordination
and further consolidate our position
as a strong hub in world trade.

In this period, when geopolitical risks
stemming from regional conflicts are
placing pressure on maritime routes,
our extensive port network, advanced
road transport capacity and strategic
rail connections continue to serve as
our strongest shield. Thanks to this
dynamic infrastructure and logistical
diversity, our sector secures the flow
of raw materials while also protecting
our export reach against external

shocks. Strengthening its competitive-
ness each year, our sector is preparing
to crown its robust production and
organizational capacity with the
Foodist Istanbul International Food
and Beverage Products Fair, which we
will hold in September, and to
demonstrate Tiirkiye's ambition in
global markets to the entire world.

Food supply, access to food and the
world's perspective on food have now
become a reality that will not change,
whether conditions are ordinary or
extraordinary. We are therefore
working to shape all our strategies,
plans and calculations in line with this
fundamental fact. As Tiirkiye Food
Exporters, guided by a management
philosophy founded on institutional
continuity, we aim to carry our sec-
toral achievements far higher through
collective wisdom, coordination and
public—private cooperation. I extend
my thanks to our Ministry of Trade,
our Ministry of Agriculture and
Forestry, the Tiirkiye Exporters
Assembly and the esteemed boards of
our six Exporters' Associations for
supporting us on our sector's
determined path. I wish our country a
second half of the year in which
production, labor and exports are
crowned with abundance.

. Nihat Uysalh
TIM Hububat Bakliyat Yagh Tohumlar
ve Mamulleri Sektér Kurulu Bagkani
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TiM President Mustafa Giltepe:

“We are positioning our food sector as one of the
load-bearing columns of our new export strategy.”

Amid shifting balances and intensifying competition in global trade, Tiirkiye continues to consolidate its position in
international markets through its production capacity, strategic location and strong export infrastructure. The Tiirkiye
Exporters Assembly (TIM) plays a significant role in this process through its work to strengthen Tiirkiye's standing in
world trade. In this interview with TIM President Mustafa Giiltepe, we discussed TIM's vision for the new term,
Tiirkiye's export targets and the strategic importance of the food sector.

First of all, congratulations on your re-election as President of TiM.
In the new term, what will be the principal macro strategies you
prioritize to increase Tiirkiye's share of global exports, and what will
TIM's road map look like?

Thank you for your kind congratulations. In the new term, we will continue to
work with all our strength to prove worthy of the confidence our export family
has placed in us and to carry our country's position in global trade to higher
levels. At the heart of our road map for this second term lies an approach to
exporting that is high-quality, value-added, competitive and sustainable.

In this process, aligning the balance between the cost burden on our
manufacturers and the exchange rate with actual production conditions is vital
to preserving our capital structures. We will take our projects further in
developing financing mechanisms that safeguard our producers'
competitiveness, expanding our market share through new-generation, precisely
targeted trade delegations, and advancing sustainability and innovation.
Working in full harmony with all relevant institutions, above all our Ministry of
Trade, we will continue to take steps that clear the way for our exporters and to
produce solutions to problems through collective wisdom.

Within these targets, what weight do the agriculture, food, cereals,
pulses, oil seeds and products sectors carry? As TiM, how do you
assess the food industry's share and role in our exports"

The global conjuncture makes the strategic importance of food security and
supply chain continuity abundantly clear. We regard agriculture and food as a
source of geopolitical strength and a strategic safeguard for our country.

According to TIM data, our agricultural sectors accounted for 15.3 percent of
total exports in 2025. Within our agricultural exports of 36.4 billion dollars, the
largest item was the plant products group, with exports approaching 24.4 billion
dollars.

Tiirkiye holds enormous potential thanks to its climatic diversity, extensive
agricultural production and strong processing capacity. However, we need to
accelerate the shift from exporting raw materials or bulk goods to exporting
processed, packaged, high value-added products. We are positioning our food
sector as one of the load-bearing pillars of our new export strategy.

What is your assessment of the "Tiirkiye Food Exporters'" brand and
of collective promotion and clustering models?

Deepening our presence in global markets calls for collective wisdom, a shared
budget and speaking with one voice. Our six exporters' associations coming
together under the "Turkish Food Exporters" umbrella is an exemplary model of
synergy. Clustering structures of this kind strengthen the perception of Turkish
products in international markets while optimizing our exporters' marketing
costs. Once strength is pooled, perception management and market entry
become far more efficient. As TIM, we consider the proliferation of such
collective branding and clustering models across all our sectors highly
beneficial, and we support it.
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What do events such as the Foodist istanbul fair contribute to the global positioning of Turkish brands?

Fair season is, if you will, our exporters' festival, and the fairgrounds are where that festival is celebrated. These are the
most exciting days, when labour, production and hard work step onto the global stage.

Hosting buyers from around the world on home ground offers our exporters considerable operational convenience and
cost advantage. There is a well-known saying in the West: you are what you eat. The food sector directly represents a
country's quality, discipline, hygiene and culture. It is in this spirit that Foodist Istanbul serves as a strategic showcase,
presenting Tiirkiye's production capacity, standards and the quality it brings to tables around the world. When foreign
buyers see our facilities, production technology and approach to hygiene first-hand, it lifts the perception of "Made in
Tiirkiye" and paves the way for long-term, sustainable commercial partnerships.

Why is Tiirkiye the "safest and most reliable harbour" for buyers in the global food supply?

By virtue of its geography, Tiirkiye sits at the very centre of the European, Middle Eastern, North African and Central
Asian markets. But it is not geography alone that makes us a safe harbour; it is our manufacturers' flexible production
capability, their ability to adapt quickly in times of crisis and their high level of compliance with international certification
standards.

Even in periods when supply chains have fractured, Turkish exporters have delivered on their commitments without
disruption. We have seen this in numerous supply crises, and our exporters have overcome every one of them. The
modernity of our production infrastructure, the care we devote to food safety standards and our capacity to organize
rapidly according to order size set Tiirkiye apart, positively, for global buyers.

In line with the "Distant Countries Strategy," what would you advise
our food exporters regarding geographical diversification and
sustainable success?

Spreading risk and achieving lasting growth in trade run through market
diversification. The "Distant Countries Strategy," led by our Ministry of Trade, is
opening new horizons for our export family. That said, markets such as North
and South America or the Far East are areas to be managed through long-term
strategic planning, not short-term spot sales.

For lasting presence in these geographies, our advice to exporters is to analyse
local market dynamics, consumer habits and regulatory requirements in
considerable detail. Rather than offering a standard product, it is critical to
develop products suited to the target market's palate and packaging standards.
We believe that strong partnerships built around warehousing, logistics centres
and local distribution networks will strengthen that permanence.

At the same time, we see that our traditional flavours — geographically indicated
products above all — have yet to capture the added value they deserve in global
markets. Presenting this richness to world markets through effective perception
management, and accelerating precisely targeted promotional activity in target
geographies, will give our export family considerably more room to manoeuvre.

What is your core message to our food exporters for the new term?

We are keenly aware of the conditions under which our export family has kept
the wheels of production turning in recent years, and of the sacrifices this has
required. During our first four-year term, we raised our manufacturers' struggles
in the field, the difficulties in balancing costs against the exchange rate and the
problems they face in accessing finance on every platform and at every level.
Despite this challenging conjuncture and the contraction in global markets, our
exporters' dedication enabled us to increase exports in each of those four years.
From here on, we will continue to work with that same determination, leaving no
sector behind.
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News from our Associations

Following the completion of the Exporters' Associations' elective ordinary
general assemblies, the TIM Cereals, Pulses, Oil Seeds and Products Sector
Board held its first meeting of the new term in Gaziantep. Convening at the
Southeast Anatolian Exporters' Associations (GAIB) Service Bulldlng, board
members addressed the strategic steps that will shape the sector's future. In the
election held during the meeting, Nihat Uysalli, Vice Chairman of Central
Anatolian Cereals, Pulses, Oil Seeds and Products Exporters' Association, was
appointed Chairman of the Sector Board. The Vice Chairmanships were
assumed by Celal Kadooglu, Chairman of Southeastern Anatolian Cereals,
Pulses, Oil Seeds and Products Exporters' Association, and Kazim Tayel,
Chairman of Istanbul Cereals, Pulses, Oil Seeds and ‘Products Exporters'
Association. At the first meeting, the new administration underlined its
determination to carry Tiirkiye's global success in food exports further forward,
while export targets for the new term and the projects planned for
implementation were reviewed in detail. Preserving Tiirkiye's reliable and
stabilizing role in the global food supply chain, making its production capacity
sustainable, and expanding the export network through new-generation
marketing activities were set as the Sector Board's priority road map for the
coming term.

The Sector Board Meets with the TIM President

The TiM Cereals, Pulses, Oil Seeds and Products Sector Board, which took office following the completion of the expor-
ters' associations' electlve ordinary general assemblies, paid a courtesy visit to Mustafa Giiltepe, President of the Tiirkiye
Exporters Assembly (TIM), at his office on 10 June 2026. The visit featured a comprehensive exchange of views on the
projects to be implemented in the new term and on sectoral developments. The well-attended visit brought together Sec-
tor Board Chairman Nihat Uysalli, Vice Chairmen Celal Kadooglu and Kazim Tayci, and Board Members Veysel Memis,
Muhammet Oztiirk, Mesut Acar, Mazhar Altunkaya, Serdar Yildizgorer, Yusuf Memis and Hiiseyin Eviz. Representing the
administrative coordination of the exporters' associations, Musa Demir, Secretary General of the Central Anatolian Expor-
ters' Associations (OAIB), Biilent Kayal, Secretary General of the Southeastern Anatolian Exporters' Associations (GAIB),
and Dogus Tozanli, Secretary General of the Istanbul Exporters' Associations (IiB), also accompanied the delegation.

|HRACATCILAR

The meeting addressed strategic steps to consolidate Tiirkiye's position in the global food market as well as export targets
for the new term. In light of the sector's importance to macroeconomic balances and food supply security, participants
noted the need to accelerate coordinated public—private projects to be carried out under the TIM umbrella. TIM President
Mustafa Giiltepe wished the entire export family a successful new term and extended his best wishes to the Sector Board's
management and members.
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Strong Representation on the TiM Sectors Council

The 33rd Ordinary General Assembly of the Tiirkiye Exporters Assembly (Tim),
held with the broad participation of the economic administration and the export
community, determined the sectors’' management teams for the coming term. In
the elections held within TIM, the umbrella organization of Turkish foreign
trade, the name that will represent the Cereals, Pulses, Oil Seeds and Products
sector — one of the driving forces of Tiirkiye's food exports — became clear. As a
result of the vote, Celal Kadooglu, known for his work to strengthen the sector's
competitiveness in global markets, was elected to the TIM Sectors Council to
represent the Cereals, Pulses, Oil Seeds and Products sector.

Seoul Food & Hotel 2026, one of the most important meeting points of the
Asian food market, was held from 9 to 12 June 2026 at KINTEX, the Korea
International Exhlbltlon Center, in the South Korean capital Seoul. Tiirkiye
Food Exporters (TGI), which brlngs the cereals, pulses, oil seeds and products
sector together under a shared vision, met global buyers at its stand at the fair.
Standing alongside Turkish exporters from the opening day, members of the
TIM Cereals, Pulses, Oil Seeds and Products Sector Board and association
executives carried out an intensive promotional programme at the Tiirkiye Food
Exporters pavilion on behalf of the sector associations. The delegation of sector
representatives visited each Turkish company exhibiting at the event,
demonstrating sectoral solidarity and providing institutional support for the
promotional activities conducted at the pavilion.

Throughout the fair, the tasting sessions held continuously all day in a dedicated area at the TGI stand became a focal
point for trade visitors. Menus carefully prepared from Tiirkiye's principal export product groups were presented to South
Korean and international food professionals in concepts tailored to local palates. These tasting sessions gave fair visitors
the opportunity to experience Tiirkiye's rich, high-quality food products first-hand.

Turkish Food Exporters in New York

The Summer Fancy Food Show, regarded as one of North America's most
prestigious and comprehensive food events, was held from 28 to 30 June 2026
at the Javits Center in New York, USA. The Turkish Food Exporters (TGI)
brand, which carries the potential of Tiirkiye's food exports onto the global stage
and unites six exporters' associations around a common vision, hosted
international professionals at its info stand during this major gathering of the
food world. The food sector, which has made diversifying its product range in
the North American market and increasing the shelf share of Turkish products a
priority, gave fresh momentum to its sustainable growth targets across the
Atlantic through this fair. Throughout the event, participating Turkish
companies gathered under the TGI umbrella had the opportunity to present
both traditional product groups meeting high quality standards and innovative
food ingredients aligned with modern consumption trends to purchasing
delegations, importers and distributors from around the world.

IHBIR Participates in the Sweets & Snacks Expo

The Sweets & Snacks Expo, the prestigious US confectionery and snack fair,
opened its doors for the 29th time on 19 May 2026 in Las Vegas. Tiirkiye was
strongly represented at the event by 33 companies, presenting Turkish export
products to international buyers. On the opening day, a delegation comprising
Merve Tiizer Kaya, Commercial Attaché of the Republic of Tiirkiye in Los
Angeles, IHBIR Vice Chairmen Kiirsad Giilbahar and ismail Giil, and Board
Member ilhami Demir visited the companies in the national participation
pavilion and presented their participation certificates. In parallel with the fair,
effective promotional activities were also carried out under the Confectionery
and Bakery Products TURQUALITY Promotion Project, conducted by the Sector
Board for the US market under IHBIR's coordination. Successfully concluded
with strong interest from exporters, the fair strengthened the presence of the
Turkish confectionery and snack sector in the US market.
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TiM General Assembly and Champions of Exports Award Ceremony

The 33rd TIM Ordinary General Assembly and Champions of Exports Award
Ceremony, held with the attendance of President Recep Tayyip Erdogan, the  [WA\2i VE MAMU LLERl
relevant ministers and TIM President Mustafa Giiltepe, was attended by our $AMP|\(ONL§
Sector Board Chairman and members as well as board members of our =
exporters' associations and TIM delegates. In the Tiirkiye Exporters Assembly's & W b
"Turkiye's Top 1,000 Exporters" survey, Sélen Cikolata Gida Sanayi A.S. ranked f &\
first in the Cereals, Pulses, Oil Seeds and Products sector. $6len CEO Erdogan
Coban received the award from Minister of Justice Akin Giirlek and TIM
President Mustafa Giiltepe.

Preliminary delegation visits carried out in preparation for the sectoral trade
delegation programme to be organized by the Southeast Anatolian Cereals,
Pulses, Oil Seeds and Products Exporters' Association in the Chinese cities of
Shanghal and Guangzhou from 26 to 31 July 2026 have been successfully
completed. Board Member Batuhan Memis and GAIB Deputy Secretary General
Ahmet Sahbudak took part in the visits. During these preliminary contacts,
aimed at increasing the share of Turkish food products in the high-potential Far
East market, meetings were held with our Consulates General and Commercial
Attaché Offices in Shanghai and Guangzhou, private sector representatives,
chambers of commerce, relevant institutions, major supermarket chains and
importing companies. These contacts included the sharing of comprehensive
information on the Turkish food sector and its export products, and potential
buyers were invited to the main delegation programme to be held in July.

Alimentec — Anuga Select Colombia 2026, one of the key meeting points
of the Latin American food industry, was held for the 13th time on 9 June
2026 in Bogot4, Colombia. Under the Tiirkiye National Participation
Organization coordinated by Istanbul Cereals, Pulses, Oil Seeds and
Products Exporters' Association (IHBIR), eight Turkish companies exhi-
bited in the Tiirkiye pavilion and met food professionals from the regional
market. Through the buyer delegation programme organized in parallel
with the fair, our participants had the opportunity to hold bilateral busi-
ness meetings with ten professional buyers in addition to fair visitors.

On the opening day, Muhammet Hartavi, Commercial Counsellor of the
Republic of Turklye in Bogot4, and IHBIR Board Member Erdal Sevinc
exchanged views on developing trade between the two countries. After
visiting the Turkish companies and presenting their participation
certificates, the delegation was received by Beste Pehlivan Sun,
Ambassador of the Republic of Tiirkiye to Bogota, at the embassy. The
meeting addressed steps to increase the share of Turkish food products in
the Latin American market and explored new avenues for cooperation.

The Central Anatolian Cereals, Pulses, Oil Seeds and Products Exporters' Asso-
ciation successfully organized the national participation at Thaifex Anuga Asia
2026, held in the Thai capital Bangkok, for the 11th time this year. On the open- - 4

ing day of the fair, where the Turkish food sector was strongly represented with 118 ) Point af Lite
stands in two separate halls, a delegation comprising Vice Chairman of the
Board Abdullah Kara, Deputy Secretary General Fatih Yumus and Branch Ma-
nager Ayfer Koca visited the participating companies together with Commercial
Counsellor Ismail Hakki Goriicii and held consultations. On the fourth day, Jiili-
de Kayihan, Ambassador to Bangkok, and Commercial Counsellor Ismail Hakki
Goriicii visited the Association's stand and were briefed on the work being car-
ried out. The event, of considerable importance in strengthening the presence of
Turkish products in the Asian market, concluded with productive contacts.
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IHBIR Receives an Award for Its UR-GE Project

IHBIR Board Members Hiiseyin Eviz
and Mehmet Tas attended the
Responsible — Responsibility and In-
ternational Competitiveness Summit
Programme hosted by the Ministry of
Trade of the Republic of Tiirkiye in
Ankara. Recognized by the Ministry
for its exemplary practices under UR-
GE projects, IHBIR received its award
from Minister of Trade Prof. Dr.
Omer Bolat and Deputy Minister of
Trade Volkan Agar.

For centuries a symbol of unity, solidarity, sharing and abundance, ashura is not
merely a special dessert but also an important vehicle of our deep-rooted
culture. At the Ashura Day event traditionally organized by Istanbul Cereals,
Pulses, Oil Seeds and Products Exporters' Association (IHBIR), Board Member
Mehmet Tas came together with the staff working at the Foreign Trade Complex
and served ashura. Reflecting the abundance of Anatolia, the ashura — prepared
by carefully combining wheat, beans, chickpeas, apricots and other cherished
ingredients — drew considerable interest from those attending.

OAIB Cereals UR-GE Delegation Holds Talks in South Korea

The Central Anatolian Cereals, Pulses, Oil Seeds and Products Exporters'
Association organized a visit to the Seoul Food & Hotel fair, held in
Goyang, South Korea from 9 to 12 June 2026, under the UR-GE
(International Competitiveness Development) Project aimed at increasing
the export potential of companies operating in Corum. The delegation,
made up of representatives from the eight companies participating in the
project, examined new opportunities in the Far East market on site.
Chairman of the Board Avsin Kasikel visited the member companies'
stands on the opening day and exchanged views with participants on e
current market conditions. W R

On the second day of the programme, the delegation called on Seoul
Commercial Counsellor Ozlem Untez at her office to discuss the
dynamics of the South Korean food sector. Following the fair, the
programme continued with field work: leading retail chains and food
wholesalers in the country were visited, and the market's consumption
and distribution networks were analysed. The visit programme also
included a high-level meeting with the Korea Importers Association
(KOIMA). In the talks led by Avsin Kasikci, the development of
commercial relations between Tiirkiye and South Korea, increasing the
volume of food trade and cooperation opportunities for the period ahead
were discussed in detail.

The World Pulses Convention, one of the most significant gatherings of the
global pulses sector, was held in Orlando, USA. Mediterranean Cereals, Pulses,
Oil Seeds and Products Exporters' Association (AHBIB) was represented at the
event — organized to track sectoral dynamics on a global scale — by Vice
Chairman Hiiseyin Tekin and Board Members Serdar Yildizgorer, Sahin Sayilir
and Yusuf Memis. Meeting with international food professionals throughout the
convention, the AHBIB delegation exchanged views on supply-demand balances
in global markets and emerging production trends. Aimed at reinforcing
Tiirkiye's strong position in pulses exports, these contacts provided fertile
ground for assessing new commercial opportunities and channels of
cooperation in the region.
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Our Associations, which represent our products and exporter companies around the world
with the promotional activities carried out under the Turkish Food Exporters brand, attract
great interest from the press in Turkiye with the communication activities they realize. While
the monthly data of the cereals, pulses, oilseeds and products sector in Turkiye are regularly
announced to the press by the Sector Board, our Associations under the umbrella of the TGI
share the results and activities carried out in their regions of activity with the press.

s S e 1 SOZCU

Chairman of TIM Cereals, Pulses, Oil Seeds and Products Sector Board,
Nihat Uysallx:

“Although the six working days lost in May due to calendar effects limited our
monthly export performance, our food industry continues to maintain its strategic
appeal through its global competitiveness and market flexibility. In the face of cost
and volume pressures on a global scale, our greatest assurance today lies in the
high agricultural production figures we expect this year. TUIK’s forecasts, which
SisTTE point to record harvests with increases of 26.7% for wheat, 54.1% for red lentils

= and 16.2% for sunflowers, will provide a vital supply of raw materials for our flour,
pasta, vegetable oil and pulses industries.”

Chairman of Southeast Anatolian Cereals, Pulses, Oil Seeds and Products
Exporters' Association, Celal Kadooglu:

“The 18.3% market share we have achieved in the global trade in refined sunflower
oil clearly demonstrates Tiirkiye’s international strength in the food trade. Global
constraints on the supply of raw materials and the war conditions affecting our
region will be decisive factors in the sector’s performance for the remainder of the
year. In particular, whilst Russia’s extension of its export duties until the end of
2026 places pressure on the supply chain, we are able to overcome this challenge
through our stock management capabilities, the timely interventions of the Turkish
Grain Board, and the flexibility of our high-tech facilities. I am confident that this
dynamism will enable us to achieve our target of a 25% market share within the
next 10 years.”

SAVASIN TARIMDA | | £33y

e mm B Chairman of Istanbul Cereals, Pulses, Oil Seeds and Products Exporters'
e S5 e s Association, Kazim Tayc1:

“The cost increase per container has reached $2,000, and buyers are demanding
discounts as a result of this rise. The 60% increase in fertiliser prices is now posing
a sustainability issue. Fertiliser accounts for approximately 20% of agricultural
production costs, whilst freight costs vary between 5 and 10 percent depending on
the type of product. Tiirkiye has the advantage of access to alternative sources in
terms of supply. Russia, Ukraine and Central Asia could play a significant role in

; terms of supply. The current season’s harvest is looking positive; nevertheless, cost
IHRACATA ETKISI YUZDE 15 OLDU pressures will be reflected in prices. Should current conditions persist, double-digit
increases in agricultural commodity prices could become a reality.”
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Chalrman of Mediterranean Cereals, Pulses, Oil Seeds and Products Exporters'
Association, Veysel Memis:

“Although the first quarter of the year saw a decline in exports in terms of both
volume and value, driven by a contraction in global demand, price volatility and
regional risks, we can see that our sector has entered a process of stabilisation by
shifting towards value-added production. When we assess the overall picture, we
see that whilst the traditional growth model based on high-volume exports is
weakening, high-value-added products, the search for new markets and a more
balanced export structure are coming to the fore. Rather than shrinking, the sector
is changing direction; whilst this shift may cause short-term volatility, it holds the
potential to lay the foundations for a more sustainable export structure in the
medium and long term.”

AHBIB venl pazariariadengeli boyame siirecine gird

Chairman of Central Anatolian Cereals, Pulses, Oilseeds and Products Exporters'
Association, Avsin Kasiker:

Avgin Kagikg becomes Or
new president of
C. Anatolian exporters [

“On the occasion of our Association’s Ordinary General Assembly Meeting, I have
taken over this honourable mantle from Nihat Uysalli, who has served as Chairman
for a long time. Having previously held the position of Vice-Chairman and as
someone with in-depth knowledge of the sector, we will move forward with
determination in this new term, whilst expanding our objectives. Our key priority
for this new term is to significantly boost our export figures and to promote Central
Anatolia’s strong agricultural and industrial potential more effectively on a global
scale. We will swiftly implement innovative projects that will breathe new life into
the world of exports and shape the future of our sector.”

Ege Hububat Bakliyat Yagh Tohumlar ve Mamulleri Thracatgilar Birligi Bagkan,
Muhammet Oztiirk:

“Despite the impact of climate change on the agricultural sector, we are seeing an
increase in exports. We account for 22% of Tiirkiye’s $36 billion in agricultural
exports. We view this success as a result of the synergy achieved between farmers
and exporters in the Aegean Region. We also believe that the four agriculture-based
specialised organised industrial zones currently being established in Izmir are
creating a major driving force for us. With this momentum, we are confident that
our agricultural exports will rise from 7.5 billion dollars to 10 billion dollars within
five years."

Bugday fiyatimrekoltedisinda
ke ke oo

Chairman of Black Sea Cereals, Pulses, Oil Seeds and Products Exporters'
Association, Eren Giinhan Ulusoy:

“Tiirkiye’s wettest period in recent years is also reflected in the TUIK forecasts for
2026. We are expecting a wheat harvest of 22.8 million tonnes, representing a
26.7% increase. Whilst a high harvest and raw material supply are positive factors
for our flour industry, the growth in our flour exports is not solely dependent on the
domestic harvest. As Tiirkiye, we derive our competitive edge in flour exports from
a combination of factors: access to cost-effective imported wheat, the Inward Pro-
cessing Regime schemes, freight costs, exchange rates, financing costs and demand
conditions in target markets. Thanks to our robust production infrastructure, high
processing capacity and ability to adapt rapidly to new markets, we will maintain
and sustainably develop our leading position in the global flour trade.”
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Chairman of Central Anatolian Cereals, Pulses, Oil Seeds and Products
Exporters' Association, Avsin Kasikci:

“Sustainable success in exports can only be achieved
through a holistic ecosystem.”

How do you assess the transition in Central Anatolia's cereals and
pulses exports from traditional raw commodities to high value-
added processed products?

Tiirkiye is among the few countries able to combine agricultural production
capacity with a developed industrial infrastructure. Our cereals, pulses and oil
seeds sector has been at the forefront of this transformation in recent years. We
are no longer talking about a sector that merely exports raw materials, but one
that holds a strong position in world markets with its flour, pasta, biscuits,
bulgur, vegetable oils and other processed food products.

Value-added production is critical to the sustainable growth of our exports.
Competition in the global market is no longer shaped by price alone, but by
quality, branding, innovation, sustainability and the ability to develop products
that meet consumer expectations. The Turkish food industry has adapted
rapidly to this shift, producing to high standards and strengthening its identity
as a reliable supplier worldwide with each passing year.

As an association, our priority is to support our members' value-added
production capacity, facilitate their access to new markets and pursue, with
determination, the work that will enhance the international competitiveness of
the Turkish food sector.

What road map are you following to penetrate target markets such
as the Far East and Latin America, so that the value-added products
manufactured in your region command the value they deserve in the
global market?

The balance of global trade is shifting rapidly. While our traditional markets
retain their importance, establishing a lasting presence in new geographies with
high growth potential has become a strategic necessity. The Far East, Southeast
Asia and Latin America offer significant opportunities for our sector with their
young populations, rising income levels and changing consumption habits.

Succeeding in these markets takes more than simply shipping products. It requires accurate analysis of target countries'
consumer expectations, distribution channels, regulations and business culture. As an association, we support our
exporters in building the right partnerships in these markets through trade delegations, buyer delegation programmes,
international fairs and promotional activities.

Through the joint promotional activities carried out under the Tiirkiye Food Exporters umbrella, we also aim to
strengthen the perception of "Turkish food products" and increase the brand value of our companies. We believe long-
term success will come from building trust-based commercial relationships, reading the market correctly and maintaining
continuity.

Consumer habits and quality expectations in these target markets differ considerably from those in our
traditional markets. How do you manage the process of adapting to regional demands and local
palates?

Today's approach to exporting calls for market-specific solutions rather than a single, uniform product. Every country has
its own consumption habits, culinary culture and quality expectations. Analysing these differences accurately and shaping
production accordingly is therefore one of the fundamental elements of export success.

One of the Turkish food industry's greatest advantages is its flexible production capability. Our members have a robust
production infrastructure that allows them to develop products in different weights, with different formulations, tailored
to the expectations of the target market. This provides a significant competitive advantage in international markets.

As an association, we help our members track shifting consumer trends closely through market research, sectoral analyses
and international contacts, and we increase information sharing so that our companies enter markets better prepared.
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In terms of both building bridges with buyers in these distant markets and carrying Central Anatolia's
rich product diversity onto the international stage, how do you view the Foodist Istanbul fair as a
commercial lever?

International fairs are not merely events where products are displayed; they are important platforms where new business
partnerships are formed, the future of the sector is discussed and countries set out their export vision. In this respect,
Foodist Istanbul will be a strategic meeting point for our sector.

The fact that it will host buyers from different parts of the world in Tiirkiye and bring them face to face with our exporters
creates significant opportunities for our companies. Establishing that first contact in an atmosphere of trust and
presenting products in person will contribute substantially to the formation of long-term commercial relationships.

As an association, we regard events of this kind not simply as fair participation but as important promotional platforms
that raise the international visibility of the Turkish food sector. Our aim is to help our exporters reach new markets more
easily and to bring our country's strong production capacity together with the world.

Remaining permanently visible on the international stage and in target export markets now depends not
only on offering quality products but also on quality production standards. What activities are you
carrying out to help your members comply with global criteria such as green transformation, traceability
and digitalization?

In global trade, how a product is made now matters as much as its quality. Environmental sustainability, carbon footprint,
traceability, digitalization and food safety have become fundamental criteria of international trade.

As an association, we hold briefing meetings, training programmes, seminars and awareness-raising activities to support
our members in adapting to this transformation. Enabling our exporters to align with international standards more
quickly is essential to preserving their competitiveness.

We believe that investment in digitalization and green transformation will provide our sector with a competitive
advantage in the period ahead. For this reason, we count the creation of a production ecosystem suited not only to today's
but also to tomorrow's approach to exporting among our priorities.

For joint promotional efforts to translate into lasting success in the field, and for our exporters to
sustain their global competitiveness over the long term, which fundamental structural steps do you
expect the public sector to address first?

Sustainable success in exports depends not on the efforts of our companies alone, but on a holistic ecosystem extending
from production to logistics and from financing to trade policy. Within this framework, facilitating our exporters' access to
finance, strengthening logistics infrastructure, developing support mechanisms that enhance competitiveness in
international markets and maintaining predictable trade policies are all of great importance. We also believe that
broadening the scope of Free Trade Agreements and working to reduce the technical barriers to trade encountered in
target markets would contribute significantly to our exports.

w-

We further consider it would be beneficial to develop the overseas fair
_ participation mechanism supported by our Ministry of Trade in line with today's
el global trade dynamics. Providing additional support for fairs held in strategic
(¢ 3 markets such as the Far East, Southeast Asia, Latin America and Africa — where
transport costs and market development expenses are higher — would help our
companies establish a more effective presence in those markets. In this context,
we believe that granting support for at least two additional fair participations in
distant geographies, over and above the current number of supported fairs,
would be an important step in facilitating our exporters' access to new markets.

We believe that strong dialogue and cooperation between the public and private
sectors will allow faster solutions to the problems our sector faces. Tiirkiye's
production capacity, industrial infrastructure and entrepreneurial exporter
profile will reach a far stronger position in global markets when supported by
the right policies.
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66 companies dffiliated to é Cereals, Pulses, Oil Seeds and Products Exporters’ Associations
under the umbrella of GAIB, iiB, AKiB, OAIB, EiB and KiB were included in the ISO 500 list.

Ranking Name of the Company

23

54

61

78

80

88

93

107
116
117
127
128
147
153
174
178
180
209
214
222
226
229
236
240
243
249
254
266
269
272
281
284
292
301
312
314
328
332
338
341

Eti Gida San. ve Tic. A.S.
Tiirkiye Seker Fabrikalar1 A.S.
Konya Seker San. ve Tic. A.S.
Abalioglu Yag San. ve Tic. A.S.

Dogus Cay ve Gida Maddeleri Uretim Paz. ith. ihr. A.S.

Solen Cikolata Gida San. ve Tic. A.S.

Bunge Gida San. ve Tic. A.S.

Baghan Agro Gida San. ve Tic. A.S.

Aves Enerji Yag ve Gida Sanayi A.S.

Cargill Tarim ve Gida San. Tic. A.S.

Tarim Kredi Yem San. ve Tic. A.S.

Sofra Yemek Uretim ve Hizmet A.S.

Mutlu Makarnacilik San. ve Tic. A.S.

Reka Bitkisel Yaglar San. ve Tic. A.S.

Tiryaki Perakende Gida Uriinleri San. ve Tic. A.S.
Kadooglu Yag San. ve Tic. A.S.

Yavuz Gida San. ve Tic. A.S.

Arbel Bakliyat Hububat San. ve Tic. A.S.
Detay Gida San. ve Tic. A.S.

Kent Gida Maddeleri San. ve Tic. A.S.

Yayla Agro Gida San. ve Tic. A.S.

Elita Gida San. ve Tic. A.S.

Memisoglu Tarim Uriinleri Ticaret Ltd. Sti.
Ofi Tarim San. ve Tic. A.S.

Kiiclikbay Yag ve Deterjan Sanayi A.S.
Armada Gida Tic. San. A.S.

Yavuzkan Hazel Findik San. ve Tic. A.S.
Sayinlar Gida Maddeleri San. ve Tic. A.S.
Yonca Gida Sanayi isletmeleri i¢ ve Dis Ticaret A.S.
Elvan Gida San. ve Tic. A.S.

Oba Makarnacilik San. ve Tic. A.S.

Ofis Yem Gida San. Tic. A.S.

As Ofis Damuzlik Yumurta Yem Gida San. ve Tic. A.S.
Eksun Gida Tarim San. ve Tic. A.S.

Nuh'un Ankara Makarnasi San. ve Tic. A.S.
Pier Agro Gida San. ve Tic. A.S.

Kula Yag ve Emek Yem San. Tic. A.S.

Er Yem Gida Tarim Uriinleri San. ve Tic. A.S.
Kervan Gida San. ve Tic. A.S.

Lesaffre Turquie Mayacilik Uretim ve Ticaret A.S.

Ranking

347
351
354
363
365
368
370
384
395
396
403
407
419
430
437
438
453
454
455
459
478
481
482
491
495
499

Name of the Company

Kaanlar Gida San. ve Tic. A.S.

ADM Besin ve Tarim A.S.

Sunrise Foods International Tarim Uriinleri Ticaret A.S.
TARFAS Tarimsal Faaliyetler Uretim San. ve Tic. A.S.
Kozlu Gida imalat San. Tic. ve Tagimacihk A.S.
Tarim Kredi Tedarik ve Uretim A.S.

Omnia Nigasta San. ve Tic. A.S.

Besler Makarna Un irmik Gida San. ve Tic. A.S.
Beyoglu Cikolata San. Tic. A.S.

Bifa Biskiivi ve Gida Sanayi A.S.

Pamyag Gida San. Tic. A.S.

Tamek Sagra Grup Gida Uretim A.S.
Arslantiirk Tarim Uriinleri San. ihr. ve ith. A.S.
Unat Yag Gida San. ve Tic. A.S.

Aksu Pili¢ Tarim Sanayi I¢ ve Dig Ticaret A.S.
Teksiit Stit Mamiilleri San. ve Tic. A.S.

Lider Petfood Yem San. ve Tic. A.S.

Enka Siit ve Gidda Mamiilleri San. ve Tic. A.S.
Sunar Misir Entegre Tesisleri San. ve Tic. A.S.
Zer Yag San. ve Tic. A.S.

RTM Tarim Kimya San. ve Tic. A.S.

Ulusoy Un San. ve Tic. A.S.

Sunar Un ve Yem San. ve Tic. A.S.

Giirsoy Tarimsal Uriinler Gida San. ve Tic. A.S.
To6ren Gida San. ve Tic. A.S.

Ova Un Fabrikas1 A.S.

-
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The “Turkiye's Top 1000 Exporters Survey 2025”, which is conducted annually by the Turkiye
Exporters Assembly (TIM) and in which companies are ranked according to their export
performance, has been announced. This year, 83 companies from the Cereals, Pulses, Oil
Seeds and Products sector took part in the survey.

Sectoral
Rank

1
2

Name of the Company

SOLEN GIKOLATA GIDA SAN. VETIC. A.§.

ISTANBUL GIDA DIS TC. A.§.

MUTLU MAKARNAGILIK SAN. VETIC. A.S.

ABALIOGLU YAG SANAY] VE TICARET A §.

KADOOGLU YAG SAN. VE TIC. A.S.

SUNRISE FOODS INTERNATIONAL TARIM URUNLERI TIGARET A.§.
TOPRAK MAHSULLERi OFiSi GENEL MUDURLUGU
ALTINMARKA GIDA SAN. VETIC. A.S.

ARBEL BAKLIYAT HUBUBAT SAN. TIC. A.S.

0BA MAKARNACILIK SAN. VETIC. A.§.

YONCA GIDA SANAYT ISLETMELERT IG VE DI TICARET A.S.
NOT PARTICIPATING IN THE STUDY

NOT PARTICIPATING IN THE STUDY

NOT PARTICIPATING IN THE STUDY

NOT PARTICIPATING IN THE STUDY

AVES ENERJI YAG GID. SAN. A.S.

NOT PARTICIPATING IN THE STUDY

NOT PARTICIPATING IN THE STUDY

NOT PARTICIPATING IN THE STUDY

FERRERO TURKIYE GIKOLATA VE TARIM URUN. SAN. VE DI TiC. A.S.
UNAT YAG GIDA SAN. VETIC. A.§.

ADM BESIN VE TARIM A.§.

ALTUNKAYA INSAAT NAKLIYAT GIDA TICARET A §.

NOT PARTICIPATING IN THE STUDY

NOT PARTICIPATING IN THE STUDY

KONYA SEKER SANAYI VE TICARET A.S.

LESAFFRE TURQUIE MAYACILIK UR. Tic. A.S.

NOT PARTICIPATING IN THE STUDY

SAYINLAR GIDA MAD. SAN. TiC. A.S.

ELITA GIDA SAN. VETIC. A.§.

BOOMEX COMPANY KARGO VE TiC. iTH. 1HR. SAN. LTD. §Ti.
ULAS GIDA UN TEKSTIL NAKLIYE TIC. VE SAN A.S.
ARMADA GIDA TC. SAN. A.S.

BEYOGLU GIKOLATA SANAYi TICARET A.§.

BUNGE GIDA SAN. VETIC. A.S.

TOREN GIDA SAN. VETIC. A.§.

Sectoral
Rank

31
38
39
40
]
42
43
4
4
46
1y
48
49

61
62
63
64
65
66
67
68
69
70
n
1

Name of the Company

TAYA GIDA SAN. VETIC. A§.

DURUM GIDA SAN. T, A,

PAMYAG GIDA SANAY] TICARET A.3.

NOT PARTICIPATING IN THE STUDY

BESLER KURUYEMIS VE GIDA MAD. IML. VE PAZ. TiG. A§.
BASHAN AGRO GIDA SANAYI VE TICARET A.§.
AGARSAN MAKARNA UN GIDA INSAAT SAN. VE TiC. A.§.
NOT PARTICIPATING IN THE STUDY

NOT PARTICIPATING IN THE STUDY
MEMISOGLU TARIM URN. Tc. LTD. §1i.

AN BISKUVI GIDA SAN. TG A,

BESLER MAKARNA UN IRMIK GIDA SAN. VE TiC. A.$.
(INILEVER SAN. VE TIC. TURK A.§.

PAKLAR GIDA SAN. VE TiC. LTD. §T.

SELGUK YEM GIDA SAN. VE T, 1D, g11.
1ER YAG SANAYI VE TICARET A.5.

OMNIA NIGASTA SANAY] VE TIGARET A.§.
GEREMONY GIDA SAN. VETIG. A.§.

ULUSOY UN SANAYI VE TiC. A5,

NOT PARTIGIPATING IN THE STUDY

NOT PARTICIPATING IN THE STUDY

NOT PARTICIPATING IN THE STUDY

LIDER PETFOOD YEM SANAY] VE TIGARET A.§.
TAT NIGASTA SAN. TIG. A§.

BIFA BISKUVI VE GIDA SAN. A.§.

EFOR G VE DI TICARET LTD. §11

NOT PARTICIPATING IN THE STUDY

NUR GIDA ITHALAT IHRACAT LTD. §T.

NOT PARTICIPATING IN THE STUDY

EKSUN GIDA TARIM SAN. VE TIC. A5,

AKSU PILIG TARIM SAN. IG VE DIS TiG. A,
BESSAN MAKARNA GIDA SAN. VE TIG. A.§.

AKANLAR GIKOLATA IGEGEK GIDA SANAYI VE NAKLIYAT TiC. LTD. §Ti.

CARGILL TARIM SAN. VETIC. A.§.
NOT PARTICIPATING IN THE STUDY
NOT PARTICIPATING IN THE STUDY

AL Name of the company

7 DIGLE GIDA VE TARIM RN, SAN. TG, LT, §i.

7 HAGISAKIROGULLARI UN GIDA TAR. SAN. VE TC. LTD. i
7 BOLGI GIKOLATA A.§

16 NOT PARTICIPATING IN THE STUDY

m BEGAN NIGASTA GIDA SAN. VETIC. A.S.

18 NOT PARTICIPATING IN THE STUDY

1] ANL GIDA SAN. VETIC. A§.

80 DANEM GIDA SAN. VETIC. A.S. GAZIANTEP SUBESI

81 SUNAR PAZARLAMA VE DI§ TIC. LTD. §TI.
82 SUNAR MISIR ENTEGRE TESISLERI SAN. TiC. A.S.
83 PIER AGRO GIDA SANAYI VE TICARET A.S.
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The Foodist Istanbul International Food and Beverage Products Fair, which will bring together representatives of the
Turkish food sector and industry professionals from more than 150 countries, will be held from 1 to 4 September. Details
of the fair — to be staged at the TUYAP Fair and Congress Center through the cooperation of TUYAP Tiim Fuarcilik Yapim
A.S. and ALZ Group, with the support of the Tiirkiye Food Platform — were shared at a press conference held in Istanbul.
The meeting addressed the sector's role in global food trade and its export targets.

Speaking at the press conference, Ilhan Ersozlii, General Manager of TUYAP; Cihat Alagdz, Chairman of ALZ Group;
Nihat Uysalli, Chairman of TIM Cereals Pulses, 0il Seeds and Products Sector Board Celal Kadooglu, Chairman of GAIB
Cereals; Kazim Tayci, Chairman of IHBIR Veysel Memis, Chairman of AHBIB; Avsin Kasikci, Chairman of OAIB Cereals;
Muhammet Oztiirk, Chairman of EIB Cereals Eren Giinhan Ulusoy, Chairman of KiB Cereals; Demir Sarman, Chairman
of TGDF; and Melih Sahinoz, Chairman of ETUDER set out the aims of the event to the public.
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Tiirkiye's production capacity together e a — ol

with international buyers while giving
fresh momentum to food exports. The
event is intended to serve as a global
trade hub  uniting  producers,
exporters, retailers, distributors and
international professional buyers on a
single platform. K{ '

Foodist

Featuring close to 1,000 companies and company representative offices from Tiirkiye as well as the USA, Azerbaijan,
Czechia, China, Iraq, Spain and Egypt, the fair will bring industry professionals from more than 150 countries to Istanbul.
With a dedicated exhibition hall for geographically indicated products, the fair will present Tiirkiye's rich food heritage to
international buyers while bringing qualified buyer delegations — from a wide geography stretching from Europe to the
Gulf states and from Africa to the Americas — together with Turkish producers.

Under a dedicated buyer delegation programme, the fair will host purchasing and procurement managers from more than
120 food retail chains and distributor companies drawn from an extensive geography spanning the Balkans, Europe, the
Middle East, the Gulf states, North and Sub-Saharan Africa, the Commonwealth of Independent States (CIS), Central
Asia, the Turkic Republics, the Far East and the Americas.

Some 70,000 trade visitors are expected at the event, which aims to help Turkish companies open up to new markets,
expand their export networks and establish international business connections — particularly through scheduled B2B
meetings with 2,000 buyers from 50 focus countries and with VIP purchasing delegations. The programme will also
include a range of events featuring expert speakers on topics of close interest to the sector.

This structure sets out a model of joint strength that will be held up as an example worldwide

Speaking at the press conference, ALZ Group Chairman of the Board Alagéz said Foodist Istanbul constitutes an
important model not only in terms of trade fair organization but also in terms of sectors acting together. Emphasizing that
Foodist Istanbul is one of the strongest indicators of the spirit of unity and collective vision the Turkish food sector has
demonstrated, Alagoz said: "This structure, created through the cooperation of the Tiirkiye Food Platform, the TUYAP
Fair Group and ALZ Group, sets out a model of joint strength that will be held up as an example worldwide. Thanks to
industry representatives moving towards the same goal, Tiirkiye is gaining a new international brand not only in food
exports but in the trade fair business as well."

Ersozlii, General Manager of TUYAP Tiim Fuarciik Yapim A.S., said Foodist Istanbul represents far more than a
conventional trade fair, and that they had designed it as a strategic platform connecting Tiirkiye's production capacity
with global trade. Noting that they had built a robust trade ecosystem bringing all stakeholders — from producers to
exporters, from retailers to international buyers — under one roof, Ersozlii said that thanks to the unity established by the
Tiirkiye Food Platform, Foodist Istanbul represents the sector's vision for the future.

TGi report - Issue 11




Foodist

\ ISTANBUL

International
\ Food and Beverage Products Fair

| SEPTEMBER 1-4, 2026

www.foodistexpo.com

TUYAP

ISTANBUL

The Right
Time is

September Food

Industry’s

Get Your
Free Ticket

Turkish Food ' 7 T
powered by ’ FP Platform A WYAP
THIS FAIR 1S ORGANIZE {THE UNION OF CHAMBERS AND
COMMODITY EXCHAN DANCE WITH THE LAW NO. 5174,



ﬁr\c{lem_’in fom sayil
sitemizden ulasabili

b

.
et ko o b

teigiindem ndem§

Tilriye €103 Inracatgilan, Rusya'ya bufoury amitt
e gizler IUAKIYE'de

OMER
BOLAT }

RAK PAZAR - ekeri ve (ikolatal
el St

luﬂmnm-mamwnn 0 tnemi] uesur sireKi ik g

EHMET ALI
KILICKAYA
I

Xy
TURKIYE GID
IHRACATCILE

COMMPASS

Commpass Kurumsal lletisim ve Yénetim Danismanhidi tarafindan hazirlanmigtr.
www.commpass.com.tr



Nisan-Haziran 2026 - Sayi 11

g Hububat Bakliyat Yagh Tohumlar ve Mamulleri Sektérii Ozel Yayini

Fonist st Kird
[Ste An Ul e DUl sIlra s

sl Yl selduri]

“Gl0a sektorumuzu, yeni donem ihracat Stratejimizin tasiyicl
sutunlarindan biri olarak konumlandiriyoruz.”

ey i
s ] b

—

— ] —

o0
GULTEPE 1
TORKIVE IHRACATGILAR MECLIST Wi KA§| KCI
~ BASKANI ORTA ANADOLU HUBUBAT BAKLIYAT .
| YAGLI TOHUMLAR VE MAMULLER

; IHRACATCILARIBIRLIGI e
" YONETIM KURULU BASKANI S———



TG I i nfo Ocak-Haziran 2026

Hububat Bakliyat Yagh Tahumlar ve Mamulleri ihracah
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TGl Baskani Nihat Uysall:

“Guclu Merkez Konumumuzu Tahkim Etmeye Devam

Edecegiz”’

Kiiresel ekonomik ve jeopolitik
gelismelerin bolgesel ticaret rotalari
ile emtia piyasalar iizerindeki dalga-
lanmalar1 artirdign  bir dénemden
geciyoruz. Birlesmis Milletler Gida ve
Tarim Orgiitii (FAO) verilerinin de
ortaya koydugu iizere; bu siirecte unlu
mamuller, makarna ve sekerleme gibi
ana ihrag kalemlerimizin temel girdisi
olan tahil ve seker fiyatlar1 yukari
yonlii grafik cizerken, bitkisel yaglar
gibi farklh alanlarda diisiisler yasan-
digina sahit oluyoruz. Diinya emtia
piyasalarindaki bu =zt yonli fiyat
hareketleri, jeopolitik gerilimlerin
enerji ve lojistik iizerinde yarattig1 ek
maliyetlerle birlestiginde, uluslar-
aras1 pazarda rekabetci fiyat dengesi

kurmayr ve karhiligi siirdiirmeyi
zorlagtiriyor. Bu nedenle ihracatgi
firmalarin donemsel hacimsel

gerilemelerini, gida sanayiinin pazar
giiclinii kaybetmesi olarak degil;
tamamen kiiresel belirsizliklerin ve
maliyet baskilarmin bir yansimasi
olarak okumak gerekiyor.

Kiiresel Olgekte yasanan yogun
baskilara kars1 Tiirkiye gida sana-
yiinin en biiylik giivencesi, sektoriin
hammaddeye erisim kanallarini acik
tutmasi ve bu yil tarimsal iiretimde
ongoriilen tarihi rekolte beklentileri...
Bugday, kirmizi mercimek ve
aycicegindeki rekor iiretim tahminleri
un, makarna, bitkisel yag ve bakliyat
sanayimiz icin hayati bir hammadde
arz1 olusturacaktir. Toprak Mahsulleri
Ofisimizin proaktif bir alim hazirlig
yiirlitmesi de sanayicimize giiven
vermeyi slirdiirecektir. Sektoriimiiz
konjonktiirel siirecleri kamu-6zel sek-
tor es giidlimiiyle asa-rak, inaniyorum
ki diinya ticaretin-deki giiclii merkez
konumumuzu daha da pekistirecektir.

Bolgesel gatigmalara bagl jeopolitik
risklerin deniz yolu rotalarini baskila-
dig1 bu donemde; genis liman agimiz,
gelismis kara yolu tasimaciligimiz ve
stratejik demir yolu baglantilarimiz en
gigli kalkanimiz olmaya devam
ediyor. Bu dinamik altyap1 ve lojistik
gesitlilik sayesinde sektortimiiz, ham-
madde akisini giivence altina alirken
ihracat menzilimizi de dis etkenlere
kars1 koruyor. Rekabet giiciinii her
gecen yil daha da artiran sektoriimiiz
sahip oldugu giiclii liretim ve or-
ganizasyon kapasitesini, Eyliil ayinda

gerceklestirecegimiz “Foodist Istanbul
Uluslararas1 Gida ve Icecek Uriinleri
Fuar1” ile taclandirarak Tiirkiyenin
kiiresel pazarlardaki iddiasim tiim
diinyaya gostermeye hazirlaniyor.

Gida arzi, gidaya erisim ve diinyanin
gidaya bakis acis1 artik kosullardan
bagimsiz olarak degismeyecek bir
gerceklik haline gelmistir. Bu nedenle
tiim stratejilerimizi, planlamalarimiz
ve hesaplamalarimzi bu temel gercek
dogrultusunda sekillendirmek icin
calisiyoruz. Tiirkiye Gida Thracatcilar
olarak kurumsal siirekliligi esas
aldigimiz  yonetim  anlayisimizla
sektorel basarilarimizi  ortak akil,
koordinasyon ve kamu-6zel sektor is
birligiyle cok daha yukarilara tagimay:
hedefliyoruz. Sektoriimiiziin kararh
yliriiylisiinde bizlere destek olan
Ticaret Bakanhgimiza, Tarim ve
Orman Bakanhigimiza, Tiirkiye
Thracatcilar Meclisimize ve 6 Thracatc
Birligimizin degerli yoOnetimlerine
tesekkiir ediyorum. Yilin ikinci
yarisinda da iilkemiz adina {iretimin,
emegin ve ihracatin  bereketle
taclandig1 bir donem diliyorum.

Nihat Uysall
TIM Hububat Bakliyat Yagh Tohumlar
ve Mamulleri Sektér Kurulu Bagkani

KUNYE

imtiyaz Sahibi
Nihat UYSALLI

Sorumlu Miudiir
Fatih YUMUS

Yayin Yonetmenleri
Yalcin KAYA - Commpass
Cihan AYDIN - Commpass

OAiB
Orta Anadolu Thracatc Birlikleri
www.oaib.org.tr
Ceyhun Atuf Kansu Cad. No: 120
06520 Balgat-Cankaya/Ankara

Ajans
Commpass Kurumsal Iletisim ve Yonetim
Danigmanhg Ltd. Sti. (Commpass)
www.commpass.com.tr
Esentepe Mah. Talatpasa Cad. No: 5/1
34394 Levent-Sisli/Istanbul

. Baski
Ozgiin Basim Dagitim
San. ve Tic. Ltd. Sti.
www.ozgun-ofset.com
Yesilce Mah. Aytekin Sok. No: 21/1
Kagithane/Istanbul
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Turkiye ihracatcilar Meclisi Baskani Mustafa Giltepe:

“Gida sektorumuzu, yeni donem ihracat stratejimizin
tasiyici sutunlanndan biri olarak konumlandiriyoruz.”

Tiirkiye, kiiresel ticarette degisen dengeler ve artan rekabet ortaminda iiretim giicii, stratejik konumu ve giiclii ihracat
altyapistyla uluslararasi pazarlardaki konumunu her gecen giin daha da saglamlastiriyor. Bu siiregte Tiirkiye Thracatcilar
Meclisi (TIM), Tiirkiye'nin kiiresel ticaretteki konumunun giiclendirilmesi icin yiiriittiigii calismalarla onemli bir rol
iistleniyor. TIM Baskami Mustafa Giiltepe ile gerceklestirdigimiz bu soyleside; TIM'in yeni dénem vizyonunu,
Tiirkiye'nin ihracat hedeflerini ve gida sektoriiniin stratejik 6nemini konugtuk.

Oncelikle TiM Baskanhgina veniden secilmeniz nedeniyle sizi
kutluyoruz. Yeni donemde, Turklye nin kiiresel ihracattaki payim
artirmak adina 6ncelik vereceginiz temel makro stratejiler ve TIM’in
yeni donem yol haritasi neler olacak?

Nazik tebriginiz i¢in tesekkiir ederim. Yeni donemde ihracat ailemizin giivenine
layik olmak ve iilkemizin kiiresel ticaretteki konumunu daha iist seviyelere
tasimak icin var giiciimiizle ¢calismaya devam edecegiz.

ikinci dénem yol haritamizin merkezinde nitelikli, katma degerli, rekabetci ve
siirdiiriilebilir bir ihracat anlayis1 yer aliyor.

Bu siirecte sanayicimizin {izerindeki maliyet yiikii ile doviz kuru arasindaki
dengenin iiretim sartlariyla ortiismesi, sermaye yapilarimizin korunmasi
agisindan hayati onem tasiyor. Ureticimizin rekabet giiclinii koruyacak
finansman mekanizmalarinin gelistirilmesi, yeni nesil ve nokta atis1 ticaret
heyetleriyle pazar payimizin gelistirilmesi ve siirdiiriilebilirlik — inovasyon
bagliklarinda projelerimizi daha da ileriye tasiyacagiz. Ticaret Bakanligimiz
basta olmak iizere ilgili tim kurumlarimizla tam bir uyum iginde calisarak,
ihracatcitmizin yolunu agacak adimlar atmaya, sorunlara ortak akilla ¢6ziim
iiretmeye devam edecegiz.

Bu hedefler icinde tarim, gida, hububat, bakliyat, yagh tohumlar ve
mamulleri sektorii nasil bir agirhiga sahip? Gida sanayiinin
ihracatimizdaki payini ve roliinii nasil degerlendiriyorsunuz?

Kiiresel konjonktiir, gida giivenligi ve tedarik zinciri siirekliliginin stratejik
onemini acik¢a ortaya koyuyor. Biz tarim ve gida sektoriinii, iilkemiz icin
jeopolitik bir gii¢ ve stratejik bir giivence olarak goriiyoruz.

TiM verilerine gore tarim sektdrlerimiz 2025’te toplam ihracatimizin yiizde
15,3’iinii gerceklestirdi. 36,4 milyar dolarlik tarim tiirtinleri ihracatimizda en
biiyiik kalem 24,4 milyar dolara yaklasan ihracatiyla bitkisel iiriin grubu oldu.

Tiirkiye, iklim cesitliligi, genis tarimsal tiretimi ve giiclii isleme kapasitesiyle
biiyiik bir potansiyele sahip. Ancak ham madde veya dokme iiriin ihracatindan,
islenmig, ambalajli ve yiilksek katma degerli {iriin ihracatina gecisi
hizlandirmamiz gerekiyor. Biz gida sektorlimiizii, yeni donem ihracat
stratejimizin tastyici siitunlarindan biri olarak konumlandiriyoruz.

“Tiirkiye Gida ihracatcilar1" (Turkish Food Exporters) markas1 ve
kolektif tamitim/kiimelesme modelleri hakkindaki degerlendirmeniz
nedir?

Kiiresel pazarlarda derinlesebilmek icin ortak akil, ortak biitce ve tek sesle
hareket etmek 6nemli. Alt1 ihracatgi birligimizin bir araya gelerek "Turkish Food
Exporters” catis1 altinda birlesmesi, 6rnek bir sinerji modeli. Bu tiir kiimelegsme
yapilary, Tirk Uriinlerinin uluslararasi pazarlardaki algisiu giiclendirirken,
ihracatgimizin ~ pazarlama  maliyetlerini optimize ediyor. Gii¢ birligi
saglandiginda, alg1 yonetimi ve pazar girisi ¢ok daha verimli hale geliyor. TIM
olarak, tiim sektorlerimizde bu ve benzeri kolektif markalasma ve kiimelesme
modellerinin ¢ogalmasini son derece faydali buluyor ve destekliyoruz.
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Foodist istanbul fuar: gibi organizasyonlarin Tiirk markalarimin kiiresel konumlanmasina katkisi nedir?

Fuar donemleri tabiri caizse ihracat¢imizin bayrami, fuar alanlar1 bayram yeridir. Emegin, iiretimin ve alin terinin kiiresel
oOlcekte goriiciiye ¢iktig1 en heyecanli glinlerdir.

Diinya genelinden alicilar1 kendi evimizde agirlamak, ihracatgimiz acisindan ¢ok biiyiik bir operasyonel kolaylik ve
maliyet avantaji sagliyor. Bati'da sik¢a kullanilan, "Ne yersen o’sun” diye terciime edebilecegimiz giizel bir s6z var. Gida
sektorii bir iilkenin kalitesini, disiplinini, hijyenini ve kiiltiiriinii dogrudan temsil eder.

Foodist Istanbul da iste bu anlayisla, Tiirkiye'nin iiretim giiciinii, standartlarim ve diinya sofralarma sundugu niteligi
diinyaya gosteren stratejik bir vitrindir. Yabanci alicinin tesisi, iiretim teknolojisini ve hijyen anlayigini yerinde gormesi,
"Made in Tiirkiye" algisin1 yukarilara tagirken uzun vadeli ve siirdiiriilebilir ticari ortakliklarin kurulmasina vesile oluyor.

Kiiresel gida tedarikinde alicilar icin “en dogru ve en giivenli liman” neden Tiirkiye?

Tiirkiye; cografi konumu geregi Avrupa, Orta Dogu, Kuzey Afrika ve Orta Asya pazarlarinin tam merkezinde yer aliyor.
Ancak bizi giivenli liman kilan sadece cografya degil; sanayicimizin esnek tiretim kabiliyeti, kriz donemlerindeki hizl
adapte olma yetenegi ve uluslararas sertifikasyon standartlarina olan yiiksek uyumudur.

Tedarik zincirlerinde kirilmalarin yasandigi donemlerde dahi Tiirk ihracatcisi taahhiitlerini aksatmadan yerine
getirebiliyor. Bunun 6rneklerini pek ¢ok tedarik krizinde yasadik ve ihracatgilarimiz hepsinin iistesinden geldi. Uretim
altyapimizin modernligi, gida gilivenligi standartlarina verdigimiz hassasiyet ve siparis Olgcegine gore hizli organize
olabilme giictimiiz, Tiirkiye’yi kiiresel tedarikgiler i¢in pozitif ayrigtiriyor.

"Uzak Ulkeler Stratejisi" dogrultusunda gida ihracatcilarimizin
cografi cesitliligi ve siirdiiriilebilir basaris1 icin tavsiyeleriniz
nelerdir?

Ticarette riski dagitmanin ve kalici biiyiimenin yolu pazar gesitliliginden geciyor.
Ticaret Bakanligimizin onciiliigiinde yiiriitiilen "Uzak Ulkeler Stratejisi", ihracat
ailemiz icin yeni ufuklar agiyor. Ancak Kuzey ve Giiney Amerika veya Uzak Dogu
gibi pazarlar; kisa vadeli spot satiglarla degil, uzun vadeli stratejik planlamalarla
yonetilmesi gereken alanlar.

Bu cografyalarda siirdiiriilebilir kalicilik i¢in ihracatgilarimiza Onerimiz; yerel
pazar dinamiklerini, tiiketici aligkanliklarini ve mevzuat gereksinimlerini cok
detayli analiz etmeleri. Standart iiriin sunmak yerine, hedef pazarin damak
tadina ve ambalaj standartlarina uygun iiriin gelistirmek kritik 6nem tasiyor.
Depolama, lojistik merkezleri ve yerel dagitim aglariyla kurulacak giiclii
ortakliklarin, kalicihig: artiracagi kanaatindeyiz.

Bununla beraber, Tiirkiye'nin cografi isaretli iiriinleri basta olmak {izere
geleneksel lezzetlerimizin kiiresel pazarlarda hak ettigi katma degeri heniiz tam
anlamiyla yakalayamadigini goriiyoruz. Bu zenginligi dogru algi yonetimiyle
diinya pazarlarina sunmak, hedef cografyalarda nokta atis1 tanitim faaliyetlerini
hizlandirmak ihracat ailemize ¢ok daha giiclii bir hareket alanmi saglayacaktur.

Yeni donemde gida ihracatgilarimiza vermek istediginiz temel mesaj
nedir?

Biz, ihracat ailemizin 6zellikle son yillarda hangi sartlar altinda, nasil biiyiik bir
fedakarlikla iiretim garklarini dondiirdiigiiniin ¢ok iyi farkindayiz. Ik 4 yillik
gorev siiremizde; sanayicimizin sahadaki miicadelesini, maliyet ile kur arasindaki
denge sikintilarini ve finansmana erisimde yasadig1 zorluklari her platformda her
diizeyde dile getirdik. Tiim bu zorlu konjonktiire ve kiiresel pazarlardaki
daralmaya ragmen, ihracatcimizin ozverisiyle 4 yilin tamaminda ihracatimizi
artirmay1 basardik. Bundan sonra da yine ayni kararlihkla, higbir sektorii
ardimizda birakmadan ¢alismaya devam edecegiz.
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Birliklerimizden haberler

KiEs

Thracatgi Birliklerinin segimli olagan genel kurullarimin tamamlanmasinin
ardindan, TIM Hububat Bakliyat Yagh Tohumlar ve Mamulleri Sektor Kurulu
yeni donemin ilk toplantisim1 Gaziantep’te gerceklestirdi. Giineydogu Anadolu
Thracatg1 Birlikleri (GAIB) Hizmet Binasi'nda bir araya gelen kurul iiyeleri,
sektoriin gelecegine yon verecek stratejik adimlari masaya yatirdi. Toplant
kapsaminda yapilan secimle birlikte, Sektor Kurulu Bagkanligi gorevine Orta
Anadolu Hububat Bakliyat Yagh Tohumlar ve Mamulleri Ihracatcilar Birligi
Yonetim Kurulu Baskan Yardimcisi Nihat Uysalli getirildi. Baskan
Yardimciliklar: gorevlerini ise Giineydogu Anadolu Hububat Bakliyat Yagh
Tohumlar ve Mamulleri Thracatcilari Birligi Yonetim Kurulu Bagkam Celal
Kadooglu ve Istanbul Hububat Bakliyat Yagh Tohumlar ve Mamulleri
Ihracat(;llarl Birligi Yonetim Kurulu Bagkan1 Kazim Tayc iistlendi. Yeni dénem
yonetimi, ilk toplantida Tiirkiye'nin gida ihracatindaki kiiresel basarisin1 daha
ileriye tasima kararliligim1 vurgularken, yeni doneme ait ihracat hedefleri ve
yiiriitiillmesi planlanan projeler kapsaml bir sekilde degerlendirildi. Kiiresel
gida tedarik zincirinde Tiirkiye'nin iistlendigi giivenilir ve dengeleyici roliin
korunmasi, iiretim giiciiniin siirdiiriilebilir kilinmas1 ve yeni nesil pazarlama
faaliyetleriyle ihracat aginin genisletilmesi, Sektor Kurulu'nun yeni dénemdeki
oncelikli yol haritasi olarak belirlendi.

Sektor Kurulu, TiM Baskani ile Bir Araya Geldi

Thracatci birliklerinin secimli olagan genel kurullarinin tamamlanmasinin ardindan géreve baglayan TIM Hububat
Bakliyat Yagh Tohumlar ve Mamulleri Sektér Kurulu, 10 Haziran 2026 tarihinde Tiirkiye Ihracatcilar Meclisi (TIM)
Bagkani1 Mustafa Giiltepe’yi makaminda ziyaret etti. Gergeklestlrﬂen ziyarette, yeni donemde hayata gecirilecek projeler ve
sektorel gelismelere yonelik kapsamh goriis alisverisinde bulunuldu. Genis bir katilimla icra edilen ziyarette; Sektor
Kurulu Bagkam Nihat Uysalli, Sektor Kurulu Bagskan Yardimcilar: Celal Kadooglu ve Kazim Tayeci ile Sektor Kurulu Uyeleri
Veysel Memis, Muhammet Oztiirk, Mesut Acar, Mazhar Altunkaya, Serdar Yildizgorer, Yusuf Memis ve Hiiseyin Eviz hazir
bulundu. Thracatc: birliklerinin 1dar1 koordlnasyonunu temsilen Orta Anadolu Thracat1 Birlikleri (OAIB) Genel Sekreteri
Musa Demir, Giineydogu Anadolu Thracatci Birlikleri (GAIB) Genel Sekreteri Biilent Kayali ve Istanbul Thracatci Birlikleri
(IiB) Genel Sekreteri Dogus Tozanlh da heyete eslik etti.

Toplantida, Tiirkiye'nin kiiresel gida pazarindaki yerini pekistirecek stratejik adimlar ile yeni doneme ait ihracat hedefleri
masaya yatirildi. Sektdriin makroekonomik dengeler ve gida arz giivenligindeki 6nemi dogrultusunda, TIM catis1 altinda
yiiriitiilecek kamu ve 6zel sektor koordineli projelerin ivme kazanmasi gerektigine dikkat gekildi. TIM Baskan1 Mustafa
Giiltepe, yeni yonetim doneminin tiim ihracat ailesine hayirli olmasim dileyerek Sektor Kurulu yonetimine ve iiyelerine
basari dileklerini iletti.
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TiM Sektorler Konseyi'nde Gigli Temsil

Tiirkiye Thracatcilar Meclisinin (TIM) ekonomi yénetimi ve ihracat diinyasmin
genis katihmiyla gerceklestirilen 33. Olagan Genel Kurulu, sektorlerin gelecek
donem yonetim kadrolarini belirledi. Tiirk dis ticaretinin ¢at1 kurulusu olan TIM
biinyesindeki secimlerde, Tiirkiye’nin gida ihracatindaki lokomotif alanlarindan
Hububat Bakliyat Yaghh Tohumlar ve Mamulleri sektoriinii temsil edecek isim
netlesti. Yapilan oylama neticesinde, sektoriin kiiresel pazarlardaki rekabet
giiciinli artirmaya yonelik calismalariyla tanman Celal Kadooglu, Hububat,
Bakliyat, Yagh Tohumlar ve Mamulleri sektoriinii temsil etmek iizere TIM
Sektorler Konseyi Uyeligi'ne secildi.

Asya gida pazarinin en 6nemli bulusma noktalarindan biri olan Seoul Food &
Hotel 2026 Fuari, 09-12 Haziran 2026 tarihleri arasinda Giiney Korenin
bagkenti Seul’de bulunan Kore Uluslararasi Fuar Merkezi KINTEX’de
gerceklestirildi. Hububat, bakliyat, yagh tohumlar ve mamulleri sektériinii ortak
bir vizyonla bir araya getiren Tiirkiye Gida Ihracatcilar1 (TGI), fuarda yer alan
standiyla kiiresel alicilarin karsisina ¢ikti. Fuarin agilis giiniinden itibaren Tiirk
ihracatgisinin yaninda olan TIM Hububat Bakliyat Yagh Tohumlar ve Mamulleri
Sektdr Kurulu Uyeleri ve Birlik Yoneticileri, sektor birliklerini temsilen Tiirkiye
Gida Thracatcilarm pavilyonunda yogun bir tamtim mesaisi harcadi. Sektor
temsilcilerinden olusan heyet, organizasyonda stant acan Tiirk firmalarim tek
tek ziyaret ederek sektorel dayanisma sergiledi ve pavilyonda yiiriitiilen tanitim
faaliyetlerine kurumsal destek sagladi.

Fuar siiresince TGI standinda kurulan 6zel alanda giin boyu kesintisiz olarak diizenlenen tadim etkinlikleri, profesyonel
ziyaretcilerin odak noktasi oldu. Tiirkiye'nin ana ihragc iiriin gruplarindan 6zenle hazirlanan meniiler, yerel damak tadina
uygun konseptlerle Giiney Koreli ve uluslararasi gida profesyonellerinin begenisine sunuldu. Bu tadim etkinlikleri
sayesinde fuar ziyaretcileri, Tiirkiye'nin zengin ve kaliteli gida iirtinlerini dogrudan deneyimleme firsat1 buldu.

Tirkiye Gida ihracatcilan New York'ta

Kuzey Amerika'nin en prestijli ve genis kapsaml gida organizasyonlarindan biri
olarak kabul edilen Summer Fancy Food Show Fuari, 28-30 Haziran 2026
tarihleri arasinda ABD’nin New York sehrindeki Javits Center’da
gergeklestirildi. Tiirkiye’'nin gida ihracatindaki potansiyelini kiiresel arenaya
tasiyan ve alti ihracatci birligini ortak bir vizyonda bulusturan Tiirkiye Gida
fhracatcilar1 (TGI) markasi, gida diinyastmn bu biiyiik bulusmasinda info
standinda uluslararasi profesyonellerl agirladi. Kuzey Amerika pazarinda tiriin
cesitlendirmesini saglamayr ve Tiirk triinlerinin raflardaki paymi artirmayi
oncelikli hedef haline getiren gida sektorii, bu fuar aracihigiyla okyanus
oOtesindeki siirdiiriilebilir biiylime hedeflerine yeni bir ivime kazandirdi. Fuar
boyunca TGI catis1 altinda bir araya gelen katilimei Tiirk firmalari, hem yiiksek
kalite standartlarina sahip geleneksel iiriin gruplarini hem de modern tiiketim
trendlerine hitap eden yenilik¢i gida bilegenlerini diinyanin dort bir yanindan
gelen satin alma heyetlerine, ithalatgilara ve distribiitorlere sunma firsat1 buldu.

IHBIR, Sweets & Snacks EXPO’ya Katldi

ABD’nin prestijli sekerleme ve at1§t1rma11k fuar1 Sweets & Snacks EXPO, 19
Mayis 2026 tarihinde Las Vegas'ta 29. kez kapilarimi agti. Tiirkiye'nin 33 firma
ile giiclii bir temsil gosterdigi organizasyonda, Tiirk ihrac {iriinleri uluslararasi
alicilarin begenisine sunuldu. Fuarin ilk giiniinde T.C. Los Angeles Ticaret
Atagesi Merve Tiizer Kaya, IHBIR Baskan Yardimcilar Kiirsad Giilbahar ve
Ismail Giil ile Yonetim Kurulu Uyes1 ilhami Demir'den olusan heyet, milli
katihm pavilyonundaki firmalar ziyaret ederek katihm sertifikalarim takdim
etti. Fuarla es zamanl olarak, IHBIR koordinasyonunda Hububat Sektér Kurulu
tarafindan ABD pazarina yonehk yiiriitiilen Sekerli Mamuller ve Pastacilik
Uriinleri TURQUALITY Tamtim Projesi kapsaminda da etkili tamitim
calismalar1 gerceklestirildi. Thracatcilari yogun ilgisiyle basariyla tamamlanan
fuar, Tiirk sekerleme ve atigtirmalik sektoriiniin ABD pazarindaki varhigini
gii(;lendirirken yeni ig birligi kapilarim araladi.
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TiM Genel Kurulu ve ihracatin Sampiyonlan Odil Toreni

Cumhurbagkani Recep Tayyip Erdogan, ilgili Bakanlklar ve TIM Bagkam
Mustafa Giiltepe’nin tegrifleri ile gerceklestirilen 33. TIM Olagan Genel Kurulu — [WA\3! VE MAMU LLERl
ve Thracatin Sampiyonlarn Odiil Térenine, Sektér Kurulu Bagkan ve $AMPNONL§
Uyelerimizin yam sira ihracatci birliklerimizin Yonetim Kurulu Uyeleri ve TIM -
Delegeleri de katihm sagladilar. Tiirkiye Thracatcilar Meclisi'nin “Tiirkiye’nin lk & W b
1000 Thracatcis1” arastirmasinda Hububat Bakliyat Yagh Tohumlar ve f A
Mamulleri sektorii birincisi $6len Cikolata Gida Sanayi A.S. oldu. Sampiyonluk
odilini S6len CEO’su Erdogan Coban, Adalet Bakam Akin Giirlek ve TIM
Bagkani1 Mustafa Giiltepe'nin elinden aldu.

26-31 Temmuz 2026 tarihlerinde Giineydogu Anadolu Hububat, Bakliyat, Yagh
Tohumlar ve Mamulleri Thracatgilar: Birligi (GAIB) tarafindan Cin’in Sanhay ve
Guanco sehirlerinde diizenlenecek olan sektorel ticaret heyeti programinin
hazirhiklar1 kapsaminda yiiriitiilen on heyet ziyaretleri basariyla tamamlanda.
Ziyaretlere Yonetim Kurulu Uyesi Batuhan Memis ve GAIB Genel Sekreter
Yardimcis1 Ahmet Sahbudak katihm sagladi. Biiyiik potansiyel barindiran Uzak
Dogu pazarinda Tiirk gida {irlinlerinin payimi1 artirmayr hedefleyen 6n
temaslarda, Sanhay ve Guanco Basgkonsolosluklarimiz, Ticaret Ataseliklerimiz,
ozel sektor temsilcileri, ticaret odalari, ilgili kurumlar, biiyiik siipermarket
zincirleri ve ithalatci firmalarla bir araya gelindi. Sektorel dinamiklere iligkin
giincel durumlarin yerinde gozlemlendigi bu temaslarda, Tiirk gida sektoriine ve
ihrag¢ iiriinlerine yonelik kapsaml bilgiler paylasildi ve potansiyel alicilar
Temmuz ayinda gerceklestirilecek ana heyet programina davet edildi.

Latin Amerika gida endiistrisinin Onemli bulusma noktalarindan
Alimentec - Anuga Select Colombia 2026 Fuari, 9 Haziran 2026 tarihinde
Kolombiyamin Bogota sehrinde 13. kez gerceklestirildi. IHBIR
koordinasyonunda diizenlenen Tiirkiye Milli Katihm Organizasyonu
kapsaminda, 8 Tiirk firmas1 Tiirkiye pavilyonunda yer alarak bolge
pazarindaki gida profesyonelleriyle bir araya geldi. Fuar ile es zamanh
olarak diizenlenen Alim Heyeti programi ile katihmcilarimiz, fuar
ziyaretcilerinin yam sira, 10 profesyonel ahci ile ikili is goriismeleri
gerceklestirme firsat1 buldu.

Fuarin acihs giiniinde T.C. Bogota Ticaret Miisaviri Muhammet Hartavi
ve THBIR Yonetim Kurulu Uyesi Erdal Seving, iki iilke arasindaki ticareti
gelistirmeye yonelik fikir aligverisinde bulundu. Tiirk firmalarini ziyaret
ederek katilim sertifikalarini takdim eden heyet, ardindan T.C. Bogota
Biiyiikelcisi Beste Pehlivan Sun tarafindan biiyiikelcilik makaminda
agirlandi. Gerceklestirilen goriismede, Tirk gida trtnlerinin Latin
Amerika pazarindaki payim artiracak adimlar ve yeni is birligi olanaklar:
ele alindi.

Orta Anadolu Hububat Bakliyat Yagh Tohumlar ve Mamulleri hracatcilar:
Birligi, Tayland'n bagkenti Bangkok'ta diizenlenen Thaifex Anuga Asia 2026
Fuarrnin milli katihm organizasyonunu bu y1l 11. kez basariyla gerceklestirdi. - 4

Iki ayr1 holde kurulan stantlarla Tiirk gida sektoriiniin giiclii bir sekilde temsil 118 ) Point af Lite
edildigi fuarin ilk giiniinde; Yonetim Kurulu Baskan Yardimcis1 Abdullah Kara,
Genel Sekreter Yardimcisi Fatih Yumus ve Sube Miidiirii Ayfer Koca’dan olusan
heyet, Ticaret Miisaviri Ismail Hakki Goriicli ile birlikte katilime1 firmalan
ziyaret ederek istisarelerde bulundu. Fuarin dordiincii giinlinde ise Bangkok
Biiyiikelcisi Jiilide Kayihan ve Ticaret Miisaviri Ismail Hakki Goriicii, Birlik
standinm ziyaret ederek yiiriitiilen calismalar hakkinda bilgi aldi. Asya pazarinda
Tiirk iriinlerinin varhigimi gliclendirmek acisindan biiyliik Onem tasiyan
organizasyon, verimli ticari temaslarla tamamlandi.
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IHBIR UR-GE Projesi ile Odil Aldi

IHBIR Yonetim Kurulu Uyeleri
Hiiseyin Eviz ve Mehmet Tas,
Ankara’da T.C. Ticaret Bakanligi'nin
ev sahipliginde gerceklestirilen Res-
ponsible-Sorumluluk ve Uluslararasi
Rekabet Zirvesi Programi’na katilim
sagladi. UR-GE projeleri kapsaminda
gerceklestirdigi ornek uygulamalarla
Bakanlikca odiille layik goriilen
IHBIR, odiiliinii T.C. Ticaret Bakani
Prof. Dr. Omer Bolat ve Ticaret Bakan
Yardimcisi Volkan Agar’dan aldi.

Yiizyllardir birlik, beraberlik, dayanisma, paylasma ve bereketin simgesi olan
asure, yalnizca ozel bir tath degll ayni zamanda koklii kiiltlirimiiziin 6énemli bir
tastyicisidir. THBIR tarafindan geleneksel olarak diizenlenen Asure Giinii
etkinliginde, ITHBIR Yonetim Kurulu Uyesi Mehmet Tas, Dis Ticaret
Kompleksi'nde gorev yapan cok degerli caligsanlar ile bir araya gelerek asure
ikraminda bulundu. Anadolu'nun bereketini yansitan; bugday, fasulye, nohut,
kayis1 ve birbirinden degerli malzemelerin 6zenle bir araya getirildigi asureler,
katilimcilarda tarafindan biiyiik ilgi gordii.

Orta Anadolu Hububat Bakliyat Yagh Tohumlar ve Mamulleri
Ihracatcilar1  Birligi, Corum’da faaliyet gosteren firmalarin ihracat
potansiyelini artirmaya yonelik ytritilen URGE Projesi kapsaminda, 9-
12 Haziran 2026 tarihlerinde Goyang/Giiney Kore’de diizenlenen Seoul
Food & Hotel Fuarr'na yonelik bir ziyaret organizasyonu gerceklestirdi.
Proje paydasi 8 firmanin temsilcilerinden olusan heyet, Uzak Dogu
pazarindaki yeni firsatlar1 yerinde inceledi. Fuarin acihis giiniinde iiye
firmalarin stantlarin1 ziyaret eden OAIB Hububat Yonetim Kurulu
Bagkani Avsin Kagikel, katilimcilarla pazarin giincel durumu iizerine s
gortis alisverisinde bulundu. WG SCRR

Programin ikinci giiniinde OAIB Hububat heyeti, Seul Ticaret Miisaviri
Ozlem Untez’i makaminda ziyaret ederek Giiney Kore gida sektoriiniin
dinamikleri hakkinda fikir aligverisinde bulundu. Fuar katiliminin
ardindan saha ¢aligmalariyla devam eden program kapsaminda; iilkenin
onde gelen market zincirleri ve gida toptancilar ziyaret edilerek
pazardaki tiiketim ve dagitim aglar1 analiz edildi. Ziyaret programi
kapsaminda ayrica Kore Ithalatgilar Birligi (KOIMA) ile iist diizey bir
toplant1  gerceklestirildi. Avsin Kasiker baskanliginda yiiriitiilen
gorlismelerde, Tirkiye ve Giiney Kore arasindaki ticari iligkilerin
gelistirilmesi, gida ticareti hacminin artirllmasi ve oniimiizdeki doneme
yonelik is birligi imkanlar1 detayh bir sekilde masaya yatirildi.

ABD'nin Orlando sehrinde diizenlenen ve kiiresel bakliyat sektoriiniin en
onemli bulusma noktalarindan biri olan Diinya Bakliyat Kongresi
gerceklestirildi. Sektorel dinamjkleri kiiresel olcekte takip etmek amaciyla
diizenlenen organizasyona, AHBIB'i temsilen Bagkan Yardimcis1 Hiiseyin Tekin
ile Yonetim Kurulu Uyeleri Serdar Yildizgorer, Sahin Sayilir ve Yusuf Memis
katihm sagladi. Kongre siiresince uluslararas: gida profesyonelleriyle bir araya
gelen AHBIB heyeti, kiiresel piyasalardaki arz-talep dengeleri ve yeni iiretim
trendleri hakkinda fikir aligverisinde bulundu. Tiirkiyenin bakliyat
ihracatindaki giiclii konumunu pekistirmeyi hedefleyen bu temaslar, bolgedeki
yeni ticari firsatlarin ve ig birligi kanallarinin degerlendirilmesi acisindan
verimli bir zemin olusturdu.
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Tirkiye Gida ihracatgilan markasi ile yiritilen taniim ¢ahsmalariyla, Grinlerimizi ve ihracatei
firmalanmizi dunya genelinde temsil eden Birliklerimiz, hayata gecirdigi iletisim ¢ahgsmalanyla yurt
icinde de basindan biyik ilgi goriyor. Hububat, bqkllyqt yagh tohumlar ve mamulleri sektorinin
Turkiye geneline dair aylik verileri dizenli olarak Sektor Kurulu tarafindan basina ilan edilirken, TGi
cahsi altindaki birliklerimiz de kendi istigal bolgelerine dair sonuglan ve yuruttukleri gaI|§maIarl
basinla paylasiyor.

Hububat sektarinden % ayda 4.8 midyar dolarbh ihracat TC: SOZCU

TIM Hububat Bakliyat Yagh Tohumlar ve Mamulleri Sektér Kurulu Bagkana,
Nihat Uysallx:

“Mayis ayinda takvim etkisinden kaynaklanan 6 eksik is giinii aylik ihracat
performansimizi sinirlamig olsa da gida sanayimiz, kiiresel rekabet giicii ve pazar
esnekligiyle stratejik cazibesini korumaya devam ediyor. Kiiresel 6lcekte yasanan
maliyet ve hacim baskisina kars1 bugiin en biiyiik giivencemiz, bu y1l tarimsal
iiretimde bekledigimiz yiiksek iiretim rakamlaridir. TUIK’in tahminlerinde
bugdayda yiizde 26,771ik, kirmizi mercimekte yiizde 54,1’lik ve ayciceginde yiizde
16,2’lik yiikselige isaret eden rekor rekolte 6ngoriileri; un, makarna, bitkisel yag ve
bakliyat sanayimiz i¢in hayati bir hammadde arz1 olusturacaktir.”

Turkiyeaycicegiliretiminde
d

leri erldeblrakiyor

Giineydogu Anadolu Hububat Bakliyat Yagh Tohumlar ve Mamulleri Thracatcilar:
Birligi Bagkani, Celal Kadooglu:

“Diinya rafine aycicek yag1 ticaretinde ulastigimiz yiizde 18,3’liik pazar payu,
Tiirkiye’'nin gida ticaretindeki uluslararas1 giiciinii ¢cok net bir sekilde ortaya
koyuyor. Yilin kalan boliimiindeki sektorel performans iizerinde, hammadde
arzinda yaganan kiiresel kisitlamalar ve bolgemizi kusatan savas kosullar
belirleyici olacaktir. Ozellikle Rusya’nin ihracat vergilerini 2026 yih sonuna kadar
uzatmig olmasi, tedarik zinciri lizerinde bir bask: olustursa da biz bu zorlugu stok
yonetim gﬁcﬁmﬁz, Toprak Mabhsiilleri Ofisi'nin yerinde miidahaleleri ve yiiksek
teknoloji tesislerimizin esnekligiyle asmay biliyoruz. Inaniyorum ki bu dinamizm
bizi 6niimiizdeki 10 y1l icinde yiizde 25 pazar pay1 hedefimize de ulastiracaktir.”

IN IMIHM' tSABAH
ot Istanbul Hububat Bakliyat Yagh Tohumlar ve Mamulleri Thracatcilar Birligi
Bagkani, Kazim Taycu:

=Y s
151 EROSI
GORECERD

“Konteyner basina maliyet artis1 2 bin dolara ulast1 ve alicilar bu artis nedeniyle
iskonto talep ediyor. Giibre fiyatlarindaki yiizde 60 artis artik bir siirdiiriilebilirlik
problemi olusturuyor. Giibrenin tarim tiriinleri maliyetleri i¢indeki pay1 yaklagik
yiizde 20 seviyesinde, navlun maliyetleri de iiriin tiiriine gore yiizde 5 ile 10
arasinda degisiyor. Tiirkiye, tedarik acisindan alternatif kaynaklara erisim
aEn e avantajina sahip. Rusya, Ukrayna ve Orta Asya, arz acisinda 6nemli rol oynayabilir.
IHRACATA ETISI YUZDE 15 OLDU Mevcut sezon rekoltesi olumlu seyrediyor, buna ragmen maliyet baskis: fiyatlara
yansiyacaktir. Mevcut kosullarin devam etmesi halinde tarim emtia fiyatlarinda gift
haneli artiglar glindeme gelebilir.”
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Akdeniz Hububat Bakliyat Yaghh Tohumlar ve Mamulleri Ihracatcilar1 Birligi
Bagkani, Veysel Memis:

“Yilin ilk ¢eyreginde kiiresel talep daralmasi, fiyat oynaklig1 ve bolgesel risklerin
etkisiyle ihracatta miktar ve deger bazinda gerileme yasansa da sektoriimiiziin
katma degerli liretime yonelerek dengelenme siirecine girdigini goriiyoruz. Ortaya
¢ikan tabloyu genel cercevede degerlendirdigimizde, geleneksel olarak yiiksek
hacimli ihracata dayali biiyiime modeli zayiflarken katma degeri yiiksek iiriinler,
yeni pazar arayiglari ve daha dengeli bir ihracat yapisi 6n plana c¢ikiyor. Sektor
kiiciilmekten ziyade yon degistiriyor; bu yon degisimi kisa vadede dalgalanma
yaratsa da orta ve uzun vadede daha siirdiiriilebilir bir ihracat yapisinin temelini
olusturma potansiyeli tasiyor. ”

AHBIB venl pazariariadengeli boyame siirecine gird

Orta Anadolu Hububat Bakliyat Yagh Tohumlar ve Mamulleri ihracatcilar1 Birligi
Bagkani, Avsin Kasiken:

Avgin Kagikg becomes O
new president of
C. Anatolian exporters

“Birligimizin Secimli Olagan Genel Kurul Toplantis1 vesilesiyle, uzun siiredir
bagkanlik gorevini yiirliten Nihat Uysalli'dan bu onurlu bayragi devralmis
bulunuyorum. Onceki yonetimde Yonetim Kurulu Bagkan Yardimciligi gorevini
iistlenmis ve sektorii yakindan taniyan bir isim olarak, yeni donemde de
hedeflerimizi Dbiiyiiterek kararlihkla ilerleyecegiz. Yeni donemdeki temel
onceligimiz, ihracat rakamlarimizi ¢cok daha yukar1 tasimak ve Orta Anadolu’nun
sahip oldugu giiclii tarimsal sanayi potansiyelini kiiresel 6lcekte daha etkin bir
sekilde tanitmaktir. Orta Anadolu ihracat diinyasina taze bir kan kazandiracak ve
sektoriimiiziin gelecegine yon verecek yenilik¢i projeleri hizla hayata gegirecegiz.”

Ege Hububat Bakliyat Yagh Tohumlar ve Mamulleri Thracatcilar Birligi Bagkani,
Muhammet Oztiirk:

GiNENLIGHDE “Tarim sektoriinii etkisi altina alan iklim degisikligine ragmen ihracatta artis

HAYATI ROL
u

kaydediyoruz. Tiirkiye'nin 36 milyar dolarlik tarim iiriinleri ihracatindan yiizde 22
pay aliyoruz. Bu basariyi, Ege Bolgesi'nde ciftgiler ile ihracatcilar arasinda
yakalanan uyumun bir getirisi olarak goriiyoruz. Ayrica Izmir'de kurulma
agamasinda olan dort tarima dayal ihtisas organize sanayi bolgelerinin de bizim
igin biiyiik bir itici gli¢ yarattigina inaniyoruz. Bu dinamizmle birlikte, 5 y1l i¢cinde
tarim iiriinleri ihracatimizin 7.5 milyar dolardan 10 milyar dolara yiikselecegine
inaniyoruz."

Bugday fiyatimrekoltedisinda
'u;faktor_;eklllendlre:ek

Karadeniz Hububat Bakliyat Yagh Tohumlar ve Mamulleri fhracatcilar1 Birligi
Bagkani, Eren Giinhan Ulusoy:

“Tiirkiye'nin son yillardaki en yiiksek yagish dénemini yasamasi, TUIK'in 2026 yili
tahminlerine de yansidi. Bugday iiretiminde yiizde 26,7 artisla yaklasik 22,8 milyon
tonluk bir rekolte bekliyoruz. Yiiksek rekolte ve hammadde arz giivenligi un
sanayimiz igin olumlu bir unsur olsa da un ihracatimizin artis1 tek basna yerli
rekolteye bagh degildir. Tiirkiye olarak un ihracatindaki rekabet giictimiizii; uygun
maliyetli ithal bugdaya erisim, Dahilde isleme Rejimi (DiR) uygulamalari, navlun,
doviz kuru, finansman maliyetleri ve hedef pazarlardaki talep k0§ullar1n1n
birlesiminden aliyoruz. Giiclii iiretim altyapimiz, yiiksek isleme kapasitemiz ve yeni
pazarlara hizli uyum saglama yetenegimiz sayesinde kiiresel un ticaretindeki lider =3
konumumuzu koruyarak siirdiiriilebilir sekilde gelistirecegiz.” = e
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Orta Anadolu Hububat Bakliyat Yagh Tohumlar ve Mamulleri ihracatgilan Birligi
Yonetim Kurulu Baskani Avsin Kasikcr:

“ihracatta surduritlebilir basan bitincil bir ekosistemle
mumkun olabilir.”

Orta Anadolu’nun hububat ve bakliyat ihracatinda, geleneksel ham
iiriinlerden katma degeri yiiksek islenmis iiriinlere gecis siirecini
nasil degerlendiriyorsunuz?

Tiirkiye, tarimsal iiretim giiclinii gelismis sanayi altyapisiyla birlestirebilen
onemli iilkelerden biri konumundadir. Hububat, bakliyat ve yagli tohumlar
sektoriimiiz de son yillarda bu doniisiimii basariyla gerceklestiren alanlarin
basinda geliyor. Artik sadece hammadde ihra¢ eden degil; unu, makarnasi,
biskiivisi, bulguru, bitkisel yaglar1 ve diger islenmis gida iiriinleriyle diinya
pazarlarinda guclii sekilde yer alan bir yapidan s6z ediyoruz.

Katma degerli iiretim, ihracatimizin siirdiiriilebilir biiylimesi agisindan biiyiik
onem tasiyor. Kiiresel pazarda rekabet artik yalnizca fiyat iizerinden degil;
kalite, marka, inovasyon, siirdiiriilebilirlik ve tiiketici beklentilerine uygun iiriin
gelistirme kabiliyeti lizerinden sekilleniyor. Tiirk gida sanayisi de bu degisime
hizla uyum saglayarak yiiksek standartlarda iiretim gerceklestirmekte ve diinya
genelinde giivenilir tedarik¢i kimligini her gegen giin daha da
gliclendirmektedir.

Birlik olarak oOnceligimiz; iiyelerimizin katma degerli {iretim kapasitesini
desteklemek, yeni pazarlara erisimlerini kolaylastirmak ve Tirk gida
sektoriiniin uluslararas1 rekabet giiclinii artiracak calismalar1 kararlilikla
siirdiirmektir.

Bolgenizde iiretilen katma degerli iiriinlerin kiiresel pazarda hak
ettigi degeri bulabilmesi icin Uzak Dogu ve Latin Amerika gibi hedef
pazarlara niifuz ederken nasil bir yol haritasi izliyorsunuz?

Kiiresel ticarette dengeler hizla degisiyor. Geleneksel pazarlarimiz 6nemini
korurken, biiylime potansiyeli yiiksek yeni cografyalarda kalici bir varlik
olusturmak artik stratejik bir zorunluluk haline geldi. Uzak Dogu, Gilineydogu
Asya ve Latin Amerika; genc niifuslari, artan gelir seviyeleri ve degisen tiiketim
aligkanliklariyla sektoriimiiz agisindan 6nemli firsatlar sunuyor.

Bu pazarlarda basarili olabilmek icin sadece iriin gondermek yeterli degil. Oncelikle hedef iilkelerin tiiketici
beklentilerini, dagitim kanallarini, mevzuatlarini ve ticaret kiiltiiriinii dogru analiz etmek gerekiyor. Birlik olarak ticaret
heyetleri, alm heyeti organizasyonlari, uluslararas: fuarlar ve tanitim faaliyetleriyle ihracatcilarimizin bu pazarlarda
dogru is birlikleri kurmalarim destekliyoruz.

Ayrica Tiirkiye Gida Thracatgilan gatist altinda yiiriitiilen ortak tanitim faaliyetleri sayesinde "Tiirk Gida Uriinleri" algisim
giiclendirmeyi ve firmalarimizin marka degerini artirmay1 hedefliyoruz. Inaniyoruz ki uzun vadeli basari; glivene dayah
ticari iligkiler kurmak, pazar1 dogru okumak ve siirekliligi saglamakla miimkiin olacaktr.

Bahsettigimiz bu hedef pazarlardaki tiiketici aliskanliklar1 ve kalite beklentileri geleneksel
pazarlarimizdan oldukca farkli. Bolgeler bazindaki yerel taleplere ve damak tadina uyum saglama
siirecini nasil yonetiyorsunuz?

Giinlimiizde ihracat anlayisi, tek tip iiriin sunmaktan ¢ok hedef pazara Ozel ¢oziimler gelistirmeyi gerektiriyor. Her
iilkenin tiiketim aligkanligi, mutfak kiiltiirii ve kalite beklentisi birbirinden farklidir. Dolayisiyla ihracatta basarinin temel
unsurlarindan biri de bu farkliliklar1 dogru analiz ederek iiretimi buna gore sekillendirebilmektir.

Tiirk gida sanayisinin en 6nemli avantajlarindan biri esnek iiretim kabiliyetidir. Uyelerimiz farkh gramajlarda, farkh
igeriklerde ve hedef pazarin beklentilerine uygun tiriinler gelistirebilecek giiclii bir iiretim altyapisina sahiptir. Bu da
uluslararasi pazarlarda 6nemli bir rekabet avantaji saglamaktadir.

Birlik olarak pazar arastirmalari, sektOrel analizler ve uluslararasi temaslar araciligiyla tiyelerimizin degisen tiiketici
egilimlerini yakindan takip etmelerini destekliyor; bilgi paylasimimi artirarak firmalarimizin pazarlara daha hazirlikh
girmelerine katki sunuyoruz.
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Hem bu uzak pazarlardaki alicilarla koprii kurmak hem de Orta Anadolu’nun zengin iiriin cesitliligini
uluslararas1 arenaya tasimak noktasinda, Foodist Istanbul fuarimi nasil bir ticari kaldira¢ olarak
goriiyorsunuz?

Uluslararas: fuarlar, yalnizca iiriin sergilenen organizasyonlar degil; yeni ticari is birliklerinin kuruldugu, sektoriin
geleceginin konusuldugu ve iilkelerin ihracat vizyonunu ortaya koydugu 6nemli platformlardir. Foodist Istanbul da bu
yoniiyle sektoriimiiz agisindan stratejik bir bulusma noktasi olacaktir.

Ozellikle diinyanin farkh bélgelerinden ahicilar1 Tiirkiye'de agirlayarak ihracat¢ilarimizla dogrudan bir araya getirecek
olmasl, firmalarimiz acisindan 6nemli firsatlar olusturuyor. ilk temasin giiven ortaminda kurulmas: ve iiriinlerin yerinde
tanltllma51 uzun vadeli ticari iligkilerin olusmasina ciddi katk: saglayacaktir.

Birlik olarak bu tiir organizasyonlari yalmizca fuar katilimi olarak degil, Tiirk gida sektoriiniin uluslararasi goriiniirliigiinii
artiran onemli tanmitim platformlar1 olarak degerlendiriyoruz. Amacimiz; ihracatgilarimizin yeni pazarlara daha kolay
ulagmasini saglamak ve tilkemizin giiclii iiretim kapasitesini diinya ile bulusturmaktir.

Uluslararasi vitrinde ve hedef dis pazarlarda kalici olabilmek artik sadece kaliteli iiriin sunmaktan degil,
kaliteli iiretim standartlarindan da geciyor. Uyelerinizin yesil doniisiim, izlenebilirlik ve dijitallesme gibi
kiiresel kriterlere uyumunu kolaylastirmak iizere hangi faaliyetleri yiiriitityorsunuz?

Kiiresel ticarette artik iirliniin kalitesi kadar, nasil {iretildigi de 6nem tasiyor. Cevresel siirdiiriilebilirlik, karbon ayak izi,
izlenebilirlik, dijitallesme ve gida giivenligi gibi bagliklar uluslararasi ticaretin temel kriterleri haline geldi.

Birlik olarak tiyelerimizin bu doniisiime uyum saglamalarimi desteklemek amaciyla bilgilendirme toplantilari, egitim
programlari, seminerler ve farkindalik caligmalar1 gerceklestiriyoruz. Ihracatgllarlmlzm uluslararasi standartlara daha
hizl uyum saglamasi, rekabet giiclerini koruyabilmeleri agisindan biiyiik 6nem tasiyor.

Oniimiizdeki dénemde dijitallesme ve yesil déniisiim yatirrmlarimin sektériimiiz acisindan rekabet avantaji saglayacagina
inaniyoruz. Bu nedenle yalmzca bugliniin degil, gelecegin ihracat anlayisina uygun bir iiretim ekosisteminin
olusturulmasin 6nceliklerimiz arasinda goriiyoruz.

Ortak tamitim calismalarinin sahada kalici1 basariya doniismesi ve ihracatcilarimizin kiiresel rekabet
giiciinii uzun vadede koruyabilmesi adina, kamudan Oncelikli olarak coéziilmesini beklediginiz temel
yapisal adimlar nelerdir?

Thracatta siirdiiriilebilir basar1 yalmzca firmalarimizin gayretiyle degil; iiretimden lojistige, finansmandan ticaret
politikalarina kadar uzanan biitiinciil bir ekosistemle miimkiin olabilir. Bu cercevede ihracatgilarimizin finansmana
erisiminin kolaylastirilmasi, lojistik altyapisinin giiclendirilmesi, uluslararasi pazarlarda rekabet giiciinii artiracak destek
mekanizmalarimin gelistirilmesi ve 6ngoriilebilir ticaret politikalarinin siirdiiriilmesi biiyiik 6nem tasiyor. Ayrica Serbest
Ticaret Anlagmalarinin kapsaminin genisletilmesi ve hedef pazarlarda karsilagilan teknik ticaret engellerinin azaltilmasina
yonelik calismalarin ihracatimiza 6nemli katk: saglayacagina inaniyoruz.

Diger taraftan, Ticaret Bakanligimiz tarafindan desteklenen yurt dig1 fuar katihm
mekanizmasinin da giinlimiiz kiiresel ticaret dinamikleri dogrultusunda
gelistirilmesinin  faydali olacagim1  degerlendiriyoruz. Ozellikle ulagim
maliyetlerinin ve pazar gelistirme giderlerinin daha yiiksek oldugu Uzak Dogu,
Giineydogu Asya, Latin Amerika ve Afrika gibi stratejik pazarlarda diizenlenen
fuarlara yonelik ilave desteklerin saglanmasi, firmalarimizin bu pazarlarda daha
etkin sekilde yer almasina katki sunacaktir. Bu kapsamda, mevcut desteklenen
fuar sayisina ek olarak, uzak cografyalarda gerceklestirilen fuarlar icin en az iki
ilave fuar katihm destegi verilmesinin, ihracatgilarimizin yeni pazarlara
erisimini kolaylastiracak 6nemli bir adim olacag1 kanaatindeyiz.

Kamu ile 0zel sektor arasindaki giiclii diyalog ve is birligi sayesinde
sektoriimiiziin karsilastign sorunlara daha hizli c¢oziimler (iiretilebilecegine
inaniyoruz. Tiirkiye'nin tiretim giicii, sanayi altyapisi ve girisimci ihracatg
profili, dogru politikalarla desteklendiginde kiiresel pazarlarda ¢ok daha giiclii
bir konuma ulasacaktir.
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iiB, AKIB OAIB, EiB ve KiB ga’r|5| alhndaki 6 Hububat Bakllyat Yagh Tohumlar ve

Mamulleri Ihracatgllqu Birligi'ne bagl 66 firma iSO 500 listesinde yer aldh.

Genel Sira Kurulus Adi

23

54

61

78

80

88

93

107
116
117
127
128
147
153
174
178
180
209
214
222
226
229
236
240
243
249
254
266
269
272
281
284
292
301
312
314
328
332
338
341

Eti Gida San. ve Tic. A.S.

Tiirkiye Seker Fabrikalar1 A.S.

Konya Seker San. ve Tic. A.S.

Abalioglu Yag San. ve Tic. A.S.

Dogus Cay ve Gida Maddeleri Uretim Paz. ith. ihr. A.S.
Solen Cikolata Gida San. ve Tic. A.S.

Bunge Gida San. ve Tic. A.S.

Baghan Agro Gida San. ve Tic. A.S.

Aves Enerji Yag ve Gida Sanayi A.S.

Cargill Tarim ve Gida San. Tic. A.S.

Tarim Kredi Yem San. ve Tic. A.S.

Sofra Yemek Uretim ve Hizmet A.S.

Mutlu Makarnacilik San. ve Tic. A.S.

Reka Bitkisel Yaglar San. ve Tic. A.S.

Tiryaki Perakende Gida Uriinleri San. ve Tic. A.S.
Kadooglu Yag San. ve Tic. A.S.

Yavuz Gida San. ve Tic. A.S.

Arbel Bakliyat Hububat San. ve Tic. A.S.

Detay Gida San. ve Tic. A.S.

Kent Gida Maddeleri San. ve Tic. A.S.

Yayla Agro Gida San. ve Tic. A.S.

Elita Gida San. ve Tic. A.S.

Memisoglu Tarim Uriinleri Ticaret Ltd. Sti.

Ofi Tarim San. ve Tic. A.S.

Kiiclikbay Yag ve Deterjan Sanayi A.S.

Armada Gida Tic. San. A.S.

Yavuzkan Hazel Findik San. ve Tic. A.S.

Sayinlar Gida Maddeleri San. ve Tic. A.S.

Yonca Gida Sanayi isletmeleri i¢ ve Dis Ticaret A.S.
Elvan Gida San. ve Tic. A.S.

Oba Makarnacilik San. ve Tic. A.S.

Ofis Yem Gida San. Tic. A.S.

As Ofis Damuzlik Yumurta Yem Gida San. ve Tic. A.S.
Eksun Gida Tarim San. ve Tic. A.S.

Nuh'un Ankara Makarnasi San. ve Tic. A.S.

Pier Agro Gida San. ve Tic. A.S.

Kula Yag ve Emek Yem San. Tic. A.S.

Er Yem Gida Tarim Uriinleri San. ve Tic. A.S.
Kervan Gida San. ve Tic. A.S.

Lesaffre Turquie Mayacilik Uretim ve Ticaret A.S.

347
351
354
363
365
368
370
384
395
396
403
407
419
430
437
438
453
454
455
459
478
481
482
491
495
499

Genel Sira Kurulus Adi

Kaanlar Gida San. ve Tic. A.S.

ADM Besin ve Tarim A.S.

Sunrise Foods International Tarim Uriinleri Ticaret A.S.
TARFAS Tarimsal Faaliyetler Uretim San. ve Tic. A.S.
Kozlu Gida imalat San. Tic. ve Tagimacihk A.S.
Tarim Kredi Tedarik ve Uretim A.S.

Omnia Nigasta San. ve Tic. A.S.

Besler Makarna Un irmik Gida San. ve Tic. A.S.
Beyoglu Cikolata San. Tic. A.S.

Bifa Biskiivi ve Gida Sanayi A.S.

Pamyag Gida San. Tic. A.S.

Tamek Sagra Grup Gida Uretim A.S.
Arslantiirk Tarim Uriinleri San. ihr. ve ith. A.S.
Unat Yag Gida San. ve Tic. A.S.

Aksu Pili¢ Tarim Sanayi I¢ ve Dig Ticaret A.S.
Teksiit Stit Mamiilleri San. ve Tic. A.S.

Lider Petfood Yem San. ve Tic. A.S.

Enka Siit ve Gidda Mamiilleri San. ve Tic. A.S.
Sunar Misir Entegre Tesisleri San. ve Tic. A.S.
Zer Yag San. ve Tic. A.S.

RTM Tarim Kimya San. ve Tic. A.S.

Ulusoy Un San. ve Tic. A.S.

Sunar Un ve Yem San. ve Tic. A.S.

Giirsoy Tarimsal Uriinler Gida San. ve Tic. A.S.
To6ren Gida San. ve Tic. A.S.

Ova Un Fabrikas1 A.S.

-

TGi gindem - Sayi 11



Ly

jububat firmasi

Turkiye Ihracaigllar Meclisi (TIM) tarafindan her yil gerceklestirilen ve firmalann ihracat
performanslarina goére siralandigi “Turkiye’nin ilk 1000 ihracatgisi Arastrmasi 2025” agiklandi.
Arastrmada bu yil Hububat Bakliyat Yagh Tohumlar ve Mamulleri sektorionden 83 firma yer

ald.

Sektorel
Sira

1
2

Kurulug Adi

SOLEN GIKOLATA GIDA SAN. VETIC. A.§.

ISTANBUL GIDA DIS TC. A.§.

MUTLU MAKARNAGILIK SAN. VETIC. A.S.

ABALIOGLU YAG SANAY] VE TICARET A §.

KADOOGLU YAG SAN. VE TIC. A.S.

SUNRISE FOODS INTERNATIONAL TARIM URUNLERI TIGARET A.§.
TOPRAK MAHSULLERi OFiSi GENEL MUDURLUGU
ALTINMARKA GIDA SAN. VETIC. A.S.

ARBEL BAKLIYAT HUBUBAT SAN. TIC. A.S.

0BA MAKARNACILIK SAN. VETIC. A.§.

YONCA GIDA SANAYT ISLETMELERT IG VE DI TICARET A.S.
ARASTIRMAYA KATILMIYOR

ARASTIRMAYA KATILMIYOR

ARASTIRMAYA KATILMIYOR

ARASTIRMAYA KATILMIYOR

AVES ENERJI YAG GID. SAN. A.S.

ARASTIRMAYA KATILMIYOR

ARASTIRMAYA KATILMIYOR

ARASTIRMAYA KATILMIYOR

FERRERO TURKIYE GIKOLATA VE TARIM URUN. SAN. VE DI TiC. A.S.

UNAT YAG GIDA SAN. VETIC. A.§.

ADM BESIN VE TARIM A.§.

ALTUNKAYA INSAAT NAKLIYAT GIDA TICARET A §.
ARASTIRMAYA KATILMIYOR

ARASTIRMAYA KATILMIYOR

KONYA SEKER SANAYI VE TICARET A.S.

LESAFFRE TURQUIE MAYACILIK UR. Tic. A.S.
ARASTIRMAYA KATILMIYOR

SAYINLAR GIDA MAD. SAN. TiC. A.S.

ELITA GIDA SAN. VETIC. A.§.

BOOMEX COMPANY KARGO VE TiC. iTH. 1HR. SAN. LTD. §Ti.
ULAS GIDA UN TEKSTIL NAKLIYE TIC. VE SAN A.S.
ARMADA GIDA TC. SAN. A.S.

BEYOGLU GIKOLATA SANAYi TICARET A.§.

BUNGE GIDA SAN. VETIC. A.S.

TOREN GIDA SAN. VETIC. A.§.

Sektorel
Sira

31
38
39
40
]
42
43
4
4
46
1y
48
49

61
62
63
64
65
66
67
68
69
70
n
1

Kurulug Adi

TAYA GIDA SAN. VETIC. A§.

DURUM GIDA SAN. T, A,

PAMYAG GIDA SANAY] TICARET A.3.
ARASTIRMAYA KATILMIYOR

BESLER KURUYEMIS VE GIDA MAD. IML. VE PAZ. TiG. A§.
BASHAN AGRO GIDA SANAYI VE TICARET A.§.
AGARSAN MAKARNA UN GIDA INSAAT SAN. VE TiC. A.§.
ARASTIRMAYA KATILMIYOR

ARASTIRMAYA KATILMIYOR

MEMISOGLU TARIM URN. Tc. LTD. §1i.

AN BISKUVI GIDA SAN. TG A,

BESLER MAKARNA UN IRMIK GIDA SAN. VE TiC. A.$.
(INILEVER SAN. VE TIC. TURK A.§.

PAKLAR GIDA SAN. VE TiC. LTD. §T.

SELGUK YEM GIDA SAN. VE T, 1D, g11.
1ER YAG SANAYI VE TICARET A.5.

OMNIA NIGASTA SANAY] VE TIGARET A.§.
GEREMONY GIDA SAN. VETIG. A.§.

ULUSOY UN SANAYI VE TiC. A5,
ARASTIRMAYA KATILMIYOR

ARASTIRMAYA KATILMIYOR

ARASTIRMAYA KATILMIYOR

LIDER PETFOOD YEM SANAY] VE TIGARET A.§.
TAT NIGASTA SAN. TIG. A§.

BIFA BISKUVI VE GIDA SAN. A.§.

EFOR G VE DI TICARET LTD. §11
ARASTIRMAYA KATILMIYOR

NUR GIDA ITHALAT IHRACAT LTD. §T.
ARASTIRMAYA KATILMIYOR

EKSUN GIDA TARIM SAN. VE TIC. A5,

AKSU PILIG TARIM SAN. IG VE DIS TiG. A,
BESSAN MAKARNA GIDA SAN. VE TIG. A.§.

AKANLAR GIKOLATA IGEGEK GIDA SANAYI VE NAKLIYAT TiC. LTD. §Ti.

CARGILL TARIM SAN. VETIC. A.§.
ARASTIRMAYA KATILMIYOR
ARASTIRMAYA KATILMIYOR

Sektorel
S Kurulug Adi
73 DICLE GIDA VE TARIM URN. SAN. TiG. LTD. §Ti.

7 HACISAKIROSULLARI UN GIDA TAR. SAN. VETic. L7D. §1I
75 BOLGI GIKOLATA A.§

76 ARASTIRMAYA KATILMIYOR

7 BESAN NISASTA GIDA SAN. VE T, A.§.

78 ARASTIRMAYA KATILMIYOR

7 ANL GIDA SAN. VETIC. A§.

80 DANEM GIDA SAN. VE TiC. A.$. GAZIANTEP SUBES]

81 SUNAR PAZARLAMA VE DI§ TIC. LTD. §TI.
82 SUNAR MISIR ENTEGRE TESISLERI SAN. TiC. A.S.
83 PIER AGRO GIDA SANAYI VE TICARET A.S.
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Tiirkiye gida sektoriiniin temsilcileriyle 150'yi a§k1n iilkeden sektor profesyonelini Istanbul'da bulusturacak "Foodist
istanbul Uluslararas1 Gida ve icecek Uriinleri Fuar1”, 1-4 Eyliil'de diizenlenecek. TUYAP Tiim Fuarcihk Yapim A.S. ve ALZ
Grup isbirligi, Tiirkiye Gida Platformunun desteglyle TUYAP Fuar ve Kongre Merkezi'nde gerceklestirilecek fuara iliskin
detaylar, Istanbul'da diizenlenen basimn toplantisinda paylasildi. Toplantida, sektdriin kiiresel gida ticaretindeki rolii ve
ihracat hedefleri ele alindi.

Toplantida, TUYAP Tiim Fuarcihik Yapim A.S. Genel Miidiirii ilhan Ersozlii, ALZ Grup Yonetim Kurulu Bagkan: Cihat
Alag6z, TIM Hububat Bakliyat Yagh Tohumlar ve Mamulleri Sektér Kurulu Baskanl Nihat Uysalli, GAIB Hububat Bagkam
Celal Kadooglu, THBIR Bagkani Kazim Tayci, AHBIB Bagkam Veysel Memis, OAIB Hububat Bagkam Avsin Kasikcl, EIB
Hububat Bagkan1 Muhammet Oztiirk, KIB Hububat Baskan1 Eren Giinhan Ulusoy, TGDF Bagkam Demir Sarman ile
ETUDER Baskani Melih Sahin6z, organizasyonun hedeflerini kamuoyuyla paylastu.

Foodist Foodist Foodist ay— e — [R— —

150'den fazla Ulkeden ziyaretgi = ™

hedefleniyor w o TeP orme  AZ TGP FOOdlSt NZ TGP omme Az 9

. ve eeq e Foodist Foedist Foodist Foodist ‘L::Lj‘bl‘_'_’_:”_""_'_ e .I g Foodist Foodist Foodist Foodi
Dunyamn en buyuk ug g]da fuarindan Gida ve igece k" vleri Fua
blI‘l olmay1 hedeﬂeyen Foodist & 7or arwp  NZ TGP 1-4 EYLUL 2026 MNZ TGP oiwe Az
IStanblﬂ Turklye Illn uretlm gucunu Foodist Foodist Foodist Foodist aTiiee TGP MZ Foodist Foodist Foodist Food|
uluslarara51 alicilarla bulustururken, ,
z : griimp Az TGP orime  mz

gida ihracatina da yeni bir ivme
kazandirmay1 amacliyor. Organizasyo-
nun, tlretici, ihracat¢i, perakendeci,
distribiitor ve uluslararasi profesyonel
satin alimcilarn  ayni1  platformda
bulusturan kiiresel bir ticaret merkezi
olmasi hedefleniyor. kd .

Foodist

Tiirkiye'nin yam sira ABD, Azerbaycan, Cekya, Cin, Irak, Ispanya ve Misir'dan 1000'e yakin firma ve firma temsilciliginin
yer aldig1 fuar, 150'yi agkin {ilkeden sektor profesyonelini Istanbul'da bulusturacak.

Cografi isaretli iirtinlere 6zel bir sergi salonunun yer alacag fuar, Tiirkiye'nin zengin gida mirasini uluslararasi alicilarla
bulustururken, Avrupa'dan Korfez iilkelerine, Afrika'dan Amerika kitasina kadar genis bir cografyadan gelecek nitelikli
alim heyetlerini Tiirk {ireticileriyle bir araya getirecek.

Fuarda Balkanlar, Avrupa, Orta Dogu, Korfez Ulkeleri, Kuzey ve Sahra Alt1 Afrika, Bagimsiz Devletler Toplulugu (BDT),
Orta Asya, Tiirk Cumhuriyetleri, Uzak Dogu ve Amerika'ya uzanan genis bir cografyadan 120'yi agkin gida perakende
zinciri ve distribiitor firmanin satin alma ve tedarik yoneticileri, 6zel alim heyeti programi kapsaminda agirlanacak.

Yaklasik 70 bin profesyonel ziyaret¢inin beklendigi organizasyonda, 6zellikle 50 odak iilkeden gelecek 2 bin ve VIP satin
alma heyetleriyle gerceklestirilecek planli B2B goriismeleri sayesinde Tiirk firmalarinin yeni pazarlara acilmasi, ihracat
agin1 genisletmesi ve uluslararasi is baglantilar1 kurmasi hedefleniyor. Fuar kapsaminda ayrica sektorii yakindan
ilgilendiren konularda uzman isimlerin katilimiyla gesitli etkinlikler diizenlenecek.

Olusturulan bu yapi, dunyada érnek gosterilecek bir gug birligi modeli ortaya koyuyor

Toplantida konusan ALZ Grup Yonetim Kurulu Baskam Alagdz, Foodist istanbul'un yalmzca fuarcihk acisindan degil,
sektorlerin birlikte hareket edebilmesi bakimindan da oOnemli bir model olusturdugunu soyledi. Alagoz, Foodist
Istanbul'un, Tiirkiye'nin gida sektdriinde ortaya koydugu birlik ruhunun ve kolektif vizyonun en giiclii gostergelerinden
biri oldugunu vurgulayarak, "Tiirkiye Gida Platformu, TUYAP Fuarcilik Grubu ve ALZ Grup isbirligiyle olusturulan bu
yapi, diinyada 6rnek gosterilecek bir gii¢ birligi modeli ortaya koyuyor. Aynm1 hedef dogrultusunda hareket eden sektor
temsilcileri sayesinde Tiirkiye, yalmzca gida ihracatinda degil, fuarcihikta da uluslararas1 6lcekte yeni bir marka
kazaniyor." dedi.

TUYAP Tiim Fuarcilik Yapim A.S. Genel Miidiirii Ersozlii de Foodist Istanbul'un klasik bir fuar organizasyonundan cok
daha fazlasim ifade ettigini ve fuar1 Tirkiye'nin iiretim giiclinii kiiresel ticaretle bulusturan stratejik bir platform olarak
kurguladiklarim soyledi. Ureticiden ihracatciya, perakendeden uluslararasi satin alimcilara kadar tiim paydaslarin ayni
cat1 altinda bulustugu giiclii bir ticaret ekosistemi olusturduklarini kaydeden Ersozlii, Tiirkiye Gida Platformu’nun ortaya
koydugu birliktelik sayesinde Foodist Istanbul'un, sektoriin gelecek vizyonunu temsil ettigini aktardi.
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	TGİ Chairman Nihat Uysallı:


	“We Will Continue to Fortify Our Position as a Strong Hub”
	We are passing through a period in which global economic and geopoli-tical developments have amplified volatility across regional trade routes and commodity markets. As data from the Food and Agriculture Organiza-tion of the United Nations also confirms, grain and sugar prices - the core inputs for our main export items such as bakery products, pasta and confectionery - have traced an upward curve over this period, while other segments, vegetable oils among them, have recorded declines. When these opposing price movements in world commodity markets combine with the additional costs that geopolitical tensions impose on energy and logistics, striking a competitive price balance in international markets and sustaining profitability become considerably harder. For this reason, the cyclical contraction in exporters' volumes should be read not as the food industry losing its market power, but purely as a reflection of global uncertainty and cost pressures.
	Against these intense global pres-sures, the greatest assurance for Tür-kiye's food industry lies in the sector keeping its raw material access chan-nels open, and in the historic harvest levels projected for agricultural pro-duction this year. The record output forecasts indicated for wheat, red lentils and sunflower will constitute a vital raw material supply for our flour, pasta, vegetable oil and pulses indust-ries. The proactive procurement pre-parations undertaken by our Turkish Grain Board (TMO) will likewise continue to give our manufacturers confidence. I believe our sector will navigate these cyclical conditions through public–private coordination and further consolidate our position as a strong hub in world trade.
	In this period, when geopolitical risks stemming from regional conflicts are placing pressure on maritime routes, our extensive port network, advanced road transport capacity and strategic rail connections continue to serve as our strongest shield. Thanks to this dynamic infrastructure and logistical diversity, our sector secures the flow of raw materials while also protecting our    export    reach   against   external
	shocks. Strengthening its competitive-ness each year, our sector is preparing to crown its robust production and organizational capacity with the Foodist İstanbul International Food and Beverage Products Fair, which we will hold in September, and to demonstrate Türkiye's ambition in global markets to the entire world.
	Food supply, access to food and the world's perspective on food have now become a reality that will not change, whether conditions are ordinary or extraordinary. We are therefore working to shape all our strategies, plans and calculations in line with this fundamental fact. As Türkiye Food Exporters, guided by a management philosophy founded on institutional continuity, we aim to carry our sec-toral achievements far higher through collective wisdom, coordination and public–private cooperation. I extend my thanks to our Ministry of Trade, our Ministry of Agriculture and Forestry, the Türkiye Exporters Assembly and the esteemed boards of our six Exporters' Associations for supporting us on our sector's determined path. I wish our country a second half of the year in which production, labor and exports are crowned with abundance.
	Nihat Uysallı TİM Hububat Bakliyat Yağlı Tohumlar ve Mamulleri Sektör Kurulu Başkanı
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	News from our Associations
	A New Term at the Sector Board: Strategic Review in Gaziantep
	The Sector Board Meets with the TİM President
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	Strong Representation on the TİM Sectors Council
	The Turkish Food Sector Makes Its Mark in Seoul
	Turkish Food Exporters in New York
	İHBİR Participates in the Sweets & Snacks Expo
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	TİM General Assembly and Champions of Exports Award Ceremony
	GAİB Cereals Completes Preparations Ahead of the China Trade Delegation
	İHBİR Organizes National Participation in Colombia
	OAİB Cereals Takes Part in Thaifex Anuga Asia
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	İHBİR Receives an Award for Its UR-GE Project
	İHBİR Holds an Ashura Day Event
	OAİB Cereals UR-GE Delegation Holds Talks in South Korea
	AHBİB Attends the World Pulses Convention
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	Us in the press
	Our Associations, which represent our products and exporter companies around the world with the promotional activities carried out under the Turkish Food Exporters brand, attract great interest from the press in Türkiye with the communication activities they realize. While the monthly data of the cereals, pulses, oilseeds and products sector in Türkiye are regularly announced to the press by the Sector Board, our Associations under the umbrella of the TGİ share the results and activities carried out in their regions of activity with the press.
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	TGİ report - Issue 11
	Chairman of Central Anatolian Cereals, Pulses, Oil Seeds and Products Exporters' Association, Avşin Kaşıkcı:

	“Sustainable success in exports can only be achieved through a holistic ecosystem.”
	How do you assess the transition in Central Anatolia's cereals and pulses exports from traditional raw commodities to high value-added processed products?
	What road map are you following to penetrate target markets such as the Far East and Latin America, so that the value-added products manufactured in your region command the value they deserve in the global market?
	Consumer habits and quality expectations in these target markets differ considerably from those in our traditional markets.   How do you manage the process of adapting to regional demands and local palates?
	TGİ report - Issue 11

	In terms of both building bridges with buyers in these distant markets and carrying Central Anatolia's rich product diversity onto the international stage, how do you view the Foodist İstanbul fair as a commercial lever?
	Remaining permanently visible on the international stage and in target export markets now depends not only on offering quality products but also on quality production standards. What activities are you carrying out to help your members comply with global criteria such as green transformation, traceability and digitalization?
	For joint promotional efforts to translate into lasting success in the field, and for our exporters to sustain their global competitiveness over the long term, which fundamental structural steps do you expect the public sector to address first?
	TGİ report - Issue 11
	66 member companies of Turkish Food Exporters are in the ISO 500
	66 companies affiliated to 6 Cereals, Pulses, Oil Seeds and Products Exporters’ Associations under the umbrella of GAİB, İİB, AKİB, OAİB, EİB and KİB were included in the ISO 500 list.
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	83 cereals companies in Türkiye's Top 1000 Exporters Survey
	The “Türkiye's Top 1000 Exporters Survey 2025”, which is conducted annually by the Türkiye Exporters Assembly (TİM) and in which companies are ranked according to their export performance, has been announced. This year, 83 companies from the Cereals, Pulses, Oil Seeds and Products sector took part in the survey.
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	TGİ Başkanı Nihat Uysallı:


	“Güçlü Merkez Konumumuzu Tahkim Etmeye Devam Edeceğiz”
	Küresel ekonomik ve jeopolitik gelişmelerin bölgesel ticaret rotaları ile emtia piyasaları üzerindeki dalga-lanmaları artırdığı bir dönemden geçiyoruz. Birleşmiş Milletler Gıda ve Tarım Örgütü (FAO) verilerinin de ortaya koyduğu üzere; bu süreçte unlu mamuller, makarna ve şekerleme gibi ana ihraç kalemlerimizin temel girdisi olan tahıl ve şeker fiyatları yukarı yönlü grafik çizerken, bitkisel yağlar gibi farklı alanlarda düşüşler yaşan-dığına şahit oluyoruz. Dünya emtia piyasalarındaki bu zıt yönlü fiyat hareketleri, jeopolitik gerilimlerin enerji ve lojistik üzerinde yarattığı ek maliyetlerle birleştiğinde, uluslar-arası pazarda rekabetçi fiyat dengesi kurmayı ve kârlılığı sürdürmeyi zorlaştırıyor. Bu nedenle ihracatçı firmaların dönemsel hacimsel gerilemelerini, gıda sanayiinin pazar gücünü kaybetmesi olarak değil; tamamen küresel belirsizliklerin ve maliyet baskılarının bir yansıması olarak okumak gerekiyor.
	Küresel ölçekte yaşanan yoğun baskılara karşı Türkiye gıda sana-yiinin en büyük güvencesi, sektörün hammaddeye erişim kanallarını açık tutması ve bu yıl tarımsal üretimde öngörülen tarihi rekolte beklentileri... Buğday, kırmızı mercimek ve ayçiçeğindeki rekor üretim tahminleri un, makarna, bitkisel yağ ve bakliyat sanayimiz için hayati bir hammadde arzı oluşturacaktır. Toprak Mahsulleri Ofisimizin proaktif bir alım hazırlığı yürütmesi de sanayicimize güven vermeyi sürdürecektir. Sektörümüz konjonktürel süreçleri kamu-özel sek-tör eş güdümüyle aşa-rak, inanıyorum ki dünya ticaretin-deki güçlü merkez konumumuzu daha da pekiştirecektir.
	Bölgesel çatışmalara bağlı jeopolitik risklerin deniz yolu rotalarını baskıla-dığı bu dönemde; geniş liman ağımız, gelişmiş kara yolu taşımacılığımız ve stratejik demir yolu bağlantılarımız en güçlü kalkanımız olmaya devam ediyor. Bu dinamik altyapı ve lojistik çeşitlilik sayesinde sektörümüz, ham-madde akışını güvence altına alırken ihracat menzilimizi de dış etkenlere karşı koruyor. Rekabet gücünü her geçen yıl daha da  artıran sektörümüz sahip olduğu güçlü üretim ve or-ganizasyon  kapasitesini, Eylül  ayında
	gerçekleştireceğimiz “Foodist İstanbul Uluslararası Gıda ve İçecek Ürünleri Fuarı” ile taçlandırarak Türkiye’nin küresel pazarlardaki iddiasını tüm dünyaya göstermeye hazırlanıyor.
	Gıda arzı, gıdaya erişim ve dünyanın gıdaya bakış açısı artık koşullardan bağımsız olarak değişmeyecek bir gerçeklik haline gelmiştir. Bu nedenle tüm stratejilerimizi, planlamalarımızı ve hesaplamalarımızı bu temel gerçek doğrultusunda şekillendirmek için çalışıyoruz. Türkiye Gıda İhracatçıları olarak kurumsal sürekliliği esas aldığımız yönetim anlayışımızla sektörel başarılarımızı ortak akıl, koordinasyon ve kamu-özel sektör iş birliğiyle çok daha yukarılara taşımayı hedefliyoruz. Sektörümüzün kararlı yürüyüşünde bizlere destek olan Ticaret Bakanlığımıza, Tarım ve Orman Bakanlığımıza, Türkiye İhracatçılar Meclisimize ve 6 İhracatçı Birliğimizin değerli yönetimlerine teşekkür ediyorum. Yılın ikinci yarısında da ülkemiz adına üretimin, emeğin ve ihracatın bereketle taçlandığı bir dönem diliyorum.
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	Basında biz
	Türkiye Gıda İhracatçıları markası ile yürütülen tanıtım çalışmalarıyla, ürünlerimizi ve ihracatçı firmalarımızı dünya genelinde temsil eden Birliklerimiz, hayata geçirdiği iletişim çalışmalarıyla yurt içinde de basından büyük ilgi görüyor. Hububat, bakliyat, yağlı tohumlar ve mamulleri sektörünün Türkiye geneline dair aylık verileri düzenli olarak Sektör Kurulu tarafından basına ilan edilirken, TGİ çatısı altındaki birliklerimiz de kendi iştigal bölgelerine dair sonuçları ve yürüttükleri çalışmaları basınla paylaşıyor.
	TGİ gündem - Sayı 11

	TGİ gündem - Sayı 11
	Orta Anadolu Hububat Bakliyat Yağlı Tohumlar ve Mamulleri İhracatçıları Birliği Yönetim Kurulu Başkanı Avşin Kaşıkcı:

	“İhracatta sürdürülebilir başarı bütüncül bir ekosistemle mümkün olabilir.”
	Orta Anadolu’nun hububat ve bakliyat ihracatında, geleneksel ham ürünlerden katma değeri yüksek işlenmiş ürünlere geçiş sürecini nasıl değerlendiriyorsunuz?
	Bölgenizde üretilen katma değerli ürünlerin küresel pazarda hak ettiği değeri bulabilmesi için Uzak Doğu ve Latin Amerika gibi hedef pazarlara nüfuz ederken nasıl bir yol haritası izliyorsunuz?
	Bahsettiğimiz bu hedef pazarlardaki tüketici alışkanlıkları ve kalite beklentileri geleneksel pazarlarımızdan oldukça farklı. Bölgeler bazındaki yerel taleplere ve damak tadına uyum sağlama sürecini nasıl yönetiyorsunuz?
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	Hem bu uzak pazarlardaki alıcılarla köprü kurmak hem de Orta Anadolu’nun zengin ürün çeşitliliğini uluslararası arenaya taşımak noktasında, Foodist İstanbul fuarını nasıl bir ticari kaldıraç olarak görüyorsunuz?
	Uluslararası vitrinde ve hedef dış pazarlarda kalıcı olabilmek artık sadece kaliteli ürün sunmaktan değil, kaliteli üretim standartlarından da geçiyor. Üyelerinizin yeşil dönüşüm, izlenebilirlik ve dijitalleşme gibi küresel kriterlere uyumunu kolaylaştırmak üzere hangi faaliyetleri yürütüyorsunuz?
	Ortak tanıtım çalışmalarının sahada kalıcı başarıya dönüşmesi ve ihracatçılarımızın küresel rekabet gücünü uzun vadede koruyabilmesi adına, kamudan öncelikli olarak çözülmesini beklediğiniz temel yapısal adımlar nelerdir?
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	Türkiye Gıda İhracatçıları üyesi  66 firma İSO 500’de
	GAİB, İİB, AKİB, OAİB, EİB ve KİB çatısı altındaki 6 Hububat Bakliyat Yağlı Tohumlar ve Mamulleri İhracatçıları Birliği'ne bağlı 66 firma İSO 500 listesinde yer aldı.
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	Türkiye’nin İlk 1000 İhracatçısı Araştırması’nda 83 hububat firması
	Türkiye İhracatçılar Meclisi (TİM) tarafından her yıl gerçekleştirilen ve firmaların ihracat performanslarına göre sıralandığı “Türkiye’nin İlk 1000 İhracatçısı Araştırması 2025” açıklandı. Araştırmada bu yıl Hububat Bakliyat Yağlı Tohumlar ve Mamulleri sektöründen 83 firma yer aldı.
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